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Driver’s Seat
BY CLIFF LEPPKE *leppke.cliff@gmail.com

VW and Ford hit it off  

A
  global partnership announced in October will 
join VW and Ford in the development of light 

commercial vehicles. Sources say this arrangement 
could affect plans for a midsize U.S. pickup. 

It’s uncertain whether VW dealers would get a re-
badged body-on-frame Ford Ranger or a unitbody 
Atlas-based Tanoak concept vehicle. VW’s Thomas 
Sedran, its commercial vehicle CEO, says he doesn’t 
rule out anything on the car side of the business.  His 
focus is on light commercial 
vehicles.   

Yet, sources say VW 
wants to cut the develop-
ment costs of its next-gen-
eration Amarok 
body-on-frame truck, which 
isn’t sold in the USA. Ho-
mologation problems are 
one reason we do not get 
the Amarok — it’s not de-
signed to meet U.S. vehicle 
rules. Ford’s global Ranger, 
however, is.   

Sedran says the VW-Ford 
alliance joins to European 
market leaders, providing 
the right chemistry: VW can 
build for Ford and Ford for 
VW. Worldwide, VW is 
about twice the size of 
Ford’s operations.  

But in an interview with Automotive News, Sedran 
downplayed any concern about size discrepancy.  

“When we finalize this alliance, you can be assured 
it will be balanced,” he said. “There is no junior nor 
senior partner, but, rather, two companies at eye 

level that will closely cooperate 
with one another. There might be 
specific years where there will be a 
difference in production volumes, 
but in the sum total, it is very bal-
anced.” 

When asked about the initial talks 
with Ford, Sedran said: “We real-
ized fairly fast it worked from a cul-
tural perspective, and there was the 

right 
chemistry between the main 
players.” 

And could the agreement 
extend from light commer-
cial vehicles into passenger 
cars, or does VW already 
have the scale it needs? 

“On the passenger-car 
side, neither company re-
ally has the volume pres-
sure,” Sedran said. “But 
there are, naturally, fields 
where splitting the develop-
ment costs could be an ad-
vantage. I wouldn’t rule out 
anything, but the focus is 
getting the [light commer-
cial vehicle] projects run-
ning. We want a concrete 
project vehicle that has a 

certain volume, and then you can talk about other 
strategic issues.” 

 
VWoA picks new CEO  

An American, Scott Keogh, now drives VW Group 
uTURN TO PAGE 29
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Small Talk
VW + Audi at a glance

 AUDI SUBSCRIPTIONS:  Audi an-
nounced a new monthly subscrip-
tion service called Audi select, 
available exclusively in the Dallas-
Fort Worth-area. Subscribers  re-
ceive access to an Audi A4 sedan, 
A5 Cabriolet, Audi Q5 and Audi 
Q7 SUVs and S5 Coupe for a set 
monthly price, plus two compli-
mentary days of Silvercar rentals 
available at many major U.S. air-
ports and cities for access to Audi 
vehicles when they travel. 
 NEED HELP?:  The next-generation 
Audi A6 sedan, out this fall, offers 
39 driver-assist features, a record 
for its market segment. They in-
clude five radars, five cam eras and 
12 ul tra sonic sen sors, in ad di tion 
to a laser and an in frared cam era 
for night vi sion.   

 I.D. IS A REALITY:  VW is planning to 
roll out its first I.D. vehicle in late 
2019, England-based Auto Express 
reports. The car will be a five-door 
hatchback roughly similar to the 
current Golf but using the all-new 
MEB platform’s unusually long 
wheelbase to offer the same inte-
rior space as a Passat. Auto Ex-
press reported that three different 
mileage ranges will be offered to 
allow for people with different 
budgets. 
 SALES PROJECTIONS:  VW says it ex-
pects to sell 150,000 electric vehi-
cles by 2020 with a target of 1 
million cars by 2025. In all,  
100,000 of the 150,000 models 
sold in 2020 will be made up of 
both the I.D. and I.D. SUV.  

NEW & IMPROVED

EV NEWS
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 A NEW PLANT:  
With VW pledg-
ing to go hard on 
EV production, 
it’s now saying it 
is planning a 
new North Amer-
ican factory dedi-
cated to building 
just electric vehi-
cles. VW says the new plant is targeted for a 2022 opening — one of 16 
EV production facilities around the world and part of the $40 million in-
vestment. The all-electric I.D. Crozz crossover (pictured) is one of the ve-
hicles that could be built at the new factory.

 EV PRICING:  VW says it will price 
its emerging line of EVs at the 
same level as its departed diesel 
fleet. A lower-end 2015 Jetta 
diesel was priced at 25 percent 
higher than the TDI model (at 
$24,895) while the Touareg TDI 
was priced about 17 percent 
higher (at $53,155) than the gaso-
line model. Unclear is whether the 
pricing scheme would include the 
$7,500 federal EV tax credit.  

 PRINTABLE PARTS:  VW unveiled 
plans to start using HP metal 
printing technology to manufac-
ture select auto parts, including 
gear knobs and custom tailgate 
lettering. “A complete vehicle will 
probably not be manufactured by 
a 3D printer any time soon, but 
the number and size of parts from 
the 3D printer will increase signif-
icantly,” said Martin Goede, the 
automaker’s head of technology 
planning and development. 

 JETTA:  The 2019 Jetta has been 
named to Wards 10 Best UX list. 
The awards highlight vehicles 
with enjoyable and easy-to-oper-
ate technology and driver assis-
tance solutions. Editors evaluated 
and scored 25 vehicles available in 
the U.S.

AWARDS

COMPANY NEWS



Retro Autoist
From the VWCA archives 

 NOVEMBER / DECEMBER 2008:  Motor Trend says the 
next-generation New Beetle could look something like 
the concept pictured here by 2010. The magazine 
quoted sources as saying the NB would share a platform 
with the next-generation Golf and upcoming Scirocco, 
once again styled in California and engineered in Ger-
many. Despite its overall success as a revival of the 
iconic original design, the magazine reported, Volkswa-
gen is looking to move away 
from the “chick car” 
image of the New 
Beetle. (Postscript: 
Never happened.)  

 NOVEMBER / DECEMBER 1998:  VW enthusiasts who like 
the look of the Passat but not its price might find the 
fourth-generation Jetta to be right up their alley. The 
1999 Jetta was headed for dealer showrooms by mid-No-
vember. VW reports that the new Jetta, which has a re-
semblance to the Passat, boasts additional structural 
rigidity, a trait essential to crisper handling and control.  
 NOVEMBER / DECEMBER 1998:  If it’s September, it must be 
another sales record. With sales of 18,228 units, VWoA re-
ported its best September sales result since 1985. That fig-
ure represents a 62.7 percent increase over last year’s 
September figure of 11,203. For the year, VW was far 
ahead of last year’s pace. VW sold 170,573 new cars, up 
61 percent over the same period in 1997. (Postscript: 
VWoA delivered 30,555 units in September 2018. Year-to-
date units were 266,228.) 

 NOVEMBER / DECEMBER 1988:  What’s the best econo-
sedan under $10,000? The VW Golf, declares Car and 
Driver magazine. C/D tested a Ford Festiva LX, a Honda 

Civic DX, a Mazda 323SE, a 
Mercury Tracer, a Mit-
subishi Mirage, a Sub-
aru Justy RS 4WD, a 
VW Fox GL and the 
Golf. The latter had a 
rating score of 38, 
three better than the Honda. The Fox was third with 31 
points. Golf led in brakes, handling, ergonomics, utility, 
value and fun. It was second in ride and comfort.   

 NOVEMBER / DECEMBER 1978:  In the October trustees 
meeting, VWCA President Walter Kuntze discussed the 
1979 convention at length. He has done a great deal of 

preliminary work contacting motels in the Pittsburgh 
area. At this point there is no firm commitment from the 
VW factory, but the tentative dates are Aug. 3-5. The feasi-
bility of a swap meet in conjunction with the convention 
was touched upon.   

 NOVEMBER 1968:  A car rally is not something all that un-
usual, but nothing of the kind that had ever been at-
tempted in the tiny, oil-rich sheikdom of Kuwait in Arabia, 
where I now live. Perhaps it was just that challenge that 
made me itchy to give it a try. When I found out that a 
friend entertained similar ideas, we sat down over a 
steaming cup of Turkish coffee and an idea was born.  

 NOVEMBER 1958:  It looks as if the trend to longer, wider 
cars is catching up with Detroit. A big parking lot in St. 
Louis has announced that it will refuse to park any 1959 
Cadillacs. The City Auto Parks Co. instructed its atten-
dants to tell owners of ’59 Caddies to take them else-
where. 

10 YEARS AGO

40 YEARS AGO

50 YEARS AGO

60 YEARS AGO

20 YEARS AGO

30 YEARS AGO

VW AUTOIST        5

☯



By Fred Ortlip *VWAutoist@mindspring.com
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he average cost of a new house 
was nearly $11,000 — just $87 
a month for renters. Gasoline 
was 23 cents a gallon, and 

seven out of 10 families now owned a 
car. The average wage was about $80 a 
week. The first McDonald’s restaurant 
opened and so did Disneyland. Rosa 
Parks, an African-American bus passen-
ger, was arrested after refusing to give 
up her seat to a white passenger in 
Montgomery, Ala. ¶ In New York City 
and the New Jersey suburbs, a quirky 
German subcompact sold in America for 
only seven years was inspiring a group 
of enthusiasts to form a club aimed at 
connecting other enthusiasts from 
around the country. ¶ The year, 1955. 
The car, Volkswagen. The publication 
they used to spread the word: The VW  
AUTOIST. 

MILESTONE
MILESTONE

Over six-plus decades, VWCA’s AUTOIST  

perseveres to reach its 500th issue

T
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More than six decades later, the publi-

cation that pledged to help members 
enjoy their VW (and later Audi) to the 
fullest has reached its 500th edition.     

As originally named, the VW Auto 
Club of U.S. produced its first AUTOIST 
issue in February 1955, a single, shiny  
9 x 12-inch sheet folded sideways, in ef-
fect a neat four-page issue. The editor 
was also the club’s founder, Sterling 
Parks Jr., a lawyer who worked for a real 
estate title insurance company. The  
AUTOIST described its mission as “An inde-
pendent national membership society in-
terested in the air-cooled Volkswagen, 
product of Western Germany.” It listed a 
post office box in the Bronx’s Fordham 
Station.   

With the growing German automaker 
originally setting up its U.S. headquar-
ters in New York City (later moving to 
Englewood Cliffs, N.J., just across the 
Hudson River), club organizers recog-
nized a conduit to other VW owners.   

As the AUTOIST would later report: 
“On a chilly February evening in 
1955, seven Volkswagen owners and 
enthusiasts gathered around a table. 
Out of that modest beginning came 
one of the biggest and fastest-grow-
ing clubs in the world—the Volkswa-
gen Club of America.  

“The seven men came from all 
walks of life; they included a stone-
mason, a lawyer, an engineer, a col-
lege student, a magazine writer, an 
automobile mechanic and an airport dispatcher. But 
they had one thing in common: a desire to form a 
club of VW owners which would make it possible for 
them to exchange information and tips, and share 
their enthusiasm for the world’s greatest automo-
bile.”   

AUTOIST No. 1 reported: “We promised a certain 
dealer that we would form a club, and he promised 
to promote recruiting. Other dealers have since 

promised to promote recruiting. We 
outlined our plan for the club to the 
principal representative in the U.S. of 
Volkswagenwerk at their U.S. offices, 

720 Fifth Ave., New York. We also dis-
cussed the proposed VW Auto Club of 
U.S. with Victor Elmaleh of World Wide 
Automobiles Corp., VW distributors (im-
porters) for New York and certain other 
states, at their offices.”  

In 1954, Elmaleh, a Moroccan-born 
U.S. citizen and real estate developer, 
was among the first to import Volkswa-
gens, a tough sell because the cars were 
an outlier among America’s automotive 
behemoths and produced in a country 
America was at war with just a decade 
earlier. The New York Times reported in 
Elmaleh’s obituary in 2014 that he en-
listed bicycle shops and used-car lots to 
sell the cars, to make up for the reluc-
tance of established dealers.  

In that first AUTOIST, Elmaleh 
praised the club’s goal of remaining 
independent of distributors and deal-
ers, adding, “I foresee that such a 
club would be invaluable to owners of 
the Volkswagen by helping them to 
obtain all the pleasure, usefulness 
and economy from their cars that the 
manufacturer wants them to have.”  

He added that he would “urge our 
dealers to consider promoting mem-
bership to the VW Auto Club of U.S. 
in every way they can.”  

And so it went. Only dealers and 
their executives were excluded from joining. “How-
ever, bundle-lot subscriptions to The VW AUTOIST (10 
copies of each issue) are welcomed from VW dealers 
and distributors at $10 a year.”   

With plenty of organizing for the club to do,  
AUTOIST No. 2 was five months in waiting under new 
editor Alvin Outcalt. Seven members made up the 
Board of Directors, including Parks, now one of the 
assistant treasurers. Further details of Parks’ role in 

TOP: The club’s first logo and 

its replacement, after adapting 

its current name in 1956. 

ABOVE: Alvin Outcalt, the 

club’s first full-time editor who 

also would serve as president, 

board chairman and associate 

editor. 

AUTOIST EDITORS 
First issue: Sterling Parks Jr.  
1955-57: Alvin Outcalt 
1957-59: Don Ellenberger 
1959-62: Frank Coggins  
1962-64: George McAleer  
1964-68: Fran Cox 
1968-69: Barb Scholl 
1969-71: Cam and Vera Morrison 
1971-73: Chris and Mary Columbo 
1973-75: Steve and Jo Seifert 
1975-77: Walter Kuntze  
1977-79: Betty Brown 
1980: Betty Brown and Fred Ortlip 
1980-present: Fred Ortlip

»
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organizing the club were never revealed in the  
AUTOIST. Issue No. 3, published in October 1955, grew 
to eight pages, but Parks’ name was gone from the 
directors lineup without explanation.  

Issue No. 4, in January 1956, began to publish 
names and addresses of members, starting with the 
first 30. Though half that number resided in either 
New York or New Jersey, member No. 1 was Arthur 
Albright of Milwaukee. For reasons un-
known, the club’s founder, 
Parks, was No. 13.   

Gearing up as a 
monthly, No. 6 grew 
to 12 pages and No. 
7, the first conven-
tion issue, was now 
81�2 x 11 inches in size. 
It would remain in that 
format for the next 13 
years.   

No. 8 announced that 
the organization’s name 
had been changed to 
Volkswagen Club of Amer-
ica from VW Auto Club of 
U.S. The AUTOIST reported: 
“VW may be as familiar to 
you as Chevvy [sic] and Olds to owners of those cars, 
but relatively few non-automotive enthusiasts know 
that VW stands for Volkswagen. We wanted a name 
that specifically identified the car.” In addition, Cana-
dian members were said to be uneasy about the 
“U.S.” part of the title. At least “America” was a con-
nection to their part of “North America.”    

Outcalt, who lived in Nutley, N.J., stepped down as 
editor after the July 1957 issue but served as associ-
ate editor until late 1962 as well as president and 
board chairman in his time with the club.   

New editor Don Ellenberger, from Newton, N.J., 
was an editor of European Car Guide and contributed 
to other national magazines. He wrote in his intro in 
issue No. 23: “In order to make the AUTOIST grow and 
to make it look more like a magazine, we are going 

to need a picture for the first page, or cover; this pic-
ture is going to have to be fairly large, clear and, 
above all, of interest to all club members. Pictures 
anyone? In short, it’s your AUTOIST and your help is 
needed.”   

Results were mixed. He continued with the AUTOIST 
until January 1960.   

In the May 1958 issue, the 
AUTOIST was seek-
ing a book and 
movie editor 
“whose duty will 
be to write a col-
umn on books, 
magazines and 
movies of interest 
to VW enthusiasts.”  

By September 
1958, the AUTOIST 
had an editor, man-
aging editor, associate 
editor, rallye editor, 
technical editor, car-
toon editor, safety edi-
tor, tips editor, regional 

club news editor, business manager and ad man-
ager, all helping to produce monthly 12- to 16-page 
issues.   

Ellenberger announced his retirement as editor at 
the 1959 convention. “I 
have found that I could not 
do justice to the AUTOIST and 
still see my wife and 11�2-
year-old son occasionally, 
and work around the house 
as is often required of a new 
homeowner.” Frank Cog-
gins, the letters editor from 
Newark, N.J., who was a 
freelance writer and pho-
tographer, took over the top 
spot, writing a column 
“Blue Pencil Notes.”    

New Jersey resident John 

Eberle, a printer by trade, was 

one of the key figures in the 

club’s first decade. 



In October 1959, John Eberle 
of Delanco, N.J., who was one year 
into his job as business manager, 
wrote an explanation for why the 
AUTOIST was consistently late, up to 
two months behind schedule. “The 
work that is involved in putting out 
a single issue is just a little bit short 
of being impossible due to the fact 
that all on the staff of the AUTOIST 
are doing this work in their spare 
time.”   

Copy and ads sent to editors were 
then forwarded to Eberle, who took 
them to a typesetter. Galley proofs 
were sent back to Coggins for re-
view. A dummy was assembled by 
cutting apart the proofs and photos 
and pasting them in position page by 
page. Eberle then would set up each 
page with type and print a reproduc-
tion proof. These were taken to a 
platemaker, who photographed the 
reproduction proofs, inserted the ads 
and pictures and made the plates for 
the actual printing. The plates were 
then taken to the printer, who 
printed and bound the entire issue.  

Eventually, Eberle — himself a 
printer — was doing much of this 
work himself in his basement shop, 
helping transition the AUTOIST from 
old-school letterpress printing to the 
new, more efficient, offset style.  

The 16-page regular issue of April 
1961 included a 12-page recruiting 
brochure. It touted to potential 
members a “handsome club badge, 
manufactured in Germany, to display 
on your VW” and a lot more, including tours to Ger-
many.   

The September 1961 issue listed roughly 1,800 
VWCA members, their addresses and membership 
numbers, a mind-boggling feat given the time in-
volved inputting all that data, presumably by the ag-

gregator and then the 
typesetter. A proofreader’s 
bonanza.   

After a little over three 
years, Coggins left the  
AUTOIST because of “busi-
ness demands” as editor of 
Foreign Car Guide. Soon-
to-be outgoing club Presi-
dent George McAleer, who 
was also an associate edi-
tor and columnist from the 
Chicago suburb of 
Bensenville, Ill., took over 
the editor’s job effective 
with the July 1962 issue. 
In fall 1962, Coggins trav-
eled to Peoria, Ill., site of 
the club’s fourth Oktober-
fest, to address members. 
He covered the event for 
his magazine.   

In September 1962, new 
President Carl Ziemann 

told the convention that he was on record as favoring 
far more technical coverage of the VW. The club  
budgeted a total of $50 per issue to pay for contribu-
tions and noted that on rare occasions one big story 
might garner the entire amount. McAleer, a prolific 
writer of tips, travel columns and other features in 
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Former AUTOIST editor Frank Coggins (right), here representing Foreign Car Guide, presents the 

Most Improved VW trophy to Jim Fryer at the 1962 convention in suburban Philadelphia. 

From left, Dick Carlson, Webber Glidden and Alvin Out-

calt, three of the club’s founding fathers, at the New 

York convention celebrating the club’s 10th anniversary 

in 1965. Carlson was member No. 11, Glidden was No. 4 

and Outcalt No. 12. All three lived in New Jersey.

»



his tenure with 
the AUTOIST, 
would revive 
Coggins’ “Blue 
Pencil Notes” 
column.   

By mid-
1962, large-
format issues 
were consis-
tently 20 to 24 
pages.   

In February 
1963, the  
AUTOIST com-
memorated its 

eighth anniversary issue by reporting: “It is hoped 
that future issues of the AUTOIST will bring to the 
members excerpts of these early issues in hopes of 
helping the recent members capture the excitement 
and pioneering spirit of the founders of VWCA and 
early VW owners.”   

In the July 1964 issue, McAleer was obviously at 
the end of his run when he wrote a blurb entitled 
“The Joy of Being an Editor.”  

“Getting out this newsletter is no picnic!!!,” he ex-
claimed. “Volkswagen Club members are a diversified 
group — you can’t please them all. If we print jokes, 
members say 
we are silly. If 
we don’t, they 
say we have no 
sense of humor 
and are too se-
rious. If we 
don’t print 
your contribu-
tions, we don’t 
appreciate ge-
nius; and if we 
do print them, 
other say the 
newsletter is 

MILESTONE

Retiring President George McAleer (right) is pre-

sented a plaque from incoming President Carl 

Ziemann at the 1962 convention in commemo-

ration of his services as president. McAleer ed-

ited the Autoist for the next two years. 

AUTOIST editor Fran Cox presents the local club 

newsletter award at the 1965 convention.

No one’s left in the club to do a testimonial to John Eberle, an early 

VWCA member who played a key role in the early AUTOIST produc-

tion.  But one needs only to read between the lines of those early is-

sues to wonder whether the club itself would have thrived as it did.   

Eberle, who lived in a New Jersey suburb of Philadelphia, purchased 

his first VW in December 1955, and his wife, Jean, gifted him a VWCA 

membership for Christmas in 1956. In 1957 he was elected VWCA  

executive secretary, good timing because the publication struggled 

with printing issues and Eberle was in the printing business.   

In March 1960, AUTOIST editor Frank Coggins wrote a tribute to 

Eberle, who had printing in his blood as a teen and worked as a two-

color offset pressman after World War 

II.  “Each issue of the AUTOIST was born 

in his shop at home on evenings and 

weekends,” Coggins wrote. “He has 

been acquiring most of the larger 

equipment over a period of years after 

the war, but the shop goes back to 

when he was just 16. After the war he 

gave up the letterpress end of printing 

to learn offset (lithography).”   

Eberle endeared himself to other 

members at VWCA conventions with 

his good-natured banter as emcee, and he played guitar and saxo-

phone, even performing at conventions. Collecting model railroads 

and woodworking were other diversions. But printing was his passion.  

“Few of us realize just how much of the AUTOIST is John Eberle and 

how little it would be without him,” Coggins wrote.   

In mid-1967 Eberle still used a 1957 VW Transporter to haul AUTOIST 

issues to the bindery. One record he claimed was for overloading the 

VW with 2,100 pounds of paper at one time. He knew it was a record 

because the rear hubcaps could be seen in the side view mirrors.   

By the mid-‘60s, he’d attended every VWCA Convention except the 

first because he was driving a Plymouth and one time remarked to his 

wife, “I wouldn’t be caught dead in one of those stupid little cars.”   

For years, John, Jean and his mother attached by hand up to 2,500 

address labels on the AUTOIST each month.   

In 1977, the Eberles were honored when the club’s best newsletter 

trophy was named the John & Jean Eberle Trophy for Best Local Club 

Newsletter. 

JOHN EBERLE 
Early member’s printing passion 

helped keep the AUTOIST in the ink

John Eberle at work on the 

press in his basement. 
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filled with junk. If we clip things 
from other papers, we are too lazy 
to write them ourselves. If we 
don’t we are stuck with our own 
stuff. Now, like as not, some reader 
will say we swiped this from an-
other newsletter. We did!”  

Cryptically, the September 1964 
issue advised readers to “send future 
material to Frances Cox,” a member 
in Springfield, Ohio. At the ninth con-
vention in Atlanta, she was an-
nounced as the sixth editor, effective 
with the November 1964 issue. She 
wrote: “They say a new broom sweeps 
clean. Well, we don’t know just how 
this axiom would apply to the AUTOIST, as our prede-
cessor, George McAleer, kept a pretty tidy house! 
However, we do represent a new trend of thought in 
the club, and it follows, some new ideas will evolve 
on various matters.”   

The AUTOIST’s first female editor continued the 
“Blue Pencil Notes” column. In December 1964, she 
wrote, “Well, I think I am learning. There’s nothing 

to make you learn 
like having the 
man say, ‘Well, it’s 
all yours!’ This is 
when you  
either sink or 
swim. I think I’ll 
swim, as long as I 
continue receiving 
the cooperation of 
our regular con-
tributors.” Conve-

niently, she owned and operated a printing shop in 
Springfield.   

Nearly four years later, in August 1968, a Wiscon-
sin mailing address mysteriously appeared under 
Cox’s name on Page 2, replacing her Ohio address. 
The September issue revealed the news: Barb Scholl, 
from the Badger Beetles VW Club of Milwaukee, was 
replacing Cox. A story on the change said Cox had to 
resign for personal reasons and that changes were 

coming to the AUTOIST. The personal 
reasons might have been related to 
the health of her husband, Roger 
Cox, who died two years later of 
cancer.   

The October 1968 issue, high-
lighting the convention in Chicago, 
offered a more airy layout with big-
ger, multiple-column headlines and 
bigger body type, replacing the 
decade-plus-long style of one-col-
umn heads and gray columns 

lacking photos.   
The June 1969 issue delivered a major change, as 

President Harry Raymond announced that the  
AUTOIST would be converted to a monthly newsletter 
with information about the executive meetings, 
trustee meetings, local club events and national 
events, “which we would keep current and timely.”   

He added: “We have felt for quite some time that 
the AUTOIST was not fulfilling the needs of the mem-
bers, so now when a member joins or renews his 
membership, he will receive World Car Guide, a mag-
azine devoted 
to the VW 
owner and filled 
with ideas and 
tips to help the 
VW owner. 
Therefore, we 
felt the AUTOIST 
in its present 
form was not 
needed.”  

Subscription 
glitches ensued, and members in some cases waited 
months to get their first issue of World Car Guide. 

The July 1969 issue had to be a shock to members, 
shrunken from the traditional 81

2 x11 format to the 
size of today’s AUTOIST, just 20 pages in length and 
stripped of its traditional magazine veneer. Cam and 
Vera Morrison were listed as the new co-editors, and 

AUTOIST editor Barb Scholl is honored by 

President Harry Raymond in 1969. Cam and Vera Morrison took over as co-editors 

in 1971. 

The July 1969 issue of the downsized 

newsletter-style AUTOIST. 
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By Cliff Leppke *leppke.cliff@gmail.com

FUN IN THE SUN
Midwest Automotive Media Fall Rally

Y
our correspondent joined other au-
tomotive scribes at this year’s Mid-
west Automotive Media’s Fall Rally. 
In early October we sampled VW 

and its competitors’ wares at the Autobahn 
Country Club in Joliet, Ill. Jessica Anderson 
and Jerohn Anderson presented the 2018 
model-year GTI, Passat GT and the 2019 
Jetta (pictured above).  

Whereas most carmakers trotted out their 
2019 models, Anderson said a “backlog” 
slowed VW’s certification of its 2019 U.S. 
vehicles. A new European Union certifica-
tion process called Worldwide Harmonized 
Light Vehicle Test Procedure, or WLTP, 
caused the slowdown. As of September 
2018, new EU standards more accurately 
evaluate vehicle fuel economy and emis-
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sions. The WLTP requires additional driving phases 
and checks of model variations. Because VW couldn't 
certify key European vehicles by September, it fo-
cused on those before certifying American vehicles. 

That delay, however, didn’t prevent me from 
snatching last year’s six-speed manual GTI. A “T” on 
that auto’s windshield meant touring laps on Auto-
bahn’s raceway. You queue behind a pace car like a 
duckling following its mother. FYI: the GTI is your 
destination if you want a three-pedal VW/Audi. Audi 
won’t offer a manual transmission vehicle in the 
States for 2019. VW still offers manuals on its Golf, 
SportWagen, Jetta and GTI. The latter gains 8 horse-
power for 2019, whereas the front-wheel-drive Golfs 
lose ponies, ambulating with the Jetta’s 147-hp 1.4-
liter turbo four-cylinder mill.  

VW offers standard driver assist features on most 
trims. Expect forward collision warning, emergency 
braking with pedestrian detection, blind-spot moni-

toring and rear-traffic alert. If they’re not standard 
equipment, drive assist packages are optional. The 
Final Edition Beetles have some but not all assist 
aids. Adaptive cruise control, which automatically 
maintains vehicle-to-vehicle gap, is also available.  

Enough talk, let’s drive. I couldn’t resist sampling 
the Challenger Hellcat Redeye’s 797-hp. Its air condi-
tioner chills the engine’s intake air. Top speed is 203 
mph. At full throttle you can drain the fuel tank in 
under 11 minutes. That’s 1.43 gallons per minute. A 
dual-snorkel hood obstructs vision. Someone has to 
press its thrill pedal, right?  

This led me to Ford’s Mustang Bullitt with its 
metallic-green Steve McQueen coolness over ivory 
billiard ball-like shift knob. It blips the throttle for 
you when downshifting. Another smooth operator is 
the Lexus LC 500–a V-8 coupe with bespoke trim. 
Other track bait included the more powerful Mazda 
Miata, the Fiat 124 Spider and the BMW X4 M40i.» 

A posse of mean machines reflected in the mirror of a 2018 GTI at the Autobahn Country Club in Joliet, Ill. 
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The Miata or 124 with manual transmissions are de-
lightful. They’re not for tire-smoking hijinks, but 
their excellent sightlines let you precisely place the 
front wheels on concrete pavement extensions. This 
lets you pull out wider when entering a corner and 
then later clip the apex. Wide body muscle cars aren’t 
this playful. 

On the street, I drove Lexus’ new ES 350 F Sport 
derived from the all-new Toyota Avalon. Lexus low-
ered the car and its front seat, letting you ramp the 
lower cushion like a vintage GTI. So positioned, it 
felt sports car proper but I couldn’t get the head-up 
display where I could see it. Hyundai’s new Santa Fe 
is richly appointed with a Jersey knit-like headliner 
and pillar covers. The FWD version I sampled lists for 
$39,000. Unlike the Tiguan, which seems inade-
quately dressed when it costs that much, the Santa 
Fe fit the part. Meanwhile, Hyundai’s new Veloster R-
Spec apes the Scirocco front-drive hatchback coupe. 
It has three side doors and a liftback. While I thought 
the handling much improved, finding first gear 
proved vexing as there’s a lockout. This prevents one 
from accidentally engaging first instead of third gear 
when downshifting. The problem is this feature also 
makes launching in the highest ratio gear a pickle—
often I couldn’t catch No. 1 and stuttered away in 
third.  

Toyota’s new Corolla hatchback is much improved. 
It’s somewhat gritty, but the vehicle has newfound 
road manners. It lacks the Golf’s trunk capacity, how-
ever. Because the 2019 Golf with its less powerful 
turbo four wasn’t ready, I cannot say which car’s 

powertrain wins. 
Maserati’s rep drew my attention to the Levante 

GTS. This SUV dishes out sport with a Ferrari-built V-
8 under its Italianate hood. The vehicle dons several 
nicely trimmed pieces. Kia’s Stinger apes the 
Maserati Quattroporte sports sedan. This street vehi-
cle’s brakes, however, didn’t inspire much confidence 
on the track.  

Shortly after lunch, I went off-roading in the new 
GMC Sierra AT4 with its two-inch lift kit. It’s a bit 
like driving a school bus in the sense that its long 
wheelbase requires one to turn between trees a bit 
later than you’d expect to get the rear axle in the 
right spot. Ram’s Rebel truck seemed a tad easier to 
navigate. Nonetheless, American-brand pickups are 
oversized. Now’s the time for VW to offer a compact 
truck. For lighter off-roading, Subaru’s new Forester 
proves you can have more of a good thing. The latest 
version retains the old one’s large windows and mod-
est footprint. It and the Jeep Cherokee Trailhawk 
performed several one or more tires-off- the-earth 
traction feats when trekking through a rutted glen.  

I ended my track day where I started with a last-
minute GTI session. After my last lap, I put the GTI in 
its paddock crib. Then, I grabbed snacks from the 
Mercedes’ tent. I also checked out the sleek CLS450’s 
fancy interior. From there, I strolled toward my Mars 
red 1983 Scirocco. I inserted a key, cranked the en-
gine, started the 90-hp mill, turned on the A/C and 
motored back to Milwaukee. It was the only vehicle I 
drove that day without push-button start and keyless 
entry. VWCA 

FALL RALLY

VWClub.org
Add value to your VWCA membership by registering at VWClub.org to 
take advantage of discounts on exclusive Club Store merchandise and 
to renew your membership, using either PayPal or your credit card.
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Y
ou can learn a 
lot from a mo-
torsports driv-
ing-school 

instructor. Mine was Mike Schoonaert, who 
works for CGI Motorsports. I met him at Gin-
gerMan Raceway, near vacation mecca South 
Haven, Mich. Fiat Chrysler invited me to ply 
its potent machines coached by those who 
know how to coax hot metal. A special treat 
was FCA-rep Kevin Hellman’s introduction of 

the 797-hp Dodge Chal-
lenger Hellcat Redeye.  

GingerMan is a sinuous 
2.14-mile course de-

signed by Alan Wilson. It opened in 1996. 
It’s a technical track with many corners and 
relatively short straights. Unlike Road Amer-
ica in Elkhart Lake, Wis., it’s short on 
scenery. You witness grass, a gnarly tree, 
fences and varying pavement. Trackside ad-
vertising is conspicuously missing. Nearby,»

By Cliff Leppke *leppke.cliff@gmail.com

HELL(CAT), YEAH!

There’s no Dodging the driving tips at Michigan track



GINGERMAN
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buildings sport whimsical ti-
tles of Fellini films — the 
track’s owner dug art-house 
pictures. 

You might think road rac-
ing is simple — just press 
the go pedal and steer your 
way through a curvy course. 
You’re wrong. Yes, CGI in-
jected gasoline in my veins, 
put a V-8 crayon in my 
hands and told me to draw 
lines on asphalt. This lesson, 
however, wasn’t about the 
fastest lap time or smoking 
tires. Instead, it concen-
trated on vehicle dynamics, 
seeing through corners and 
developing smooth control. 
The entire process was visually, aurally and physi-
cally a workout like nothing you’ve seen in a Jane 
Fonda video. 

Brad Pines, another CGI instructor, prepared me 
for track time. He employed ballroom language. 
“Your car is your dance partner,” he said. “Woo her as 
if embracing.” In a sense, you let it tell you when to 
lead. Squeeze, feather and melt are other words for 
vehicle control. Wrestle, force and muscle aren’t. In a 
sense, driving school reminds me of my social dance 
class in high school. You, however, partner with a 
machine. Mine was the brick-like Dodge Durango 
SRT. Eventually, I discovered how to tango by shifting 
vehicle weight. 

As with any class, preparation was necessary. Step 
one, examine the racetrack’s layout. There’s a map, a 
circuitous two-dimensional drawing. Next, overlay 
the recommended best lines for each turn. It’s like 
dance-floor foot placement mat. Learn the number of 
turns, give each a figure. Add a special modifier, as a 
mnemonic device. Turn 2, for in-
stance, is the everyone-hates turn. 
I’ll explain why later. As mentioned 
earlier, this track doesn’t provide 

strong visual cues. You must click through turn num-
bers in your brain as you drive. It’s technical.  

The map, however, is not the territory. This race-
way is like the foxtrot; it introduces several hazards. 
Each requires you to know vehicle dynamics — simi-
lar to leading with the correct foot. For example, 
Turn 10 elevation drops. You enter this corner while 
dipping forward. But the apex is higher on the right. 
Should one focus forward at the dropoff, you’ll miss 
the turn-in spot.  

Some corners are blind. Let’s take Turn 1. It looks 
simple on paper. Sorry, it’s not. You’ve got to brake in 
the straight zone (always a smart move) before en-
tering it, then the pavement drops to the left apex, 
which you cannot see from the braking zone. I found 
a bent pole a helpful reminder. It became my cue to 
look through Turn 1, execute it and prepare for Turn 
2. Turns 2 and 3 have double apexes. And it’s fine to 
say you hate Turn 2. This doesn’t look tricky on the 
map. In reality, it’s complicated. If you don’t under-

stand which uphill point is ideal for 
a late apex, you will mess up an en-
tire afternoon. Out of Turn 10 it’s 
blind up a hill. It’s also straight. 

uPREVIOUS PAGE:  Classmates at 
GingerMan Raceway had fun both 
inside and out of their cars.  
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Once you’ve got that idea in your head, you can 
apply the long pedal for maximum fun — but 
stay in the middle and slowly work your way to 
the left for Turn 11. 

The map doesn’t tell the whole story. There’s 
another prep tool: consult Youtube.com. Start by 
watching Brad’s instructor lap at bit.ly/2PDqohP. 
I diligently watched this video until my brain 
hurt. How would I ever remember which turn 
and what to do without visual aids? Road Amer-
ica has overhead bridges with signage. Not Gin-
gerMan. The mental task might seem simple but 
there are no street signs. You must memorize.  

The next part is preparation. Physical fitness 
improves your game. Wear the proper attire too. Just 
as bicyclists wear special shoes, clothes and helmets, 
road work benefits from stiff-sole footwear. I’ve got 
Pilottis. They make pedal work easier. Their heels aid 
pivoting. The left one enhances clutch pedal opera-
tion. You can push without pinching toes. Feedback 
from the vehicle through the soles to the driver is 
good, too. Another bonus is a relatively small foot-
print, which keeps my long feet out of under-dash 
hardware. A helmet is required, I wear a head sock, 
too.  

Now we’re moving into the danger zone. This 
driver has several physical limitations. I blame my 
parents for goofy genes. Add aging and physical wear 
and you’ve got one stiff-back idiot. Let’s begin with 
vision. Sight is probably the most important sense 
you’ll need. What’s a nearsighted, astigmatic presby-
opia guy with monocular diplopia (double vision in 
one eye) to do? I cannot focus on anything within an 
arm’s length. I have special daytime 
driving lenses. My optician wants me 
two employ “D” type bifocals. But 
these glasses cause Cubist jarring 
image jump — useless for instrument 
clusters and shift levers. There’s a rea-
son why many pros opt for Lasik.  

Let your instructor know your 
quirks. I’ve got an inner ear disorder 
that affects my hearing and balance. 
Mike obliged by directing me with 
hand motions. Speaking of hands, my 

fused left wrist doesn’t flex. Its fingers don’t pinch. If 
you’ve got and arthritic hand, you’ll understand the 
difficulty. Such handicaps should not deter you from 
attending driving school! Driving instructors study any 
awkwardness and recommended solutions. Mike let 
me sit back farther (easier on the wrist), and he let me 
modify my “line” for better sight.  

You must shuffle a steering wheel, working its 
lower regions rather than grabbing its top. That’s 
good advice for all motorists. Ideally, you place your 
hands at 3 and 9 where your arms have good lever-
age. Shuffling the steering wheel is awkward because 
my right hand is much stronger. The left therefore, is 
more like a pirate’s hook.  

Now let’s get to you, your car and your instructor. 
There are helpful maxims. Tires can be imagined as 
wonderful Simpsons donuts. They’re at their best 
doing one thing at a time. They turn, brake and accel-
erate. When you ask them to do too much, expect the 

unexpected. Chassis dynamics also 
matter. When braking, for example, 
you can imagine the vehicle weight 
shifting forward onto the front tires. 
But if you were to, say, release the 
brakes and then steer the weight 
that’s on the front tires shifts rear-
ward. The end result is that the car 
doesn’t take the arc you’ve dialed. So, 
a nifty trick at Gingerman is trail brak-
ing. You don’t fully release the brake 

uTURN TO PAGE 22

The Dodge Durango SRT that Cliff Leppke drove at Gingerman Raceway. 

GINGERMAN RACEWAY 
Where: 61414 Phoenix Road, 
South Haven, MI 49090;  
Gingermanraceway.com  
Track rental: $200 for a day or 
$300 for a weekend with online 
registration. Evening test-and-
tune, $105.  
Driver’s school: $280, day-long, 
for a novice using his or her own 
car with a CGI Motorsports in-
structor. cgimotorsports.com  
Contact: (269) 253-4445



 

TEXAS 
AMARILLO: STREET VW OF AMARILLO, 8707 PILGRIM DR., 806-350-
8999, streetvw.com 
CORPUS CHRISTI: VW OF CORPUS CHRISTI, 6902 S. PADRE ISLAND 
DR., 361-653-8400 
FORT WORTH: AUTOBAHN VW, 2824 WHITE SETTLEMENT RD., 817-
336-0885 
GARLAND: RUSTY WALLIS VW, 12635 LBJ FREEWAY, 214-349-5559, 
P-20 A-20 
HOUSTON: ARCHER VW, 10400 SOUTHWEST FREEWAY, 713-272-
1700 
HOUSTON: MOMENTUM VW JERSEY VILLAGE, 19550 NORTHWEST 
FREEWAY, 281-925-5000 
LUBBOCK: GENE MESSER VW, 7007 UNIVERSITY AVE., 806-793-
8844, P-20 A-20 L-15 

UTAH 
SALT LAKE CITY: STRONG VW, 1070 S. MAIN ST., 801-596-2200 

VIRGINIA 
ALEXANDRIA: ALEXANDRIA VW, 107 W. GLEBE RD., 703-684-8888, 
alexandriavw.com,  
RICHMOND: BROWN'S VW, 10501 MIDLOTHIAN PIKE, 804-379-
7283, P-20 A-20 L-15 
ROANOKE: FIRST TEAM VW, 6900 PETERS CREEK RD., 540-366-4830 
STAUNTON: VALLEY VW, 314 LEE-JACKSON HWY., 540-213-6800 
VIENNA: STOHLMAN VW, 8433 LEESBURG PIKE, 703-893-2990, P-
15 A-15 L-15 

WASHINGTON 
BELLEVUE: MICHAEL'S VW OF BELLEVUE, 15000 SE EASTGATE WAY, 
425-641-2002, P-20 A-15 L-20 
EDMONDS: CAMPBELL-NELSON VW, 24329 HWY. 99, 425-778-1131, 
campbellnelson.com, P-10 A-10 L-10 AC 
OLYMPIA: VW OF OLYMPIA, 2107 COOPER POINT RD. SW, 360-943-
2120, P-15 A-15 L-15 AC 

SEATTLE: UNIVERSITY VW, 4724 ROOSEVELT WAY NE, 206-634-3322 
SPOKANE VALLEY: AUTO NATION VW SPOKANE, 10006 E. SPRAGUE 
AVE., 509-892-2240 

WEST VIRGINIA 
PARKERSBURG: LARRY SIMMONS VW, 1710 14TH ST., 304-485-
5451 
SOUTH CHARLESTON: JOE HOLLAND VW, 210 MAC CORKLE AVE. SW, 
304-744-1561, P-10 A-10 L-10 

WISCONSIN 
EAU CLAIRE: VW-AUDI OF EAU CLAIRE, 5201 FAIRVIEW DR., 715-
830-1111 
MILWAUKEE: VW OF MILWAUKEE NORTH, 1400 W. SILVER SPRING 
DR., 414-290-1400 

CANADA 
ALBERTA: SOUTHLAND VW, 1450 STRACHAN ROAD SE, MEDICINE HAT, 
403-526-3633 
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Dealers and businesses listed here are friends, and we hope you will patronize them whenever possible. 

They are soliciting your business and will do all they can to satisfy you. 

Several companies offer discounts to VWCA members showing valid membership cards. Discounts 

are shown next to the dealer’s phone number. P-15, A-10, L-5 means a 15 percent discount on parts, a 

10 percent discount on accessories and a 5 percent discount on labor. AC means dealers service air-

cooled VWs.  

Because service and parts advisers may not be familiar with the discount offered, it might be helpful 

to show a copy of the AUTOIST and VWCA membership card when  

requesting the discount.

FRIENDS OF OUR CLUB 

VW DEALERS

20    VW AUTOIST

☯



SUPPORT THE DEALERS  
WHO SUPPORT VWCA

CALIFORNIA 
ELK GROVE: ELK GROVE VW, 9776 W. STOCKTON BLVD., 916-405-2650, 
P-10 A-20 L-10 

COLORADO 
FORT COLLINS: ED CARROLL MOTOR CO., 3003 S. COLLEGE AVE., 970-
226-3000, P-10 A-10 L-10 

GEORGIA 
MARTINEZ: GERALD JONES VW/AUDI, 4022 WASHINGTON RD., 706-
228-6900, P-15 A-15 L-15 

INDIANA 
MERRILLVILLE: TEAM VW, 3990 E. LINCOLN HWY., 888-805-3689, P-10 
A-10 L-10 

IOWA 
DAVENPORT: VW OF QUAD CITIES, 3700 HARRISON ST., 563-386-1511 

MASSACHUSETTS 
PITTSFIELD: FLYNN VW, 600 MERRILL RD., 413-443-4702, P-15 A-15 L-
10 

MICHIGAN 
FARMINGTON HILLS: SUBURBAN VW OF FARMINGTON HILLS, 37911 
GRAND RIVER AVE., 248-471-0800, P-10 A-10 L-10 
MUSKEGON: AUDI MUSKEGON, 1860 E. STERNBERG RD., 888-724-
3942 

NEW YORK 
LATHAM: AUDI ALBANY, 723 NEW LOUDON ROAD, 518-783-5003 

OHIO 
COLUMBUS: BYERS IMPORTS, 401 N. HAMILTON RD., 614-864-5180, P-

10 A-10 L-10 
PENNSYLVANIA 

LANCASTER: AUTOHAUS LANCASTER, INC., 1373 MANHEIM PIKE, 717-
299-2801, P-10 A-10 L-10 
LEESPORT: AUDI READING, 2746 BERNVILLE ROAD, 610-777-6500 

WASHINGTON 
SEATTLE: UNIVERSITY VW, 4724 ROOSEVELT WAY NE, 206-634-3322 

CANADA 
ALBERTA: ROYAL OAK AUDI, 7770 110 AVENUE NW, CALGARY, 403-547-
5900 
ONTARIO: AUDI UPTOWN, 4080 HIGHWAY 7 EAST, MARKHAM, 905-513-
8820, P-10 A-10 L-10 

 
ARIZONA 

PRESCOTT: PRESCOTT IMPORT CAR SERVICE, 710 RUTH ST., 928-778-
9305, SERVICE ONLY 

CALIFORNIA 
LONG BEACH: SO CAL IMPORTS, 6831 N. PARAMOUNT BLVD., 562-633-
4979, AC, PARTS 
NATIONAL CITY: VEE PARTS & ACCESSORIES, 704 A AVE, 619-477-4787, 
veeparts.com, P-10 A-10 AC 
SANTA BARBARA: TOP SHOP AUTOMOTIVE, 177 S. PATTERSON AVE., 805-
964-6554, topshopautosb.com, P-15 AC 

CONNECTICUT 
OLD SAYBROOK: CARDONE AND DAUGHTER AUTOMOTIVE, 4 CUSTOM DRIVE, 
860-664-0727, cardoneanddaughter.com, AC, SERVICE & REPAIR SHOP 

GEORGIA 
BYRON: BUG EYED VW PARTS STORE, 181 PEACH WOOD DRIVE, 478-955-

6082, bugeyed.net, P5 AC, PARTS 
ILLINOIS 

DOWNERS GROVE: SPAROMOBILE, 503 OGDEN AVE., 630-963-8410, IM-
PORT PARTS 
EVERGREEN PARK: BEETLE CRAFT SPORT TUNING, 9535 S. PULASKI RD., 
708-422-7548, P-10 A-10 L-10 AC 
OAK LAWN: G&H IMPORT AUTO PARTS, 9734 S. CICERO AVE., 708-422-
9272, PARTS & ACCESSORIES  

INDIANA 
FORT WAYNE: WERNER’S GARAGE, 7804 FRITZ ROAD, 260-489-9783, P-10 
AC, EUROPEAN CAR REPAIR 

KENTUCKY 
LOUISVILLE: IMPORTDOKTOR, 1387 LEXINGTON RD., 502-584-3511, 
 importdoktor.com, INDEPENDENT REPAIR SHOP 

MINNESOTA 
NORWOOD: DUNE BUGGY SUPPLY, 215 REFORM ST. N., 952-938-8877, AC 

NEW YORK 
MASSAPEQUA: G T PRECISION IMPORTS, 190A MARGARETTA AVE., 516-
799-1100, gtprecision.com, P-10 A-10 L-10 AC, GENERAL REPAIR – 
AIR- & WATER-COOLED VWs 
WATERLOO: SELECT EUROCARS, 0685 WATERLOO-GENEVA RD., 315-789-
2200, P-10 A-10 L-10 AC, INDEPENDENT AIR- & WATER-COOLED VW RE-
PAIR & SERVICE 

RHODE ISLAND 
SOUTH KINGSTOWN: M & T MANUFACTURING, 30 HOPKINS LANE, 401-789-
7720, AC 

WISCONSIN 
GLENDALE: MOFOCO ENTERPRISES, 4170 N LYDEL AVE., 800-558-8955 

OTHERS

AUDI DEALERS
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pedal until after you’ve entered a turn. You 
ease off as you approach what’s called a late 
apex — the spot just beyond the turn’s inside 
peak. Often there’s a rumble strip or extra 
wide pavement near this spot. Demonstrate 
this with a water bottle. Tip it cap down to 
simulate braking. Tip it up to and you’ll under-
stand what occurs when you release the 
brakes and step on the gas. Save bottle for 
swilling after first session. 

Next, some extra track bits. There’s a blend-in 
line where you enter the raceway. Don’t cross it. Stay 
to the left of the line until you’re on the track. Next, 
use the entire roadway. There’s runout room at turn 
entrances, exits and apexes, some tracks have rumble 
strips. Use them to box a turn, which reduces the lat-
eral vehicle push. The same applies to street driving. 
When possible, pull out as wide as you can before en-
tering a turn; you’ll see through the corner better.  

After Mike did a quick demo lap, I began my first 
of three sessions. He immediately noticed that I’m an 
intermediate; I’ve worked with pros before and I’m 
happy it shows. But my first session proved awk-
ward. My style was jerky. One reason was the 
Dodge’s thick steering wheel, its shape and my in-
flexible left hand. Several times I lost grip or applied 
to much right-hand mojo. Unwinding the wheel 
while applying throttle was complicated. Seeing 
through corners was difficult. It appeared as though I 
were headed toward a disappointing outing. 

My second session was better. Mike recommended 
that I used the paddle shifters to better control the 
Durango’s downshifts. But squeezing the left paddle 
with a weak hand caused doubt. In Turn 11, I looked 
down at the shift indicator rather than through the 
corner. This caused me to miss the corner’s best line. 
Besides bad form, I missed the head-rush you get 
when you caress a curve. Another buzz-kill is the fact 
that other drivers passed me. 

Session three was different. Mike varied his tech-
nique. This time, I took the headset and microphone 
and told him how to drive. It was magical. I entered 

the track noting the blend line. At Turn 3, I said one 
begins the turn when the asphalt changes from dark 
to light. That spot should be adjacent to my left 
shoulder. I explained why one clips Turn 4, and why I 
go wide on 5 in order to see 6. Then, I tap the brakes 
(giddy fun, here) in order to extra cornering grip. 
This lets me nail 6 without dialing the wheel too 
much. Turns 7, 8 and 9 require steady throttle. You 
gently shift the vehicle left and right and wait for it 
to stabilize before diving into Turn 10. Mike com-
mended me for brilliantly handling Turn 11.  

My confidence climbed, especially after one driver 
passed me. Things clicked. I completely forgot about 
the awkward left hand and Impressionist vision. I 
was driven. The experience was transcendent. I was 
very much in the moment, knew exactly where I was, 
what I wanted and how it should feel. 

Mike debriefed me. He told me he was impressed. 
He also mentioned that my lap times were quite 
good. I had the slowest vehicle, yet yielded to only 
one driver. That meant my lines were righteous. My 
driving style improved dramatically. I could feel the 
vehicle telling me how to move. In sum, I went from 
two-step to full out jitterbug.  

Driving school opened a new world. It makes 
watching motorsports much more engaging. The 
biggest bonus is a newfound understanding of vehi-
cles and how to charm them. Plus, a good instructor 
can find the hidden Mark Donahue residing inside 
you. He’s itching to be liberated from your humdrum 
life. Let’s dance. VWCA 

GINGERMAN
uFROM PAGE 17

The Dodge Challenger Hellcat Redeye at speed on the Gingerman Raceway track. 
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The Frontdriver
BY RICHARD G. VANTREUREN *rgvant@juno.com

Lost connections to VW publications 

W
ith issue No. 500 taking a look back, and this 
being my 42nd anniversary of writing for the 

AUTOIST, I thought it a good time to look back as well. 
This issue, I’m pulling out my box of old company 
magazines and note how things had changed for the 
house organs ... and the treatment of the VWCA 
therein. 

Like the well 
known book of 
the same name, 
VWoA’s first mag-
azine was entitled 
Small World. I 
had saved the 
1982 introductory 
issue, normally 
sent out to new 
owners. As you 
see in the page re-
produced here, 
the editor, Burton 
Unger, repro-
duced two club 
photos and al-
most one-third of 
a page of ink.  

This was the 
sole time my original 1975 Rabbit, “Ol Blue,” ap-
peared in a company magazine. Both photos were 
taken at the 1980 Cleveland Convention. In the 
lower photo you see Ol’ Blue in the pole position for 
the rally. (That also happened to be the only rally I 
ever won, due mainly to a local guy who was an ex-
cellent navigator.)  

I first met Burton there, thanks to his close friend 
and club photog Gaston Krishman, and thanked him 

for the great help he and his team did finding photos 
for my book, Getting The Most From Your Rabbit. 

If I recall correctly, it was at the ’82 convention 
that I asked Burton what he wanted in the way of an 
article, my having received a form rejection letter for 
my earlier submissions. We worked out that he’d run 
a piece in which I would explain how to tell one Rab-
bit from another, by year. 

Dutifully tak-
ing the required 
slides in tripli-
cate at Florida 
tourist traps (so 
the licenses 
would not all be 
from Florida) I 
submitted the 
piece and ea-
gerly awaited 
the next quarter. 
However, when 
VWoA moved 
from Englewood 
Cliffs to Warren, 
Mich., New 
Yorker Burton 
Unger wanted to 
stay home, so he 

wound up going to work for Mercedes. With Burton’s 
departure, some say, the club lost the only consistent 
friend we had in the company. Needless to say no 
Rabbit ID article ever appeared.  

Instead, the company’s move and the hiring of a 
new editor completely changed the publication, now 
in full-size format, with the new title Volkswagen 
World. This was an evolutionary change, and the new 
team respected its roots.  

24    VW AUTOIST

☯



VW AUTOIST        25

☯
The VWCA was 

mentioned with 
regularity, as I re-
call. I saved the 
Spring 1990 issue, 
because it con-
tained an elabo-
rate, two-page 
spread devoted 
entirely to the 
club. The authors 
were evidently im-
pressed when vis-
iting the 
convention hosted 
by the Washing-
ton, D.C., area 
chapter the year 
members rented a 
racetrack. Yours 
truly is pictured, 
Rabbit shirt and 
lollipop hat and 
all, talking to two 
local club mem-
bers trying to get 
the speed runs or-
ganized. On the 
facing page, our 
own Jack Lyman 
is seen noting in-
spection points on 
a show-car Kar-
mann Ghia. 

The 1990 new 
owner issue’s cover photo was a giant VW 
lollipop formed of VWs, and inside was a 
listing of many VW clubs; however, the 
VWCA no longer had top billing and was 
filed among a few local non-affiliated out-
fits that probably have since gone the way 
of the wind. That photo of the late Jack 
Lyman was reused, likely making our for-
mer chairman of the board the most-com-
pany-published VWCA member ever. 

As the years 
rolled by, the com-
pany took less in-
terest in our club. 
At the same time, 
Debbie and I, 
being only used-
VW customers, 
seemed to have 
been dropped off 
the company 
mailing list. I’m 
not sure how 
many issues were 
produced, but 
clearly as VW offi-
cials had closed 
the Westmoreland 
plant in Pennsyl-
vania and even 
considered giving 
up the U.S. mar-
ket, their heart 
wasn’t in making 
magazines.  

 We somehow 
received the next 
generation com-
pany magazine, 
Driver, for a few 
issues, but noted 
that no clubs were 
mentioned. The 
articles seemed to 
violate the cardi-

nal rule of the earlier company magazines 
— there seemed to be little VW involve-
ment in the content.  

So that brings us to the next company 
organ, Das Auto Magazine, which was 
published twice a year. After purchasing 
two new VWs, we got on the mailing list. 
After a time, we got a call from someone 
working for the magazine, wondering if 
we’d like to be profiled as a VW owner.» 

In its Spring 1990 issue, Volkswagen World featured the VWCA in a two-page spread. Richard 

Van Treuren is shown in the center of the three men at left, while the late Jack Lyman in-

spects a Ghia at a club convention.  
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On the reproduced page at right, Mike Butler is sup-
posedly just another owner, but he was also the fel-
low who came to our home and took photos.  

We arranged both our Touareg (“Mr. T”) and the 
Eos and used ladders for shooting at several angles. I 
constantly talked up the VWCA, showed trophies 
from our conventions and so on. Why they used that 
face shot, in black and white in the otherwise full-
color magazine and never mentioned VWCA, I have 
no idea. 

“Das Auto” was the company’s marketing tagline at 
the time, and in December 2015, when VW was in 
damage control over its diesel scandal, it dropped 
the slogan and the publication of the same name as 
well, mirroring the trend toward online content. En-
thusiasts looking for company news today can find it 
at newsroom.vw.com/magazine.  

Happily, your AUTOIST has been keeping the faith 
all these years. One volunteer is worth a dozen con-
scripts, as the saying goes, and although our club and 
its little magazine has suffered the loss of many sup-
porters over the years, let’s hope it goes for another 
500 issues! VWCA

At right, a page in Das Auto featuring Richard Van Treuren.  

With the VWCA’s Friends of Our 

Club, members can save 

money on parts, labor 

and accessories from 

affiliated Volkswa-

gen dealers and in-

dependent shops in 

the United States and 

Canada. Turn to the AUTOIST 

centerspread for more info. 

HE COULD HAVE HAD A 

DISCOUNT
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Letters
On distracted driving  

Look forward to your most excellent publication 
each time. Please keep up the great work.    

This time I was rather impressed with Lois Grace’s 
article about distracted driving. As a country, we 
need to impose heavy fines and penalties as our 
neighbors in Canada do.  

Ron Johnson 
Rockford, Ill. 

A clarification on Bob Flocke’s letter in the Sept/Oct 
issue regarding the miscue describing Audi’s head- (not 
heads-) up display: Chalk that up to an editing error. 
— Ed 
uHOW TO REACH US:  Send email to VWAutoist@mindspring or by 
mail to 621 E. Essex Ave., St. Louis, MO 63122.

MAKING RENEWALS EASIER THAN EVER

The word for the day is “email.” While this seems 
a tangent to our discussion of website matters, the 
two are more closely related than you might think. 

Earlier this year, we launched our email renewal 
process where renewal notices are sent electroni-
cally to all those for whom we have email ad-
dresses on file. About 90 days before your 
membership expires, you should receive the notice 
to renew. Your membership expires on the first day 
of the month printed in your mailing label on this 
AUTOIST magazine. If you don’t have an email ad-
dress on file with us, you will continue to receive 
your renewal notice by USPS as in the past. 

It is important that you check your email so you 
don’t miss the renewal notice. And don’t overlook 
your spam folder. If for any reason you think you 

might have missed or passed over this notice, 
please contact us at once at VWClub@aol.com 
(quickest way) or write to the Membership Office 
at P.O. Box 154, North Aurora, IL 60542. 

Now the connection to the website: Logged-in 
members can renew their dues through 
VWClub.org, using PayPal or a credit card. This is 
not only the quickest way, but the most convenient 
as well. But if you still prefer to use an envelope 
and a stamp, you can mail a check to the Member-
ship Office. Either way, we’ll send your new mem-
bership card as soon as we receive your payment. 

If you have never logged in to our website — or 
forgotten how to register — just contact us at  
VWclub@aol.com send us a note to P.O. Box 154, 
North Aurora, IL 60542.

VWClub.org



No labor involved in this picnic  

W
e’ve always said that participation in local chap-
ter activities is a huge part of “enjoying your 

VW to the fullest.” It is the purpose of this column, 
therefore, to highlight these events and activities, 
give the planners and organizers a little recognition 
for their efforts and perhaps inspire other chapters to 
try some of the unique and fun ways we enjoy our 
VWs. 

Here’s a roundup of what’s happening out there: 
 BADGER BEETLES AUTOFUN CLUB, MILWAUKEE:  With the 
annual Labor Day Picnic in the rear view mirror 
(BBAFC members will get the connection), attention 
turns to the annual Christmas festivities. We’re sure 
there is a Super Bowl Party in the works also, pend-
ing the performance of the Packers. 
 NORTHEAST ILLINOIS VOLKSWAGEN ASSN., LISLE:  NIVA’s 
annual VW-Fest in Crystal Lake, Ill., its largest event, 
attracted nearly 200 show cars, beating the previous 
record. Later in the month, members visited Iron 
Gate Motor Plaza in Naperville, Ill., where classic 
cars and their owners live in luxury. Also on the cal-
endar was a Drive-in Movie Night at McHenry The-
ater, attended by both NIVA and Stateline members. 
 STATELINE VOLKS FOLKS, ROCKFORD, ILL.:  The Illinois 
Railway Museum in Union, Ill., was just a short trip 
for the Volks Folks to display their VWs among the 
hundreds of antique and classic vehicles there. A full 
day of free train and bus rides was included in the 
nominal entry fee. Later, camping Folks headed to 
Hannibal, Mo., for the annual Buses Nowhere Near 
The Arch campout. Always a great event, attracting 
campers from near and far. 
 

Check our website, VWClub.org, for listings of 
these and other future events. You’ll always find the 
latest updates there — and even some events that 

were announced too late to make the AUTOIST publi-
cation schedule. And if your local chapter is planning 
an event, contact us at VWClub@aol.com and we’ll 
post it on our site. We’re waiting to hear from you! 

Finally, this column is in need of a member to com-
pile the activities of our local chapters and send them 
bimonthly to the AUTOIST editor. You’ll find it fun to 
learn about the clever and innovative events devel 
oped by our local chapters and share them with other 
members. If you’re the one, contact VWCA at  
VWClub@aol.com or directly to the AUTOIST editor at 
VWAutoist@mindspring.com.  VWCA

Local Volks
Activities of VWCA affiliates
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Beetles galore at NIVA’s annual VW-Fest in Crystal Lake, Ill. 



of America. He replaces Hinrich Woebcken, who con-
tinues as an adviser. Bentley’s Mark Del Rosso re-
places Keogh.  

During this century, Stefan Jacoby, Jonathan 
Browning, Michael Horn and now Woebcken have 
headed VW’s American outpost.  

Many say Keogh, 49, desires credit for Audi’s rise in 
the U.S. market, which saw the brand hit 107 consec-
utive months of U.S. sales gains. 
Trade sources say Keogh, if given a 
chance, could elevate VW’s reputa-
tion. VW’s dealers think he’ll im-
prove their profitability. Keogh also 
gets kudos for increasing Audi’s cus-
tomer satisfaction.  

Woebcken took over in April 2016 
in the midst of VW’s diesel emis-
sions scandal. 

VW’s Jessica Anderson, at the 
Midwest Automotive Media Association’s Fall Rally in 
Joliet, Ill., presented several 2018 model-year vehi-
cles such as the GTI. She says a backlog in Europe re-
lated to worldwide emissions test procedures meant 
it couldn’t certify 2019 U.S. vehicles in time for the 
rally. 

European sales fell 43 percent in September due to 
a shortage of emis-
sions-test certified ve-
hicles such as the 
Golf. VW says its top-
selling models now 
conform to the new 
rules. Nonetheless, 
the sleek Arteon won’t 
arrive in the U.S. until 
next year.  

The Chattanooga-
built Atlas SUV passed 
a milestone. VW has 
built 100,000 of them 
since its introduction 
in October 2016.  

A generation gap on Beetle valve adjustment 
These days, people seek VW service advice on the in-

ternet. Those who do encounter an algorithm that puts 
bad advice at the top of your search. A generation or 
two of youngsters skip consulting VW’s service litera-
ture. They’re unaware of VW’s production changes. It’s 
a modern version of the ancient parable about blind 
men and the elephant. It’s a lesson about the limits of 
subjective experience and truth. Feeling still matters, 
however. You adjust valves with a feeler gauge. For 
most air-cooled VWs, use a 0.006-inch gauge. 

The universal advice offered on the internet dif-
fers. Adjust an air-cooled Beetle’s mechanical-lifter 
valve lash or gap 
to 0.004-inches, 
they say. Gee, 
once upon a time 
VW put stickers 
on some engines 
recommending 
that figure. Those 
stickers proved 
optimistic. The 
gap between the 
valve stem and 
rocker arm when cold proved too small. Exhaust 
valves burnt. VW later changed that figure to 0.006, 
a wider gap that preserves sufficient space, as the en-
gine heats up. A larger gap also permits the exhaust 
valve to remain in its seat a tad longer, dissipating 
heat. VW installed stickers with that figure on its 
cars, too. Later VW service manuals covering its 
1968-1979 engines recommend 0.006 inches. Earlier 
manuals said 0.004; or 0.004 intake, 0.006 exhaust. 
Now you know the origin of the 0.004 valve setting.  

Like an informercial, wait there’s more! For 1962, 
VW introduced the 1200cc, 40-hp Beetle engine. It 
and the 1500cc VW Type 3 shared a new head de-
sign. VW learned these heads were problematic.  
Valves burnt and rocker-arm studs broke. VW, there-
fore, introduced several changes. One of them was 
widening the exhaust valve lash to 0.012 inches and 
the intake to 0.008 inches. Formerly the number» 

Cliff Leppke, a regular AUTOIST contrib-

utor since 1993, has upgraded his 

wheels since getting his first car in 

the early ’60s. 

DRIVER’S SEAT
uFROM PAGE 3
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was 0.004. Partway through the 
1965 model year, VW introduced 
durable cylinder heads — easily 
identified by square bosses and 
short rocker-arm studs. One prob-
lem with earlier heads was their 
long rocker-arm studs. These went 
through the valve-box floor and 
threaded into the cylinder head 
proper. They broke.  

VW, therefore, urged its techs to 
modify these cylinder heads by in-
stalling short-stud kits. It recom-
mended a valve gap of 0.004 after 
modification. Often, 0.004 stickers 
were affixed to the fan housings 
after this change. 
Later, VW changed 
that number to 
0.006.  

Now that you 
know the long-stud, 
short-stud story. 
You’ll understand 
why there isn’t one 
universal valve-ad-
justment figure. Add 
this to the 0.004 vs. 
0.006 conundrum 
and you’ll understand why some 
well meaning Volks folks believe a 
truth but not the whole truth. For 
most VW air-cooled engines with 
short studs, use 0.006. If you’ve got 
long studs, a rarity these days, it’s 
0.012 and 0.008. 

 
VW’s U.S. ad agency is dropped 

Deutsch Inc. will no longer handle 
VW’s American advertising. An in-
ternal review of the brand’s world-
wide advertising led its parent, 

Interpublic Group, to drop the 
agency. Deutsch added VW’s Ameri-
can operations to its roster of clients 
in 2009. Its most memorable ad was 
the 2011 Super Bowl spot “The 
Force” for the VW Passat.  

In the 1990s, VW ditched Doyle 
Dane Bernbach, the agency that cre-
ated its famous “Think Small” Beetle 
ads. It chose Arnold Worldwide and 
then later Crispen Porter + 
Borgusky. DDB merged with BBDO, 
forming Omnicom. DDB handles 
VW’s advertising outside the USA. 

Currently, four big holding compa-
nies dominate the ad agency busi-

ness: Omnicom, 
WPP, Publicis 
Groupe and Inter-
public.  

Usually carmakers 
require agency ex-
clusivity. The rub is 
that many agencies 
or shops are now 
owned by just a few 
firms. Can Ford trust 
J. Walter Thompson, 
for example, when 

its corporate cousins Grey, Ogilvy, 
Y&R and Hill & Knowlton represent 
other automakers?   

Behind the holding companies 
and abbreviations are the ad men 
and women who shaped American 
material culture. For example, 
Ogilvy added class with an eye 
patch (“The Man in the Hathaway 
Shirt”), and Hill & Knowlton han-
dled American Tobacco (whose CEO 
was linked to a character in the 
1947 movie “The Hucksters”). VWCA 

DRIVER’S SEAT
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Eberle, a major figure in the AUTOIST’s production 
since early on, was dropped from the list of staffers.   

In a small-world twist, the Morrisons lived in a 
suburb of St. Louis, less than four miles from both 
the current editor and his immediate predecessor.    

In a cost-cutting move, the AUTOIST was now type-
set with an IBM Selectric 
typewriter, advanced at the 
time because users could 
select different font types 
(the tall Letter Gothic 
predominated). As in-
tended, it looked more like 
a newsletter than the mag-
azine it once was.   

The September 1969 
Milwaukee convention 
issue ran photos of Eberle 
and Scholl being recog-
nized for their work and 
noted Raymond’s praise 
and thanks for their serv-
ice.   

In February and March 1970, 
Vera Morrison wrote of her exten-
sive travels to Europe, lamenting 
what was lacking in the guide 
books was attitude. “Going to Eu-
rope with the wrong attitude 
means you’re dead, wiped out, shot 
down and besides that, you’ll spend 
a lot of money without having a 
good time,” she wrote.   

In the August 1970 convention 
minutes, the editors reported, “Gen-
erally the new format has been favor-
ably accepted by the membership and 
the editors have had excellent re-
sponse from this body in the way of 
materials.”  

Seven months later, the Morrisons announced they 
were quitting. “This is truly not a difficult job,” they 

wrote, “but we don’t want to underestimate the time 
it takes to put such a magazine together.” They did it 
all — editing, typesetting, layout and mailing. Just 
pasting the address labels alone was a time-consum-
ing task.   

Sharlene Burlew of St. Louis debuted as a regular 
contributor of hand-drawn cover art.   

In May 1971, Chris and 
Mary Colombo of Green-
belt, Md., were accepted as 
new co-editors.   

In the Morrisons’ final 
issue, June 1971, they 
wrote: “For those of you 
interested in statistics, in 
the last two years we have 
published 458 pages of 
text, approximating more 
than a half million words 
… all of which had to be 
edited, typed and proof-
read.”  

The Colombos, a couple 
with two small children, wrote in 
July 1971: “Mary held various writ-
ing jobs after she graduated from 
college. Now that she wasn’t work-
ing, she missed doing editorial 
work. Chris has the tenuous posi-
tion of electronic engineer. So you 
can see that the former should 
know what a sentence is, and the 
latter believes that any group of 
70 to 100 words with a period at 
the end, a few commas sprinkled 
throughout and a capital letter at 
the beginning is a valid sen-
tence.”   

In October 1972, in response to a 
request to write a job description for future editors, 
the Colombos reported on the grind of producing a 
monthly publication: “The only real starting point is 
the day a future editor volunteers, and the next dis-

MILESTONE

Mary and Chris Columbo took over as co-editors in 1971. Their first 

issue is below, with artwork by Sharlene Burlew.  

»

uFROM PAGE 11
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tinguishable point 
is when the old 
editor ships off 
the AUTOIST type-
writer to the new 
editor. Between 
these two points is 
a continuous 
grind consisting of 
slow or steady 
work and all out 
panics. Since 
there is no start-
ing point during a typical month, we might as well 
jump in the middle and thrash around for 30 days.”  

By the following January, two years into their run, 
they announced their retirement.   

In July 1973, Steve and Jo Seifert of Youngstown, 
Ohio, took over as editors, and much of the body 
type changed to a more professional look — think 
Times New Roman — though that might have been 
just a new font attachment to the IBM Selectric.   

In 1974, they reported: “We have increased the 
number of pages, photos, contributors and have 
added regular monthly features. The use of photos 
has also been increased. We have moved the publica-
tion date up a full week without changing the dead-
line date.” They reported putting in 
a minimum of 120 hours of 
production time.   

In June 1975, the Seiferts 
gave up after a two-year stint.   

With the September 1975 
issue, Burlew provided the cover 
artwork once again as  
AUTOIST production returned to St. 
Louis, where it’s remained to this 
day. On the Page 2 staff box, the 
new editor was listed as “Ed,” but 
it was actually the workaholic club 
president, Walter Kuntze. In his 
nearly 20 years with the club at that 
point, he worked relentlessly … and 

for the next year and a half, 
he’d work just as hard to 
find a new editor.   

In the meantime, the pre-
Seiferts typewriter-produced 
look of the AUTOIST returned, 
and sons Gerry and Mark 
Kuntze were enlisted as pro-
duction assistants.   

The January 1976 AUTOIST 
reported that the computer 
company handling club busi-
ness had gone bankrupt. At-
tempts were being made to 
get the club’s tapes and 
other property back. As a re-
sult, the inability to print ad-
dress labels would delay a 
future issue, but it was un-
clear of the duration.  

Halfway through 1976, 
the AUTOIST quietly became a 
bimonthly with issue No. 
246 for July/August. In the 
president’s report, Kuntze 
announced in the Jan/Feb 

1977 issue that 
longtime 
member Betty 
Brown would 
take over as 
new editor. 
“Publishing 
every other 
month has 
been a help to our treasury and to 
the temporary editor’s time, but 
does it help our club survive?” he 
asked.  

In her first issue, No. 250 
(March/April 1977) Brown wrote: 
“Aside from having been a secre-

tary for 30 years, my only experi-

Editors Jo and Steve Seifert in 1974. 

Walter Kuntze, who did it all 

for the club, grew up in the 

shadow of the VW factory in 

Wolfsburg, Germany, eventu-

ally settling in the St. Louis 

area. 

Betty Brown joined the VWCA 

in 1958. At left, her first issue 

as editor. She provided the 

“autographs” and Sharlene 

Burlew drew the cover. 

MILESTONE



VW AUTOIST        33

☯
ence in ‘editing’ per se was a 
stint of several years as editor 
of a local VWCA newsletter. 
However, as a recent and en-
thusiast ‘retiree’ from the wild 
business world, I agreed to 
take on this AUTOIST, to prove 
there’s life in the old girl yet.” 
Meanwhile, the Kuntze branch 
agreed to continue with the 
post-production side of ad-
dress labels, bundling and 
mailing.   

Kuntze made a point of 
handwriting headlines and 
asides to readers, often with 
heavy jagged underlines for 
emphasis.   

A years-long run of full-
page magazine-style VW ads 
ended in late 1977 with a 
note from Kuntze on Page 2 
that was otherwise left blank. 
“This prime space available. It 
had been reserved for the VW 
ad but despite a contract 
through April ’78 we have re-
ceived no ad copy, have been 
told not to run past ads again 
and have not been paid for 6 out of the last 7 ads in 
the AUTOIST. — WK.”   

At this point, Volkswagen was facing growing com-
petition from Asian automakers while in the early 
stages of transitioning away from its air-cooled prod-

uct. Now hardly a thriving 
presence in the U.S., it  

had gone from award-
ing Buses as grand 
prizes at the club’s an-
nual conventions to 
not even spending 

token money on a 
newsletter 

ad.   
Richard 

Van Treuren made his debut in 
the Nov/Dec 1977 issue, tak-
ing over the new column 
penned by Kuntze and aimed 
at owners of VW’s new front-
drive models, the Rabbit 
(Golf), Dasher (Passat) and 
Scirocco. Issue No. 500 marks 
his 42nd anniversary as a con-
tributor, and he’s seldom 
missed a beat over more than 
250 issues.   

In Jan/Feb 1978, a new 
revenue-generator called 
Friends of Our Club graced 
the centerfold, with more 
than 100 dealers paying to 
have their names published, 
including offers of discounts 
for parts and service.   

The May/June 1978 issue, 
which covered the grand open-
ing of the Volkswagen’s new 
Rabbit plant in Pennsylvania, 
totaled a record 50 pages.   

The Sept/Oct 1979 issue 
provided a welcome to mem-
bers of another VW group, the 
FrontDriver Club, which had 

produced two dozen issues for fans of the new VWs 
but was struggling to survive. That AUTOIST showed 
up in my mailbox just a couple of months after I’d 
taken a new job as a copy editor with the St. Louis 
Post-Dispatch. All FrontDriver Club members had 
been merged into the VWCA and were promised that 
club content would continue within the AUTOIST itself.   

That would last all of three issues, but no matter. I 
was more intrigued by the fact that the new AUTOIST 
editor’s ZIP code was the same as mine. As someone 
who while growing up liked to write and also assem-
ble crude yearbook-style memorials to whatever 
sports activity I was involved in, this rag-tag AUTOIST 

had some serious promise. In a matter of 
a few months, the publication would un-
dergo a transformation. VWCA

Richard Van Treuren poses with his new 1975 Rabbit. He 

made his AUTOIST debut in 1977.

Incoming VWCA President Shell Tomlin (left) and outgoing 

President Walter Kuntze, in 1980. 

One of Walter Kuntze’s scribbled 

pleas in the AUTOIST for help.  

uPART II, JAN / FEB 2019:  

Betty Brown gets some 
assistance. 



GEORGIA: Jack Ferguson, Camilla; James Morgan, Cumming 

ILLINOIS: Ray Staniszewski, Lockport; Kenny Polhamus, Loves Park; Jerry 

Glawe, Loves Park; Rick Palmer, Rockford; Joe Geraghty, Rockford; J. B. 

Ferguson, Rockford; Rory Mulligan, Rockton 

MARYLAND: Robert Weaver, Preston 

MASSACHUSETTS: Robert Podgurski, Essex 

MINNESOTA: Kerry Smith, Woodbury 

NEW JERSEY: Kevin Wegner, Marlton 

NEW YORK: Thomas McIlroy, Dundee 

PENNSYLVANIA: Arthur Wheelock, Philadelphia 

TENNESSEE: Steven Snodgrass, Dyersburg 

VIRGINIA: Todd Bendus, Vienna 

WASHINGTON: Michel Wendt, Puyallup 

WISCONSIN: James Hardekopf, Waterford

RATES: Free to VWCA members (including photos). Non-member 
rate is $5 for the first 35 words plus 15 cents per additional word. 
Photos are additional $5 each. Includes posting on VWClub.org 
with color photos. Advertisers must provide VWCA ID number or 
pay in advance. Ads may be edited to meet space limitations. Pho-
tos to be returned must be accompanied by a S.A.S.E. of appro-
priate size. Send to VWCA Classified Ads, P.O. Box 154, North 
Aurora, IL 60542. Ads requiring no payment can be emailed to 
VWClub@aol.com. 

FOR SALE: 1969 VW Beetle Sun-
roof purchased in 1996 from the 
second owner, who bought it in 
1971. Now has 88,480 original 
miles. It’s had a very pampered 
life, being driven only a few times 
each year during the last 22 
years. It has been inside most of 
its life, is in very good shape and 
is almost completely original (ex-
cept for the vintage wheels and 
new radials). No rust or holes. I 
have the original wheels and a 
luggage rack also. Hope to sell to 
someone who knows VWs and 
will take care of it,  and as time 
goes by, pass it on to someone else who would take care of it.  
Since this VW has survived in its original form for almost 50 years, 
it may someday be one of those rare originals. “Old Cars Report 
Price Guide” rates this Beetle as a No. 3, “Very Good” at $8,170. I 
am selling this car for $8,000. Email me at swindell@siu.edu, or 
call (618) 521-0903 (IL). 
FOR SALE: One set of winter (heavy rubber) floor mats, front and 
rear, for New Beetle. Used but in excellent condition. $50. Contact 
N. Halliday, (847) 657-7623 (IL). 
FOR SALE: Bicycle carrying rack to fit 1-1/4-inch trailer hitch. 
Sturdy steel. Ample clearance for raising and lowering trunk lid, 
even when loaded with loaded with bicycles. $50. Contact N. Hall-
iday, (847) 657-7623 (IL). 
FOR SALE: 1952-2009 VW Factory Shop Manuals: $29.95-
$149.95. Aftermarket VW Shop Manuals (6 different publishers): 
$9.95-$34.95. 1954-1979 VW Restoration Manual $37.95. Alex 
Voss, 4850 37th Ave. So., Seattle WA 98118, (206) 721-3077 or toll 

free (888) 380-9277. 
FOR SALE: Rebuild air-cooled VW 36 hp, 40 hp, 1600 single port, 
1600 dual port, custom 1835, 1915, Porsche 911 2.0, 2.2, 2.4, 2.7, 
3.0, 3.2 and custom 3108, 3.5, 3.6 liter engines by Wolfsburg and 
Zuffenhausen trained builder. Call Volker Bruckmann, (760) 765-
2149 (CA). 
FOR SALE: New and used Volkswagen and Audi parts. John’s Car 
Corner, Box 85, Westminster, VT 05158, (802) 722-3180 or email 
johnsccorner@gmail.com.

Classified Ads

New Members
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uMEMBERS:  Add value to your VWCA membership by reg-
istering at VWClub.org to take advantage of discounts on 
exclusive Club Store merchandise and to renew your mem-
bership, using either PayPal or your credit card. 



This 1979 photo shows space shuttle engineer Richard Van Treuren posing on top of his 1975 VW Rabbit, dubbed Ol’ Blue, in 

front of the Saturn V booster rocket that vaulted men to the moon 10 years earlier. Van Treuren has been a regular contributor 

to the AUTOIST since 1977, marking his 42nd anniversary with issue No. 500. 

Parting Shot
VWCA’s ‘Rocket Man’

Don’t miss an issue
uMoving is hectic, but so is missing an issue of the AUTOIST. Bulk mailing of the publication doesn’t 

allow for forwarding, so it’s important to let us know your new address promptly. Check in with 

Lynida Tomlin, VWCA, P.O. Box 154, North Aurora, IL 60506. Or send an email to VWClub@aol.com.
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VW Toon-ups
By Tom Janiszewski *volkstom@sbcglobal.net


