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Driver’s Seat
BY CLIFF LEPPKE *leppke.cliff@gmail.com

2019 Detroit show decelerates 

A  North American International Auto Show official 
told the AUTOIST this verity: Detroit’s 30th big-

bash event in January has lost its luster. A wax job 
won’t fix it. Haze obscured this former must-see au-
tomotive stage at the Cobo Center. Carmakers, I’m in-
formed, didn’t get enough bang for their buck. Not 
long ago, many firms vied for NAIAS’ media-day at-
tention. VW, for instance, wowed us with the Con-
cept One and later New 
Beetle. Mercedes, 
BMW, Audi, Jaguar, 
Mazda and others, 
however, pulled out 
this year. Fewer jour-
nalists, therefore, cov-
ered fewer press ops. 
Whether NAIAS regen-
erates motoring pas-
sion, in its June 2020 
return, isn’t certain.  

The new show 
should cost less. That’s 
important. It takes 
more than three weeks 
to build the show’s multiple-tier exhibits. Some dis-
play builders are paid extra due to the holidays pre-
ceding NAIAS. A manufacturer, also, rents floor space 
for a longer period at greater expense than, say, the 
larger Chicago show. Carmakers foot the bill for the 
transporting and lodging executives, brand special-
ists and media guests. Couple these costs to the prob-
lematic factor of relevance — the changing nature of 
auto marketing — and you’ve got pressure to revamp 
NAIAS. 

Another factor is timing. Insiders claim the Con-
sumer Electronics Show — days before Detroit’s— 

siphons media attention. Mercedes, for instance, 
launched its new coupe-like CLA sedan in Las Vegas 
at the CES. Meanwhile, the seasonal spring-spurt of 
vehicle buying is less important. These days, more 
and more Americans live in the Sunbelt. So, spring 
thaw isn’t necessary to warm car buyers. Carmakers, 
meanwhile, think they get more for their promo-
tional dollars by staging their own events or junkets. 
VW, for example, launched the Atlas at the Santa 

Monica Pier, generating 
a tailored vibe. 

This year Ford intro-
duced its new Explorer 
offsite before the De-
troit show. It flew in 
guests and sent them 
home before NAIAS 
began. Meanwhile, the 
multiple-step process 
of media diffusion 
where journalists cover 
an event, send their 
copy to editors who 
later publish it or 
broadcast it has 

changed. Remember when you waited for slick auto-
show pictures in car magazines? Now, you get nearly 
instant video from the show. Therefore, hosting an 
elaborate party seems less unnecessary. 

From my vantage point, trashing NAIAS is short-
sighted. The Motor City has potential. People like 
shows; Detroit knows how to stage them. Plus, it’s 
fun to join others who cover or work in the auto biz. 
Would you brave the cold and head to the Garden 
Theater, sip champagne, meet the new Caddy presi-
dent, see the new Cadillac XT6, discover what GM’s 

uTURN TO PAGE 28

VW CEO Herbert Diess greets members of the media at Detroit.
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Small Talk
VW + Audi at a glance

 AD AGENCY NAMED:  Johannes 
Leonardo, an ad agency in New 
York City, has a new account: 
Volkswagen. It plans to launch a 
new look for VW this spring, a 
new website and more direct to 
consumer communication. It will 
rely less on dealer-to-consumer 
communication. At $746 million, 
VW is America’s 61st largest ad-
vertiser for VW and Audi vehicles.  
VW advertising is $415 million of 
that total.  
 OFF-ROAD SUV?:  VW is kicking 
around the idea of building a 
chunky shaped vehicle, like the 
Land Rover Defender, meant to be 
driven off-road. VW’s head of 
strategy, Michael Jost, said the 
battery-powered SUV would re-
turn to the spirit of original off-

road vehicles with simple lines, 
hard-wearing interior and wash-
able seat covers. 

 CO2 NEUTRAL GOAL:  VW says it will 
strive to achieve CO2 neutral pro-
duction of its electric vehicles. A 
company presentation shows how 
its I.D. line will be “CO2 neutral 
throughout the entire life cycle if 
the customer consistently charges 
with green power.” In the manu-
facturing phase alone, VW says 
that “the carbon footprint of the 
ID will be improved by more than 
1 million tons of CO2 per year.” 
 MOBILE CHARGERS:  Volkswagen 
Group announced in January that 
it will shift its group components 
business toward manufacture of 

NEW & IMPROVED

EV NEWS
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  I.D. CROZZ:   Volk-
swagen is target-
ing 2020 to 
begin selling its 
version of the 
I.D. Crozz 
crossover in the 
U.S. While early 
models will come 
from a European 
plant, VW plans to expand its Chattanooga, Tenn., plant to produce the 
electric vehicle there starting in 2022. The U.S. plant would be VW’s 
North American hub for electric-vehicle production. The crossover will be 
the first U.S.-bound VW to ride on the company’s MEB modular platform.

mobile EV charging stations. The 
mobile chargers will act like 
power banks for phones, provid-
ing off-grid juice when needed. 
Production of the chargers is tar-
geted for 2020.  

 SATISFACTION SURVEY:  Audi placed 
in a tie for fifth and Volkswagen 
was tied for eighth in the Ameri-
can Customer Satisfaction Index, 
which measures on a scale of 1 to 
100 how satisfied American con-
sumers are with all types of prod-
ucts and services. Audi, Honda 
and Toyota each had 83 points. 
VW, BMW, Mercedes and Cadillac 
each had 82 points. The top four 
among the 2018 models: Lexus, 
Volvo, Lincoln and Subaru.  

 HAVE VANS, WILL SELL:  A Newmar-
ket, Ontario, man named Rob has 
a deal for you: 55 VW Buses for 
no less than $350,000. The vans 
include split-window Westfalias, 
some Type 2s and Vanagons. He 
says they are completely original, 
and that they are all in “good re-
storable condition.” Rob says over-
seas buyers should “be prepared 
to stay in hotel until funds clear 
my bank in order to release the 
vehicles for shipping.” Interested? 
Visit  bit.ly/2GZ6yMq

AWARDS

OFF THE BEATEN PATH



Retro Autoist
From the VWCA archives 

  MARCH/APRIL 2009:  John Davis, the anchor of PBS’s 
“MotorWeek,” presented its 2009 Drivers’ Choice Award 
for Best of the Year to VW on Feb . 11 at the Chicago 
Auto Show. The winning machine was the Jetta TDI, 
which Davis said “offered world-class efficiency and 
spirited performance.” The TDI also won Best Eco-
friendly Car and Audi took Best Sport Coupe. 
  MARCH/APRIL 2009:  VW’s latest special edition vehicle is 
the 2009 New Beetle convert-
ible called “Blush,” which 
features exterior and in-
terior color not of-
fered on the standard 
version. A metallic 
White Gold paint on 
the exterior comple-
ments the red leather interior and red convertible top.  

  MARCH/APRIL 1999:  Volkswagen has confirmed rumors 
that the 150-hp 1.8T power plant found in the Passat and 
New Beetle will replace the 2-liter engine found in the 
Golf and Jetta. The change comes with the 2000 model 
year. VWoA apparently won a battle with the parent com-
pany in Germany over whether North America would get 
the 1.8T for its Golf and Jetta.  
  MARCH/APRIL 1999:  The New Beetle is making its way to 
Europe, under an interesting name. Instead of the literal 
translation, Der Neu Käfer, Germans will head for their 
dealer showrooms and ask for Der New Beetle.    

  MARCH/APRIL 1989:  Volkswagen has developed a new 
turbocharged diesel engine using a catalyst to cut both 
emissions and fuel consumption it says is better than the 
engines of any other manufacturer. The 1.6-liter four-

banger is scheduled to be tested in five Golfs given to the 
German post office. If testing goes well, VW may decide to 
mass produce the engine.     
  MARCH/APRIL 1989:  A West German firm has produced a 
high-energy battery based on a sodium-sulfur cell, and 
VW says it will test the battery’s performance in an elec-
tric-drive Jetta.  

  MARCH/APRIL 1979:  Your last chance 
to buy a new VW convertible Beetle is 
now! Wolfsburg just announced the 
introduction of the long-rumored Golf 
(Rabbit) convertible and Karmann, 
the builders of VW convertibles, will 
slowly convert manufacture from rag-
top Beetles to ragtop Rabbits. Discon-
tinuation of the Beetle convertible is projected for 
midyear 1979.  
  MARCH/APRIL 1979:  Notchback versions of the VW Golf 
(Rabbit) are being seen not only in the Wolfsburg area 
but also near Warren, Mich., site of VW’s new U.S. head-
quarters. European motoring journalists speculate that a 
Rabbit notchback will debut on both sides of the Atlantic 
within the next 12 months. (Postscript: the Jetta was 
soon to be a VW staple.)  

  MARCH 1969:  Volkswagen announced a price increase of 
2.9 percent, boosting the suggested list price of the Beetle 
by $50 to $1,799 (about $12,340 in today’s dollars) at 
East and Gulf Coast ports of entry. 

  MARCH/APRIL 1959:  Total sales of VWs in the U.S. in 
1958, including sedans and transporters, hit 102,000. 
The factory projects sales of 112,000 VWs here in 1959.

10 YEARS AGO

40 YEARS AGO

50 YEARS AGO

60 YEARS AGO

20 YEARS AGO

30 YEARS AGO

VW AUTOIST        5

☯



6     VW AUTOIST

☯

By Cliff Leppke *leppke.cliff@gmail.com

T
he Chicago’s Auto Show organizers claim their 
show is the largest consumer-focused show. 
Commercial vehicles are important too. The 

biggest boast hypes its ample exhibit space, the 
crowds who attend it, and its role in selling show 
goers automobiles or trucks. 

February’s Chicago-show theme was 30 or 35th an-
niversary editions: Jetta GLI, Mazda Miata MX-5, 
Acura NSX and Chrysler’s modern minivan. Subaru’s 
new Legacy, a midsize sedan, is a notable fresh ma-
chine. Limited-run models such as the Alfa 4C de-
served a toast as did the NSX. Ford displayed its 
2020 longitudinal-engine Police Interceptor Explorer. 
The latter matters to Chicago; it’s built in Ford’s 
nearby Torrence Avenue plant. When Ford retools its 

Chicago facility, it will shelve the front-drive Taurus 
and current Explorer. Then, the plant produces the 
2020 Explorer and Lincoln Aviator. According to a 
Ford rep, the new unibody Explorer’s rear-drive-style 
configuration is better tuned to police work. Plus, 
there’s room for a hybrid power train. This latter ver-
sion debuted at the North American International 
Auto Show in Detroit.  

Jaguar, Land Rover, Audi, Porsche and Maserati 
showcased their vehicles in Chicago, but not in De-
troit. Carmakers believe, for the time being, that the 
Chicago show boosts their vehicle sales. Audi, for ex-
ample, displayed its wares. Mercedes presented its 
commercial vehicles. VWoA sent marketing guru Der-
rick Hatami, two PR aces, its Mexican team contact 

JETTA GLI
35th anniversary

Debuts at the Chicago Auto Show
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and brand specialists 
and ambassadors to 
Chicago’s show. 
Hatami says car 
shows matter to VW.  

VW took the wraps 
off the 2019 Jetta 
GLI. With a more 
powerful variable 
valve lift 228-hp engine, close-ratio six-
speed manual transmission or seven-
speed direct-shift gearbox, revised 
suspension and well bolstered front 
seats, it’s a Jetta on steroids. It du-
plicates the original German-made 
1984 Jetta GLI’s role as a fun, yet 
economical-to-operate notchback 
sports sedan. Remember when the 
original German-made GLI’s 90-hp en-
gine was hot stuff? Recall how the GLI’s 
sports seating, revised suspension and finer 
interior seemed classier than a Rabbit GTI?  

Things change. The Golf GTI is a tad nicer inside 
than the Jetta GLI. The latter, therefore, isn’t a GTI 
with a trunk. VW borrowed the go-train that makes 
the GTI such fun. Check, the brakes and the wheel-
base. There’s more room between the front and rear 
axles. The GLI gets the Golf R’s bigger binders with 
electric parking brakes. Back-seat drivers will pine 
for the GTI’s finer rear confines. The GTI has soft 
rear-door card inserts and rear face vents. The Jetta 
doesn’t. Plus, VW doesn’t provide a rear power out-
let.  

VW product marketing expert Adam Reinhardt told 
the AUTOIST that the GLI’s price should closely mirror 
the GTI’s — starting at less than $30,000. Expect 
more content in the Jetta, though. Perhaps VW saves 
a few pfennigs on creature comforts, letting it add 
other doodads to the GLI. The GLI weighs more than 
the GTI or Jetta. One reason: the Jetta’s beam-type 
rear axle is lighter than the GLI’s independent rear 
suspension. Trunk room and gas tank remain the 
same, however. Reinhardt says the standard 18-inch-
wheel GLI comes in two trims: S and Autobahn. He 
considers the special 35th anniversary black-roof 

model set up from S. 
It and the S have 
cloth upholstery, 
which enthusiasts 
like. Autobahn has 
heated/chilled 
leather seating. 
Aerodynamically, the 
GLI is slipperier than 

the GTI.  
Jetta lovers rejoice. The GLI’s trunk 
lid now opens fully when released. 
On earlier models, it popped up, but 
required someone to pull past a de-
tent. If you didn’t, it dropped on 
your head. VW’s Mexican produc-
tion expert says VW changed the 

lid’s hydraulic lifts. Thanks! It’s a 
head-saver now found on all new Jet-

tas.  
Chicago show extras: Mazda sold its 

500-vehicle allotment of 30th anniversary or-
ange MX-5/Miatas. Mazda used the Chicago show to 
speak to those who relish its cheeky sports car. On 
the first media day, it unveiled eye-popping orange 
Miatas. During the second media day, Mazda let de-
signers, who developed the original Miata, share 
their experiences with fans. VW, in contrast, plugged 
its U.S. Soccer sponsorship during its second-day 
lunch.  

Ram introduced its heavy-duty Ram Chassis Cab, 
Subaru its Legacy sedan, Land Rover its new Evoque. 
Special editions and tributes ruled. We toasted Alfa’s 
4C and Acura’s NSX, saw additional Chevy truck 
models, the new Land Rover Evoque and Chrysler 
presented a 35-year-old Plymouth Voyager. Kia of-
fered popcorn and a Telluride talk. Hyundai ended 
the second press day with wine and cheesecake, 
which complemented its new three-row Palisade 
crossover. It and its Kia Telluride cousin, feature finer 
interior trim than VW’s Atlas. Plus, the Palisade’s 
mid-row seat moves at the touch of a button — a 
convenience that trumps the Atlas’ wrestling-match 
setup.  

Chicago show media enjoyed several more perks.» 

Commemorative 35th anniversary trim just ahead of the GLI door.  

BELOW: The new Jetta gets the R’s bigger brakes, highlighted in red.  
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CHICAGO

DETROIT

There’s the concept and technology garage the 
day before the first media day. Journalists drive 
new models indoors. I chose an old car — the 
1967 Mustang Shelby GT500. Its V-8 mill chirped 
tires when moving the shifter from park to re-
verse or drive. Its steering was way too light for 
accurate directional work. And big feet often 
pumped the windshield washer fluid. Nothing’s 
perfect. Yet, the wood-trimmed steering wheel 
and green metallic paint charm. 

Further media perks include a Nissan hospital-
ity room, an invite to a Ford reception, Mazda’s 
annual pizza party and rocking out afterhours 
with Subaru at Revel Row. VWCA Audi’s display featured its new all-electric e-tron model.

Michigan Gov. Gretchen Whitmer exam-
ined the North American International 

Auto Show’s booths in Detroit. She checked 
out several original equipment manufacturer 
exhibits. Many OEMs presented components 
required for autonomous vehicles or AVs. 
Each staffed their booths with engineers who 
demystified vehicle systems.  

ZF, a German firm, showed its wares at De-
troit’s Cobo Center main hall. This outfit supplies 
chassis components, such as automotive steering and 
braking systems. ZF’s rep says many carmakers use 
its neatly packaged electronic power steering setup 
to reduce cost, improve fuel economy and decrease 
weight. Its belt-drive steering assist fits larger cars 
and crossovers. 

Car buyers are often overwhelmed by the New 
Deal-like abbreviations found on a vehicle’s spec 
sheet. I asked ZF to explain hydraulic brake assist or 
HBA. Brake assist recognizes the driver’s fast but 

short hit of the brake pedal. It interprets that action 
as a panic stop. Then, it utilizes ABS — that’s the an-
tilock braking system — to prevent wheel lockup 
while adding brake pressure to provide shorter stop-
ping distances. Releasing the brake pedal ends HBA.  

Another brake-related gadget applies brakes in 
order to improve vehicle control. Stability programs 
(ESP or VDC) use an internal measurement unit or 
IMU. This is an automotive gyro. It interprets your 
vehicle’s yaw rate. Yaw is movement around your ve-
hicle’s vertical axis. If the vehicle oversteers, corner-

Michigan Gov. Gretchen Whitmer at the auto show in Detroit. 

ZF, AB, HBA, IMU and 

other car gadgets
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ing tighter than expected, this system can drop brake 
pressure on the inside brakes. This causes the vehicle 
to take a wider neutral or understeering arc. 

While the list of abbreviated gadgets found on new 

cars baffles many consumers, ZF’s reps help you bet-
ter understand their purposes. Its website, zf.com, 
lets you view a vehicle chassis, click on a part and 
further examine its function.  — Cliff Leppke

Brand ambassadors play an important 
role at VW’s Detroit or Chicago ex-

hibits. One of them is putting people in 
the GTI’s driver’s seat or seats. Dan Jef-
fries, whom I met at a Cadillac event, 
don’s a Kelly-green shirt, a brilliant 
smile and a sense of direction. He en-
thusiastically sends you to two blue 
shirts — Sara Nofs and Madeline Gretz. 
Sara and Madeline ask you to sign and 
then drive two GTIs. These cars are 
parked as if at a drive-in theater facing 
two video screens. On the screens, a 
video game presents an Italian race-
track.  

Ideally, you and a partner race each 
other scoring points. Gretz says the ob-
ject game is to “get the feel of driving or 
racing a GTI … to be in it!” And, I’ll add 
you can hit the wall without an» 

GOLF GTI 

CHALLENGE
Simulator provides  
a stimulating test  
of driving skills

Madeline Gretz (left) and Sara Nofs pose at the Golf GTI challenge. TOP: Test drivers get 

video cues.  
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insurance-company fol-
low-up. Each GTI rests 
atop wheel chocks that 
prevent the car from 
sliding. VW discon-
nected the electric 
power steering, brakes 
and throttle and recon-
nected them to a video 
game. Now the steering 
wheel, brake pedal and 
throttle pedal serve as 
gaming controls. You 
can steer, brake and ac-
celerate the GTI.  

At one level, simulation is fun. At another level, it’s 
not as good as the real thing. What’s fun: you feel 
racetrack rumble strips if you hit them. The cars 
move up and down and side to side as you worm 
your way through this virtual track. The video dis-
play presents a preferred line. Those who get this 

score well. 
I didn’t fare too well. 

That’s because the vehi-
cle’s feel and on-screen 
behavior cannot accu-
rately duplicate my own 
experience plying race-
tracks. Try to enter a 
turn by braking in the 
straight, using the outer 
runout before heading 
the apex often gets you 
into black flag terri-
tory—you run off the 

track.  
Those who’ve played lots of video games and find 

the casino-like world of Dave & Buster’s compelling 
will dig VW’s Track Challenge. It’s a great way to ex-
perience the GTI’s driver-centric environment. In 
order to understand why I’m a GTI fan, drive one on 
a real track. — Cliff Leppke

Wheels rest atop chocks that prevent the car from sliding.  

Facebook.com/VWClubofAmerica

CHALLENGE
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By Tom Janiszewski *volkstom@sbcglobal.net

AGAINST THE GRAIN
With 2020 Passat, 

VW is challenging 

the notion that 

sedans are out  

of style

I
f you’ve been following automotive trends 
lately, you know that more and more car  
buyers are eschewing sedans in favor of 

crossovers and SUVs. Ford made headlines  
recently when it announced that aside from the 
Mustang, the company would be phasing out 
sedans to focus on SUVs, crossovers and trucks.» 
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PASSAT
Volkswagen, however, is bucking the trend and 

sticking with both the Jetta and Passat. This year, 
the redesigned 2020 Passat made its debut at the 
North American International Auto Show in Detroit 
in a sea of SUVs, crossovers and trucks, which now 
make up the majority of new vehicles sold in the 
United States. VW pointed out at its press confer-
ence that 4.25 million sedans were sold in the U.S 
last year, and executives are looking for a larger 
piece of the market with a major redesign of the 
Passat. 

Starting with the 2011 model year, the Passat in 
the U.S. has been a completely different car than 
what’s sold in Europe. For 2020, Volkswagen has 
altered the car such that its styling is much like 
that of the Jetta. When VW decided to build the car 
in Chattanooga, it completely redesigned the car 
specifically for the American market. The end prod-
uct was a totally different car from the European Pas-
sat. Styling was similar, but many differences were in 
the details. The U.S. Passat was not built on the MQB 
platform but rather on the older PQ46 platform. The 
overall length of the car was increased over the Euro-

pean Passat due to increased legroom for rear-seat 
passengers. Sadly, a wagon was never offered. 

700,000 examples and one minor redesign later, 
Volkswagen has given the car another update while 
keeping it on the same PQ46 platform rather than 
using the same MQB platform also used on Atlas, 

which is built in the same plant. Aside from a 
slight boost in torque to 207 lb.-ft., the 2020 
model is mechanically identical to the outgoing 
model; it is powered by VW’s 174 hp, 2-liter TSi 
engine mated to a six-speed, Tiptronic auto-
matic transmission. A manual transmission, un-
fortunately, is not available. 

The interior and exterior, however, have been 
completely redesigned, with the car’s roof being 
the only unchanged panel. Exterior styling is 
quite close to that of the 2019 Jetta, and I admit 
that I needed to look closely to tell the two cars 
apart on the auto show stand. The most appar-
ent change is up front — a taller, more promi-
nent grille with a bottom edge that dips lower, 
cutting into the line between the upper and 
lower grille. It adds a bold look as the lower 
grille now projects a bit of a snarl. Aggressive 
creases run fore and aft on the hood, and a bold 
“Tornado Line,” as Volkswagen describes it, be-

The reworked lower grille offers a bit of a snarl. 

The rear was redesigned, providing a distinctive look. 
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gins just above the standard LED 
headlights and runs down the entire 
length of the car. 

Depending on which of the four 
trim levels are selected, aluminum-
alloy wheel sizes range from standard 
17-inch to 18- and 19-inch wheels. 

Redesigned LED tail lights frame 
Passat badging along the lower lip of 
the trunk lid akin to such badging on 
the Phaeton, adding a premium look 
to the car. The lid is also fitted with a 
discreet spoiler, adding a touch of 
sportiness. A pair of chrome “exhaust 
tips,” albeit purely decoration, add to 
the sporty appearance. 

The tweaked interior complements 
the roominess that has made the car 
popular within the midsize segment. The wide dash 
seems less cluttered than the outgoing model. The 
center-mounted analog clock is gone, and added is a 
larger glass-covered, 8-inch infotainment screen to 
manage audio, navigation and the interface with all 
three of the major smartphone platforms – Apple 
CarPlay, Android Auto and MirrorLink. 

While the interior of the new 2019 Jetta intro-
duced a trapezoidal theme throughout the dash, this 
was not carried over to the Passat, where a smoother, 
more linear approach is used. As is typical in a Volk-
swagen, the layout of controls and gauges is well 
thought out with dual analog gauges front and cen-
ter, rotary climate control dials and steering wheel-
mounted controls. 

Seating is comfortable in front and back. At 6 feet 
tall, I was amazed at how much legroom I had in 
back with the front seat moved as far back as it 
would go. Depending on trim level, seats are covered 
in either cloth (standard), leatherette or Nappa 
leather in one of four colors. Heated front and rear 
seats are available.  

The list of standard safety features includes full 
LED lighting, autonomous emergency braking with 
pedestrian monitoring, forward collision monitoring, 
blind-spot monitoring and rear traffic alert. 

An extensive list of options when moving up to 

higher trim levels includes an adaptive front lighting 
system, power folding side mirrors with memory, 
adaptive cruise control, lane-keeping assist, auto-
matic post-collision braking system, parking steering 
assist and a Fender Premium Audio system with navi-
gation. 

Going against the grain is part of Volkswagen’s his-
tory in the U.S., so perhaps it’s appropriate that the 
company is sticking with not one but two sedans 
while others abandon the segment. If the Jetta is a 
tad too small, but you like the styling, the 2020 Pas-
sat offers similar exterior styling in a slightly larger 
package. The first examples are slated to arrive at 
dealers this summer. VWCA

In a tweak of the interior, the wide dash seems less cluttered than the outgoing model.  
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FALLING FLAT
Import dealers fear growing tariff threat

I
s the Volkswagen Jetta a threat to the national se-
curity of the United States? President Donald 
Trump’s administration argues that cars like the 

Jetta and dozens of other foreign-produced automo-
biles might be and as a result are subject to the kinds 
of tariffs slapped on imported steel and aluminum as 
part of the administration’s trade war.  

Officials cite Section 232 of the Trade Expansion 
Act of 1962, which empowers a president to restrict 
imports and impose unlimited tariffs if the Com-
merce Department finds that they threaten national 
security. 

Undisclosed details of Section 232 were submitted 
on Feb. 17 by Commerce Secretary 
Wilbur Ross. Trump has 90 days to 
decide whether to accept the recom-
mendations. Auto industry officials 
expect at least some tariffs.  

Brad Strong, whose family owns 
three dealerships in Salt Lake City 
and supports the VWCA’s annual 
Friends of Our Club campaign, is 

concerned about significant financial blows his busi-
nesses could face.  

“I worry about the people that work for me and 
their families,” Strong told the Associated Press. At 
risk could be the jobs of some of Strong’s 225 em-
ployees.  

All three of Strong’s dealerships sell German-made 
vehicles — Volkswagen, Audi and Porsche. While no 
Porsches or Audis are built in America, VW produces 
its Atlas and Passat models in Tennessee. 

Trump has proposed tariffs of 20 to 25 percent on 
imported autos and auto parts, which would result in 
higher prices and lower sales for Strong and other 
import dealers. 

According to IHS Markit, a financial data provider, 
the price of imported vehicles would jump more than 
17 percent, or an average of around $5,000 each if 
25 percent tariffs were imposed, including from 
Canada and Mexico, the latter of which is where VW 
produces its Jetta, Tiguan, Golf and T-Roc models. 
(VW is shifting Golf production to Europe after the 
2019 model year.) Even domestic brands would face 
a 5 percent increase, or about $1,800, because all 
use some imported parts.  

Holding back details of the administration’s report 
has angered trade organizations.  

“Se crecy around the re port only in creases the un -
cer tainty and con cern across the in dus try cre ated by 
the threat of tar iffs,” the Mo tor and Equip ment Man -
u fac tur ers As so ci a tion said in a state ment, adding 
that it was “alarmed and dis mayed.” 

Ad min is tra tion of fi cials have said tar iff threats on 
au tos are a way to win con ces sions from Ja pan and 
the Euro pean Union. VWCA

Brad Strong
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Sally Eberle greets VWCA members at the 1999 convention in Florida. 

By Tom Janiszewski *volkstom@sbcglobal.net

VW customer service 
rep with infectious   
personality was a  
dedicated ambassador 
to local clubs around 
the country

SALLY 
EBERLE

1945-2019

S
ally Eberle, a great friend of the VW Club of 
America who worked in customer relations at 
Volkswagen of America for many years, died 

Feb. 6, 2019, at age 73. 
We met her in the early 1990s when she became a 

friend of this club as well as local clubs across the 
country. A resident of Rochester, Mich., Ms. Eberle 
worked tirelessly to help our members however she 
could in VW customer relations. During her time at 
Volkswagen, she quickly became aware that the com-
pany was lucky to have such a large, loyal following. 
She was our voice with Volkswagen when working 
on internal teams driving decisions impacting the 
U.S. market.  

When VW unveiled the Beetle-inspired Concept 1 
design study in 1994, she helped manage the flood 
of mail from customers begging for Volkswagen to 
put what became the New Beetle into production.  

I remember her telling me how they loaded all of 
the letters they received into huge mail sacks, threw 
the bags onto the corporate jet, flew them to Wolfs-

burg then dumped the bags of mail out on a confer-
ence table in front of German executives to illustrate 
the interest the car was bringing back to Volkswagen 
in America when such interest was sorely needed. 

Before the internet revolutionized how enthusiasts 
connect with local clubs, Ms. Eberle took it upon her-
self to play matchmaker. She made it known within 
customer service that she maintained a library of 
club newsletters from across the country, allowing 
staff to connect people with clubs across the country. 

We were lucky to have Ms. Eberle represent Volk-
swagen at three of our conventions. At each event, 
she spoke at our banquet dinner sharing what she 
could about what VW had in the works. She loved 
meeting VW enthusiasts, and she ensured we knew 
that Volkswagen appreciated us. 

Ms. Eberle loved her convertibles, and I remember 
her pulling up at a convention in one of the first 
Cabrios in the country. She was as giddy as many of 
us were when the excitement of New Beetle fever 
was at a fever-pitch in the late ’90s. She had one of 
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the first New Beetles built for us to see at the Michi-
gan Vintage Volkswagen Club’s show in May of that 
year, and insisted that we re-create the ’60s fad of 
seeing how many people we could stuff into her sil-
ver New Beetle. 

Ms. Eberle enjoyed riding motorcycles, and she ex-
plained how she was urging Volkswagen to follow 
Harley Davidson as an example on how to establish a 
line of merchandise all bearing a VW or the VW logo. 
Volkswagen did just that in a limited manner when it 
launched its Fahrvergnügen campaign in the early 
’90s, then really expanded the idea with the Driver 
Gear catalog years later. 

Ms. Eberle often spoke of her family. She is sur-
vived by her partner, Bill Hall; three children; six 
grandchildren and four great-grandchildren.  

If you’ve been involved with the VW hobby any 
length of time, you know that while the cars and 
your love of them is why you join a club. After a few 
years, the cars almost take a back seat to the friend-
ships you form with people you otherwise would 
have never have met.  

Ms. Eberle was one of those people that I was so 
happy to have met. Her excitement was infectious. 
She was kind, warm, funny, and any event she could 
attend was better just because she was there. VWCA

Badgers are game for The Game   

The Super Bowl did not include the Badger Auto 
Fun Club’s favorite team, but they held a party 

nonetheless. Being an avid camping group, they have 
already begun plans for their annual Memorial Day 
and Labor Day events at Lazy Days campground. At 
least it helps members keep their minds off the sub-
zero temperatures experienced recently. 

Here’s what some of the locals are up to of late:  
 NORTHEAST ILLINOIS VOLKSWAGEN ASSN., LISLE:  NIVA 
started off the New Year with the annual slot car 
event in January. Their indoor Swap Meet at the Du-
Page County Fairgrounds is scheduled for April and a 
cruise to Cantigny Park Military Museum is also 
planned. 
 STATELINE VOLKS FOLKS, ROCKFORD, ILL.:  Certain State-
line members visited both the North American Inter-
national Auto Show in Detroit and the Chicago Auto 
Show, keeping the AUTOIST, our website and Facebook 
page supplied with articles and photos. A cruise to 
the Volo Auto Museum and a Fix It Day are other 
early Spring events. 

Check our website, VWClub.org, for listings of these 
and other future events. You’ll always find the latest 
updates there — and even some events that were an-
nounced too late to make the AUTOIST publication 
schedule. And if your local chapter is planning an 
event, contact us at vwclub@aol.com and we’ll post 
it on our site. We’re waiting to hear from you! VWCA

Local Volks
Activities of VWCA affiliates

A frame grab of a video by Jeff Bayer of NIVA’s slot car event in January.

uBUYING OR SELLING?  Try the classified ads. They’re free to 

members! 



 

UTAH 
SALT LAKE CITY: STRONG VW, 1070 S. MAIN ST., 801-596-2200, 
P-10 A-10 L-10 AC 

VIRGINIA 
FAIRFAX: FAIRFAX IMPORTS, 11050 MAIN ST., 703-273-6700, 
P-15 A-15 L-15 AC 
VIENNA: STOHLMAN VW, 8433 LEESBURG PIKE, 703-893-2990, 
P-20 

WASHINGTON 
BELLINGHAM: ROGER JOBS VW, 2200 IOWA ST., 360-734-5230, 
P-25 A-25 L-10 

SEATTLE: UNIVERSITY VW, 4724 ROOSEVELT WAY NE, 206-634-
3322, P-10 A-10 L-10 

WEST VIRGINIA 
PARKERSBURG: LARRY SIMMONS VW, 1710 14TH ST., 304-485-
5451 

WISCONSIN 
MADISON: ZIMBRICK VW OF MADISON, 1430 N. STOUGHTON 
ROAD, 608-241-5201, P-10 A-10 
MILWAUKEE: VW OF MILWAUKEE NORTH, 1400 W. SILVER 
SPRING DR., 414-290-1400 

CALIFORNIA 
BURLINGAME: AUDI BURLINGAME, 1010 CADILLAC WAY, 650-
348-0111 

CONCORD: AUDI CONCORD, 1300 CONCORD AVE., 925-771-
2888 
ELK GROVE: ELK GROVE VW, 9776 W. STOCKTON BLVD., 916-
405-2650 
SANTA MONICA: SANTA MONICA AUDI, 1020 SANTA MONICA 
BLVD, 866-982-5667, P-10 L-10 A-10 
WEST COVENA: PENSKE AUDI WEST COVINA, 2016 E. GARVEY 
AVE. SOUTH, 626-384-3400 

GEORGIA 
MARTINEZ: GERALD JONES VW/AUDI, 4022 WASHINGTON RD., 
706-228-6900 INDIANA 

ILLINOIS 
CHERRY VALLEY: LOU BACHRODT VW, 7070 CHERRYVALE N. 
BLVD., 815-332-3000 
 

CONTINUED FROM PREVIOUS PAGE
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Dealers and businesses listed here are friends, and we hope you will patronize them whenever 

possible. They are soliciting your business and will do all they can to satisfy you. 

Several companies offer discounts to VWCA members showing valid membership cards. Dis-

counts are shown next to the dealer’s phone number. P-15, A-10, L-5 means a 15 percent dis-

count on parts, a 10 percent discount on accessories and a 5 percent discount on labor. AC 

means dealers service air-cooled VWs.  

Because service and parts advisers may not be familiar with the discount offered, it might 

be helpful to show a copy of the AUTOIST and VWCA membership card when  

requesting the discount.

FRIENDS OF OUR CLUB 

VW DEALERS
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AUDI DEALERS



SUPPORT THE DEALERS  
WHO SUPPORT VWCA

INDIANA 
EVANSVILLE: D-PATRICK, 200 N. GREEN RIVER RD., 812-473-
6500 

IOWA 
DAVENPORT: VW OF QUAD CITIES, 3700 HARRISON ST., 563-
386-1511 

MISSOURI 
KANSAS CITY: MOLLE VW, 808 W. 103RD STREET, 816-941-9500 

NEW YORK 
YORKVILLE: STEET PONTE IMPORTS, 5046 COMMERCIAL DRIVE, 
315-736-8291, P-15 A-15 L-10 

VIRGINIA 
FAIRFAX: FAIRFAX IMPORTS, 11050 MAIN ST., 703-273-6700, 
P-15 A-15 L-15 AC 

WASHINGTON 
SEATTLE: UNIVERSITY VW, 4724 ROOSEVELT WAY NE, 206-634-
3322, P-10 A-10 L-10 

CANADA 
MARKHAM: AUDI UPTOWN, 4080 HIGHWAY 7 EAST, 905-513-
8820, P-15 A-10 L-15 

ARIZONA 
PRESCOTT: PRESCOTT IMPORT CAR SERVICE, 710 RUTH ST., 928-

778-9305, P-5 L-5, INDEPENDENT SERVICE FACILITY 
CALIFORNIA 

FULLERTON: RANCHO PERFORMANCE, 1015 E. ELM AVE., 714-680-
6737, P-10 L-10 AC, PARTS & SERVICE 
SANTA BARBARA: TOP SHOP AUTOMOTIVE, 177 S. PATTERSON AVE., 
805-964-6554, www.topshopautosb.com, INDEPENDENT SERVICE  
FACILITY 
VENTURA: AIRHEAD PARTS, 1604 MORSE AVE., 866-664-3724, P-10 
A-10 AC, AIR-COOLED PARTS 
VENTURA: KARMANN GHIA PARTS, 1604 MORSE AVE., 866-664-
3724, P-10 A-10 AC, AIR-COOLED PARTS 

CONNECTICUT 
OLD SAYBROOK: CARDONE AND DAUGHTER AUTOMOTIVE, 4 CUS-
TOM DRIVE, 860-664-0727, www.cardoneanddaughter.com, AC, IN-
DEPENDENT SERVICE FACILITY 

ILLINOIS 
DOWNERS GROVE: SPAROMOBILE, 503 OGDEN AVE., 630-963-
8410, IMPORT PARTS 
EVERGREEN PARK: BEETLE CRAFT SPORT TUNING, 9535 S. PULASKI 
RD., 708-422-7548, P-10 A-10 L-10 AC, INDEPENDENT SERVICE FA-
CILITY 
OAK LAWN: G&H IMPORT AUTO PARTS, 9734 S. CICERO AVE., 708-
422-9272, IMPORT PARTS  
 

INDIANA 
FORT WAYNE: WERNER'S GARAGE, 7804 FRITZ ROAD, 260-489-
9783, AC, INDEPENDENT SERVICE FACILITY 

MICHIGAN 
WATERFORD TOWNSHIP: MUNK'S MOTORS, 3080 W. HURON ST., 
248-681-8081, www.munks.com, AC 

NEW YORK 
MASSAPEQUA: G T PRECISION IMPORTS, 190A MARGARETTA 
AVE., 516-799-1100, www.gtprecision.com, P-10 L-10 AC, INDE-
PENDENT SERVICE FACILITY 
WATERLOO: SELECT EUROCARS, 0685 WATERLOO-GENEVA RD., 
315-789-2200, P-10 A-10 L-10 AC, VW & AUDI CARS, PARTS & 
SERVICE 

OHIO 
CLEVELAND HEIGHTS: VW SERVICE-HEIGHT, 1815 S. TAYLOR RD., 
216-371-5100, AC, INDEPENDENT SERVICE FACILITY 

WISCONSIN 
GLENDALE: MOFOCO ENTERPRISES, 4170 N LYDEL AVE., 800-558-
8955, IMPORT PARTS 

VW AUTOIST        21

☯

OTHERS



22    VW AUTOIST

☯

The Frontdriver
BY RICHARD G. VANTREUREN *rgvant@juno.com

Cuba: A 1950s car show 

Long after relations with Vietnam were normal-
ized, and with even bomb-fortified North Korea 

accepting American tourists, one can finally visit the 
island of Cuba that has always been just 90 miles 
off our shore. Of course, one still has to play the 
games of both governments — such as the $75 per-
person Cuban visa — but in January we stepped off 
our cruise ship and into the remains of the Havana 
terminal built back in the 1950s heyday of ship 
travel. 

Purchasing the required 
“educational purpose” tour, 
our bus took the tunnel 
under the mouth of Havana 
harbor to visit the old forts 
built centuries earlier. Just 
like in the tourist brochures, 
we were surrounded by old 
American cars.  

From early in the 20th 
century, those cars were sold 

here for 50 years. But after the Cuban revolution in 
1959, a U.S. embargo was established and Cuba 
leader Fidel Castro banned U.S. cars and parts.  

Left behind in Cuba when the Communists took 
control, hundreds of old Fords, Chevys and Chryslers 
still populate Havana streets. Most are painted loud, 
attention-getting shades, making for colorful photos 
from tourists. 

Who actually owns some of the cars is not exactly 
clear. Our tour guides were obviously trained to par-

rot the party line, daring 
not to grouse even as we 
passed the Spanish em-
bassy’s long line of Cubans 
applying for visas. (With 
Spanish citizenship, one can 
easily travel to the U.S. or 
Canada.)  

We were guessing the 
cars marked with the offi-
cial logo (left and below) 
are part of some tourist-

In the tropical climate of Cuba, 1950s 

American convertibles are common. 
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friendly classic cab service or per-
haps some collectivist ownership 
plan, not unlike the horse-drawn 
carriages clip-clopping tourists here 
and there. As a cruise ship at right 
in the distance enters the harbor, 
big Chinese-made tour buses await 
not far from the one-horsepower 
taxis. There is actually a yellow 
Jetta taxi in the distant lot; we also 
saw a 1990s Passat yellow cab (see 
Page 35). 

Wagons, ragtops ... you could not 
get away from the classic 1950s 
American cars anywhere in Havana, 
catering to the tourist trade. This has been going on 
for a long time, since it was mostly Americans who 
had been strongly discouraged from traveling to 
Cuba since the 1960s. Canadians, Europeans ... al-
most anyone else could go if transport could be 
arranged. More common were the Russian-made 
Ladas, seen at right off the Chevy convertible’s port 

beam in the photo at the top of the page. 
Obviously, it’s tough to get parts into the island na-

tion and only got worse as time went on, so the level 
of originality varied greatly. The occasional adapted 
wheel was visible; one could also hear the clattering 
of a diesel under the hood where an Oldsmobile 
“Rocket” engine or the like sat decades before. No 
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telling how this MK2 GTI, above, wound up in Ha-
vana, but you see the Cuban license plate clearly. 

Volkswagen-wise, Cuba was similar to other 
Caribbean islands — an occasional private import, 
but little or no official presence. At the downright 

bizarre artist’s town — with its incredible tile cre-
ations — we spotted this Jetta II, above, whose 
owner had inverted its aft in the form of a lollipop. 

All in all, a unique experience, one that is likely to 
be enjoyed by more tourists as relations improve.

FRONTDRIVER

If F.I.A.T. stands for ... 
Back in 1977 when my 

local California VW 
dealer took on Fiat, I 
heard an owner grouse 
that he’d waited almost a 
year to get tuneup parts. 
So when the Russian 
Lada went on U.S. sale 
later, I wondered how 
many people would want 
to purchase a Soviet 
copy of a Fiat 128. About 
all I can remember is the 
ad slogan, “it’s a lot-ta 
car for the money!” 

It was not surprising to 
see plenty of Ladas on 
Havana streets running 
right alongside huge De-
troit iron. However, it 
came as a surprise to see the occasional newer Lada, 
like this cab, which was obviously imported after the 

collapse of the Cuba’s major sugar cane trading part-
ner, the Soviet Union. VWCA



JOHN’S CAR CORNER
Over 40 years worth of hard-to-find VW parts at great  

savings for both water- and air-cooled vehicles. Questions,  
advice on your VW (any year or model) FREE!  

John’s Car Corner, Box 85, Westminster, Vermont 05158,  
(802) 722-3180. E-mail: johnsccorner@gmail.com
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With the VWCA’s Friends of Our Club, members 

can save money on parts, labor and 

accessories from affiliated Volk-

swagen dealers and independ-

ent shops in the United States 

and Canada. Turn to the AUTOIST 

centerspread for more info. 

HE COULD HAVE HAD A 

DISCOUNT

A udi, VW, BMW and Mercedes all showed im-
provement in J.D. Power’s 2019 U.S. Vehicle De-

pendability Study, which gauges three-year-old 
vehicles those from 2016. 

Each scored better than average. The number of 
problems for each 100 vehicles average is 136. VW 

came in 12th out of 31 
brands at 131, Audi was 
eighth at 124 and Porsche 
was second at 108. The 
Porsche 911 won the award 
for most dependable car. 

VW bested Nissan, Ford, 
Honda and Mazda. The 

worse vehicle was Fiat at 249. The best was Lexus at 
106. Toyota came in third at 108 — best for main-
stream brand.   

Key problem areas include voice recognition, trans-
mission shifts and battery failures. I’ve had several 
VW OEM batteries that died young. One day every-
thing is OK, the next there’s not enough current to 
crank the starter. That means an internal battery fault 
such as shorted or lost connection between its plates.   

Transmission shifting problems represent econ-
omy-oriented automatics that rush to high gear, caus-
ing engine thrumming. Power didn’t say whether 
CVTs and dual-clutch automated manuals were prob-
lematic. Ford’s example of the latter — power shift 
— is a known headache. And some CVTs (think Nis-
san) make cars sluggish and frustrate due to harsh 
engine noise. — Cliff Leppke 

VW, Audi earn above average scores 
in J.D. Power dependability rankings

VWClub.org
Add value to your VWCA membership by  
registering at VWClub.org to take advantage of 
discounts on exclusive Club Store merchandise 
and to renew your membership, using either 
PayPal or your credit card.

uDON’T MOVE!  Without telling us. Unlike first-class mail, 
the AUTOIST will not be     forwarded to your new address by 
the post office. Please help us out — send changes to 
VWCA, P.O. Box 154, North Aurora, IL 60542, or by email to 
VWClub@aol.com.
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Casual Collector
BY STEVE MIERZ *CommonGear@aol.com

Catching up on goings-on 

Wow, once again it’s been way too long since I’ve 
contributed a Casual Collector installment. Last 

time I wrote, in April 2018, I was talking about 
Deano’s Smoothie Rings, and I have a slight update 
on that story. I purchased a second set and had it 
powdercoated a nice medium nut brown, as I had in 
mind a unique color combo for my other four-bolt 
Bug, a Savannah Beige ’70 Convertible, utilizing the 
same red wheels and wide whitewall 6x15 Royalton 
bias ply tires.  

I am happy to say the combo came out awesome 
(speaking for my nonbiased self, ha ha)! I try to drive 
the ’70 Bug on special occasions and car shows, 
rather than nitty-gritty commuting (which is what I 
save the Creeky ’69 Bug for). Also there’s the pleas-
ure drives here and there, such as out to the charm-
ing Connecticut River Valley town of Essex on a 
recent Sunday in January, to take in the Essex Ed 
Groundhog Parade. (Essex’s unique take on Ground-
hog Day), in which 
many antique cars 
typically participate (I 
did not drive in the 
parade but wanted to 
have my car in a good 
strategic picture-tak-
ing spot for when the 
parade went by). 

Just to refresh, the 
Deano’s Smoothie 
Rings (deanosvw.com) 
are formed aluminum 
rings designed to fit 
over the slotted area 
of a ’68 and later Type 
1 Bug wheel (and be 

held on with a hubcap), to give it the appearance of 
a non-slotted wheel. Obviously, they can be painted 
or powdercoated however you want. They are a 
pretty cool product for us four-bolt-era Bug enthusi-
asts! 

The Creeky ’69 Bug has been doing well and has 
been driven many times and repaired a few times 
too, since I last wrote. I had an unusual brakes issue 
with it, where one of the rear shoes that had a 
bonded-on lining (they are no longer riveted on) 
came completely off, so that it was rattling around 
loose inside the drum, which provided a unique ef-
fect when attempting to use the brakes.  

In the process of installing new rear brake shoes, I 
also failed to readjust the emergency brake, such that 
it went over center and kind of came apart in my 
hand. So I had to take that apart, figure out how it 
went back together, and then, of course, properly ad-
just it. I’m always learning something new with these 
old cars!  

The daily driver Creeky ’69 Bug even gets out and about on many “clear-roads days” in the winter. This picture 

was from late January, down by the water in the village of Stony Creek, Conn. 
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Coverage kudos    
I definitely enjoyed the articles on 

the history of the AUTOIST in the last 
two issues. Congratulations to the edi-
tor on his VERY long run!  

And thanks for the shout-out about 
my “New Beetle Beat” contributions. 
That was a fun run. Seeing my name in 
print makes me feel like getting back 
into the game. The only VWs in the 
fleet these days are the ’71 Super Bee-
tle Convertible and the ’78 Westfalia, 
but I have a couple of ideas for articles 
about those, so stay tuned!  

(The ’99 New Beetle finally got 
traded in July 2014 on my wife’s 
“dream car” – a 2013 Fiat 500, which 
meant I had to start driving our 
Chrysler minivan as my daily driver. 
Ugh! I’m not going to write about 
that!) 

Don Capestrain 
North Canton, Ohio 

Don contributed his New Beetle Beat 
column from 2000 to 2010.  

 
I wanted to compliment the editor on 

the great job he is doing on the AUTOIST. 
I love the new look, and the 
January/February historical article was 
fantastic. As someone who fights for ar-
ticles and submissions (seldom re-
ceived), I certainly appreciate all the 
work.  

Wonderful job! 
Laura Kuklinski 

Editor, Badger Auto Fun Club 
Milwaukee 

uHOW TO REACH US:  Send email to VWAu-
toist@mindspring or by mail to 621 E. Essex Ave., 
St. Louis, MO 63122.

LettersThe aftermarket alloy wheel I talked about last time was an un-
usual Italian-manufactured 15-by-6 five-spoke, a direct bolt-on for 
the four-bolt Type I, utilizing special lug bolts and ball seat adapter 
rings. This also got refinished in a beautiful gloss black (I tend to 
keep my local powdercoating place busy, ha ha!), and then I found 
some 195/60R15 BF Goodrich radials to go on them, and that’s 
what I’m driving the Creeky Bug with these days. I am really liking 
the looks and performance. 

 
Forester burns through cash 

In non-VW car news from my world, the ’01 Subaru Forester fi-
nally wore me out with repairs, and I had to find a new home for 
it. I spent a lot of money on it in 2018, and things were still wrong 
with it, so I tried to find a new home for it, instead of investing 
even more in repairs.  

Thankfully, a local old car friend had a nephew who needed a 
cheap car, and because mine wasn’t really driveable at the time 
(dragging brakes and a check engine light were the latest two is-
sues), I gave it to him, and latest news is that a local independent 
Subaru shop was able to get it driveable again for the new owner, 
at 240k miles.  

Hope they get some decent use out of it. At the same time, I 
came across a good used ’05 Outback with 150k miles, and a man-
ual transmission, and just had the full head gasket and timing belt 
servicing done, plus a new clutch, by another reputable local Sub-
aru garage. So I grabbed it and have been enjoying driving it ever 
since. The Outback is a very peppy little car with the manual 
tranny, I must say (the ’01 Forester was an automatic). 

 
Family matters 

Beyond that, the family’s doing well. My son is back from his 
year-long Indiana work assignment, and is working in eastern Con-
necticut again, at the large submarine manufacturer. My daughter 
is getting close to the “rotations” part of her pharmacy education at 
the University of Connecticut, which will cover the final year be-
fore going out into the working world for real; she has about a 
year and a half to go, all told.  

Diane and I are still working but starting to think about eventual 
retirement — although with how things are going, it’s still not too 
bad to be working a regular job (and getting a regular paycheck). 
Oh, and our collie dog, Finn, who is now 21�2 years old, still keeps 
me going every morning with nice walks and weekend dog park 
outings. Diane takes him to do pet therapy on weekends as well, 
which he’s very good at. 

All the best to you for 2019. Talk to you next time… VWCA
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future electric vehicles will wear the Mon-
drian crest and celebrate the brand’s re-
turn to Detroit, sure! Join Hyundai at 
Slows Bar BQ, definitely. Go to Galleri 
2987 and sample FCA’s pretzel logic — sa-
vory or sweet — topped as you please with 
a hot toddy, yes! Heck, I meet a friendly 
lady who served savory lamb chops. Dig 
it? I digress…  

 
Different show 

NAIAS 2019 reconfigured the floor lay-
out. VW went from the back toward the 
front. Many original equipment manufac-
turers moved to the main floor. Yet, gaps 
revealed less wasn’t more. Fewer automo-
tive executives were on hand. GM’s top 
team skipped media-day press conferences 
— because GM didn’t have one. And finally, the the-
atrics dimmed. While Subaru used plenty of smoke, 
even VW clouded the Passat’s arrival on a soccer 
field-like stage. An FCA rep, who years ago experi-
enced the media frenzy and fisticuffs, of reporters 
trying to get Durango media kits (like a box of ce-
real), says this year’s show was like a whisper. It’s a 
tamer — and a less dangerous event. 

Detroit wasn’t a 
complete bust. VW, 
for example, held an 
ambitious multipur-
pose press event. It 
used the limelight 
well, trotting out an 
unremarkable 2020 
Passat. If this were 
2012, the Passat 
might shine. Its tor-
nado line — a raised 
ridge below the 
greenhouse — creates 
a handsome shadow. 
Subtle, creases reside 

below this line. The rear lid’s sprawling P A S S A T is 
classy. A fastback roofline is a visual trick. It’s accom-
plished by changing the side rear-quarter window’s 
shape and chamfering quarter-panel’s top. The side-
glass kink is gone but the interior panels surrounding 
it remain kinked — blackened glass, which says “En-
gineered in Wolfsburg Germany,” is merely window 
dressing.  

VWAG’s Herbert Diess announced 2018 deliveries 
of 10.8 million vehicles — a record. This puts it 
ahead of Toyota’s 10.6 million. The good news: VW’s 
Chattanooga plant gets an EV line, another $800 mil-
lion shot in the arm. Tennessee's pols beamed with 
pride because this means 1,000 more employees at 
VW’s USA plant. Outgoing Tennessee Gov. Bill 
Haslam, who wore a VW cap, joined Diess on the 
stage.  

Diess handed the mic to VW’s new American CEO, 
Scott Keogh. Keogh introduced the “new” 2020 Pas-
sat. Two Passats rolled through smoke and took their 
spots on artificial turf-covered turntables. Hours 
later, VW’s exhibited three 2020 Passats: a red one, a 
white one and a blue one. VW prefers the word 
“new” rather than freshened — although the latter 

DRIVER’S SEAT
uFROM PAGE 3

Cliff Leppke, a regular AUTOIST contrib-

utor since 1993, has upgraded his 

wheels since getting his first car in 

the early ’60s. 

VW’s new American CEO, Scott Keogh, introducing the 2020 Passat on a replica soccer 

field. 
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word better describes what VW did. Keogh 
claimed that VW kept what consumers loved 
and improved what they did not. 

 
Passat story and VW’s exhibit 

According to one VW insider, there’s a sense 
of sadness. Many wanted VW to build a Ger-
man-style all-new Passat based on the Golf’s 
MQB architecture. Instead, our Passat rolls on 
the same PQ46 chassis introduced in 2012. Ex-
plainer: P stands for passenger, Q for trans-
verse front engine and four indicates a midsize 
or B segment vehicle. This platform is similar 
to the 2011 Jetta’s PQ35.  

The 2020 Passat’s exterior apes the 2019 
Jetta. Its body creases are bolder and the grille 
bigger. Inside, the Passat sports a rectangular 
dash pad atop a horizontal band of vents. The analog 
clock is gone, but VW’s offers a nifty infotainment 
screen. VW added several driver-assist items. These 
include blind spot monitoring and forward collision 
abatement with pedestrian detection. Self-parking is 
optional. 

The Passat’s bailiwick is interior space and good 
fuel economy. Under the hood, the engine and tranny 
carry over. The launch edition uses the 2019 model’s 
turbocharged 2-liter, 174-hp, four-cylinder mill. 

Later, a revised transmission torque converter and 
power train software will add zip. Engine torque 
climbs from 184 to 207 lb.-ft. 

After the Passat reveal, VW’s press conference 
shifted toward soccer. Now, the soccer field-like 
stage’s purpose was clear: a mission called One Goal. 
VW announced that it’s a U.S. Soccer presenting 
partner or sponsor. Under One Goal, VW will do 
more than brand soccer apparel. It will broaden soc-
cer’s appeal, increase the number of women coaches 

and position itself as a leader in a youthful 
sport.  

VW offered sweet attractions: a Corn-
flower Blue Golf GTI Rabbit Edition and 
Spektrum Program Cliff-Green (I approve) 
Golf R. VW will paint your R one of 40 spe-
cial colors for an additional $2,500. Max, 
the quasi-1964 Beetle restored by John 
Bickel, appeared during the show’s second 
media day. He was a Crispin Porter + Bo-
gusky ad scheme, circa 2008. This black 
Bug’s got a 1964 steering wheel, but the 
rear lid and front turn signals came from a 
1963 Bug. A clever promoter would have 
used a ’59’s blue hood, a ’64’s beige fender 
and a ’62’s turquoise door — resembling the 
famous color Beetle ad illustrating VW’s in-
terchangeable easy-to-get parts.  

2020 Passat rollout.

A restored quasi-1964 Beetle restored by John Bickel. 
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VW/Ford alliance 
VW’s second NAIAS media day 

kicked off with a change. NAIAS 
planned a joint VW/Ford presser in 
Cobo’s atrium. Instead, VW and Ford 
held a teleconference. Diess and Ford 
chief James Hackett revealed a 
memo of understanding. 
The AUTOIST’S Tom 
Janiszewski diligently lis-
tened for news of an 
American VW truck or 
van. He and other VW 
fans got zilch. VWoA’s PR 
team was silent. VWAG 
(aka the Germans) 
arranged the telecon. 

The memorandum of 
understanding says a 
joint committee led by 
Hackett and Diess will 
govern the VW/Ford al-
liance. Ford develops a 
midsize pickup for both 
companies to sell in Eu-
rope, South America and Africa by 
2022. Ford develops a large Transit-
type van for both companies to sell 
in Europe. VW builds a small van for 
both companies to sell in Europe. 
Ford might use VW’s modular electric 
vehicle platform while VW might 
borrow Ford’s autonomous vehicle 
technology. Diess says the agreement 
provides enough time to create vehi-
cles with VW’s character.  

 
Other shows and no-shows  

Infiniti’s QX Inspiration Concept 
became a NAIAS metaphor; the car 
didn’t arrive on cue. A wiring prob-
lem rendered it motionless. There-
fore, Infiniti’s press conference 

touted a concept car we couldn’t see. 
At first, I thought this no-show vehi-
cle aped 30-year-old Infiniti ads. 
Those ads didn’t reveal the Infiniti 
car. Infiniti served frosty treats after 
the presser. The Inspiration later ar-
rived sporting an impressive lounge-

like interior. Infiniti’s 
parent Nissan offered its 
IMs EV concept that 
wowed me with Frank 
Gehry-style flavor, as if 
the famed architect put 
wheels on a sundae. 

Kia’s Telluride ride, 
with its outdoorsy rustic 
scenery, upstaged Jeep. 
Kia’s main booth’s big-
screen high-def waterfall 
with sound effects daz-
zled. GAC, a Chinese 
firm, offered the most 
traditional press confer-
ence. It focused on the 
brand’s quality awards. 

Don’t laugh. GAC’s vehicles had de-
cent fit and finish. Toyota’s squished 
Michelin man (Bib)-style Supra cov-
ers a BMW Z4 platform. 

At Ford, VP Kumar Galhotra made 
a case for tolerance. He says Ameri-
cans can learn a lot from its immi-
grants. Later, Hackett performed a 
visual stunt. His podium appeared to 
float through a video presentation. 
We later watched the Mustang GT-
500 arrive while wearing virtual real-
ity eyewear.  

Surprisingly, despite the exodus of 
major carmakers, the less-intense 
2019 NAIAS had an international 
flare. I’m going to miss this winter 
wonderland. It was a great ride. VWCA

DRIVER’S SEAT

Ford’s James Hackett on a vir-

tual ride at the company’s 

presser. 
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CALIFORNIA: Richard Kleinberger, Huntington Beach 

FLORIDA: Kar Kaswinkel, Alachua; Vinny Lentini, Altamonte Springs; 

William Pickering, The Village; Mario S. Ramos, Titusville; Joe Kaiser, 

Winter Park 

GEORGIA: Jason Rankin, Alpharetta; Gilbert Page, Lawrenceville 

ILLINOIS: Vicki Pass, Bensenville; George Callas, Morton Grove; Ed Saari, 

Towanda 

INDIANA: Roger Miley, Lafayette 

IOWA: Craig Corson, Ames; Eric Pfohl, Dubuque 

NEW JERSEY: George Ackley, Cape May 

VIRGINIA: Mark McEnearney, Arlington; Jeffrey Alderson, Chesapeake 

WASHINGTON: Richard Crawford, Bellevue

RATES: Free to VWCA members (including photos). Non-member 
rate is $5 for the first 35 words plus 15 cents per additional word. 
Photos are additional $5 each. Includes posting on VWClub.org 
with color photos. Advertisers must provide VWCA ID number or 
pay in advance. Ads may be edited to meet space limitations. Pho-
tos to be returned must be accompanied by a S.A.S.E. of appro-
priate size. Send to VWCA Classified Ads, P.O. Box 154, North 
Aurora, IL 60542. Ads requiring no payment can be emailed to 
VWClub@aol.com. 

FOR SALE: 1963 Volk-
swagen Karmann Ghia, 
Mint with Mint Interior, 
Fully Restored $35,000 
Call 561-498-5600 or 
561-436-3131 www.euro-
peanautobodyinc.com. 
FOR SALE: One set of 
winter (heavy rubber) 
floor mats, front and rear, for New Beetle. Used but in excellent 
condition. $50. Contact N. Halliday, (847) 657-7623 (IL). 
FOR SALE: Bicycle carrying rack to fit 1-1/4-inchtrailer hitch. 
Sturdy steel. Ample clearance for raising and lowering trunk lid, 
even when loaded with loaded with bicycles. $50. Contact N. Hall-
iday, (847) 657-7623 (IL). 
FOR SALE: 1952-2009 VW Factory Shop Manuals: $29.95-
$149.95. Aftermarket VW Shop Manuals (6 different publishers): 
$9.95-$34.95. 1954-1979 VW Restoration Manual $37.95. Alex 
Voss, 4850 37th Ave. So., Seattle WA 98118, (206) 721-3077 or toll 
free (888) 380-9277. 
FOR SALE: Rebuild air-cooled VW 36 hp, 40 hp, 1600 single port, 
1600 dual port, custom 1835, 1915, Porsche 911 2.0, 2.2, 2.4, 2.7, 
3.0, 3.2 and custom 3108, 3.5, 3.6 liter engines by Wolfsburg and 
Zuffenhausen trained builder. Call Volker Bruckmann, (760) 765-
2149 (CA). 
FOR SALE: New and used Volkswagen and Audi parts. John’s Car 
Corner, Box 85, Westminster, VT 05158, (802) 722-3180 or email 
johnsccorner@gmail.com. 

Classified Ads New Members

34    VW AUTOIST

☯

uMEMBERS:  Add value to your VWCA membership by reg-
istering at VWClub.org to take advantage of discounts on 
exclusive Club Store merchandise and to renew your mem-
bership, using either PayPal or your credit card. 

COMMEMORATIVE 

ISSUE: Want a mint 
copy of our 500th 
commemorative AU-
TOIST issue, which in-
cludes the first of a 
two-part series on 
the AUTOIST’S 60-
plus-year history? 
Visit VWClub.org 
then navigate to 
Store > Accessories 
> AUTOIST Past  
Issues. Prices are $6 
for non-members 
and $5 for members (log-in required), shipping included.



Parting Shot
Just another day in paradise

Don’t miss an issue
uMoving is hectic, but so is missing an issue of the AUTOIST. Bulk mailing of the publication doesn’t 

allow for forwarding, so it’s important to let us know your new address promptly. Check in with 

Lynida Tomlin, VWCA, P.O. Box 154, North Aurora, IL 60506. Or send an email to VWClub@aol.com.

VW AUTOIST        35

☯

Collector-car traffic jam in Havana, Cuba, captured 

by our Richard Van Treuren: The Hilton Hotel’s in-

ramp is jammed awaiting this fellow working on a 

fix for his stalled Detroit iron, a mid-1950s 

Packard. Shoulda taken that ’90s Passat!
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