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■BY CLIFF LEPPKE

Detroit show’s
theme: low key
The 2017 North American

International Auto Show’s
tone was gallant gray. That’s
what the designer color com-
mentators said. MotorWeek’s
John Davis told the AUTOIST
that there was less excite-
ment and fewer model intro-
ductions. Theatrics were
dialed down. No vehicles
smashing through windows,
trucks dropping onto stages,
or herds of cattle outside De-
troit’s Cobo Center. Big
American brands, such as
Ford, played videos. New
metal: VW’s SUVs, Chevy’s
Traverse, Honda’s Odyssey
and Toyota’s “sexy” Camry

VW and Audi lopped off
their exhibits’ second tiers.
Vanquished were choice
spots for picture-taking or
spying thousands of auto-
minded journalists. Hospital-
ity also trimmed; neither
Audi nor VW offered special-
ties such as weisswurst or
currywurst. Nonetheless,
each had a coffee bar, drinks
and appetizers. 

Nissan’s Vmotion 2.0 con-
cept car wowed. Kia sur-

prised. Its presser was more
German than Korean. It’s
European designer, Gregory
Gilliaume, welcomed us with
a guten tag. Former Audi de-
signer Peter Schreyer
waved; Albert Biermann dis-
cussed the machinery of the
rear-drive/AWD Kia Stinger,
a fastback/hatchback. De-
signed in Frankfurt and
tuned at Nurburgring, the
Stinger is aimed at Audi’s
four-door A5 Sportback or
perhaps VW’s upcoming Ar-
teon. Unlike VW, which
backpedaled its German in-
fluence, Kia touted its. And
Chinese carmaker GAC dis-
played sedans, SUVs and a
concept vehicle. 

The press kits and
tchotchkes handed out after
carmaker media events were
pared down to business
cards. 

VW provided a concept-
truck booklet and a tiny
USB-drive containing addi-
tional info on the I.D. Buzz
concept and the North Amer-
ican Tiguan. Besides show-
casing cars you drive,
emphasis on autonomous ve-
hicles was extant, part of a
new exhibit called AutoMo-

■ Cliff Leppke | leppke.cliff@gmail.com 

■TURN TO PAGE 25



■MORE GUMPTION FOR E-GOLF: A more pow-
erful lithium-ion battery means the 2017 e-Golf
will go an EPA-estimated 125 miles on a single
charge, up from 83 in the previous model, VW
says. With estimates of 126 city MPGe, annual
fuel costs translate to $550 a year. The upgraded
electric motor produces 134 hp and 214 lb.-ft. of
torque. 

■AIR BAGS: Audi is among 13 automakers plan-
ning to recall than 652,000 vehicles in the U.S. in
the latest round of dangerous Takata Corp. air
bag inflator recalls. The January recall is among
the latest round covering 5.7 million vehicles in-
volving 19 automakers, including Volkswagen, in
the U.S. Meanwhile, Takata has agreed to plead
guilty to a single criminal charge and will pay $1
billion in fines and restitution for a years-long
scheme to conceal a deadly defect in its air bag
inflators.

■BOTCHED: Bosch, the German auto electronics
maker, has agreed to pay $327.5 million to vehi-
cle owners in the United States over claims that it
helped devise software used to cheat on emis-
sions tests. Lawsuits in the U.S. and Germany al-
lege that the company developed code from
Volkswagen specifications, allowing faulty emis-
sions readings in diesel-powered VWs and Audis.
■MORE CHEATING?: Fiat Chrysler faced allega-
tions from the government in January of failing
to disclose software in 104,000 pickups and SUVs
with diesel engines that allows them to emit more
pollution than allowed under the Clean Air Act.

■UPPING THE TECH ANTE: In its march to-
ward autonomous driving vehicles, VW has
begun to recruit more than 1,000 IT specialists
over the next three years to churn out tech for
future models. VW seeks to expand its know-how
in the fields of artificial intelligence, data han-
dling, virtual reality, smart production and con-
nectivity, according to industry sources. 

■BUILDING A WALL: President Donald Trump’s
proposal to enact a border tax of as much as 35
percent to build a border wall is not being
greeted cheerfully by VW dealers. “It would be
catastrophic,” Fred Emich, general manager of a
Volkswagen dealership in Denver, told
Bloomberg News. VW’s Puebla plant has capacity
to build about 600,000 Jettas, Golfs and Beetles
a year.
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■FROM THE ARCHIVES

■ MARCH/APRIL 2007: MotorWeek TV has named
VW’s Eos the “Best Convertible” in its annual Driv-
ers’ Choice Awards, announced at the Chicago Auto
Show. The awards were selected by a team of 15
judges, composed of writers, producers and crew of
MotorWeek.

■ MARCH/APRIL 1997:  A Ford campaign in Japan
suggesting that European cars, and the Golf in par-
ticular, were overpriced proved much ado about
nothing. VW was rebuffed after complaining to
Japan’s Fair Trade Commission about the ads. No
harm, no foul. VW’s sales in Japan jumped 35 per-
cent to 50,290 while Ford’s bounced only 1 percent,
to 21,009. 
■ MARCH/APRIL 1997:  Where the Corrado failed,
perhaps a new VW coupe, code-
named CJ, might suc-
ceed. VW says it will
gauge response to the
coupe at the Detroit
and Chicago auto
shows before deciding
by midyear whether to
produce it. The car would be priced in the $15,000
range and be built on the platform that includes the
next-generation Golf, Jetta and new Audi A3.

■ MARCH/APRIL 1987: Volkswagen is offering
U.S. car buyers free air conditioning on certain cars
until April 30. The deal, called “Cool Deals on Hot
Volkswagens,” covers the four-door Golf and Jetta
models. Air conditioning is otherwise offered as a
$740 option on those models. 

■ MARCH/APRIL 1977: Introduction of the much
anticipated Dasher (Passat) diesel has been post-
poned indefinitely. Because of the extremely high
demand for diesel Rabbits (Golf), Volkswagen AG
and its subcontractors are barely able to supply
parts for and build all of the diesel engines for that
model. Wolfsburg is increasing Golf diesel produc-
tion from 300 units to 400 units a day.  

■ MARCH 1967: Applications for VW Club member-
ship will no longer be processed without a ZIP code
in the address. You are aware of local towns in your
area; we are not. Therefore anyone without a ZIP
code will not receive the AUTOIST.

■ APRIL 1967: Ford reportedly expects to have
a “marketable” electric auto in five to 10 years. The
first prototypes of a subcompact, limited-perfor-

mance, battery-powered vehicle will be tested on
London and Detroit streets early next year.
The last American passenger autos of the
type in sizable production were made by
the Detroit Electric Vehicle Co. in 1938.

■ APRIL 1957: The following gem is from Das Aus-
puff, monthly newsletter of our Detroit Region. It re-
ported that a French Renault was spotted in Chicago
recently with the following sign in its window: “Das
ist nicht ein Volkswagen.” 
■ APRIL 1957: Requests continue to come in for
back issues of the AUTOIST. May we repeat that no
back issues are available; the supply is exhausted.
But you will be able to see many of the features from
past issues. These are being reprinted in Special In-
troductory issue of the AUTOIST as a recruiting issue.

10 YEARS AGO

20 YEARS AGO

30 YEARS AGO

40 YEARS AGO

50 YEARS AGO

60 YEARS AGO
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■ Tom Janiszewski | volkstom@sbcglobal.net

BY TOM JANISZEWSKI

WILL VW SEE THE LIGHT?

NORTH AMERICAN INTERNATIONAL AUTO SHOW

After previous 

Microbus misfires,

hope is rekindled

with the I.D. Buzz

he original Microbus (or Type 2) is easily one of
the most iconic vehicles in automotive history.
The classic, versatile box-on-wheels conjures

fond memories for millions, and Volkswagen has
now leveraged its success as the basis for concept
cars no less than four times over the last 16 years. 

T
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The latest is the all-electric, all-wheel drive,
self-driving I.D. Buzz. It premiered on a cold
Monday January morning in Detroit at the
North American International Auto Show and
was met with cheers from the international press
as the Cyber Yellow Pearl Effect and white van
rolled onto the stage.

The first Bus-based concept was unveiled at
the same show in Detroit in 2001 on the heels of
the popularity of the New Beetle. Production
plans were rumored, but it was reported at the
time that executives in Germany felt the U.S.
was the only interested market, and this market
alone was not worth the investment. Ten years
later, the Bus theme popped up again at the 2011
Geneva Motor Show with the Bulli show car.
Decked out in two-tone red and white paint, it
was considerably smaller than the original Mi-
crobus and made no attempt to replicate the flat-
front of the original. Even smaller in size was

2016’s Budd-e concept, which bore the least re-
semblance to the original Bus.

Of all the concepts we’ve seen thus far, I.D.
Buzz best captures the essence of the original
Microbus in terms of size, appearance and versa-
tility. Measuring 194.5 inches long, 77.9 inches
wide and 77.3 inches high, it’s slightly longer,
wider and taller than a split-window Bus. This
would make this concept an ideal platform for a
passenger van, camper or cargo van.

A crucial design element of the Bus is the flat
front — an element that prior concepts did not
have going for them. Engineering the flat front
while meeting today’s stringent safety require-
ments has been particularly challenging for de-
signers. I.D. Buzz comes closest than previous
attempts thanks to the low-profile electric motor
in between the front wheels rather than an inter-
nal combustion engine. By moving the wind-
shield forward (complete with a small overhang

The status of the I.D. Buzz’s autonomous driving feature can be seen on the tablet
in the movable center console. The steering wheel becomes flush with the dash. 

➤
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of the roof along the top), the
designers were able to achieve
a relatively flat nose without
compromising passenger safety. 

The hallmark feature of the
split-window Bus is the belt line
that curves downward creating
a “V” as it wraps around to the
front of the Bus and down to-
ward the center of the bumper.
The I.D. Buzz is the first van
concept where designers didn’t
apply a more angular solution
to this styling element, and it
gives the I.D. Buzz the friendly
appearance lacking on the pre-
vious concepts.

Beyond the basic shape, the
exterior of the I.D. Buzz has
many design elements inspired
by the original. Its designers
say the I.D. Buzz is not a retro
concept but rather the next log-
ical step in the evolution of the original Bus. It’s
apparent in the large VW logo on the nose. It’s
transparent and backlit (as is a similar logo on
the tailgate). The aluminum belt line trim of the
original deluxe Bus is still aluminum here, how-

ever it’s billet aluminum and is inlaid within the
body and features an undercut that’s lined with
LED lighting. This illuminating trim, logo and
headlights all perform a 360-degree light show
when the owner approaches the vehicle.

The sides of the van are completely
smooth thanks to the lack of door handles.
The front doors and the dual sliding doors
are all motorized and open by passing
your hand under sensors in the undercut
of the belt line. Large side mirrors are re-
placed by camera lenses which, along with
a third camera in the rear, are wired to a
screen where one would normally find the
center-mounted interior rear-view mirror.
Just above the side view cameras are quar-
ter windows inspired by those in the front
doors of the split-window Bus.

Above the belt line, all of the white body-
work is actually glass. A white film layer
embedded within the glass provides the
color and is the same technique used to

I.D. BUZZ

The rear seat can fold into a bed, and the area behind the front seats offers
plenty of flexibility in the configuration.

Large side mirrors are replaced by camera lenses.



create the embedded black frame on
many production car windows. As
such, all of the side windows are
frameless, resulting in low wind
noise while providing an uncluttered
side profile. The drawback is that
none of the side windows can be
opened.

The rear vents air vents of the ’68-
’79 Bus are suggested with three air
vents located just behind the rear
side windows. Around the corner
from the vents, a large motorized tail-
gate opens to reveal a storage area,
which, thanks a second low-profile
electric motor powering the rear
wheels, yields a low opening with a
sill height of just over 23.5 inches. In
addition, thanks to the low-profile
electric motor up front, the I.D. Buzz
has a trunk taking up space that
would otherwise be needed for an en-
gine.

The designers’ intent with the inte-
rior was to cre-
ate a feeling of a
relaxing lounge.
This is apparent
with the light,
warm colors
used through-
out, bolster pil-
lows in the
single rear
bench seat and
an entertain-
ment console
that slides fore
and aft using a
system of tracks
in the floor.
Press photos show the concept with a second
row of single seats, however while on display in
Detroit, only the front seats and rear bench were
in the van. Nevertheless, the layout is extremely
flexible. The rear seat can fold into a bed, the
headrests of the individual seats fold to become
tables and the two front seats both rotate to face

rear passengers.
Additionally, a
pair of large sun
visors mounted
aft of the rear-
most side win-
dows fold down
and are de-
signed so pas-
sengers can lean
on them.

The wood
floor is finished
in light-colored
Silver Birch,
and up above, a

pair of large windows in the roof let in plenty of
light and offer a convertible-like view.

Sitting in the front seats, the first thing one
notices is how far forward the windshield is.
New Beetle owners will feel right at home! The
dashboard is devoid of any instrumentation
thanks to an “augmented reality” heads-up dis-

VW Autoist l 9

Quirky dashboard figures float, as if by
magic. 

LED lighting is featured inside and out of the vehicle. 

➤



play as found in earlier I.D. concept cars. Navi-
gation prompts are actually projected 7 to 15
meters ahead of the car, and the speedometer
and other gauges are projected onto the lower
portion of the windscreen. In the center of the
dash, a retro-modern hula girl with a guitar
floated just above the dash and rotated thanks to
the magic of magnets. Later in the day of the
launch, the hula girl was replaced by a cross-
legged meditating gnome that also floated and
spun. 

The I.D. Buzz is equipped with a full-au-
tonomous driving feature. The system is acti-
vated by pressing the VW logo in the center of
the wheel. The logo lights up and mood lighting
illuminates the interior, as the wheel centers it-
self, retracts away from the driver and becomes
flush with the dash allowing room for the driver
to then turn his seat to face rear passengers. 

Four round laser scanners extend from the
roof — one in each corner — to detect other cars
and objects using laser, radar and ultrasonic
scanners as well as inputs from front, back and
side view cameras. While the autonomous fea-
ture is engaged, the vehicle’s status can be seen
on the tablet device in the movable center con-
sole and on the heads-up display. If the vehicle
determines the driver should take over, the car
will advise as such. A touch of
the VW logo, brake or accelera-
tor pedals disengages the sys-
tem and the wheel will telescope
toward the driver.

The I.D. Buzz is built upon
Volkswagen’s new MEB (Modu-
lar Electric Drive kit), which was
first seen with the I.D. concept
at the 2016 Paris Motor Show
and will be Volkswagen’s plat-
form for upcoming electric-only
vehicles. I.D. Buzz features a
pair of 150 kW motors providing
power to all four wheels. The
space-saving battery pack is
mounted under the van’s floor

and can be recharged inductively or by plugging
in to any household outlet. It takes less than 30
minutes to charge to 80 percent and has a range
of 270 miles per charge. The batteries power a
pair of electric motors. The front motor is rated
at 201 hp and a rear motor rated at 201-268 hp.
In all-wheel drive mode, the I.D. Buzz reaches 60
mph in 5 seconds and has a governed top-speed
of 99 mph. 

So, will Volkswagen actually put this concept
into production? Type 2 fans have been teased
before, only to be disappointed with no produc-
tion plans. This time, it may be different. The
timing now may be right for Volkswagen to look
to their past to offer a new model that’s truly un-
like anything else on the road. 

Reports from Volkswagen suggest executives
are listening to reaction to the van, and I can say
that aside from on occasional comment on the
color, reactions were extremely positive. The van
attracted a constant crowd, making photography
a bit of a challenge. 

When asked about production plans, Hinrich
Woebcken (CEO of the North America Region
and CEO of Volkswagen Group of America, Inc.)
dryly said, “talk to Marketing.” 

If you like it, you know where to direct your
requests... VWCA
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I.D. BUZZ

Pressing the logo activates the autonomous driving feature.  



W began its Monday Jan. 8, Detroit press
conference by introducing the Atlas R-Line,
which will be available this summer in two

trim lines. The Altas then exited the stage and
the new Tiguan arrived. After that and pounding
music, VW trotted out the I.D. Buzz—retro, mod-
ern, smart, sustainable and supposedly afford-
able. Electrifying. Aesthetically, it’s obviously a
VW. 

A day later, VW’s Buzz won the EyeOn Design
award for best concept truck. VW’s Buzz at-
tracted photographers. Journalists asked lots of
questions with VW’s North American chief Hin-
rich Woebcken fielding the English language
press. Several probed why an electric rather than
a conventional power train? Will there be a TDI?
These inquiries probed this theme: Why is VW
showing yet another Microbus-like vehicle? 

Woebcken said, “ask marketing.” Questions
about the diesel scandal were greeted with “VW
doesn’t discuss litigation.” 

After things calmed down, the AUTOIST scored a
Buzz walk around with VW design chief Klaus
Bischoff. He discussed the I.D.’s innovations and
what’s viable for production.  

VW’s concept vehicle, says Bischoff, shows
what designers can do with the brand’s MEB
electric vehicle platform, which uses low-profile
lithium-ion batteries. An earlier I.D. compact car
created buzz at the 2016 Paris auto show and the
2017 Consumer Electronics Show. It’s possible,
for instance, to build a long-wheelbase short-
overhang Microbus-like MEB that meets aes-
thetic goals, is viable for production and offers
good crash protection. Diess says VW will launch
a full-scale electric-vehicle blitz in 2020 based on
this vehicle’s platform.

The I.D. Buzz’s name is derived from identity,
intelligent drive, iconic design, individual and
industrial design; Buzz is a phonetic for bus or
the whir of its electrified power delivery. So the
van for all reasons has a name with many mean-
ings. This concept also contains VW’s 2025 I.D.
Pilot technology for autonomous operation. 

With its flat batteries under its birch floor
(floorboards?), 275 kW of power, which converts
to 369 hp total and two electric motors (one aft,
the other forward), it can drive 270 max miles
before recharging. Top speed is governed at 99
mph. A jaunt to 62 mph is like a jolt: five sec-
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■ Cliff Leppke | leppke.cliff@gmail.com 

NORTH AMERICAN INTERNATIONAL AUTO SHOW

VW design chief Klaus Bischoff (left) poses with designers of the
I.D. Buzz in a photo by the AUTOIST’S Tom Janiszewski. 

THE VAN

FOR ALL 
REASONS

BY CLIFF LEPPKE

V



onds. It has both inductive and plug-in charging,
can reach 80 percent charge in 30 minutes. VW
says the turning radius is tight and the electric
platform could be rear-drive only. Now that
sounds like a Microbus for the 21st century. 

The big change: to-the-floor stowage in the
back due to the compact motor and a trunk in the
front. This should make any Squareback owner
envious—Look Ma, Two Cavities! And it would
drive actor Dustin Hoffman crazy. He played the
puzzled VW Type 3 spokesman who found a
trunk rather than VW’s air-cooled rear engine.

The Buzz’s exterior is clean with a “mono-
lithic” silhouette. As Bischoff notes, it eschews
exterior exaggeration. The two-tone paint-job is
not only a nod to VW’s past but works well on
this vehicle due to its uncomplicated graphical
presentation of base, middle and top. It’s about
color, materials and graphics. 

The glass-bonded greenhouse panels are pro-
duction viable; they lower wind noise. Echos of
the Microbus are seen in the roof’s front over-
hang, front side window split and vent slots in
the C pillar. Optical tricks give the translucent
VW emblems depth and texture. Hockey puck-like
housings for sensors atop the vehicle rise when
it’s in I.D. Pilot mode. One is situated at each roof
corner with radar, laser and cameras used to
guide the vehicle. It’s still difficult for sensors to
“see” white on white or below certain shapes.

Billet aluminum in the side undercut forms the
“V” up front. If produced, coated plastic would
replace aluminum. The undercut separates the
lower Cyber Yellow Pearl panels from the Silver

Metallic upper ones. The wrap-around LED light-
ing is integrated into the undercut, providing
color trim that changes at night, when parking
or in motion. The vehicle’s LED lighting also in-
teracts with those outside the machine. The
headlamps behave like eyes.

It’s a fully autonomous driving van with
lounge-like removable seating. The driver’s seat
can be turned rearward when in Pilot mode. C-
pillar pillows complement rear bench’s lounge
theme. Seats and most interior panels are cloth
covered. Seat fabric is form fitting and comfort-
able with yellow and silver accents. The steering
wheel’s capacitive touchpad replaces dashboard
buttons. This wheel retracts into the dash, when
self-driving. An I.D. iPad console offers touch-
screen operation of items such as seat heating. It
also slides rearward or can be removed. Then,
it’s a portable Beats speaker music/entertain-
ment system. 

Honeycomb patterns abound—inside and out-
side. The aluminum bumpers feature a honey-
comb theme with lights integrated into front’s
outer bits. 

Head up augmented reality display replaces
conventional instrumentation. It projects naviga-
tion info onto the roadway, much like televised
NFL yard markings. It’s three dimensional and
astonishingly realistic.

The highly detailed Buzz with its gesture-con-
trol doors, windows that don’t roll down and so
forth means it’s not suitable as shown for mass
production. As Bischoff notes, “it’s a show car.” 

Smart, affordable, sustainable. VWCA

VAN
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LENGTH: 165 inches
HEIGHT: 76.4 inches
WHEELBASE: 94.5 inches

2001 MICROBUS CONCEPT

2017 I.D. BUZZ

LENGTH: 194.5 inches
HEIGHT: 77.3 inches
WHEELBASE: 129.9 inches



Who: Barry Hoch
What: Director of product plan-
ning; he’s been with the VW
Group for 13 years.
Career: After earning an MBA
at DeVos Graduate School in
Midland, Mich., he began pro-
cessing lease contracts. Eight-
een months later, he moved to
Audi. 

NORTH AMERICAN INTERNATIONAL AUTO SHOW

Efficiency and excitement 
is found under Audi’s front lid

DETROIT DELIGHT

BY CLIFF LEPPKE

■ Cliff Leppke | leppke.cliff@gmail.com 

n Detroit, the AUTOIST met Audi’s
Amanda Koons. She’s got connec-
tions. One of them is Barry Hoch,

a product-planning director who’s
been with the VW Group for more
than a decade. He’s also passionate
about Audi. And he’s got the num-
bers to prove it. Hoch shared with
us what’s new under the hoods of
Audi’s front-drive A3 and the front-
drive A4 ultra. 

Before we look under those
hoods, let’s discover why Hoch digs
Audi. He says the first-gen Audi TT
(1998-2006) is the reason he’s with
the company. That car was to Audi
what the New Beetle was to VW.
He’s proud that his college back-
pack sported an Audi logo. “When
that car arrived,” Hoch explained,
“it upended the look and feel of a
sports coupe.” 

The machine’s
use of metal
(alloy fuel
door), its smell
and the leather
seating with
baseball stitch-
ing felt authen-

tic. For a birthday, a friend’s dad,
who owned an Audi dealership,
arranged a Bauhaus-to-the-Hoch-
house event that fueled his passion
for Audi’s holistic design aesthetic.
The dealer let Hoch drive the TT, as
his birthday present. 

For 2017, Audi’s A3 and also the
A4 ultra (Audi uses a lowercase u)
with front-drive get new 2.0-liter
FTSI engines. Audi boasts that the
ultra gets an EPA-estimated 31-
mpg combined, 27 city, 37
highway — the highest EPA-
estimated fuel economy in
its segment. It’s motivated
by 190 ponies putting out
236 lb.-ft. of torque via a
seven-speed S tronic dual-
clutch transmission. 

Hoch says this mill has
diesel-like pulling power. Its

tur-
bocharged
four-cylin-
der mill uses
a combustion
method with
shorter-com-
pression and

MILEAGE COMPARISONS
                              City    Highway Combined
Audi ultra                27           37            31
BMW 320i              23           35            28
Mercedes C300     25           34            28
Lexus IS200t          22           34            28

I
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longer-expansion phases. The compression ratio
is also very high for a turbo: 11.7:1 vs. the stan-
dard 2.0-liter TFSI’s 9.6:1. The car accelerates
from 0-60 mph in 7.1 seconds. 

This engine, previewed at the May 2015 Vienna
Motor Symposium, is a tad less potent in the
lighter A3: 186 hp, 221 lb.-ft. of torque. One rea-
son: the A3’s output figures were obtained using
regular fuel, whereas the A4 used premium. Hoch
says Audi’s new TFSI mill’s (turbo, direct injec-
tion) mechanical differences make this engine a
Miller-type rather than a Miller-cycle engine. The
patented Miller-cycle engine uses elaborate me-
chanical bits to vary one of the four engine
stroke phases. 

Audi, instead, uses its “valvelift” system to
close the intake valve early to obtain greater effi-
ciency. As he describes it, during partial load op-
eration, the engine inhales like a 1.4-liter. When
you need more power, valvelift changes; it be-
haves like a 2.0-liter. Valve operation trickery also
permits high compression ratios that further up
thermo efficiency without pinging or pre-detona-
tion. Early intake valve reduces fuel temperature
lessening knock and emissions.

Audi calls this a “B” cycle mill, says Hoch. Its
code: EA888 Gen. 3B. Therefore, it’s a member of
the VW/Audi EA888 Gen. 3 family of engines that
arrived in the 2015 VW Golf/GTI. Intake time is
significantly shorter (140 degrees crank angle
rather than 190/200 degrees on a non-B-cycle en-
gine). High boost pressure on the inlet side helps
the engine attain its optimal cylinder charge with
a shorter intake time. The intake valve also closes
earlier before bottom dead center is reached. This

lowers what is called the medium pressure, allow-
ing a high, efficiency-boosting compression ratio.
Audi describes this as “rightsizing”; it downsizes
the engine for partial load operation, but at
higher loads it takes advantage its larger dis-
placement. This nets improved efficiency under a
wider range of engine speeds.

Rightsizing, says Hoch, means that the smaller
Audi A3, which formerly had a 1.8 liter-engine,
now has 2.0 liter power source that gives luxury
customer more power, torque, faster acceleration
with an improvement of two mpg EPA combined
figure at 29. Acceleration to 60 was 7.2 sec. Now,
it’s 6.6. 

What else? There’s a significantly revised com-
bustion chamber plus different intake ducting.
Audi engineers lowered the combustion camber
roof by about 0.9 mm and moved the slightly
smaller diameter intake and exhaust valves. The
spark plugs and fuel injectors were relocated and
the piston shapes revised. A new intake channel
produces a higher level of tumble. 

Besides improved fuel economy, Hoch says
the “B” cycle engine has great “acoustics.” Audi
considers this latter bit very important; the A3
sedan outsells its key competitors, plays a key
role bringing in first-time Audi customers. A
great-sounding engine gives luxury car buyers
another reason to go with the four-cycle brand. 

By the time Hoch finished this interview, he got
so revved up that he said he wanted to check the
classifieds. His need for style and speed made
him pine for now vintage TT coupe Quattro with
a six-speed manual. Owning a pokey VW Kar-
mann Ghia, I understand the urge. VWCA
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VWClub.org
Add value to your VWCA membership by registering at VWClub.org to take
advantage of discounts on exclusive Club Store merchandise and to renew
your membership, using either PayPal or your credit card.

HOCH
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VWCLUB.ORG
Do you check our website regularly?  If

not, here’s what you have been missing.
You read Cliff Leppke’s Driver Seat col-

umn in each issue of the AUTOIST, but did
you know he writes an online version,
called the “Cyber Seat” published on our
website? It’s front and center on our home
page and it changes frequently — some-
times twice in one day — far more often
than we can manage in our bimonthly
magazine.

Since the last AUTOIST issue, Cliff has had
numerous posts while covering the North
American International Auto Show in De-
troit and the Chicago Auto Show with
photos and stories of the newest VW mod-

els showcased there. And the latest news
of the ongoing diesel emissions saga —
often within minutes of the time the news
is released.

And if you missed any of these previous
postings, they are all archived on our Fo-
rums page, so you can go back and get
caught up. Each time a new post appears,
we also put a notification on our Facebook
page, so you will know right away about
any breaking news. 

Like us on Facebook and you will be get-
ting the most from your VWCA member-
ship. 

facebook.com/vwclubofamerica

Members: Got a beef, a quip, a story (sob or otherwise), a
point of view, a problem, a solution? Let us know. 

Facebook.com/VWClubofAmerica
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id you save the dates, June 23-25, 2017?
Now get ready to head to St. Charles, Ill.,
for the 62nd annual VWCA Convention.
We’ll have a fun-filled VW weekend that

you won’t want to miss!
Plan to come to our Friday afternoon get-to-

gether at a nearby ’50s-style restaurant com-
bined with an impromptu car show, all
under the watchful eyes of Jake and
Elwood Blues. Later, we’ll caravan
down the road to one of the last
drive-in theaters still in exis-
tence for a double feature. 

Saturday morning, our
Hospitality Room in the
Hampton Inn St. Charles
comes alive with conven-
tion registration and
set-up for the Most
Unique VW Item and
Mini Toy Displays – now
a regular convention fea-
ture. The morning hours
are reserved for our mem-
bership and trustees meet-
ings, but the afternoon is all VWs! We’ll have
another edition of the photo rallyes to challenge
your powers of observation while searching for
some strange and unusual sights in the St.
Charles area.

Then it’s back to the Hampton Inn to get ready
for our awards banquet featuring Chicken Vesu-

vio with salad, sides and a special dessert. We’ll
top off the festivities with recognition of the Old-
est VW and the most conventions attended, judg-
ing of the best Toy and Unique VW Item displays
and presentation of the Eberle Newsletter Tro-
phy, the Woodbury Dunn Safety Award and the

prestigious Wolfsburg Trophy for the most
active Local Club. Of course, this

is why we call it our
AWARDS Banquet!

Sunday morning,
we’ll cruise down the
road for the North-
east Illinois Volk-
swagen Association
(or just “NIVA” to
most) annual

BugFest Car Show
and Swap Meet. Your

convention registration
fee includes show car entry,

but even if you didn’t bring your
VW, you should visit the show any-

way. Spectator admission is free, and you
won’t want to miss the food, music, cama-

raderie and, of course, the beautiful show cars.
This is one of two spectacular all-VW car shows
presented annually by NIVA and always has a
huge turnout.

But don’t delay! By the time you receive your
next AUTOIST, it will probably be too late! Send in

■TURN TO PAGE 33

62nd VWCA CONVENTION

D

LOOKING FORWARD,
GOING BACK IN TIME

BY SHELL TOMLIN

■ Shell Tomlin | vwclub@aol.com
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UTAH

LAYTON: CUTRUBUS MOTORS VW, 1230 NORTH MAIN, 801-544-5878
SALT LAKE CITY: STRONG VW, 1070 S. MAIN ST., 801-596-2200, P-
10 A-15 L-10 AC

VIRGINIA
ALEXANDRIA: ALEXANDRIA VW, 107 W. GLEBE ROAD, 703-684-
8888, www.alexandriavw.com, P-10 A-10 L-10
CHESAPEAKE: SOUTHERN VW-GREENBRIER, 1248 S. MILITARY HWY.,
757-424-4689, P-10 A-10 L-10 AC
RICHMOND: WEST BROAD VW, 9001 W. BROAD ST., 804-270-9000
ROANOKE: FIRST TEAM VW, 6900 PETERS CREEK ROAD, 540-366-
4830
STAUNTON: VALLEY VW, 314 LEE-JACKSON HWY., 540-213-6800
VIENNA: STOHLMAN VW, 8433 LEESBURG PIKE, 703-893-2990
WOODBRIDGE: KAREN RADLEY VW, 14700 JEFFERSON DAVIS HWY.,

866-756-9770
WASHINGTON

BELLEVUE: CHAPLIN'S BELLEVUE VW, 15000 SE EASTGATE WAY, 425-
641-2002, P-10 A-10 L-10
SEATTLE: UNIVERSITY VW, 4724 ROOSEVELT WAY NE, 206-634-3322,
P-10 A-10 L-10

WEST VIRGINIA
PARKERSBURG: LARRY SIMMONS VW, 1710 14TH ST., 304-485-
5451
SOUTH CHARLESTON: JOE HOLLAND VW, 210 MAC CORKLE AVE. SW,
304-744-1561, P-10 A-10 L-10
WHEELING: WHEELING VW, US ROUTE 40 E, 304-242-7313, P-15 A-
15 L-10 AC

WISCONSIN
EAU CLAIRE: VW-AUDI OF EAU CLAIRE, 5201 FAIRVIEW DR., 715-
830-1111
MADISON: ZIMBRICK VW OF MADISON, 1430 N. STOUGHTON ROAD,
608-241-5201

MILWAUKEE: VW OF MILWAUKEE NORTH, 1400 W. SILVER SPRING
DR., 414-290-1400

CANADA
QUEBEC: VW LAURENTIDES, 85 JOHN F. KENNEDY ST., JEROME, 450-
438-4101, AC

BURLINGAME: AUDI BURLINGAME, 1010 CADILLAC WAY, 650-348-0111
CONCORD: AUDI CONCORD, 1300 CONCORD AVE., 925-771-2888
ELK GROVE: ELK GROVE VW, 9776 W. STOCKTON BLVD., 916-405-2650,
P-10 A-10 L-10
SANTA MONICA: SANTA MONICA AUDI, 1020 SANTA MONICA BLVD.,
866-982-5667, P-10 L-10
WEST COVENA: PENSKE AUDI WEST COVINA, 2016 E. GARVEY AVE.
SOUTH, 626-384-3400, P-15 A-15 L-15

COLORADO
GLENWOOD SPRINGS: GLENWOOD SPRINGS VW-AUDI, 100 RIVERINE
ROAD, 866-308-1836 

CONTINUED FROM PREVIOUS PAGE
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Dealers and businesses listed here are friends, and we hope you will patronize them
whenever possible. They are soliciting your business and will do all they can to satisfy you.

Several companies offer discounts to VWCA members showing valid membership
cards. Discounts are shown next to the dealer’s phone number. P-15, A-10, L-5 means
a 15 percent discount on parts, a 10 percent discount on accessories and a 5 percent
discount on labor. AC means dealers service air-cooled VWs. 

Because service and parts advisers may not be familiar with the discount offered, it
might be helpful to show a copy of the AUTOIST when requesting the discount.

FRIENDS OF OUR CLUB

AUDI DEALERS

VW DEALERS



SUPPORT THE DEALERS
WHO SUPPORT VWCA
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IDAHO
BOISE: AUDI BOISE, 8400 W. FRANKLIN ROAD, 208-377-5400

ILLINOIS
PEORIA: VW OF PEORIA, 2322 W. SUD'S PARKWAY, 309-243-7000, P-
10 A-15 L-10

INDIANA
BLOOMINGTON: ROYAL VW OF BLOOMINGTON, 3333 E. THIRD ST., 812-
332-9251, P-12 A-12 L-12

IOWA
DAVENPORT: VW OF QUAD CITIES, 3700 HARRISON ST., 563-386-1511

LOUISIANA
BOSSIER CITY: MOFFITT VW-AUDI, 1960 OLD MINDEN ROAD, 318-746-
2175

MAINE
BANGOR: DARLING'S, 403 HOGAN ROAD, 207-941-1330, AC 

MICHIGAN
FARMINGTON HILLS: SUBURBAN VW OF FARMINGTON HILLS, 37911
GRAND RIVER AVE., 248-471-0800, P-10 A-10 L-10
LANSING: WILLIAMS VW, 2845 E. SAGINAW ST., 517-484-1341

NEW JERSEY
CHERRY HILL: CHERRY HILL VW, 2261 MARLTON PIKE WEST, 856-665-
5370, P-10 A-10 L-10

NEW YORK
LATHAM: AUDI ALBANY, 723 NEW LOUDON ROAD, 518-783-5003, P-10

A-10 L-10
OHIO

DUBLIN: MIDWESTERN AUTO GROUP, 6335 PERIMETER LOOP ROAD,
614-717-4843

PENNSYLVANIA
LEESPORT: AUDI READING, 2746 BERNVILLE ROAD (ROUTE 183), 610-
777-6500, P-10 A-10 L-10

UTAH
LAYTON: CUTRUBUS MOTORS VW, 1230 NORTH MAIN, 801-544-5878

VIRGINIA
RICHMOND: WEST BROAD VW, 9001 W. BROAD ST., 804-270-9000

WASHINGTON
SEATTLE: UNIVERSITY VW, 4724 ROOSEVELT WAY NE, 206-634-3322, P-
10 A-10 L-10

CANADA
QUEBEC: PARK AVENUE AUDI, 8755 BOUL TASCHEREAU OUEST,
BROSSARD 450-455-4811
ONTARIO: AUDI UPTOWN, 4080 HIGHWAY 7 EAST, MARKHAM, 905-513-
8820, P-15 

ARIZONA
KINGMAN: TNT AUTO CENTER, 535 E. ANDY DEVINE AVE., 928-753-
1477, P-10 A-10 L-10 AC 

CALIFORNIA
VENTURA: AIRHEAD PARTS, 1604 MORSE AVE., 866-664-3724, AC, AIR-
COOLED VW PARTS

VENTURA: KARMANN GHIA PARTS, 1604 MORSE AVE., 866-664-3724, AC,
AIR-COOLED VW PARTS

CONNECTICUT
OLD SAYBROOK: CARDONE AND DAUGHTER AUTOMOTIVE, 4 CUSTOM DRIVE,
860-664-0727, www.cardoneanddaughter.com, AC, VINTAGE REPAIR

ILLINOIS
DOWNERS GROVE: SPAROMOBILE, 503 OGDEN AVE., 630-963-8482, AC,
IMPORT AUTO PARTS
OAK LAWN: G&H IMPORT AUTO PARTS, 9734 S. CICERO AVE., 708-422-
9272, P-10 A-10 AC, IMPORT AUTO PARTS 

INDIANA
FORT WAYNE: WERNER'S GARAGE, 7804 FRITZ ROAD, 260-489-9783, AC,
EUROPEAN AUTO REPAIR

KENTUCKY
LOUISVILLE: IMPORTDOKTOR, 1387 LEXINGTON ROAD, 502-584-3511,
www.importdoktor.com, P-10 A-10, IMPORT AUTO REPAIR

MINNESOTA
MINNETONKA: DUNE BUGGY SUPPLY, 2345 HOPKINS CROSS ROAD, 952-
938-8877, AC, AIR-COOLED VW PARTS & REPAIR

NEW YORK
MASSAPEQUA: G T PRECISION IMPORTS, 190A MARGARETTA AVE., 516-
799-1100, www.gtprecision.com, P-10 L-10 AC, INDEPENDENT REPAIR
FACILITY
WATERLOO: SELECT EUROCARS, 0685 WATERLOO-GENEVA ROAD, 315-
789-9368, VW & AUDI SERVICE

OTHERS

AUDI DEALERS
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■BY RICHARD G. VAN TREUREN

Know your ABC’s    
Vacationers flock to sunny

Caribbean islands for relax-
ing getaways. The destinations
include the “ABC” islands,
which can be interpreted as
Aruba, Bonaire and Curacao.
Last fall we took in the sights
there ourselves and were sur-
prised how different the VW sit-
uation is between these islands
practically within rowboat
ranges of the other. 

“One Happy Island” Aruba
featured an eclectic mix of
VWs from several countries. Most were from cen-
tral and south America, with us spotting the oc-
casional private import. Funny how one’s
strongest memories are sometimes triggered by
strong odors. As I was attempting to get a photo
of the CrossFox (nowhere near the cross walk) I
was in front of the popular casino — sort of a

smoker’s zone where if you
do not have a stogie, one will
be provided for you. Whew.

We had purchased a profes-
sional tour in Bonaire, and as
luck would have it the bus
passed the island’s VW dealer
just before stopping at a mer-

chant. I ran back and popped in hoping to spot a
new Amarok. Not that day, but the showroom fea-
tured a pair of UP! units (see next page). 

We saw Jettas, Caddys and Passats on Curacao.
Like the other ABC islands, older air-cooled mod-
els were not seen at all. The few Audi models
spotted seemed to be private imports, which like

Porsche, were not common. 
Each of the islands has

its own character, govern-
ment, and traditions. Like
other islands in the neigh-
borhood, some have close
ties to their mother coun-
tries, while other are very
independent. Many
tourists come for the div-
ing in the clear waters, but
we just enjoyed the sunny
weather and friendly folks.
VWCA

Two views of the Brazilian CrossFox, a micro-SUV from Brazil. The elongated fox
image is seen on the lower right hatch (and inset).

If not deliriously “happy” (per the
license plate), we can assume the
TDI owner is enjoying good
mileage with his second-genera-
tion Caddy business van. Caddys
are seen in many countries other
than the USA. 

■ Richard G. VanTreuren | rgvant@juno.com



VW Autoist l 23

LEFT: The lack of VW trucks and vans on
Bonaire makes no more sense than it does in
America. However, with no supply of used Mi-
crobuses to restore, this Japanese import had
to do. Some creative decoration and … a do-
it-yourself sunflower-powered Bus. 

VW UP! models on
a showroom floor
in Bonaire. A sales
rep said he had a
selection of new
models but no
vans or trucks. 

Along the main (upscale) shopping street in Cura-
cao. Above, a Jetta; at right, a Caddy.
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Heading for the track  
We’ve always said that participation in local

chapter activities is a huge part of “enjoying
your VW to the fullest.” It is the purpose of this
column, therefore, to highlight these events and
activities, give the planners and organizers a lit-
tle recognition for their efforts and perhaps in-
spire other chapters to try some of the unique
and fun ways we enjoy our VWs.

Here’s a look at what some of the locals have
been up to: 
Northeast Illinois Volkswagen Association,

Lisle: A January trip to the Chicagoland Raceway
Slot Car Track has become an annual event, as is
the stop at Culver’s Restaurant beforehand. And
the cold Chicago winter does not keep the
hardier members from their annual meet-n-eat at
Hubcaps, a 1950s-style diner. Plans are already
under way for NIVA’s annual Indoor Spring Swap
Meet scheduled for April 22.
Badger Beetles Auto Fun Club, Milwaukee:

These Wisconsin folks know the hazards of win-
ter weather and make every effort to stress safe

winter driving. Holiday festivities included an
outing featuring dinner and a show.
Central Florida VW Club, Orlando: This

warm-weather group seems to always have the
best opportunity to admire their VWs year-round.
Perhaps they were also following VW’s latest re-
leases at the NAIAS in Detroit on our website and
Facebook page.
Stateline Volks Folks, Rockford, Ill.: A Janu-

ary dinner at the Olympic Tavern follows State-
line’s traditional Holiday Festivus.

■AND NOW YOU KNOW: Local Chapters com-
pete for annual awards presented at each year’s
convention? The Eberle Newsletter Trophy is
given to the chapter with the best local newslet-
ter; the Woodbury Dunn Trophy goes to the chap-
ter with the best safety program; and the coveted
Wolfsburg Trophy is won by the most active local
chapter. If you belong to a local club, be sure you
are participating in all these contests and help fill
out and submit the forms. For information about
entering, contact us at vwclub@aol.com. VWCA

With the VWCA’s Friends of Our Club, members can
save money on parts, labor and acces-
sories from affiliated Volkswagen
dealers and independent shops
in the U.S. and Canada. Turn to
the AUTOIST centerspread for
more information. 

HE COULD HAVE HAD A 

DISCOUNT
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DRIVER’S SEAT ■ FROM PAGE 3

bili-D. 
This brings us to VW. It says it’s taking steps

toward regaining the American public’s trust
with new products and rebuilding a sense of
corporate goodwill through its upcoming elec-
tric-vehicle architecture — MEB. Its due date:
2020, with autonomous variants (I.D. Pilot) by
2025. 

This message hit a roadblock: On Jan. 7,
hours before VW’s Sunday eve Detroit show
media reception, the FBI arrested Oliver
Schmidt, a former VWoA emissions compliance
manager, at a Miami airport. He was arraigned
the next day in Detroit. Instead of VW’s new
SUVs or its electric concept vehicle, dirty
diesels were breaking news. Detroit became the
epicenter for another inquiry into VW’s malfea-
sance. Titanic. The arrest was the tip of the ice-
berg; the criminal complaint told an even deeper
story. Cooperating witnesses say Schmidt and
others in VW’s engine development group knew
that defeat devices were the reason why its TDIs
flunked NOx emissions studies in 2014. And they
conspired with other managers to deceive investi-
gators right up to August 2015. 

It’s as if last year’s
U.S. Justice Depart-
ment civil suit filed
on Jan. 4 (days be-
fore the 2016
NAIAS), CEO
Matthias Mueller’s
NPR interview faux
pas and then EPA
rejection of its TDI
fix were ghosts/geis-
ten who returned to
haunt the folks at
Volks. The intrigu-
ing trouble with
Schmidt and soon
after indictments of
five more VWAG ex-
ecutives (aka the
half-a-dirty dozen;

near-top level Heinz-Jakob Neusser is one) VW’s
press conferences were reframed. Everyone knew
VW planned to stage a coup with a Microbus-like
concept, but its dirty laundry was the story that
threatened to bump that vehicle out of the news
spin cycle. 

VW’s return to the Motor City’s big gig, how-
ever, started with good vibes. In fact, news that
VW had reached an agreement on criminal
charges and had fixes for some of its errant TDIs
indicated forward movement. Its Sunday party
was popular with motoring scribes. Next, two
media days at the Cobo Center served several
purposes: one, let the public know what’s hot;
two, let the international motoring industry
lobby for itself.

VW’s Sunday evening reception at the Garden
Theater’s stage commenced with music: Bret
Lucas’ blues guitar. On either side of him, were
two covered vehicles—left, the 2018 Atlas R-Line;
right, the longer U.S. spec 2018 Tiguan (Allspace
in Europe). The CUVs were unveiled after atten-
dees partook of food and drink—a Ceviche-like
fish taco was a delicious way to eat and great. 

Unlike previous VW Group media receptions,
your correspondents (Tom Janiszewski and I)
didn’t see scores of VW’s German executives or
its group brand logos. German head Mueller and
his team skipped this year’s show. The reason

Cliff Leppke, a regular AUTOIST

contributor since 1993, has
upgraded his wheels since
getting his first car in the early
’60s. Reach him via email at
leppke.cliff@gmail.com. 

VW’s Sunday evening reception at the Garden Theater. 
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was likely legal (see above).
The VW-brand specific recep-
tion focused on its American
organizational plans and new
vehicles rather than proclaim-
ing that the VW Group deliv-
ered 10.3 million vehicles
worldwide during 2016, best-
ing former No. 1 Toyota in the
sales department. 

VW’s oft-panned as quixotic
march to 2018, an ambitious
sales goal of being No. 1
worldwide, arrived two years
early. VW brand sales, how-
ever, were off in key markets.
Toyota put more of its name-
plates on vehicles, though. We
spied VWAG brand head Herbert Diess—who ar-
rived at VW last year from BMW, making him an
FBI untouchable — and design guru Klaus
Bischoff. VW’s North American chief Hinrich
Woebcken was master of this ceremony. He’s got
Michael Horn’s role. Horn departed VW shortly
after last year’s show. And our friend in Chat-
tanooga, Scott Wilson, says VW’s Tennessee plant
will be open for visitors. He says the facility’s
footprint has grown 26 percent in order to build
the Atlas and Passat there. Because the Atlas
doesn’t share the Passat’s platform, Altas-specific
tasks are performed on spokes that lead toward a

hub for further assembly of ei-
ther vehicle.

Woebcken, who performed
upbeat jabs with his right arm
to emphasize key points, and
Diess, who smiled on stage,
took turns presenting prod-
ucts and pronouncements
with the latter emphasizing
that VW will regain the pub-
lic’s trust. In sum, 2016 could
have been worse. They say
U.S. sales (down 7.6 percent
last year) were flat. That’s bet-
ter than expected; VW couldn’t
sell diesels, formerly as much
as 25 percent of its product
mix. That means VW has a

DRIVER’S SEAT ■ FROM PAGE 3
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Hinrich Woebcken offered emphasis on
VW’s new products. 

U.S.-spec 2018 Tiguan 2018 Atlas R-Line 



loyal, passionate buyer base. Furthermore, U.S.
vehicle buyers went gaga for SUVs and CUVs;
sedan sales were down. But car-centric VW
sedan deliveries didn’t skid as badly as others.
Many TDI owners, who opted for vehicle buy-
backs, chose another VW propelled by a tur-
bocharged gas engine. As 2016 drew to a close,
VW posted two months of year-over-year sales
increases with the Tiguan up 22 percent—a
sign that VW’s upcoming SUVs might fare well.

VW will focus on the U.S. with vehicles de-
signed in America for Americans. It will grow,
says Woebcken, by shifting to a full-line of
sedans and SUVs. As proof that VW is adapting
to American tastes, he cited the Atlas’ name
(Ford’s 2013 Detroit show concept truck name
was Atlas) and price: $30,000 for starters,
$48,000 well equipped. That represents value. It
seats seven or contains 100 cubic feet of seat-
down lebensraum. After this talk, VW removed
the R-Line edition’s cover. This sportier looking
Atlas, available in two trim levels, reappeared the
following morning at Cobo, as did its 2018
Tiguan sidekick. 

Diess discussed VW’s product offensive. He said
VW plans two new models each year for the next
four years. Production capacity for VW vehicles in
North America is 1 million. Teasers included im-
ages of the stylish Arteon fastback/hatchback
coupe-like sedan, which slots between the Audi A5
sportback and the A7 in size, but rides on VW’s
MQB toolkit. He also confirmed that the e-Golf
with more power and range arrives this summer. 

VW unwrapped its Mexican-made Habanero Or-
ange Tiguan. It’s based on the Golf’s MQB archi-
tecture, as is the much larger Atlas. It’s longer
than the current Tiguan by 10.7 inches (185.2
inches long), with the wheelbase growing 7.4
inches vs. the current outgoing U.S.-spec Tiguan
(total: 109.9 inches). This means it’s the length of
a four-door 1955 Rambler Cross Country wagon,
which became the basis for AMC’s late-’50s sensi-
ble-car surge. 

The Tiggy’s midrow seat slides seven inches,
letting one adjust it for maximum rear people
room, or less legroom and more cargo space. Its
40:20:40 split design also kneels for third-row ac-
cess. VW wisely picked head restraints that over-

lap the seatbacks when down. A third-row seat is
standard on the FWD version, optional with
AWD. The interior is described as in a class above
others with an optional Digital Cockpit that’s like
Audi’s Virtual Cockpit. 

Cargo space increased 57 percent. With the
Atlas, it shares an eight-inch center dash screen
with a seamless glass surface that extends be-
yond its rectangular display. Two knobs protrude
through it. That’s thinking outside of the box. 

A suite of connective vehicle services supports
three phone platforms. A Fender sound system is
available. Driver assistance technology: a standard
rearview camera, optional 360-degree surround
view high-definition camera setup, adaptive cruise
control with start/stop—upgraded for city use, for-
ward collision warning with braking and pedes-
trian detection, blind spot monitor, rear traffic
alert and lane departure warning with assist.

You can pair a hands-warming steering wheel
with bun-warming front seats. A panoramic sun-
roof is also available. The 2.0-liter TSI tur-
bocharged gas engine produces 184 horsepower
and 221 lb.-ft. of torque. Power goes to an eight-
speed automatic transmission. The engine has
variable intake and exhaust valve timing. I’m told
the engine has Audi’s eco-mined “valvelift” tech-
nology. (More in the Barry Hoch interview on
Page 13 of this issue). Optional 4Motion with Ac-
tive Control AWD has four selectable drive modes. 

A 26-degree approach angle works for off-road-
ing. For easy rear access, try the foot-operated
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ABOVE: The back two rows of Atlas’ three-row seating. 
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tailgate. An auto close function lets you
push a button, grab your stuff and then
rear lid shuts. The cargo cover stows un-
derneath the floor. 

Woebcken says “every detail of the
Tiguan has been thoughtfully engineered
for our U.S. customers to maximize space
and convenience, while retaining its per-
formance, agility and value.” While no
price was stated, he promised it would be
competitive.

■BEYOND THE HYPE: The chief take-
away point: VW’s big Atlas CUV (VW
prefers SUV) gets the firm’s sporty R-Line
trim. The front-drive four-cylinder Altas’
$30,000 base price represents value. Check
it out; VW did its homework. VW’s big rig
has a spacious interior, roomy seating for five
forward and after you climb through the gap cre-
ated by the kneeling right midrow seat (one can
access the third row without removing a child
safety seat), most adults will discover another
surprise—two can comfortably ride in the aft-
most seat.

VW also upsized items like the front center con-
sole’s stowage bin. And it coated some plastics
with a matte-spatter finish, aping vintage metal
Hi Fi cabinets. It looks richer than usual sea of
pebble/faux-leather textured plastics. Combined
this with front-cabin soft-touch materials and
you’ve got a nicely executed interior. One eagle-
eyed German noticed that the dashboard’s inlay
was askew—a tiny miscue. The headliner’s fabric
did not wrap around its forward edge. It’s tightly
fitted though. 

The Tiggy, on the other hand, has well bol-
stered front thrones. Its Karmann Ghia-style
third-row jump seat, a padded parcel shelf with
seatbelts, is standard in FWD, optional in AWD.

In the go department: VW’s Atlas and Tiguan
differ. While both vehicles have 2.0-liter turbo
four-cylinder engines, they’re not identical, al-
though they come from the same EA888 Gen. 3
engine family. The Atlas’ version is rated 238 hp.

An optional 280-hp VR6 is offered. Under the
hood the Atlas’ four-cylinder mill is dwarfed by
massive bodywork. 

■AUDI’S DETROIT PRESS CONFERENCE:
Audi of North America president Scott Keogh re-
ported another record year of U.S. sales. He says
customers don’t care about units delivered; they
care about Audi’s move toward the top spot in
J.D. Power’s Customer Satisfaction Index. Audi
showed two new production vehicles and one
concept that’s slated for production. One offered
the sky: the S5 Cabriolet with turbo 354 hp. An-
other added muscle to its bread-and-butter Q5:
an SQ5 with the turbocharged V-6 engine from
the S5. Not seen, the manual transmission A4
that arrives during 2017. 

Audi AG’s sales and marketing manager, Diet-
mar Voggenreiter, introduced the Q8 concept in
his favorite color: Bombay Blue. It’s intended as
the top dog in the Q fleet, a fastback coupe-like
SUV—a modern take on the infamous UR-Quat-
tro. He congratulated Audi’s American division
for moving more than 210,000 vehicles last year.
Audi delivered 1.87 million units worldwide. 

He claimed Audi would redefine premium by of-
fering customers “time—the 25th hour” via ad-
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The Tiguan’s eight-inch center dash screen. 
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vanced technology. In his mind,
the Q8 concept SUV is masterpiece
of Mark Lichte’s design team. The
production version arrives next
year. The massive and overly deco-
rated grille is intended to separate
Audi’s Q line from it’s A line of
cars. Doors open when you touch
four-circle logos in the roof pillars.
The button-less sleek dash and
consoles use touchscreen inter-
faces with haptic beeps to confirm
what you’ve selected. It’s claimed
that this beep makes touchscreen
operation more certain and viable
as an alternative to conventional
switchgear. 

■CHICAGO AUTO SHOW: With
1.1 million square feet at Mc-
Cormick Place, Chicago’s early
February blast brags it’s the
largest consumer-focused auto
show. Unlike Detroit’s, which has
several days of media press confer-
ences and then industry meetings,
Chicago is the place for you, the
car-buying public, to see, feel and
drive today’s latest rides. 

For your correspondent,
Chicago’s annual ode to motoring
is easier to navigate than Detroit’s
big bash. Proof? Judson University
docents guided us to each press
conference, a lesson in marketing
logistics. This attention to detail
meant there was more time to dig
further into carmaker plans, their
vehicles and perhaps best of all
party at various Chicago hot spots
such as Reggies with the Chicago
Blues All-Stars. VW and other ve-
hicle vendors sponsor these
events. 

Nissan’s eve of the first press
day reception it introduced Mid-
night Edition additions—a full line
of specially trimmed Nissan cars

and SUVs wearing trendy black
rather than chrome. We also re-
membered Jim Mateja, a longtime
Chicago Tribune auto writer who
recently died at age 71, with a
toast. Mateja, known among other
journalists as a good guy, was
tenacious. With his professorial
mien, notebook, pen and reading
glasses, you didn’t mess around
with Jim. In contrast, he gra-
ciously mentored less-experienced
journalists including me. 

Before Nissan’s party, journalists
checked out the show’s concept
and technology garage. There, I
test drove the Alfa Romeo’s new
Giulia—it’s hot. I have a soft spot
for Alfas. VW William Gock, in con-
trast, performed a static test of VW
Tiguan’s magic tailgate. It opens or
closes itself without using the key. 

During media days, Mark Gillies
guided the AUTOIST providing bits
from its offsite (Cindy’s Rooftop
Restaurant) private designer-fo-
cused tour of the 2018 Tiguan. Up
front, for example, there’s a bright
wrapped top bar that flows from
the grille into the headlights. This
theme—shared with the Golf—im-
parts a solid look. The MQB-based
SUV benefits from its Golf-derived
toolkit with a longer hood and
wheels that are pushed to the vehi-
cle’s ends. It looks sleeker than the
outgoing model. Check the front
bumper; it ups the approach angle. 

A side swag line or indent flows
into the rear tail lamps. It adds to
the Tiguan’s tough yet friendly
look. The ratio of three items:
lower black side cladding, middle
painted panels and windows lends
a sense of safety and security. The
rear tail lamp’s sharp cut and the
rear license plate indent are aero-
dynamic tweaks. ➤



Inside, the dashboard and door cards
are tied together with trapezoidal
shapes. Designers say the dash is wing-
like. It has a horizontal theme with
driver-centric controls and a passenger
friendly center console. Interior materi-
als are above the typical compact CUV,
on par with the outgoing Tiggy. Items
such as the interior door releases are
sized for easy use. The mid-row seat
slides, reclines and tilts. Some items ap-
pear poached from other popular SUVs
such as the side window kink (Nissan,
Lexus) and the grille’s undulations
(Ford). Regardless, the chiseled swag
line and the grille’s lines that are
echoed in the headlamps impart a smart sensible
look. 

VW’s main attraction: the Atlas Weekend Edi-
tion. The Kurkuma Yellow Metallic Atlas show-
cased accessories: a pet cage, a pop-up rooftop
carrier and various VW-themed items like a Mi-
crobus-themed tote bag. All of this displayed at a
faux campsite with woodsy sign, fireplace,
benches, trees, snow and earthy flooring—a bril-
liant way to decorate an unsightly exhibit hall
roof pillar. On the show’s second media day, VW
announced new sponsorships and revised looks
for its Global Rallycar Beetles driven by Scott
Speed and Tanner Foust. Speed drives the red,
white and green machine No. 41, while Faust pi-
lots No. 34 Rockstar Energy Drink Beetle GRC.
They will compete in the 12-race 2017 Red Bull
Global Rallycross championship.

While most press events introduced new trim
lines and vehicle accessories such as Chevy’s
Redline Special Editions, there was other news:
Hyundai presented its alternative to VW’s
Golf/GTI, the Elantra GT/GT Sport--the i30 in Eu-
rope, Ford an aluminum body Expedition and ad-
ditional Nissan Titan body choices.

While GM’s reps were tight-lipped, they were
on the verge announcing that the Chevy Cruze
diesel with six-speed manual got a 52-mpg EPA
highway estimate. Chevy’s Cruze and Equinox

should be of interest to VW’s TDI owners because
they’ll sport emissions-compliant diesels this
year. You can get your turbo diesel fix at a Chevy
dealer. At Mazda, the barista’s great espresso
drinks made it easier to accept the words “no
comment.” Expect Mazda to introduce a CX5 SUV
diesel that’s suitable for the USA.

To kick off Chicago’s first media day, the Mid-
west Automotive Media Association sponsored
breakfast and announced its Family Vehicle of the
Year: the Chrysler Pacifica minivan. Do you won-
der who picks the FVOTY? I’m one jurist. And the
Pacifica made my top-three pick. My Canadian co-
horts, however, understand that something
smaller and less expensive is also family friendly.
The Automobile Journalist Association of Canada
selected the 2017 VW Alltrack as its Canadian
Car of the Year—presented at Toronto’s interna-
tional auto show. VW’s answer to Subaru, which
dons a badge similar to Toyota’s All-Trac, scored
well in my Route 66 test drive. Families, even
guys out of wedlock, who’d like something that’s
fun to drive, fuel thrifty with optional AWD, ex-
plore the Golf SportWagen and its kin.

Capping off the Chicago show’s first media day
was Motorweek’s presentation of its 2017 Driv-
ers’ Choice Awards. “Best of the Year” went to the
Chevrolet Bolt—an electric vehicle. Audi’s A4 won
best sports sedan.VWCA
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An optional rooftop carrier for Atlas. 
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your registration form RIGHT
NOW, while you’re thinking about
it! If you don’t want to deface your
magazine, you can make a copy or
print one out from our website,
VWClub.org. Just click on the

“62nd Annual
VWCA Conven-
tion” under the
“Upcoming
Events” column
and scroll down
for the conven-
tion details. You

can even pay securely online using
PayPal through our website. But
hurry! Convention registration
deadline is June 15 (just before Fa-
ther’s Day), so there’s not a mo-
ment to lose. 

And don’t forget to make your

room reservations at the Hampton
Inn. The deadline for that is ear-
lier, June 2, in order to take advan-
tage of the special rate for our
block of rooms. The Hampton Inn
has made it easier for us by assign-
ing a special code for our group to
ensure there will be no confusion
when you register. See the instruc-
tions in this issue or simply go to
VWClub.org and click on the link
in our Upcoming Events article.

See you at the convention. You’ll
have a grand time! VWCA

CONVENTION ■ FROM PAGE 16

The convention’s headquarters hotel, the Hampton In and Suites in St. Charles, Ill.,
about 40 miles west of downtown Chicago. 

MULTIPLE WAYS 
TO REGISTER
Our convention headquarters

hotel is the Hampton Inn &

Suites, 2875 Foxfield Road, St.

Charles, IL 60174. Our special

rates are guaranteed only until

June 2, 2017, or when our

block of rooms is sold out. 

You have four different ways to

make a reservation: 

Personalized web page: Use

this link — bit.ly/2lKq70x — to

access our personalized web-

page, which will automatically

display our group information,

room availability and rates.

Simply click on “Book a Room”

and follow the instructions. 

Visit VWClub.org: Select the

article on convention informa-

tion. 

Hampton website: Visit hamp-

tonstcharles.com. Enter the

dates and click search.

Then toward the bot-

tom of the next page

add the group/conven-

tion code, VWS. Click-

ing “Search” will

automatically display

our group information, room

availability and rates.

Contact the Hotel Directly:
Call the hotel directly at (630)

584-0222 and refer to our group

code CHXVWS and dates.

■CORRECTION: The Audi A3 diesel is pow-
ered by the Golf variation of the 2.0-liter TDI
engine. The A3 was pictured in the Jan/Feb
issue in the report of the settlement of VW’s
3.0-liter diesels, which include Audi’s Q7, A6
and A8 models. 
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RATES: Free to VWCA members (including photos).
Non-member rate is $5 for the first 35 words plus 15
cents per additional word. Photos are additional $5 each.
Includes posting on vwclub.org website with color pho-
tos. Advertisers must provide VWCA ID number or pay
in advance. Ads may be revised to meet space limita-
tions. Photos to be returned must be accompanied by a
S.A.S.E. of appropriate size. Send to VWCA Classified
Ads, 1554 Roanoak Ave., Aurora IL 60506. Ads requiring
no payment can be emailed to vwclub@aol.com. 

FOR SALE:  License plate frame, 1990 Cabriolet front frame.
Factory original, red. Used but in perfect condition including
paint, $10. Convertible top boot, 1990 Cabriolet, white, origi-
nal factory boot in perfect condition. Used only twice. $100.
Contact Mike Pesak, mikepesak@comcast.net.
FOR SALE:
1979 Super
Beetle Con-
vertible. Florida
car. Black with
black interior
and a white
top. Com-
pletely re-
stored. Beautiful inside and out. 41,451 Miles. Clean title,
$30,000. Call (410) 294-3666 or (561) 498-5600. Email in-
quiries to swolf@brooksiderealty.com.
FOR SALE: FOR SALE: Set of 14-inch VW “teardrop” wheels

with winter tires. Four straight teardrops and centercaps,
Plasti-dipped black, with General Altimax Arctic winter tires.
Size 185/65 R 14. Lots of tread left, 4x100 lug pattern, 38mm
offset. Found on: ’86-92 Jetta; ’91-92 Golf, Cabrio; ’93 Audi
cabriolet, Scirocco 16v. Need gone ASAP. Pick up in Bartlett,
IL, $300 OBO. Contact Kirk at firebugman@aol.com.
FOR SALE: 1952-2009 VW Factory Shop Manuals: $29.95-
$149.95. Aftermarket VW Shop Manuals (6 different publish-
ers): $9.95-$34.95. 1954-1979 VW Restoration Manual
$37.95. Alex Voss, 4850 37th Ave. So., Seattle WA 98118,
(206) 721-3077 or toll free (888) 380-9277.
FOR SALE: VW air-cooled engines completely rebuilt. 36
horsepower, 40 horsepower, 1600cc single port & 1600cc
dual port. Doug Nichols, (815) 389-6569 (IL).
FOR SALE: New and used Volkswagen & Audi parts. John’s
Car Corner, Box 85, Westminster, VT 05158, (802) 722-3180
or email johnsccorner@gmail.com.
FOR SALE: Rebuild air-cooled VW 36 hp, 40 hp, 1600 single
port, 1600 dual port, custom 1835, 1915, Porsche 911 2.0,
2.2, 2.4, 2.7, 3.0, 3.2 and custom 3108, 3.5, 3.6 liter engines
by Wolfsburg and Zuffenhausen trained builder. Call Volker
Bruckmann, (760) 765-2149 (CA).

ARKANSAS: James H. Ruppel, Eureka Springs; Joseph Kelly,

Rogers

CALIFORNIA: Leo Merken, Palo Alto

FLORIDA: Serafin Sotomayor, Port Orange

ILLINOIS: Mark Joncas, Clarendon Hills; Jerry Robison, Lisle

INDIANA: Gregory P. Walter, Wakarusa

MASSACHUSETTS: Neil Gordon, Framingham

MISSOURI: Joseph Dittmeier, Hazelwood

NEW JERSEY: Andrew Fiorillo, Mansquan; John J. Sireci, Wood-

bury

PENNSYLVANIA: Kenneth Meyers, Easton; Robert Hecht, Levit-

town

TEXAS: Don Loughran, Carrollton

WASHINGTON: Ralph Bernard, Marysville; Fred Noble, Milton;

Ryan Gray, Seattle

WEST VIRGINIA: Stephen Blake, Charleston; Brian Marteney,

Mannington



■PILLOW TALK

■ MOVING?: The AUTOIST is not automatically forwarded to your new address. Please send your address changes
promptly to Lynida Tomlin, VWCA, P.O. Box 154, North Aurora, IL 60542. Or notify by email to vwclub@aol.com.
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Limos and party buses, navigated by a sober and quasi-professional driver, have long been a popular way for partiers to
get from Point A to Point B with hands caressing a drink rather than a steering wheel. In the next decade, your own au-
tonomous party van may help deliver the buzz for you thanks to VW’s driverless concept, I.D. Buzz. The cabin is de-
signed like a lounge (note the bolster pillows on the rear bench seat). Not pictured is a sliding entertainment console.
Or the optional second row seats. Or headrests that fold into tables. Or the front seats that swivel toward the rear. You
may end up crashing on the way home — no, not that kind of crash — so the bench seat folds into a bed. Remember
VW’s 1990s slogan “Drivers Wanted”? Welcome to an intriguing 21st century irony. 
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