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Driver’s Seat
BY CLIFF LEPPKE *leppke.cliff@gmail.com

Wish list for 2019 

T
his year-end wrap covers the VW-related car biz 
much like a shopping cart with wobbly wheels. 

You never know where it or the industry is headed. 
OK, the industry, like a supermarket, has aisle-like 
patterns. 

What do you wish from VW? I’d say relevance — a 
dare to be a different kind of car company. Innova-
tion in design, construction and materials with an 
emphasis on afford-
able, fun and reliable 
too. VW, years ago, de-
veloped the Rabbit 
Pickup (aka Caddy). 
Recently, it teased us 
with the Tanoak con-
cept. Brazil saw the 
Tarok (truck with bed-
to-interior portal). Eu-
rope gets T-Rocs and 
short-wheelbase 
Tiguans, but VW re-
mains stingy in the 
States. Its MEB/electric 
vehicle line lets design-
ers explore forward-control vintage-Bus styling and 
meet safety concerns. Rear motors return to the VW 
portfolio. But why tease us with the (T6) California 
camper? 

What puzzles me: Detroit’s pickups have grown 
larger, taller and longer. The aren’t garageable. There 
is a market for trimmer sensible trucks that VW could 
have claimed for itself. It revealed a Tanoak meant 
for production in Tennesee but says it’s studying 
whether the vehicle makes sense.   

Yes, one could say the so-called chicken tax 
thwarts VW’s ability to sell certain vehicles here. But, 

none of those vehicles was built to meet U.S. safety 
rules, etc. Yet, VW could build trucks in Mexico or 
the U.S. (Audi builds the Q5 in Mexico). That VW 
hasn’t used its American-friendly plants for a pickup 
is more than a chicken tax issue.  Ram trucks come 
from Mexico and certain GM trucks do too. Honda 
builds its Ridgeline in the U.S., so I think VW’s man-
agement is too slow and too cautious.   

In 2018 VW-Audi and indeed the entire automotive 
industry witnessed 
management shakeups. 
VW’s North American 
outpost leader Hinrich 
Woebcken, who at the 
Chicago Auto Show 
was the firm’s face and 
knew the strategy for 
returning VW to Ameri-
can relevance, moved 
over and let Audi’s 
American CEO (Scott 
Keogh) take over.  

In Germany, VW CEO 
Matthias Mueller left, 
Herbert Diess moved to 

the top. And Audi’s Rupert Stadler spent four month 
in prison because of the diesel scandal.  

Another North American shakeup is VW’s ad 
agency. Interpublic’s Deutsch LA got the boot. WPP, 
which was Ford’s agency, landed VW’s account. WPP 
owns several famous ad agencies such as JWT, Young 
& Rubicam, Ogilvy & Mather plus PR firm Hill & 
Knowlton. Notable campaigns: JWT (“Ford in Your 
Future”); Ogilvy (“Man in the Hathaway Shirt”), Y&R 
(“Stuck on Band-Aid”) and H&K (the infamous To-
bacco Research Committee). The latter was a tobacco 

uTURN TO PAGE 30

VW’s Brazilian-based Tarok pickup. 
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Small Talk
VW + Audi at a glance

 AMUSEMENT PARK RIDES:  At Janu-
ary’s Consumer Electronics Show 
in Las Vegas, Audi planned to turn 
the inside of a car into an amuse-
ment park. In the works at its 
booth was an all new on-the-road 
entertainment format and a spe-
cial movie theater experience in-
side a luxury sedan.  

 ELECTRIC CAR PLANT:  VW has con-
firmed that its first electric vehi-
cles will be produced overseas but 
that it’s scouting U.S. locations to 
potentially build an electric car 
factory supporting its MEB plat-
form of affordable EVs. “We are 
100 percent deep in the process of 
‘We will need an electric car plant 
in North America,’ and we’re hold-

ing those conversations now,” VW 
North America CEO Scott Keogh 
told NPR. 
 AUDI ELECTRICS:  Audi plans to 
spend the equivalent of nearly $16 
billion in “electric mobility, digital-
ization and autonomous driving 
by the end of 2023.” The VW sub-
sidiary plans to offer about 20 
electrified models by 2025. 
 LATEST BUZZ:  VW rolled out its lat-
est entry in the I.D. family at the 
Los Angeles Auto Show. The I.D. 
Buzz Cargo is an electric delivery 
van with fully autonomous driving 
capabilities and a 340-mile range.  

 VW-FORD LINK:  VW CEO Herbert 
Diess confirmed in early Decem-
ber after a meeting at the White 

NEW & IMPROVED

EV NEWS

COMPANY NEWS
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  340 MPG?:   
When it seems 
too good to be 
true, it usually is, 
so we’ll believe it 
when we see it. 
But VW says its 
new line of I.D. 
electric vehicles 
will get the 
equivalent of more than 340 miles per gallon while costing as much as a 
typical Golf diesel. The prediction was announced in a tweet by VW 
board member Jürgen Stackmann. The I.D. hatchback, pictured above, is 
scheduled to be rolled out at the end of 2019. 

House that the automaker could 
use some of Ford’s spare factory 
capacity to make the vehicles. 
President Trump “has a point in 
trying to convince us to invest 
more into America, and we are 
prepared to invest more,” Diess 
told reporters.  
 PHASEOUT:  We’ll be saying good-
bye to VW’s gasoline and diesel-
powered vehicles in about seven 
years. VW says it expects the era of 
the combustion car to end in 2026. 
“Our colleagues are working on 
the last platform for vehicles that 
aren’t CO2 neutral,” Michael Jost, 
VW strategy chief, said in Decem-
ber at an industry conference near 
the company’s headquarters in 
Wolfsburg, Germany.  
 LOGO UPDATE:  VW is working on a 
refresh of its iconic logo, the 
brand’s first redesign since 2012, 
which saw the “VW” emblem with 
a more 3D, polished sheen. Audi 
apparently is doing the same with 
its four-ring logo, as evidenced by 
a series of trademarks it filed in 
October. 



Retro Autoist
From the VWCA archives 

  JANUARY/FEBRUARY 2009:  The 50-state compliant clean 
diesel Volkswagen Jetta TDI sedan and SportWagen TDI 
have claimed two of the top positions 
in the annual EPA and Energy 
Department’s list of the 
most fuel efficient 
vehicles. The Jetta 
TDIs are the only 
clean diesel vehicles 
to make the top 10 list. The 
announce came on the heels of the Jetta TDI setting a 
Guinness World Record for Lowest Fuel Consumption 
across the 48 continental United States, getting 58.82 
miles per gallon.  

  JANUARY/FEBRUARY 1999:  The trade publication Advertis-
ing Age has recognized Volkswagen’s big comeback in the 
market by naming the manufacturer Marketer of the Year 
for 1998. Clive Warrilow, who arrived at VWoA in Janu-
ary 1994 as CEO and helped lead the comeback, said: 
“The VW brand got kind of buried. But once we were 
able to dust it off, the inherent goodwill came back.” VW 
joins previous winners Gap, Nike, Walt Disney Co., Mi-
crosoft Corp. and MCI Communications.  
  JANUARY/FEBRUARY 1999:  Another month, another boost 
in sales for rejuvenated Volkswagen of America. Novem-
ber sales total of 14,345 units represents a 45.4 percent 
increase over 1997’s total of 9,863. For the year, VW was 
well ahead of the 1997 pace, having sold 201,729 new 
cars, up 63 percent over the same period in 1997. (Post-
script: VWoA delivered 26,789 units in November 2018 
and 322,017 year-to-date.) 

  JANUARY/FEBRUARY 1989:  The 1989 edition of The Car 

Book has hit the bookstores, and VW’s Fox, Golf, Jetta and 
Vanagon fared well. The book is intended to be a guide 
for car shoppers. The 1987-88 Fox was among 15 cars 
with no complaints against them in the files of the Na-

tional Highway Traffic Safety Administration. The 
Vanagon had only 93 complaints for each million cars. 
The Fox, Golf, Jetta and Vanagon each was rated as 
“good,” meaning they ranked in the bottom one-third 

in complaints filed.    

  JANUARY/FEBRUARY 1979:  Remember when our club 
members went to Germany by the plane load and took de-
livery in Wolfsburg of Beetles by the dozen while paying 
less than $1,500 per car? ($1,500 in 1968 would be the 
equivalent of about $10,800 today.) Times have changed; 
now prosperous Germans are coming by the plane load to 
the USA to — you guessed it — buy American-made cars.    

  JANUARY 1969:  Volkswagen Club Tours, an activity of the 
VWCA, is offering three flights to Europe in 1969, the 
10th year of the tour’s operation. All flights are nonstop 
aboard Boeing 707 jets operated by either Lufthansa Ger-
man Airlines or Pan American Airways with first class 
food and bar service provided. Fares range from $200 to 
$245 ($1,370 to $1,682 in today’s dollars).  

  JANUARY 1959:  For the first time in the United States, a 
foreign car cracked the top 10 in sales. And it was — 
what else — the Volkswagen. During October 1958, a 
total of 6,654 new VWs were registered in this country, 
exceeding the sales total for Cadillac, the former No. 10 
best-seller. VW sales through October totaled 64,392, 
making it a safe bet to finish at least 11th overall in sales 
for the year. 

10 YEARS AGO

40 YEARS AGO

50 YEARS AGO

60 YEARS AGO

20 YEARS AGO

30 YEARS AGO
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I
’m not a parent, but 
one of the things I 
know that makes a 
good one is to intro-

duce and expose kids to as 
many of the things that 
make life enjoyable. 
Whether it’s sports, cook-
ing, cars or the arts, once 
the child shows an interest 
or talent in something, a 
great parent supports and 
encourages their son or 
daughter to enjoy what-
ever it may be to the 
fullest. 

By Tom Janiszewski *volkstom@sbcglobal.net

MOM
How Kathy Janiszewski 

and a ’72 Volkswagen 

helped inspire  

a lifelong hobby 
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At minimum, it might 

foster a lifelong hobby. At 
best, it could be the foun-
dation of a successful ca-
reer. My mom and dad, 
Kathy and Jim Janiszewski, 
introduced me to Volkswa-
gens in the early ’70s by 
simply buying a used 1972 
Squareback to replace their 
Ford Falcon. There was no 
conscious decision to ex-
pose me to VWs, but they 
did. 

Even at the young age of 
4 or 5, I knew that the 
Squareback was different 
from most other cars. It 
had a friendly “face,” sans 
a mean-looking grille, and 
it sparked an interest in 
VWs that only grew into a 
full-on flame after my mom took me to a screening of 
“Herbie Rides Again.”  

Mom was born and raised in Fillmore, Calif., and 
we drove from the Chicago suburbs to California twice 
in that Squareback with the sounds of John Denver 
coming over the single-speaker radio (Mom loved 
John Denver). Once there, we’d see my Uncle Albert’s 
yellow-over-apple green ’57 single-cab Transporter, 
which would later be the first Type 2 I ever drove as 
he let me take it for a spin around the Santa Paula air-
port. Uncle Albert, Mom’s older brother, was a factory-
trained Volkswagen mechanic in the ’60s, and VWs 
ran rampant in Mom’s family. My grandparents also 
had a Squareback, and I was sharp enough to notice 
theirs was older with its slightly more rounded nose 
and a chrome strip running along the lower lip of the 
trunk lid. 

Because of all of these VWs in the family, I’d seek 
out Matchbox VWs whenever Mom offered to buy me 
a Hot Wheels or Matchbox car. I was 
thrilled to find a silver split-window 
Matchbox camper in a small hobby 
shop in Santa Paula, one that looked 

a lot like Uncle Albert’s 
truck. Back home, Mom 
was patient and asked 
every time we went into 
the White Hen Pantry con-
venience store where a 
purple Matchbox Fastback 
was always in the display 
case but always sold out. 
Turns out that by then, that 
model was discontinued, 
but she’d ask every time 
for me. 

Moving into the early 
1980s, my interest in Volk-
swagens really took hold. 
Mom took me to the 1983 
Chicago Auto Show, where 
I got to sit in Rabbit Con-
vertibles, Vanagons and 
other new models. As I ap-
proached driving age, I 

was focused on buying an old Beetle as my first car. 
After seeing the Volkswagen Fox’s debut at the 1987 
auto show, my dad suggested I buy VW’s new entry-
level car instead. I’d make the down payment, he’d 
co-sign a loan, and I’d make the payments. Then, on 
the side, I could save again to buy an old Beetle. He, 
nor I, had any mechanical experience, and he 
pointed out that this way, I could take my time learn-
ing how to fix an old Beetle while relying on the new 
Fox to get to school and work. I bought the Fox, and 
just over a year later, I bought a ’65 Beetle. Both cars 
are in my garage today. 

Between the time I ordered my Fox and its arrival 
six months later, I’d learned of a new Volkswagen 
club starting up in Rockford, Ill. — 80 miles from 
where we lived. Mom didn’t hesitate saying yes when 
I asked if she and Dad would drive up to Rockford 
with me to meet the rest of the folks who would be-
come founding members of the Stateline Volks Folks 

(a local chapter of the VWCA). 
In 1995, I added an orange ’74 

Westfalia to my collection, and Mom 
lent her sewing talents by making 

uPREVIOUS PAGE:  Jim and Kathy 
Janiszewski are pictured at a State 
Line Volks Folks club event.

The 1972 VW Squareback owned by Jim and Kathy Janiszewski, 

pictured at Sequoia National Park in 1977. The car inspired Tom 

Janiszewski to pursue a lifelong hobby. He owns seven VWs rang-

ing from 1965 to 2013 models. 
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MOM
new orange curtains for it. The» ones 
in the Bus weren’t original, and 
they’d seen better days. When she 
was done, the bright orange ones 
made a huge difference in how the 
Bus looked. We added a custom touch 
to the interior with a pair of round 
bolster pillows she made using origi-
nal Westy orange plaid fabric. I’d 
found an identical Bus at a junk yard 
and grabbed the upper bunk mat-
tresses with pristine fabric. The front 
seats in my Bus were torn, so I was 
excited to have original fabric to use 
to give to the upholsterer. New seat 
piping was needed as well, and I 
made sure the upholsterer saved and 
returned to me the original orange 
plastic piping and all of the fabric 
scraps. Mom used the scrap fabric 
and segments of piping that hadn’t 
cracked to make pillows that look like 
they came with the Bus when new. 

As I began my restoration of the ’65 
Beetle, I decided to turn it into a 
faithful Herbie replica. I knew I 
wanted the graphics painted on the 
car, and I knew Volkswagen had a 
genuine Herbie on display at its 
Stiftung AutoMuseum in Wolfsburg. 
Mom and Dad were with me on a trip 
to Germany, and Mom brought her 
seamstress’ measuring tapes so we 
could calculate Herbie’s stripes and 
graphics and their placement. She 
held the tape while I took photos to 
record the measurements. Back 
home, she was incredibly tolerant of 
the borrowed spare hood in her living 
room as I was creating the templates that would go 
with the car to the paint shop. 

My enthusiasm must have rubbed off onto my 
mom in the late ’90s, when New Beetle fever was 

sweeping the scene. She was 
at the dealer with me in 1997 
as each of us put deposits 
down for one of the first 
batch. Mom’s arrived first, 
and they took delivery of the 
car on their 32nd wedding 
anniversary. Because I was 
willing to wait for the hard-
to-find green model, mine 
was an early 1999. 

By 2013, I’d racked up over 
325,000 miles on my New 
Beetle, so I decided it was 
time to treat myself to a re-
placement. In July of that 
year, I took delivery of my 
Beetle Convertible TDI. As 

was the case with the New Beetle it was replacing 
and the ’88 Fox before it, Mom and Dad drove me to 
the dealership when it arrived.  

Dad later came around to VW when he grew tired 

Bolster pillows on the seat, curtains in the window of this 1974 Westfalia, all made by Kathy 

Janiszewski.

In this October 2014 photo, Kathy Janiszewski al-

ters the length of a set of 1950s curtains to hang 

in a room where some of son Tom’s VW toy col-

lection is displayed. 
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of how large Chrysler’s minivans had be-
come. He traded his third consecutive 
minivan in for a 2012 Jetta SportWagen, 
and he still talks about how well the 
Jetta handles. My mom never would get 
to drive the Jetta due to her health. 

At about the time they bought the 
Jetta, my oldest nephew, Johann, really 
took an interest in Germany. Mom sug-
gested that he ask me if, when I went to 
Germany next, he could come along. I 
was thrilled. He saved for his own air-
fare, hotel and food to join my better 
half Joe and I as we traveled to Ger-
many in June of 2017 to attend the vin-
tage VW show in Hessisch-Oldendorf. A 
visit to Wolfsburg would follow, then 
we’d take a train to Munich once the car 
stuff was over. 

A week before we were to leave for the trip, Mom 
wound up in the hospital due to internal bleeding 
that the doctors quickly fixed. Doctors had found a 
couple small tumors in her abdomen a few months 
before that they had been treating, and one of the tu-
mors had ruptured. The surgeon advised that it’d 
take some time for her body to absorb the lost blood, 

so they wanted to 
keep her in the hospi-
tal. Mom insisted we 
take our trip as 
planned, so the three 
of us headed to Eu-
rope as she would 
have been upset if we 
didn’t. 

A week into the 
trip, I awoke to my 
phone ringing at 5 
a.m. on a Monday in 
our hotel, steps away 
from Wolfsburg Cas-
tle. Mom had died. 
She was 72.  

We had been trying 
to get home since the 

day before when we heard her condition was wors-
ening. British Airways’ customer service center was 
closed on Sundays, and they didn’t have service out 
of Hannover (the closest airport), so we wound up in 
Wolfsburg as we had originally planned, with the in-
tent to call the airline Monday. 

We were eventually booked on a Tuesday flight out 
of Hamburg. It was only Monday, and I needed dis-
tractions to get through the day, so we decided to see 
the sights and tour the VW plant as planned. As I 
walked through the same museum where Mom and I 
had measured Herbie’s stripes and numbers years be-
fore, it occurred to me that it was so typical of my 
mom to ensure I was where I was happiest if I could-
n’t be with her in her final minutes; I was in Wolfs-
burg surrounded by friends who had also flown in 
from the U.S. for the Hessisch-Oldendorf show. 

It’s been over a year since Mom died, but her in-
volvement in this hobby of mine persists. Those or-
ange Bus curtains she made 23 years ago are faded, 
and a couple small holes have appeared. They’ll 
never be replaced. It took a while, but I’ve reached a 
point where I can smile a little as I close them while 
camping on a warm summer night, thinking about 
how Mom supported me in this wonderful hobby. 
She was the best, and I miss her terribly. VWCA

Kathy and Tom Janiszewski pose with Tom’s new 2013 Beetle Convertible TDI. This was 

the last car photo Tom appeared in with his mother. 

A personalized VW-themed Christmas 

stocking created by Kathy and Jim 

Janiszewski.
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NEW ERA

Technological advances and a dedicated staff  

help keep the Autoist running smoothly

By Fred Ortlip *VWAutoist@mindspring.com

uSECOND OF TWO ARTICLES  Read Part 
I in  the AUTOIST archive at VWClub.org.
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M
aude “Betty” Brown 
was a retired execu-
tive secretary from 
Monsanto Co. in St. 

Louis and a life-long VW enthusi-
ast who never shied away from a 
good time. She held a national 
office, was active in the local 
VWCA affiliate, contributed con-
tent to the AUTOIST over several 
years and owned a beloved beige 
1965 Beetle. But now in her 60s, 
her idea of a good time in the 
late 1970s wasn’t to slave over a 
car-club magazine every eight 
weeks as its editor.   

But club President Walter 
Kuntze could be persistent and 
persuasive, and after he and fam-
ily members had done the job on 
an interim basis for nearly a year 
and a half while begging for a 
volunteer to take over, she could 
resist no longer.   

So when I noticed in the 
July/Aug 1979 AUTOIST welcom-
ing FrontDriver Club members 
like myself to the VWCA, I was 
surprised to learn that Betty lived 
less than a half-mile from me. I 
decided to get in touch to see how I might con-
tribute. Of course, she was thrilled that a journalist 
had appeared seemingly out of nowhere, and I 
helped her finish off the Jan/Feb 1980 issue. My 
hands were all over the March/April issue, cleaning 
up the layout, making sure type was straight and 
eliminating handwritten headlines and column logos 
by using transferable press type lettering sheets.   

I edited the copy, Betty touch-typed the galleys 
with the clacking IBM Selectric 
typewriter and on Page 2, I 
anointed myself as co-editor. 
Seemed appropriate: The  
AUTOIST looked dramatically 
better and brought praise from 

readers. With issue No. 268 
proudly in hand, I later learned 
in a sitdown (or better yet show-
down) with Walter in Betty’s 
kitchen about Rule No. 1 with 
the VWCA president: You did 
nothing club-related without his 
approval. His stern lecture was 
over-the-top ironic given his in-
ability to find anyone to handle 
the AUTOIST for nearly 18 months. 
It wasn’t Walter’s style to offer 
praise or approval, but he did 
proffer a 25th anniversary 
VWCA-logo beer mug, at least. In 
our second issue I was still listed 
as co-editor, so he obviously real-
ized I wasn’t too dangerous.   

By our third issue, July/Aug 
1980, I now carried the editor 
title, with Betty as assistant edi-
tor “by mutual agreement” of 
Betty, Walter and, of course, my-
self. But most importantly Walter. 
This was essentially the workflow 
for the next decade-plus. Con-
tributors would mail their copy, I 
would edit it and drop it off to 
Betty for typing. Then came 
proofreading by me and correc-

tions by her. I trimmed the white space off the gal-
leys and used a newspaper-style hot waxer to paste 
the columns onto layout sheets — 18 double-truck 
grids of ruled white cardboard to produce 36 pages 
in the issue size used since August 1969.   

It’s hard to imagine how the yesteryear editors 
were able to produce monthly issues as they did and 
easy to see how the work quickly consumed them. 
But looking back, I can’t believe I was able to main-

tain this bimonthly schedule for 
11 years, bent over a card table 
for hours at a time to produce 
nearly 70 issues.  

In 1984, at age 53, Hans Wal-
ter Kuntze died of compli-» 

Part of an April 1968 AUTOIST page announcing  

national VWCA candidates. 

uPREVIOUS PAGE  AUTOIST editor Fred Ortlip 
poses with a contemporary iMac next to the 
early 1990s Macintosh Classic that opened the 
door to the digital era. The 25th anniversary 
VWCA mug was a gift from the club president. 
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NEW ERA
cations of diabetes, a major setback to the club at 
large but also a lost connection to the AUTOIST’S 
post-production side — getting the pages to the 
printer, pasting labels, bundling and mailing. 
Then-and-current President Shell Tomlin found a 
Chicago area printer and created a custom alu-
minum box in which to ship the page grids back 
and forth. The lid was made to slide on and off 
and with our respective addresses on each side, 
reshipping was made more convenient. But clunky 
it was and not cheap to ship either.   

Though Betty shared much of the work, it still 
took 20-30 hours on my end to get an issue com-
pleted. Younger people recognize the words “cut 
and paste” as representing simple computer key 
strokes. Back then, a surgically sharp Ex-Acto 
knife and straight edge performed the cutting 
while a hot-wax roller provided the “paste,” and 
often times the do-overs (the con-
venient CTRL-Z or CMD-Z on your 
keyboard) consisted of taping up 
the cuts and starting over. There’s 
some progress for you.   

For several years, longtime 
Chicago affiliate members Greg 
Boltz and his late wife, Barbara, 
joined occasionally by grandkids, 
hand-attached the mailing labels, 
another tedious and time-consum-
ing task. 

As the ’80s were pushing into the 
’90s, and with a wife and two young 
sons competing for my time, the 
work became dreary. But at the 
35th annual convention in 1990 
outside Chicago, Tomlin opened the 
door to the future.   

“Would a desktop publishing sys-
tem be more efficient in putting out 
the AUTOIST?” he asked, matter-of-
factly. As I wrote in the first digital issue — No. 334, 
March/April 1991 — “Would any of us like to have 
their first Beetle back?”  

With advice from the club’s 
printer in Aurora, Ill., the club 
bought a brand new Macintosh 
Classic computer, desktop publish-
ing software and a printer. Built 
nothing like contemporary comput-
ers, this early Mac was a ridiculous 
looking foot-high cube — with a 
grayscale display slightly smaller 
than a standard iPad. We got the 
largest hard drive available (4 
megabytes — about the equivalent 
of one digital song file) and with it 
the ability to run just one program 
at a time. Very slowly, of course, but 
magically.     

Given the apparent dearth of vol-
unteers willing to take on this 
daunting job of editor, the digital 
transition was probably a key to the 
club’s longevity. It certainly was a 
turning point for me. I’d already 

spent a decade in my newspaper job using a main-
frame-driven computer, and I was seeing how our 
artists in the graphics department were transitioning 

The typical pre-1991 workspace for AUTOIST production. Essential tools were 

a typewriter, hot waxer and an Ex-Acto knife. And some cold beverages.

A Polaroid photo of Betty Brown in the late 

1970s working on the club’s IBM Selectric 

typewriter. Note the instructions to the 

printer on how to size the photo and where 

to place it. At some point, too-thick white 

correction fluid was used to eliminate the 

background and create a mugshot. 



VW AUTOIST        13

☯
to Macs, a generational change in the publishing 
business. But the learning curve was steep — more 
than two months after starting from scratch with 
the new Mac and figuring out new software to cre-
ate a publication, a transformational AUTOIST was 
done. (Of course, World Wide Web, search engine 
and YouTube tutorial were nowhere close to earn-
ing a place in the digital lexicon.) But I was at least 
on a path to learning new creative skills used in 
other pursuits to this day.  

Though I’ve persisted way longer than ever 
imagined, producing this kind of publication by de-
voted enthusiasts is so much easier when you’re 
surrounded by talented and reliable contributors 
who have made the magazine what it is today. The 
VWCA has always been like any other club ever 
formed — typically not a whole lot of people do a 
bulk of the work for the masses. Editors from the 
early days onward pleaded for stories and particu-
larly photos from members (the early issues were 
mostly words and few pictures). Editors wrote of 
their frustrations in getting copy on time, in getting 
the issue out on a consistent basis. In a burnout job, 
the average tenure from 1955 to 1980 was a little 
more than two years.   

For me, I’m lucky to work with people who seem 
more like dedicated employees than volunteers: Rich 

Van Treuren (who arrived in 1977); Lois Grace and 
Tom Janiszewski (1988); Steve Mierz (1991); and 
Cliff Leppke (1993), who took over for me as Page 3 
columnist after my decade run in that slot. Don 
Capestrain had a productive 10-year stint writing 
about the hot New Beetle. Pete Frost, a tuned-in en-
thusiast from Britain, produced more copy than I 
ever could make room for starting in 2001. Bill Peck-
mann, a talented illustrator (ironically by hand), 
pushed our graphical presence to unseen levels over 
seven years in the ’90s. The late Jack Lyman had a 
long run of covering local clubs starting in 1991. The 
late Jerry Jess, a nationally known VW toy enthusi-
ast, contributed his relentlessly cheerful copy for 15 
years until his health failed in 2005. Then there was 
the late and legendary Gaston Krishman, with his 
connections to the auto industry in Europe. He came 
aboard in the early ’60s and contributed well into the 
21st century.   

Of course, the behind-the-scenes workhorses, not 
only with the AUTOIST but the club at large, are Shell 
and Lynida Tomlin, the couple with connections to 
the early years. Shell joined in 1967 and Lynida was 
the daughter of Ade Hanson, a charter member (No. 
472) who joined in May 1955. Save for a two-year 
stretch in the mid-’80s, they’ve juggled the lugnuts 
and bolts of club affairs for nearly 40 years. (Lynida’s 
brother, Gary Hanson, is the VWCA’s longtime treas-
urer.)    

Early on in the 1991 digital transition, we still» 

At the 1990 convention, from left, AUTOIST editor Fred Ortlip sits with corre-

spondents Richard Van Treuren and the late Gaston Krishman.

Officers of the Chicago VW Club, a VWCA affiliate, in 1971. At far left, 

Ade Hanson was a charter member of the VWCA. His daughter in the 

front row, Lynida, would go on to marry Shell Tomlin, who is to the right 

of Hanson. Another longtime VWCA figure, Greg Boltz, is behind Lynida. 
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faced limitations. I would lug the little Mac over to 
Betty’s house so she could key in the text. This was 
quantum-leap technology over the IBM Selectric, but 
she was a trouper until she retired after the 
May/June 1993 issue, as the emer-
gence of email began to make 
typesetting less necessary. Betty 
held the title of editor emeritus 
until her death in 2008.   

For a few years, we still han-
dled photos the old way; that is, 
we were unable to import 
image files directly to the 
pages. When we did, prints 
first had to be scanned, a te-
dious task, until digital versions 
became more common. Email was 
the ultimate saving grace, elimi-
nating the retyping and proof-
reading of thousands of words 
each issue.   

Early digital issues were easily stored on small-ca-
pacity 3.5-inch floppy disks, which thankfully made 
the aluminum shipping box obsolete. The next gener-
ation of transferable storage, in 1994, was Iomega’s 
Zip drive, whose disks provided an eye-opening 
100mb of space, 25 times the size of our original 
Mac’s hard drive. Now digital photos had a place to 
travel. As file sizes expanded, CDs filled the bill. 

Eventually, as the internet and transfer speeds grew, 
it became possible to upload hundreds of megabytes 
of files to the print company’s server.   

Today, my 27-inch Mac — the seventh in almost 28 
years — quickly produces a high-reso-
lution pdf that uploads in less than a 

minute and is processed in Jeffer-
son City, Mo., by Brown Printing 
(no connection to our colleague 
Betty Brown). The highly auto-
mated operation also prints in-
dividual address labels and 
processes the mailing.    

The old editors would be im-
pressed. Not to mention leg-
endary club member John Eberle, 
who in the VWCA’s early days 
used his basement workshop to 
print the AUTOIST. I suspect the 
man with printer ink in his 
blood who embraced new tech-

nology at the time would be thrilled, too, at the ad-
vances we’ve witnessed.    

So milestone Nos. 500 and now 501 are in the 
books. For this editor, that represents 233 issues cov-
ering nearly 8,400 pages and featuring thousands of 
photos and millions of words over nearly four 
decades. What a ride and a team effort it’s been. Stay 
tuned for more.  VWCA 

NEW ERA

The Iomega Zip drive, the next generation to the 4mb 

floppy disk, could store an unheard of 100mb of data. 

Facebook.com/VWClubofAmerica
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W
hether it’s TV shows or automobiles, each 
has a best used-by date. They’re stale when 
past their prime. VW’s American-built Pas-

sat, for example, appears venerable, as does CBS’s 
“Big Bang Theory.” The latter is closing in on a 12-
year run. The (PQ46 platform) Passat rolls into its 
seventh year, although its protracted gestation makes 
it seem older. In 2008, VW picked Chattanooga for 
the sedan’s assembly plant. By 2011, production 
commenced on the 2012 model.  

The Passat’s American story is nearly as compli-
cated as the CBS sitcom. Both share sci-fi textual 
play: the Passat’s “The Force” Super Bowl ad intro-
duced an adorable child in a Darth Vader costume. In 
contrast, Darth Vader’s voice, James Earl Jones, was 

a “BBT” episode’s guest actor. “BBT” added charac-
ters and romance, the Passat received one exterior 
refresh in 2016. Under its hood, the base mill started 
as inline five cylinder; shifted to a 1.8-liter turbo four 
(2015); now, it’s a 2.0-liter turbo four. VW canned 
the turbo diesel and manual transmissions. 

This review examines the potent 280-hp 2018 Pas-
sat GT. It’s the swan song for the 3.6-liter mill — an 
inline narrow-angle V-6 or VR6. VW deleted it from 
the 2019 Passat. VW plans a 2020 Passat refresh 
(new metal skin and dashboard) rather than a com-
plete shift to the Golf’s MQB toolkit that found under 
the European Passat. 

The GT sports several aesthetic and functional 
treats. VW lowered its ride height slightly and filled 

PASSAT GT

BIG BANG 
THEORY

By Cliff Leppke *leppke.cliff@gmail.com

With a 280-hp,  

3.6-liter engine,  

VW offers a potent 

swan song for  

its aging Passat
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the fender arches 
with 19-inch wheels. 
LED headlights, for-
ward collision abate-
ment, rear cross 
traffic alert and 
blind-spot warning 
aid safe driving. On 
the outside, a black 
roof, black side trim, 
black rear lid lip and 
faux bumper inlet 
grilles lend an ag-
gressive note. Red-
trimmed grille and 
headlight shaping 
ape the GTI. Inside, 
faux carbon fiber in-
lays, a black head-
liner and black/gray 
seating accent the 
sporty theme. A 
leather-clad steering wheel, shift knob and shift lever 
complete the racier vibe. 

From the moment you press the start button, the 
GT’s dual mufflers satisfy your ears. Stomp on the go 
pedal and the dual-clutch six-speed direct-shift gear-

box adroitly responds. Select the transmission’s sport 
mode and it’s a rev-happy go-getter with engine-
snarling downshifts.  

VW’s engineers tweaked the VR6, which first ar-
rived in 1992 Corrado. The engine displacement is 

larger, the V-angle altered and it 
now has direct fuel injection. The 
result is brisk performance, a reg-
ular-fuel diet and reasonable fuel 
economy. I observed 28 mpg over-
all with 32 mpg on a Chicago trip. 
The EPA says 19 city, 28 highway 
and 22 mpg combined. 

The GT’s large comfortable in-
terior offers generous legroom 
front and rear. The driver’s throne 
has power adjustments, the front 
passenger seat is manual. Both 
seats fully recline. Each offers 
good thigh support. Pedal place-
ment is proper. My only beef is 
the relatively high steering wheel 
and low center armrest.»  

VW’s venerable V6, shown in the 2018 Passat GT, is on its last legs. 
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Highway traveling is tops. This thing rolls effort-
lessly. Light steering is accurate with road feedback. 
Brake pedal action is firm and responsive. Full-throt-
tle getaways summon the stability/traction program’s 
attention. The 19-inch Conti tires claw through 
cloverleafs. Despite its big-car size, it’s playful. It’s 
not a GTI, however. Exploring curvy back roads in-
duces tire thumping and body bobbing. 

For 2019, there’s a 174-hp R-Line Passat. Those 
who want the big-bang six should act fast. Your 
dealer can still fetch a 2018 GT. The MSRP is 
$29,995. The final episode of “Big Bang Theory” airs 
in May. VWCA

Hats off  

I realized when I read my Nov/Dec AUTOIST that 
the current editor has been at it for 38 years.  

What an incredible record of service and devotion 
to the VWCA! 

Many, many thanks for your service, Mr. Ortlip! 
Robert Beaumont 

Peoria, Ill.  
uHOW TO REACH US:  Send email to VWAutoist@mindspring or by 
mail to 621 E. Essex Ave., St. Louis, MO 63122.

PASSAT GT

Letters



 

UTAH 
SALT LAKE CITY: STRONG VW, 1070 S. MAIN ST., 801-596-2200, 
P-10 A-10 L-10 AC 

VIRGINIA 
FAIRFAX: FAIRFAX IMPORTS, 11050 MAIN ST., 703-273-6700, 
P-15 A-15 L-15 AC 
VIENNA: STOHLMAN VW, 8433 LEESBURG PIKE, 703-893-2990, 
P-20 

WASHINGTON 
BELLINGHAM: ROGER JOBS VW, 2200 IOWA ST., 360-734-5230, 
P-25 A-25 L-10 

SEATTLE: UNIVERSITY VW, 4724 ROOSEVELT WAY NE, 206-634-
3322, P-10 A-10 L-10 

WEST VIRGINIA 
PARKERSBURG: LARRY SIMMONS VW, 1710 14TH ST., 304-485-
5451 

WISCONSIN 
MADISON: ZIMBRICK VW OF MADISON, 1430 N. STOUGHTON 
ROAD, 608-241-5201, P-10 A-10 
MILWAUKEE: VW OF MILWAUKEE NORTH, 1400 W. SILVER 
SPRING DR., 414-290-1400 

CALIFORNIA 
BURLINGAME: AUDI BURLINGAME, 1010 CADILLAC WAY, 650-
348-0111 

CONCORD: AUDI CONCORD, 1300 CONCORD AVE., 925-771-
2888 
ELK GROVE: ELK GROVE VW, 9776 W. STOCKTON BLVD., 916-
405-2650 
SANTA MONICA: SANTA MONICA AUDI, 1020 SANTA MONICA 
BLVD, 866-982-5667, P-10 L-10 A-10 
WEST COVENA: PENSKE AUDI WEST COVINA, 2016 E. GARVEY 
AVE. SOUTH, 626-384-3400 

GEORGIA 
MARTINEZ: GERALD JONES VW/AUDI, 4022 WASHINGTON RD., 
706-228-6900 INDIANA 

ILLINOIS 
CHERRY VALLEY: LOU BACHRODT VW, 7070 CHERRYVALE N. 
BLVD., 815-332-3000 
 

CONTINUED FROM PREVIOUS PAGE

2019

Dealers and businesses listed here are friends, and we hope you will patronize them whenever 

possible. They are soliciting your business and will do all they can to satisfy you. 

Several companies offer discounts to VWCA members showing valid membership cards. Dis-

counts are shown next to the dealer’s phone number. P-15, A-10, L-5 means a 15 percent dis-

count on parts, a 10 percent discount on accessories and a 5 percent discount on labor. AC 

means dealers service air-cooled VWs.  

Because service and parts advisers may not be familiar with the discount offered, it might 

be helpful to show a copy of the AUTOIST and VWCA membership card when  

requesting the discount.

FRIENDS OF OUR CLUB 

VW DEALERS
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AUDI DEALERS



SUPPORT THE DEALERS  
WHO SUPPORT VWCA

INDIANA 
EVANSVILLE: D-PATRICK, 200 N. GREEN RIVER RD., 812-473-
6500 

IOWA 
DAVENPORT: VW OF QUAD CITIES, 3700 HARRISON ST., 563-
386-1511 

MISSOURI 
KANSAS CITY: MOLLE VW, 808 W. 103RD STREET, 816-941-9500 

NEW YORK 
YORKVILLE: STEET PONTE IMPORTS, 5046 COMMERCIAL DRIVE, 
315-736-8291, P-15 A-15 L-10 

VIRGINIA 
FAIRFAX: FAIRFAX IMPORTS, 11050 MAIN ST., 703-273-6700, 
P-15 A-15 L-15 AC 

WASHINGTON 
SEATTLE: UNIVERSITY VW, 4724 ROOSEVELT WAY NE, 206-634-
3322, P-10 A-10 L-10 

CANADA 
MARKHAM: AUDI UPTOWN, 4080 HIGHWAY 7 EAST, 905-513-
8820, P-15 A-10 L-15 

ARIZONA 
PRESCOTT: PRESCOTT IMPORT CAR SERVICE, 710 RUTH ST., 928-

778-9305, P-5 L-5, INDEPENDENT SERVICE FACILITY 
CALIFORNIA 

FULLERTON: RANCHO PERFORMANCE, 1015 E. ELM AVE., 714-680-
6737, P-10 L-10 AC, PARTS & SERVICE 
SANTA BARBARA: TOP SHOP AUTOMOTIVE, 177 S. PATTERSON AVE., 
805-964-6554, www.topshopautosb.com, INDEPENDENT SERVICE  
FACILITY 
VENTURA: AIRHEAD PARTS, 1604 MORSE AVE., 866-664-3724, P-10 
A-10 AC, AIR-COOLED PARTS 
VENTURA: KARMANN GHIA PARTS, 1604 MORSE AVE., 866-664-
3724, P-10 A-10 AC, AIR-COOLED PARTS 

CONNECTICUT 
OLD SAYBROOK: CARDONE AND DAUGHTER AUTOMOTIVE, 4 CUS-
TOM DRIVE, 860-664-0727, www.cardoneanddaughter.com, AC, IN-
DEPENDENT SERVICE FACILITY 

ILLINOIS 
DOWNERS GROVE: SPAROMOBILE, 503 OGDEN AVE., 630-963-
8410, IMPORT PARTS 
EVERGREEN PARK: BEETLE CRAFT SPORT TUNING, 9535 S. PULASKI 
RD., 708-422-7548, P-10 A-10 L-10 AC, INDEPENDENT SERVICE FA-
CILITY 
OAK LAWN: G&H IMPORT AUTO PARTS, 9734 S. CICERO AVE., 708-
422-9272, IMPORT PARTS  
 

INDIANA 
FORT WAYNE: WERNER'S GARAGE, 7804 FRITZ ROAD, 260-489-
9783, AC, INDEPENDENT SERVICE FACILITY 

MICHIGAN 
WATERFORD TOWNSHIP: MUNK'S MOTORS, 3080 W. HURON ST., 
248-681-8081, www.munks.com, AC 

NEW YORK 
MASSAPEQUA: G T PRECISION IMPORTS, 190A MARGARETTA 
AVE., 516-799-1100, www.gtprecision.com, P-10 L-10 AC, INDE-
PENDENT SERVICE FACILITY 
WATERLOO: SELECT EUROCARS, 0685 WATERLOO-GENEVA RD., 
315-789-2200, P-10 A-10 L-10 AC, VW & AUDI CARS, PARTS & 
SERVICE 

OHIO 
CLEVELAND HEIGHTS: VW SERVICE-HEIGHT, 1815 S. TAYLOR RD., 
216-371-5100, AC, INDEPENDENT SERVICE FACILITY 

WISCONSIN 
GLENDALE: MOFOCO ENTERPRISES, 4170 N LYDEL AVE., 800-558-
8955, IMPORT PARTS 
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Since the engine’s third cylinder flunked a leak-
down test, I pulled the engine. Harbor Freight’s 
61232 low-lift transmission jack proved useful. It’s an 
ideal platform. You can strap the engine to it, pull 
the air-cooled wondered aftward a bit, lower it and 
then yank it clear from the car.  

I’ll skip the teardown process and move directly to 
the key items anyone rebuilding a VW engine should 
examine. First, let’s start with the cylinder heads. 
Caramelized oil deposits on the third cylinder’s 
sparkplug body led me focus on the head’s spark 
plug seat. Oily residue under the spark plug hole fur-

thered my curiosity. Look carefully at the 4 o’clock 
position and you’ll see a crack. The sparkplug didn’t 
seal properly. 

On the flip side, or combustion side, black residue 
indicated a cylinder head leak — looks like a faint 
black streak (upper left photo) or Gene Simmons’ 
makeup while performing with KISS. An examination 
of the head, here, revealed a crack atop the third-
cylinder spark plug hole. The area between the 
valves and spark plug hole had been welded. The 
right cylinder head, which sealed, had been welded 
too. 

Squareback engine sits atop a Harbor Freight transmission jack. 

HEADACHE

By Cliff Leppke *leppke.cliff@gmail.com

A TYPE 3 

What went wrong with a Squareback 

owned for 40 years? It’s complicated

N
o amount of caffeine-laced 
Anacin will relieve the throb-
bing pain of VW’s head troubles. 

A shrink, however, might help. Here’s 
the lowdown on my 1972 VW Square-
back’s engine overhaul. 



VW AUTOIST        23

☯
What went wrong? It’s a long 

story. I’ve owned this vehicle 
and this engine for nearly 40 
years. You’d think I’d know how 
to fix my VW. I blame the im-
poverished graduate or under-
graduate-student syndrome, 
poor advice and lousy work-
manship. During my undergrad 
years (1981) a shop in Elgin, 
Ill., rebuilt the engine. They 
botched the job. Various engine 
pieces such as the crankshaft-
mounted cooling fan came 
loose. And by 1986 spark plug 
No. 1 blew due to bad threads. 
By this time, I was in graduate 
school and needed the car on 
the road ASAP. Upon removing 
the head, I discovered worn in-
take valve guides. Automotive 
Imports, a Milwaukee-area VW 
parts vendor, recommended re-
manufactured heads, as a quick, 
inexpensive fix. 

That was a big mistake — 
like mending the Liberty Bell. 
My untrained eyes, further-
more, didn’t notice that I ex-
changed good-core heads for 
ones that had been cracked and welded. They were 
flycut too. Flycutting clears metal from the head 
where it mates to the cast-iron cylinders. This ups the 
compression ratio, which in turn leads to overheat-
ing. One compensates for metal removed by in-
stalling the correct thickness spacers — often 
between the crankcase and cylinder. No spacers were 
provided. Always check the combustion chamber vol-
ume (use a CC kit) and cylinder deck height when in-
stalling heads. 

One rebuilt head warped, which sidelined the car 
in 1987, and again in 1988. Interesting aside: I 
bought a 1980 Toyota Corolla for daily commuting. 
This gave me more time to fix the Squareback’s en-
gine. I found a machinist, who examined the heads 

in 1988. He flycut them, 
which corrected the warp. He 
recommended shims, which 
returned the “deck” height to 
its original spec and regained 
the original compression ratio. 
This remedy let me travel to 
the University of Minnesota 
and St. Louis University for 
additional graduate studies. 
Twenty years ago, the Square-
back moved my stuff back to 
Milwaukee. 

Like the Liberty Bell’s story, 
you cannot build a sound en-
gine with flawed cylinder 
heads. So Dan at Tarkus Auto 
in Milwaukee offered me an 
alternative: never rebuilt used 
heads from a 1972/73 Type 3. 
These corroded marvels 
weren’t beautiful. But they 
were not cracked. Because VW 
parts vendors couldn’t find the 
correct new heads for this car, 
Dan rebuilt the used ones with 
new valve guides and TRW 
valves. 1972 and 1973 
Squarebacks have bosses for 
the cylinder temperature sen-

sor and ports for fresh-air hoses (311-101-376G).  
Headache solved. I hope.  
Next, the bigger stuff. My original corroded 

crankcase didn’t have cracks and the crankshaft bear-
ing seats aligned. Not perfect, but a good core that 
didn’t require line boring. The holes, where the cylin-
ders mate, weren’t straight (cylinder pounding could 
have caused this). So, Dan resurfaced them. He 
blasted and treated the case, while I did the same 
thing with the fan housing and other corroded en-
gine parts.  

The crankshaft wasn’t overly worn. Therefore, only 
new crankshaft bearings and polished crankshaft 
journals were necessary. The valve lifters, however, 
were worn. Dan installed new ones. The connect-» 

TOP: Sparkplug seat crack at the 4 o’clock position.  

BOTTOM: Head crack above sparkplug hole.
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ing rod bushings 
were worn, too. 
These were replaced 
with a remanufac-
tured set — which is 
the norm these days, 
as the ream-to-fit 
process is tedious.  

Dan discovered 
that the gland nut 
bearing was toast, 
which explained the 
tranny’s main shaft 
noises. He found a 
replacement. Dan in-
stalled swivel-foot 
valve rocker ad-
justers; the original 
parts were worn.  

I chose Tarkus’ 
machine-shop serv-
ice because my ace engine tech (aka: my father) re-
sides in distant North Dakota. Dan’s got an engine 
machine tool kit. He cuts valve seats, valves and will 
port match intake and exhaust manifolds if you wish. 
Another reason was time: He could measure and ma-
chine, while I tackled items like installing the 
transaxle’s input shaft seal. 

Sidebar: input shaft seal remover. Harbor Freight’s 
63039 or similar tool is handy. The long rod’s mus-
tache-like pry device does the trick. On the 1972 VW 
transaxle, install a washer under one of the clutch 
throw-out bearing sleeve studs. Perch the removal 
tool atop the washer when prying. This prevents one 
from damaging the alloy transaxle housing surface 
near the seal. 

You should discuss engine service, even tuneups 
with your technician. Save old parts as spares or for 
reference. Something as simple as the Bosch distribu-
tor condenser can vex. The original German ones, if 
you still have them, vary from the new stuff sourced 
in Turkey. For example, the Bosch 02054 condenser 
wires exit the distributor body differently from the 

original design — fix this by bending the tab 180 de-
grees. That, however, won’t fix the other sin: the wire 
to the condenser is nearly an inch shorter. Thus, one 
cannot mount the condenser on the vacuum di-
aphragm left flange screw — the ideal spot for a VW 
Type 3 with fuel injection. 

Bosch uses the same part numbers for the original 
proper-fit items and the new ones that don’t.  

That’s another, unnecessary headache. Another 
problem was engine tin. I salvaged heat exchangers, 
upper engine tin and various other items from an Al-
buquerque salvage yard. These items proved wonder-
ful, as the rusty old pieces, especially the heat 
exchangers, were beyond repair. Unfortunately, I 
couldn’t locate the lower tin, which runs under the 
engine’s push rods. My original parts were badly cor-
roded. So, I ordered these pieces from ISP West in 
early October. They didn’t arrive until late December. 
Despite calling ISP to confirm whether their tin fit 
my car, their left-side piece didn’t fit. An indent made 
it impossible to install on my Squareback’s engine, 
which has cylinder ductwork. VWCA

TYPE 3

New Bosch ignition parts for old VWs don’t always fit.  For instance, the condenser (p/n 02054 or 1237330220) wire 

at left is too short. The original German part at right extends so you can mount the condenser at the vacuum di-

aphragm tab.  On a Type 3 with fuel injection this location is key to easy distributor installation and full movement 

to set timing. The new part uses the same part numbers but notice that its wire is only long enough to reach the dis-

tributor cap clamp screw. The condenser wire exits the distributor toward the right. The original part’s wire exits on 

the left.  Thus, the condenser hits the Type 3’s generator, making it impossible to install and time.  In order to make 

it fit, its wire must be modified. On Beetles, this shouldn’t pose a problem; on Type 3s it’s a mistake.
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NIVA does right by good causes   

W
e’ve always said that participation in local chap-
ter activities is a huge part of “enjoying your 

VW to the fullest.” It is the purpose of this column, 
therefore, to highlight these events and activities, 
give the planners and organizers a little recognition 
for their efforts and perhaps inspire other chapters to 
try some of the unique and fun ways we enjoy our 
VWs. 

Here’s a roundup of what’s happening out there: 
 NORTHEAST ILLINOIS VOLKSWAGEN ASSN., LISLE:  Just be-
cause it’s winter, that doesn’t mean this club’s gone 
dormant. The usual November Chili-Fest serves as a 
basis for compiling a slate of officers for 2019 as well 
as planning the events scheduled for the upcoming 
year. At the Holiday Banquet in December, a vote was 
held for the new officers and door prizes were dis-
tributed. It was announced that, thanks to the suc-
cess of NIVA’s events in 2018, donations were made 
to the American Diabetes Association, the ALS Foun-
dation and Honor Flights Chicago totaling $3,000. 
 STATELINE VOLKS FOLKS, ROCKFORD, ILL.:  Stateline’s an-

nual “Festivus” celebration has become a tradition, 
with members from Roakfors and Northeast Illinois 
converging on historic Woodstock, Ill. Many took this 
opportunity to visit the shops and enjoy the holiday 
decorations around the town square. 

 
Check our website, VWClub.org, for listings of 

these and other future events. You’ll always find the 
latest updates there — and even some events that 
were announced too late to make the AUTOIST publi-
cation schedule. And if your local chapter is planning 
an event, contact us at vwclub@aol.com and we’ll 
post it on our site. We’re waiting to hear from you! 

Finally, this column is in need of a member to com-
pile the activities of our local chapters and send them 
bimonthly to the AUTOIST editor. You’ll find it fun to 
learn about the clever and innovative events devel 
oped by our local chapters and share them with other 
members. If you’re the one, contact VWCA at vw-
club@aol.com or directly to the AUTOIST editor at 
vwautoist@mindspring.com. We’re waiting to hear 
from you! VWCA

Local Volks
Activities of VWCA affiliates

With the VWCA’s Friends of Our Club, members 

can save money on parts, labor and 

accessories from affiliated Volk-

swagen dealers and independ-

ent shops in the United States 

and Canada. Turn to the AUTOIST 

centerspread for more info. 

HE COULD HAVE HAD A 

DISCOUNT
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The Frontdriver
BY RICHARD G. VANTREUREN *rgvant@juno.com

Looking back: Sales brochures 

W
ith this issue, the AUTOIST starts its second 500, 
so looking back as it did last issue, I thought it a 

good time to talk about how the lowly sales brochure 
has changed over the years. Crazy as I was about my 
first car, the unreliable but somehow lovable 1975 
Rabbit, I certainly held 
on to the sales 
brochure long after the 
sale.  

Noting certain 
changes by the time 
the 1976 model came 
along, I decided I’d 
keep one brochure of 
each year. As my inter-
est grew, I managed to 
get sales brochures 
from other countries — 
the novelty of different 
languages aside, most 
had completely differ-
ent photos. I loved 
looking for parts varia-
tions, which I would 
attempt to get if I 
could add them to the 
’75, dubbed ’Ol Blue.  

I remember one year there had been almost no vis-
ible changes to the model, but the new brochure was 
built from scratch with all new photos. Another year, 
amid major visible changes, they just (heavily) re-
touched the previous year’s photos! Likewise, left-
hand-drive model brochures had been 
reverse-printed photos for righthand-drive countries. 
It was an interesting study, and I wrote about it for a 
past AUTOIST. 

These bits of history offered the occasional oddity. 
One comes to mind: the bragging about the late Rab-
bit’s “E-mode” freewheeling transmission and its in-
creased fuel economy. I looked for them everywhere, 
but the only E-mode automatic diesel I eventually 
saw was powering a Grumman minivan. (It was VW’s 

losing bid for the Postal 
Service delivery vehicle 
contract.) 

By the time VWoA 
erased the Rabbit, So-
viet-revisionist-history 
style, my collection 
filled three two-inch, 
three-ring binders, to 
include Convertible, 
Pickup, Caribe, Golf, 
Caddy and so on. After 
we’d moved on to 
Quantum and then Pas-
sat, these binders no 
longer seemed to jus-
tify their shelf space. 
Our local Florida club’s 
founding president, 
John Schubert, ex-
pressed an interest and 
I gave them to him. 

(We’ve since lost touch — hope he got some fun out 
of the collection.) 

Fast forward to 2004, the incredible multi-new-
model introduction year. Yours truly was still on the 
mailing list for VW press kits, having been listed in 
their database as the VW-Audi Car  

“Stateside” columnist. (One could make quite a 
collection of those press kits since the 1990s, with 
the company sending a huge selection of photos and 

2004 Touareg sales brochure.
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data sheets. I wound up giv-
ing those away to club 
members as well. For some 
reason I kept the quirky 
New Beetle Convertible in-
troductory year press kit. I 
recently listed that on eBay, 
no offers. Go figure.)  

Somehow sensing this 
new SUV, the Touareg, was 
pretty special, I set aside its 
2002 introductory press kit. 
Unlike kits of previous 
years, it has no glossy 
prints. Instead, a rather 
pedestrian booklet of facts 
with photo thumbnails com-
plement a compact disk with 
all the high-resolution images 
that would have cost a for-
tune to print in color. In a bid 
to keep it from being tossed 
into a pile of forgottens, a 
ready-to-sharpen pencil is 
glued in, eager to jot down 
notes on the included logo-ed 
pad. 

I did not see myself as an 
SUV type-guy. Happy with 
my series of Passat Wagons, I 
had no particular interest in 
saving their sales brochures, 
since I could only afford used 
models. At some point the 
company noticed VW-Audi 
car magazine had evolved 
into two separate titles, and “Stateside” was no 
longer part of it. They stopped sending the press kits.  

No matter, I had been reading England’s VW Driver 
about this new smaller (and less expensive) Tiguan, 
and envisioned that model as my next car. When 
Tiguan finally hit our shores, it seemed more like the 
Golf Plus I'd seen overseas; not 4WD and no in-
creased towing capacity. Suddenly the expensive 
Touareg seemed to be the answer. I picked up a sales 

brochure for the 2007 
model. Then I saw the rec-
ommended retail price, and 
I wondered if there was any 
point in keeping the 
brochure. Then again, hang 
on to it ... we might win the 
lottery. Time passed, no 
jackpot, no wonder they call 
it “a tax on the stupid.” 

You could say it took a 
real pig to change my mind. 
A 350-plus-pound hog 
stepped out in front of my 
’99 Passat Wagon coming 
home from work one night. 
Although the thumping im-
pact was hardly life threat-

ening, the explosion of the 
airbags certainly was. Re-
stored to beauty outside, the 
shredded interior pasted back 
together lead the way to a 
slow function degradation. 
Less and less sure it would 
start after work, or even un-
lock, the poor ’99 eventually 
would not shift out of second.     

So I would grab the 2008 
Touareg sales brochure ... er, 
that is, the press-kit like CD 
case that had taken the place 
of the simple flip-book. There 
had been a major model 
change, so much so that the 
2008 models were now 

called Touareg2. The sales kit contained a brightly 
printed CD entitled “The Road to Baja.” A colorful 
booklet clipped inside the CD case acted as a more 
conventional sales brochure for those not near a 
computer. (Little did they realize in those days a 
decade ago that computers would eventually cease to 
offer CD/DVD drives, in an effort to trim thickness.) 

Driving home in our new Touareg, dubbed Mr. T, 
and bawling our eyes out for leaving our beloved Pas-

2007 Touareg sales brochure.

The new Touareg’s rather pedestrian press kit featuring a CD 

containing high-resolution photos, plus a pad and pencil. 
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sat on the trade-
in lot, I held on 
to the quirky 
sales “brochure.” 
The 2009 models 
were not far be-
hind, and al-
though our V8 
engine would no 
longer be in the 
U.S. lineup, it 
did not dawn on 
me to save an ’09 
brochure. Sud-
denly it was 
2010, and some-
how sensing it 
might be the last 
year before an-
other major revi-
sion, I looked for 
a brochure dur-
ing a service 
visit. A-ha! The 
company had re-
turned to the 
printed color 
brochure. I hung on to one. 

Because 2011 was major change 
year, I wanted to find out what 
changes had made the new claims 
possible. “More rear seat legroom!” 
was accomplished by making the 
seats thinner. “The power of the 
V8!” via the new hybrid drive. I 
asked to see the hybrid battery and 
was shown that it took the place of 
the spare tire. Sadly, its capacity did 
not offer much operation as a pure 
electric; it was mainly there to add 
extra torque for quicker getaways. 
What if you need the spare tire? 
You shouldn’t, the wheel-tire tech-

nology was supposed to run “flat.”  
Since the company magazine, by 

then called Das Auto (see also AU-
TOIST No. 500), featured a cover 
story around the new 2011 model, 
I suppose I did not need to keep a 
brochure. I did save one from the 
2012, which you see here.  

Now that Touareg is once again 
redesigned but no longer offered 
in the U.S., I suppose I should find 
a sales brochure from the final 
U.S. year. Then again, it’s OK if I 
just enjoy the car, the most reli-
able, incredible VW I have ever 
owned. VWCA 

2010 and 2012 Touareg sales brochures.

2008 Touareg2 leaps into action. 

FRONTDRIVER
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FIND OUT WHAT’S UP AT THE FORUM(S)

“A funny thing happened on the way to the 
forum . . .” as the old joke begins. But on our web-
site, VWClub.org, you will find things under the 
“Forums” tab that you might not expect, due to its 
somewhat misleading title. 

This is where our classified ads are posted, both 
by members and registered users alike. Now, any 
visitor to the site can read all the ads shown there, 
but did you know you can actually post your own 
ad there? You must first register on the Forums sec-
tion to manage your own posts there. This is differ-
ent from the registration process for logging in to 
the “Members Only” section. Just click on the blue 
word “Register” on the Forums page and follow the 
prompts. We’ll get you connected shortly. 

If you follow Cliff Leppke’s Cyber Seat posts on 
our home page, you’ll notice that there is only one 
article shown at any one time. Don’t worry, they’re 

all archived under the Forums tab. If you missed 
one or just want to read it again for reference, 
you’ll find it there. And you don’t need to be logged 
in or registered to take advantage of this feature. 

Got something to say? Maybe a quick fix for a 
nagging problem or just need help with a VW-re-
lated issue. You can post it in the “General Board” 
section of the Forum. But you do need to be regis-
tered in order to do so. Just follow the steps above 
and we’ll get you hooked up. 

There are almost endless features on our website 
that are waiting for you to explore. We urge every-
one to poke around and see what the site can do 
for you. We want each member to get the most 
from their Volkswagen Club. 

As always, if you have any questions, just contact 
us at vwclub@aol.com or send us a note at P.O. Box 
154, North Aurora IL 60542.

VWClub.org

VWClub.org
Add value to your VWCA membership by registering at VWClub.org to take advantage 
of discounts on exclusive Club Store merchandise and to renew your membership, 
using either PayPal or your credit card.



industry funded scheme that debunked medical evi-
dence regarding smoking hazards. My apologies to 
H&K’s John Hill. In an earlier Autoist, I linked this 
firm to American Tobacco’s George Washington Hill 
(Lucky Strike). The two Hills are unrelated.  

 
Agency talk 

According to H&K’s Anthony Filomena, there’s in-
dependence between WPP’s shops. Thus, an au-
tomaker gets exclusivity within WPP’s large 
umbrella. H&K handles Mazda.  

VW says it rationalized its advertising/marketing 
operations. It now has four major zones: Brazil, Eu-
rope, China and North America. The latter region re-
lies solely on WPP, meaning Omnicom’s DDB, the 
residue of VW’s Think Small campaign agency, no 
longer handles the Canadian market. It retains Euro-
pean operations, however. 

 
Stop that car 

Meanwhile, VW signals that further development 
of the internal combustion engine ends in 2026. This 
message is part of a larger shift toward reduced car-
bon-emissions vehicles. VW says electrified power-
trains are the future of automobility. And while we’re 
talking automobiles, 2018 represented a significant 

shift in what vehicles 
VW sells in the U.S.  

The Tiguan name-
plate overtook the 
Jetta as its best seller. 
The new long-wheel-
base Tiguan sales are 
up by double digits, 
while VW’s rollout of 
the 2019 Jetta tight-
ened supplies and re-
duced deliveries. 
Since the original 
Rabbit era, the Jetta 
sedan has been VW’s 
strudel. Now, ma-

chines like the Toyota RAV4 and Nissan Rogue have 
risen to the top of non-pickup light vehicle sales — 
ahead of the Camry and Nissan Altima and Honda 
Accord.  

An emissions-testing snafu delayed the American 
introduction of the sleek Arteon. VW’s says we might 
see this coupe-like car this summer. The new Jetta 
represents a step up from the previous one; the 
driver-canted cockpit sports nicer controls and mate-
rials. Yet, the Jetta no longer trumps the competition. 
It doesn’t feel or drive like a budget BMW. VW’s Golf, 
which has a different interior and rear suspension, 
pours down the road with more finesse. In the go 
train, fuel economy is good but the always-seeking-
top-gear eight-speed automatic blunts performance. 

Say goodbye to the Beetle. One wonders whether 
VW botched an opportunity here. I argue the Dune 
version didn’t go far enough toward aping a small 
crossover — see Nissan Kicks or Toyota CHR. A Sub-
aru Crosstrek-like Beetle might have generated more 
enthusiasm. What if VW tweaked the Beetle so it be-
came the curvy alternative to Kia’s Soul? Jeep hit pay 
dirt with its four-door Wrangler. Rugged looks and a 
taller stance seem to be what buyers expect. Why, 
even the lumpy Buick Encore compact crossover has 
risen to the top of that brand’s sales chart. Also 
going: a VW convertible — no plans to keep a topless 
VW in its portfolio. 

VW says it will unveil a refreshed Passat at the 

DRIVER’S SEAT
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uFROM PAGE 3

Cliff Leppke, a regular AUTOIST contrib-

utor since 1993, has upgraded his 

wheels since getting his first car in 

the early ’60s. 

VW’s 2014 Dune concept. Was it a botched opportunity? 
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2019 North American Auto Show. 
Unlike the European Passat, which 
uses the Golf’s toolkit, the American 
version keeps its older platform 
(PQ45). The roof remains the same, 
but all other panels get new dies. 
The interior gets a new dashboard, 
and VW will offer updated driver as-
sists. This redo lets VW keep the Pas-
sat on the cheap. Expect the engine 
and transmission to carry over. If I 
were calling the shots, I’d make the 
Passat a liftback.  

 
Room at the top 

Boardroom intrigue was big news. 
Besides the VW-Audi shakeup, Nis-
san’s Carlos Ghosn, arrested for tax 
evasion, is accused of siphoning off 
millions through a Dutch Nissan/Re-
nault entity to pay for his lavish jet-
setter lifestyle. Fiat’s Marchionne 
died unexpectedly after an opera-
tion. Add Ford’s Mark Fields, axed in 
2017, to the list and you’ve got evi-
dence that car-company leadership is 
in flux. 

 
Stop that car, Part 2 

Major carmakers signaled a shift 
away from car making. Ford an-
nounced it will end the lives of the 
Fiesta, Focus, Fusion and Taurus for 
the U.S. The only Ford car in your fu-
ture is the Mustang. Trucks and SUVs 
will be Ford’s thing. And it intro-
duced a muscular version of its 
Edge— complete with the ST badge 
associated with hot Fiesta and Focus 
models. Expect the Ranger truck, 
Bronco SUV and a smaller Bronco 
variant too. 

GM announced its closing assem-
bly and parts plants affecting thou-
sands of employees. Expect GM to 

phase out the Chevy Cruze Volt and 
Impala. Cadillac and Buick car mod-
els also bite the dust. 

We’re witnessing an amazing 
change in auto hegemony. It’s a re-
turn to the high-and-mighty SUV 
with a vengeance. U.S. automakers 
expanded in the postwar era from 
makers of the standard or full-size 
sedans to a complete lineup of com-
pacts, intermediates, full-size plus 
pony cars and luxury coupes. In re-
sponse to the original Beetle’s popu-
larity and larger Rambler-Studebaker 
compacts, the Big Three broadened 
their lines. At Ford, Falcon-Maverick, 
Fairlane, Galaxy, Mustang and Thun-
derbird ruled. Plus, Ford added the 
Pinto to the mix. Meanwhile trucks 
lost their running boards, rode on 
smaller diameter tires and took on 
car-like “garageable” shapes. Now, 
you must be an alpinist in order 
enter them. In fact, running boards 
are back. And beds require built-in 
steps. Chiropractors probably make a 
mint from those who wrench their 
backs loading them. 

VW’s automotive lineup also grew. 
It began with Beetlemania. Then, it 
added the Bus, Karmann Ghia, Type 
3 and Type 4 lines. It further ex-
panded via Audi. Plus small vehicles 
such as the Up! and Polo offset the 
now departed expansive Phaeton. 

VW says its alliance with Ford 
might extend beyond commercial ve-
hicles. While Ford’s rep says talks 
aren’t granular, VW management 
says it might use Ford’s car plants to 
increase its North American foot-
print. Whether this means more cars 
or SUVs isn’t clear. Yet, the smart 
money is on more crossovers. Ac-
cording to Automotive News, con-» 
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sumers are more willing to part with more bucks in 
order to step up into their rides. 

 
Three box car woes  

Since WWII, the standard American car evolved 
into what designers call a three-box form. One box 
for the front engine, behind that the passenger com-
partment, and aft that the integrated trunk. Stude-
baker’s coming-going postwar Champion set the New 

Look pace. Most American cars before it looked a lot 
like large VW Beetles. Until 1949, the two-door Ford 
sedan, put the rear seat atop the rear axle. The rear 
trunk lid finished a sloping tail.  

By the mid-1950s the three-box style grew longer, 
wider and lower. Cantilevered fins were like Christ-
mas trees decorated with tinsel. Some families opted 
for a new all-metal body — the station wagon. You 
might consider 
this two-box form 
the basis for 
today’s CUV 
craze. But it took 
decades for this 
shape to become 
the top seller. Ve-
hicles such as 
Ford’s Mustang 
made compact 
pony cars hot 
sellers. Why even 
vans were briefly 
in with minivans 
scoring a big hit. 

AMC’s 1980 Eagle, a Hornet wagon-like vehicle with 
lifted suspension and all-wheel-drive pointed a new 
direction. One could argue that the unibody Jeep 
Cherokee became the template for car-like SUVs. 

We shouldn’t overlook the econobox. VW’s 
Golf/Rabbit became a “benchmarque,” you might say, 
for transverse engine front-drive vehicles with rear 
hatches. It wasn’t the first fuel sipper to explore this 
form, but it put the Beetle company forward as a 
leader in small-car excellence. A sporty variation, the 
Scirocco, became the trend-setter for a generation or 
more of front-drive liftback sports coupes.  

Look carefully at most new cars. Notice that the 
fastback form is the norm. The notchback is passé. In 
a sense, today’s designers have chopped and chan-
neled the prewar Ford. The three-box sedan with its 
ample rear window is dead.  

 
Big screen 

Mercedes’ CLS is one of many new cars that puts a 
big screen instrument cluster that stretches wide to-
ward the glovebox. Sure, Tesla has a super-size 
tablet-like center screen, but the CLS illustrates what 
might be the future of our motoring interface.  

 
Good guys 

Wilde Tools wins the award for best customer serv-
ice. Their 544.Z hook-like gadget, 
which installs windshield gaskets or 
extracts cotter keys, is a 
nifty device. Mine served 
me well until it broke 
when extracting a 
transaxle input shaft seal. 

I filed a warranty claim 
for this 35-year-old de-
vice and received a re-
placement bit — the 
metal part that inserts 
into the plastic handle. 
Just put the old bit in a 
vise, pry off the old han-
dle and press in the new part. VWCA

DRIVER’S SEAT

VW’s 1975 Rabbit, known to most of the rest of the world at the 

time as Golf. 

Studebaker Champion
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Club Store



CALIFORNIA: John Cranston, Woodside 

COLORADO: Matthew Benett, Firestone; Richard Parry, Golden 

CONNECTICUT: Richard Holloway, Waterford 

FLORIDA: Lou Haubner, Apopka; Anthony Schiano, Coral Springs; Carl 

Hamilton, Freeport; Gary Vandy, Parrish; Julie Woofter, Plant City; Ginger 

Reichl, St. Petersburg; Alfred Sheffield, Tampa; Charles Schambeau, 

Winter Park 

GEORGIA: William Ramey, Cleveland; Scott Murphy, Covington 

ILLINOIS: Donald Kreienbrink, Batavia; Jason Riddle, Bolingbrook: Steve 

Leuchtmann, Crystal Lake; Thomas Ewing, Evergreen Park; Scott 

Fredrickson, Plainfield; C. J. Morrison, Putnam 

KENTUCKY: Robert Keto, Louisville 

OHIO: Richard Basile Jr., Austintown 

PENNSYLVANIA: Richard Blahosky, Allentown 

TEXAS: Newton Freeland, Dallas 

WASHINGTON: Tom Berschauer, Omak 

WISCONSIN: Patrick Jeske, Edgerton

RATES: Free to VWCA members (including photos). Non-member 
rate is $5 for the first 35 words plus 15 cents per additional word. 
Photos are additional $5 each. Includes posting on VWClub.org 
with color photos. Advertisers must provide VWCA ID number or 
pay in advance. Ads may be edited to meet space limitations. Pho-
tos to be returned must be accompanied by a S.A.S.E. of appro-
priate size. Send to VWCA Classified Ads, P.O. Box 154, North 
Aurora, IL 60542. Ads requiring no payment can be emailed to 
VWClub@aol.com. 

FOR SALE: 1969 VW Beetle Sun-
roof purchased in 1996 from the 
second owner, who bought it in 
1971. Now has 88,480 original 
miles. It’s had a very pampered 
life, being driven only a few times 
each year during the last 22 
years. It has been inside most of 
its life, is in very good shape and 
is almost completely original (ex-
cept for the vintage wheels and 
new radials). No rust or holes. I 
have the original wheels and a 
luggage rack also. Hope to sell to 
someone who knows VWs and 
will take care of it,  and as time 
goes by, pass it on to someone else who would take care of it.  
Since this VW has survived in its original form for almost 50 years, 
it may someday be one of those rare originals. “Old Cars Report 
Price Guide” rates this Beetle as a No. 3, “Very Good” at $8,170. I 
am selling this car for $8,000. Email me at swindell@siu.edu, or 
call (618) 521-0903 (IL). 
FOR SALE: 1963 Volkswagen 
Karmann Ghia, Mint with Mint 
Interior, Fully Restored 
$35,000 Call 561-498-5600 
or 561-436-3131 www.euro-
peanautobodyinc.com. 
FOR SALE: One set of winter 
(heavy rubber) floor mats, 
front and rear, for New Beetle. Used but in excellent condition. 
$50. Contact N. Halliday, (847) 657-7623 (IL). 
FOR SALE: Bicycle carrying rack to fit 1-1/4-inchtrailer hitch. 

Sturdy steel. Ample clearance for raising and lowering trunk lid, 
even when loaded with loaded with bicycles. $50. Contact N. Hall-
iday, (847) 657-7623 (IL). 
FOR SALE: 1952-2009 VW Factory Shop Manuals: $29.95-
$149.95. Aftermarket VW Shop Manuals (6 different publishers): 
$9.95-$34.95. 1954-1979 VW Restoration Manual $37.95. Alex 
Voss, 4850 37th Ave. So., Seattle WA 98118, (206) 721-3077 or toll 
free (888) 380-9277. 
FOR SALE: Rebuild air-cooled VW 36 hp, 40 hp, 1600 single port, 
1600 dual port, custom 1835, 1915, Porsche 911 2.0, 2.2, 2.4, 2.7, 
3.0, 3.2 and custom 3108, 3.5, 3.6 liter engines by Wolfsburg and 
Zuffenhausen trained builder. Call Volker Bruckmann, (760) 765-
2149 (CA). 

Classified Ads

New Members
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We love VW owners who have a sense of humor — and a way with words. This Volkswagen R, spotted in Portsmouth, N.H., starts 

out with a dash of irony. The R is anything but SLOW, though it’s definitely SLOW(E)R when parked. And look at that dashing 

LOW R profile. The reality is that the R is designed for adults who prefer life in the fast lane, wild as that may be. The license 

plate slogan suggests as much. R-U ready?!

Parting Shot
Add a ‘G’ and it GROWLS

Don’t miss an issue
uMoving is hectic, but so is missing an issue of the AUTOIST. Bulk mailing of the publication doesn’t 

allow for forwarding, so it’s important to let us know your new address promptly. Check in with 

Lynida Tomlin, VWCA, P.O. Box 154, North Aurora, IL 60506. Or send an email to VWClub@aol.com.
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VW Autoist 

P.O. Box 154 

North Aurora IL 60542

VW Toon-ups
By Tom Janiszewski *volkstom@sbcglobal.net


