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Driver’s Seat
BY CLIFF LEPPKE *leppke.cliff@gmail.com

Beetle is dead; long live the Beetle 

T
hat’s murky. There’s a truth, however. While VW is 
no longer building the Beetle, the meanings we 

give to them endure. How long they’ll last is difficult 
to predict, as newer generations of motorists never 
rowed a 40-hp 1200cc Bug in traffic, snuck into a 
tight parking space or pushed-started it. They know 
how to hail an Uber, however.  

Few remember a time when the Beetle represented 
honesty. Detroit’s cars where wasteful, their styling 
often dreadful, but the Bug kept in shape. VW con-
tinuously improved how it worked. It got better, even 
Super, but that body and those mechanicals just 
couldn’t compete with the much improved 
competition.  

Today’s motorists often live in a 
bubble of tele-connected bliss. 
With a vintage Beetle, you 
were instantly in a 
face-to-face com-
munity of other 
fans who’d un-
selfishly came to 
your aid. Cool, 
groovy and 
right on. Long 
live the Beetle. 

I’m happy 
you haven’t 
asked me what I 
think about the Beetle’s hit-by-Raid moment. Yes, VW 
killed it. And I’m not weeping. The Beetle that died 
looked like a Bug but didn’t evoke the original one’s 
underdog ethics. It was lower, longer and much 
wider. It was neither a Small Wonder nor a People’s 
Car. It was stylish and, depending on which power-
train, playful. But VW’s Golf or GTI was the better 

driving package. The recent death of VW’s SportWa-
gen, however, smarts. VW’s wagons always made 
sense. Because they didn’t look like a Bug, they were 
beautiful, boxy modes for moving stuff. If I want to 
look down on others, there’s the Microbus. I’m not 
going there.  

Now the New Beetle is a different critter. Its ar-
rival, primarily for the USA, designed by Americans 
for a German brand and built in Mexico, represented 
an amazingly complex set of relationships. It was a 
symbolic rebirth of the car company, which nearly 
gave up on America. Even the ads for it represented 

a new tone. The NB’s life proved much 
shorter than the original Bug.  

Seventy years ago, VW 
sold two cars in the 

USA. Gradually those 
numbers grew to 

hundreds of 
thousands a 
year. Think 
Small advertis-
ing arrived 60 
years ago, rep-
resenting a radi-

cal shift called the 
“New Advertising.” New 

Beetles, in contrast, faded 
away. New Beetlemania didn’t 

last. This good-vibe VW never became 
the benchmark for durable, offbeat, economical 
transportation.  

New Beetle history looks more like Ford’s mid-
1964 Mustang than the air-cooled Bug. Ford put a 
fancy wrapper on its Falcon, promoted it like crazy 
and sold lots of them. Competitors raced to make 

uTURN TO PAGE 28
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Small Talk
VW + Audi at a glance

 NEW LOGO:  VW’s 3D logo, high-
lighted in blue, is out and a retro 
2D version is in, a nod to the digi-
tal world. The simpler, flattened-
out look is part of a new strategy 
the company is calling Vibrant 
Power. The new logo is closest to 
the postwar version, with the 
thicker outer ring being the big 
difference.  
 T-ROC ROLLS:  VW’s new T-Roc 
Cabriolet makes its debut in Sep-
tember at the Frankfurt Motor 
Show, essentially a one of a kind 
crossover convertible. It launches 
“over there” in spring 2020, but 

don’t hold your breath for the 
“over here” model.   

 PRICE PARITY:  Reinhard Fischer, 
senior vice president for Volkswa-
gen Group, responsible for strat-
egy of the brand in North 
America, says price parity of a 
mainstream EV with reasonable 
range and internal combustion en-
gine cars may be near. He told Au-
tomotive News, “When you put 
pencil to paper, owning a full-elec-
tric vehicle costs about half of 
what a gas car costs me to oper-
ate.” 
 HYBRIDS DUMPED:  VW and General 
Motors announced that they will 
completely scrap production of 
their hybrid models, as the goal of 
all-electric modes of transporta-
tion for both firms gears up.   

NEW & IMPROVED

EV NEWS
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  NEW TEST FOR ID. R:   On the 
heels of the ID. R’s stunning 
success climbing Pikes Peak 
and circling the Nürbur-
gring circuit, VW’s electric-
powered racer will tackle 
China’s Tianmen Mountain 
Hill Climb in September. 
The 6.18-mile course starts 
at barely sea level and fin-
ishes at altitude of nearly a mile. It’s hardly a drive in the park, with verti-
cal cliff faces abutting some of its 99 hairpin corners. 

 ROLLAWAY RISK:  A small risk that 
cars could roll away on their own 
has prompted VW to re call about 
679,000 cars in the U.S. The re call 
cov ers cer tain 2011 through 2018 
Jet tas; 2015 through 2019 GTIs; 
2015, 2016, 2018 and 2019 Golfs; 
2012 through 2019 Bee tles and 
Bee tle Con vert ibles; and 2017 
through 2019 Golf SportWa gens. 
All have au to matic trans mis sions, 
man ual hand brakes and key less 
en try. The re call starts on Oct. 11. 
 AIR BAGS:  VW is recalling 27,822 
examples of the 2015-2016 
Tiguan and 2015-2016 CC for a 
potentially faulty air bag part.   

 HACKED OFF:  California-based 
Consumer Watchdog has issued a  
report that paints a dire picture of 
vehicle vulnerabilities and urges 
automakers to install cheap “kill 
switches” to allow vehicles to be 
disconnected from the internet.  

 NOTHING TO SEE HERE:  From A 
(Acura) to S (Subaru), Forbes 
magazine recommended avoiding 
38 new models among 19 manu-
facturers — not one of them a VW 
or Audi. Six were Jeep models 
while Nissan, Fiat, Dodge and 
Ford had three apiece. 

RECALLS

ACHIEVEMENTS

SAFETY FIRST 



Retro Autoist
From the VWCA archives 

 SEPTEMBER/OCTOBER 2009:  VW’s Rabbit has once again 
been named one of the “Top 10 Coolest Cars Under 
$18,000” by Kelley Blue Book, a consumer website that 
provides vehicle pricing and infor-
mation. The annual accolade 
acknowledges automak-
ers for producing vehi-
cles that emphasize 
performance, safety, 
fuel economy, interior 
size and comfort.    
 SEPTEMBER/OCTOBER 2009:  Volkswagen of Mexico con-
firmed that it plans to invest $1 billion in expanding its 
plant in Puebla. The announcement follows up the 
proclamation by VW Chairman Martin Winterkorn last 
year at the New Beetle’s 10th anniversary celebrations. 
The money will be used to expand production facilities 
and develop a new model.   

 SEPTEMBER/OCTOBER 1999:  Look for Volkswagen finally 
to return to the pickup market in the United States. VW 
Chairman Ferdinand Piech says the company wants to 
develop its own U.S.-style pickup truck, plugging yet 
another hole in its product lineup. A VW pickup 
would probably be adapted from the sport-utility vehi-
cle that VW and Porsche are jointly developing for in-
troduction in 2002. (Postscript: Still waiting.)    
 SEPTEMBER/OCTOBER 1999:  VW officials are denying an 
Associated Press report that the company will offer a 
New Beetle convertible. The AP quoted a VW board 
member in charge of sales and marketing as saying the 
company was considering the move. Senior executives 
are said to be nervous about the production, concerned 
that engineering costs would keep the car from being 
profitable. (Postscript: The cabrio debuted in 2003.)     

 SEPTEMBER/OCTOBER 1989:  Volkswagen of America will 
pay $600,000 in civil penalties for violating state and fed-
eral clean air laws at its Westmoreland County, Pa.,  
assembly plant, the U.S. attorney’s office announced. VW 
was accused of discharging pollutants into the air from 

its surface coating plant. VW closed the plant, which 
produced the Rabbit, in July 1988.     

 SEPTEMBER/OCTOBER 1979:  Volkswagen, Brazil’s lead-
ing automobile manufacturer, outdistanced all of its 
competitors by being the first to build a larger number 
of cars with engines capable of using pure alcohol for 
fuel. The government currently requires a 20 percent 
mixture of alcohol mixed with gasoline.   

 SEPTEMBER 1969:  VW’s sporty Karmann Ghia leads a 
museum display in Sarasota, Fla., of the world’s “15 

Best Industrial De-
signs.” At the Ringling 
Museum of Art, the car 
heads a “Designed for 
Use” display prepared 

by W. Dorwin Teague, 
one of the country’s most 

prominent industrial designers.    

 SEPTEMBER 1959:  With its current daily production of 
more than 3,000 Volkswagens, including 500 Trans-
porters, Volkswagenwerk GmbH now turns out more 
cars in three days than it did during the whole of 1947. 
Every 19 seconds a VW rolls off the final assembly lines. 
But high demand in Germany means U.S. customers are 
facing months-long waits for the cars. 

10 YEARS AGO

40 YEARS AGO

50 YEARS AGO

60 YEARS AGO

20 YEARS AGO

30 YEARS AGO
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By Lois Grace *vlkswmn@sbcglobal.net

T
he year was 1957 and Dad decided he wanted 
an Oval Window Beetle. My younger brother, 
and the last of us four kids, was born in De-

cember of that same year, but the Beetle came home 
first, after a wait of more than 10 months to get it. 
My mom, Eva Kile, used to joke that they waited 
longer for the Beetle to arrive than they did for my 
brother!  

A LIFE OF 

VW MEMORIES

Over her 96 years, 

Eva Kile experienced 

life at its fullest — 

often times behind  

the wheel of a  

Volkswagen
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At any rate, as far as I 

know, Mom never ques-
tioned Dad about why 
he wanted a tiny foreign 
car with the family 
growing by leaps and 
bounds. In typical Mom 
fashion, she prepared 
herself for the birth of 
another son and the ar-
rival of a shiny black 
VW Beetle with red inte-
rior and an oval back 
window.  

She would spend 
more than five decades 
driving a variety of VWs 
with aplomb — air- and 
water-cooled; gasoline 
and diesel powered; 
sedans; trucks; buses 
and a station wagon.  

Mom already knew how to drive a manual (she’d 
driven her dad’s Model T at the age of 7!) and would 
ferry the two older kids to school when the weather 
was bad. At that time we lived near Boston, and any-
one who has weathered a Boston winter can tell you 
it gets BAD. Mom told stories for years after those 
winters, telling anyone who would listen about how 
great that Beetle was in the snow: “Why, those drifts 
stopped everything else! They’d see the snow and 
turn around, but not us. No, the Beetle would just 
push against the drift and plow right up onto it, and 
off we’d go. If the first try didn’t do it, I’d just back 
up and attack it again.”   

Mom was quickly becoming a Volkswagen fan. As 
the wife of a Navy man, the vehicles would become 
one of the centerpieces in her travels all over the 
country. The family settled in San Jose in 1961 and 
never left. Now she’s with Dad again after dying on 

July 23, the end of a life 
well lived over 96 years.  

When the Navy moved 
us to California, that ’57 
Bug rode on a railroad 

flatcar from Massachusetts. Sometime after, the Bee-
tle was sold (for a 1961 NSU Sport Prinz) and Dad 
caught the VW bug again. He bought a 1959 Single 
Cab Transporter, to be dubbed Vernon, who resides 
with me today in all his restored glory. » 

Easter, 1957 in Oxnard, Calif.: Lois Grace (center) with siblings pose with the first VW in the family, a 1957 
Oval that Dad bought new. 

Lois Grace poses with her family’s 1961 NSU Sport Prinz, a two-seater 
sports coupe built between 1958 and 1968. NSU Motorenwerke was a 
German manufacturer founded in 1873. When it was acquired by the 
Volkswagen Group in 1969, VW merged NSU with Auto Union, creating 
Audi NSU Auto Union AG, ultimately Audi. The name NSU originated as 
an abbreviation of "Neckarsulm,” the city where NSU was located. 

uPREVIOUS PAGE:  Eva Kile, 
at age 80, poses with the 
1959 VW Transporter her 
husband bought in 1967. 
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MEMORIES
Dad liked the rear en-

gine of the Beetle he’d 
owned but wanted more 
room, and a truck would 
come in handy. Vernon 
was Dad’s truck, but Mom 
often drove him to do er-
rands and such. One er-
rand was schlepping tied 
bundles of newspapers to 
a recycling center about 
five miles away. My par-
ents subscribed to two pa-
pers daily, so they piled up 
and the city would pay for 
their recycling. Mom and 
my brother stacked the 
bundles on Vernon’s flat 
bed, folded the gates back 
up, tied some ropes 
around it all and set out.  

The newspapers were 
piled so high she could not 
see out the back window,  
but they made it to the 
center just fine. They 
weighed the loaded truck, 
and then they proceeded 
to unload it. And unload it 
… and unload it! Then 
they weighed the un-
loaded truck to determine 
the weight of all the news-
papers.  

Imagine her face when 
they told her she’d had 
2,200 pounds of newspa-
pers in back! She told my 
dad later that she thought 
the pickup had “handled a 
little funny” on the drive there, and that “it felt like 
we’d been floating along the street, as if the front 
wheels weren’t on the ground.”  

I sure wish we had a 
photo of that day, Mom in 
her sneakers piloting a lev-
itating old Single Cab 
down the street.  

That was just one of the 
many adventures (and 
birthdays) with Vernon: 
They were both born on 
Feb. 9. Her VW-driving life 
would persist for 
decades. A few years after 
Vernon arrived, her car be-
came a 1968 Bay Window 
Bus, which was promptly 
christened “Barnabus.” It 
was cherry red with a 
white roof, and its one no-
table feature was that 
every time you shifted, the 
nose would shoot upward. 
She was quite a sight in 
our neighborhood in that 
Bus.   

After Barnabus left us 
for greener pastures, Dad 
bought her a 1971 Datsun 
240Z (for her birthday) to 
reward her for all of her 
patience and unflagging 
devotion to his weird car 
hobby. The Datsun was her 
pride and joy, and she’d re-
serve driving it on long 
trips or special occasions.  

In her late 50s, her 
everyday car became a 
brand new 1981 VW 
Dasher diesel wagon, 
shiny Hershey-bar-brown 

with tan interior. She could now haul the dog to the 
vet without worrying about ruining the leather seats 
in the Z. She kept the car covered, in the garage, and 

TOP: Eva Kile’s beloved 1971 Datsun 240Z, which was driven on spe-
cial occasions. MIDDLE: Her dog-hauling 1981 Dasher diesel wagon. 
BOTTOM: Rob Grace, Lois’ husband, poses with Vernon in 1978. 
Restoration of the 1959 Transporter took two years, starting in 1987.
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it always looked 
like new.  

The next year, 
1982, Dad bought 
another new 
diesel VW, a tan 
Rabbit Pickup 
named Biff. Mom 
occasionally drove 
that also, usually 
at Christmas to 
bring home the 
tree. She even 
made memories 
with that truck, 
filling the empty tank with gasoline instead of diesel 
and never living it down with the rest of us. My mom 
normally didn’t DO boneheaded moves like that. And 
Dad in his wisdom, up in heaven, laughed at us all. 

At age 90, Mom gave up her driver’s license, and 
we were happy we hadn’t had to confiscate her keys. 
She was still healthy but getting less able every day, 
and it was rapidly becoming clear that she would 
need to move into assisted living.  

As we all made arrangements for that, Mom talked 
about selling her beloved 240Z. She didn’t want to 
keep the pristine car so long that no one would ever 
want it. It belonged with a collector, and that is 
where it ended up. It was a sad, somber day when 
the 240Z was sold and driven away by its new 
owner. My mother did not want to see it leave and 
went into the house as the appropriately named 
Zelda was backed out of the garage. I can only imag-
ine how that must have felt.  

 
Old VWs stay in the family  

The other automotive members of her clan are in 
good homes as well. The Dasher is with our nephew 
Matt, my brother’s son, who has loved the car since 
he was a small kid.  The 1982 Rabbit Pickup, and 
Vernon, live with me, of course. It was only fitting 
that I keep both of the old VW trucks that my dad 
thought were so unique — each in their own way.   

And Mom drove them all, at one point or another. 
She was (contrary to how I felt as a teenager) a re-

markably adapt-
able person, ad-
justing to 
whatever vehicle 
was around for 
the errands she 
had that day. It al-
ways gave me the 
giggles seeing her 
behind the wheel 
of the ’68 Bus, 
urging us into the 
back and “make 
sure that door is 
LATCHED because 

I’m not moving until it is!” She had a fear of it sliding 
open and one of us falling out.  

But amid all the VWs at our house at any one time, 
her favorite car was always the 240Z, and none of 
the rest of us were ever really allowed to drive it. Ex-
cept Dad, of course. 

 
A cook, seamstress, knitter, gardener, tutor  

Eva Jeanne Kile 
was a wonderful 
cook, an even 
better baker, and 
an accomplished 
seamstress who 
made clothes for 
four children and 
herself for many 
years. She met 
Dad, Richard Kile, when both were in the Navy, and 
they were married in 1944. After moves all over the 
country, and near Dad’s retirement as a lieutenant 
commander, a temporary move to Japan was can-
celed at the last minute.  

She loved knitting and needlework of all kinds. 
She liked growing things and gardened up a storm, 
filling her one-third acre with trees and blooming 
beauties. She was a breast cancer survivor and ful-
filled her dream in her elder years of teaching chil-
dren by tutoring first- and second-graders in reading 

The 1982 Rabbit Pickup, a diesel, has a like-new look even today. 

uTURN TO PAGE 27
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T
his past July 10, Volkswagen ceased produc-
tion of the most recent version of the Beetle, 
the model that had been in production since 
2012. Aside from a brief retooling from the 

1998-2010 New Beetle to the all-new 2012 model, 
this is the first time in Volkswagen’s history where 
the company is not building a car bearing the Beetle 
name.  

It was on that day that the last Beetle — a Denim 
Blue sedan — rolled off the line decked out with flow-
ers as mariachi bands played and workers surrounded 
the car in Volkswagen’s Puebla, Mexico, factory. 

Before we get into the credit the water-cooled cars 

deserve, it has to be noted that they weren’t univer-
sally loved by all in the VW hobby. As my Facebook 
feed filled with articles about this event, comments 
began flowing from VW fans who felt that the front-
engined, water-cooled Beetles weren’t real Beetles. 
The engine was in the wrong place and cooled the 
wrong way. It was just a Golf with a different body. 
Folks were puzzled as to why the general media kept 
running photos of air-cooled Beetles in their end-of-
the-line coverage. 

Yes, the water-cooled cars are completely different 
cars than their namesake, but I would argue they 
looked more like their air-cooled ancestors than 

By Tom Janiszewski *volkstom@sbcglobal.net

SPLITSVILLE
VW bids farewell to the modern Beetle
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Corvette, Mustang or Camaro 
resemble their predecessors. 
(True, some of those three 
strayed further from the original 
than others).  

The economy of platform-
sharing is nothing new (hello, 
Karmann Ghia). Creating an all-
new, Beetle-only, rear-engine 
platform would have increased 
the development and produc-
tion costs to the point where the 
price would have been prohibi-
tive. The popularity of the Golf 
(everywhere else in the world 
other than the USA) allowed for 
a much more affordable price by 
utilizing its underpinnings for a halo-car for the 
masses. 

 
The debate over ‘real’ Beetles 

Many folks would have preferred a relaunch of the 
air-cooled model. The problem is, those fans 
wouldn’t have liked Volkswagen’s final product once 
the 1957, 1967, or 1977 Beetle (pick your favorite 
decade) was modified to meet 1998 safety require-
ments. As it is, many don’t consider any Beetle built 
after 1967 as “real” Beetles due to mandated changes 
VW made to everything from dashboard knobs to 
bumper designs and taillight configurations.  

Stricter rollover standards 
likely would have required 
thicker A and B pillars. Accom-
modations for air bags would 
have to have been made. The 
curved Super Beetle windshield 
would have returned to add 
more space between front seat 
occupants and the glass. It’s 
quite likely such a design would 
have looked as different from 
the old car as the New Beetle did 
— aside from, perhaps, the gen-
eral size of the car. 

It cannot be denied, however, 

that the front-engined, water-cooled Beetles of the 
last 21 years have their merits. Without the 1994 
Concept 1 show car that inundated Volkswagen with 
demands for what became the New Beetle, it can be 
argued that VW would have abandoned the US mar-
ket.  

In 1993, the year before that Concept 1 debut, VW 
sold roughly 60,000 cars here. To be fair, this market 
was also waiting for the third-generation Golf and 
Jetta to launch, but dealers were finding that shop-
pers weren’t even putting Volkswagen on their shop-
ping lists.  

Behind the scenes, Volkswagen was seriously » 

Amid mariachi music, autoworkers at the VW plant in Puebla, Mexico, pose with the final Beetle to 
emerge from the assembly line. 

Concept 1, the foreshadowing of the modern Beetle, was merely a ruse by designers to hype hybrid 
engine technology. 
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considering leaving the US market. Volkswagen De-
sign executives Jay Mays and Freeman Thomas, 
based in VW’s Simi Valley, Calif., design center, real-
ized VW needed car buyers just to get talking about 
Volkswagen again, let alone to consider one.  

 
Gimmick may have been a turning point  

The two designers cleverly persuaded upper man-
agement to allow them to build a concept car based 
on the Beetle design as a gimmick to promote what 
the executives really wanted to promote: Hybrid en-
gine technology.  

When Concept 1 was unveiled at the 1994 North 
American International Auto Show in Detroit, the 
public couldn’t have cared less about the hybrid en-
gines on display. They demanded to know when the 
car they saw on-
stage would hit 
dealer showrooms.  

Dealers noticed 
an uptick in show-
room traffic as peo-
ple came in looking 
for information on 
the new-age Beetle 
they’d just seen in 
the media reports 
out of Detroit. This 
timing worked out 
particularly well be-
cause by then, the 
new Golfs and Jet-
tas had arrived, and 
people coming in 
asking about the 
Concept 1 were 
driving out in Jettas 
and Golfs. This con-
tinued through the 
successful launch of the New Beetle in 1998.  

I was among the first to sign up to buy a New Bee-
tle, taking delivery of a Cyber Green ’99 in December 
of ’98. My color choice caused a delay in my car 

being built, but I was thrilled when it arrived. It 
looked like nothing else on the road. It had all of the 
modern comforts and safety features the general 
public demands. (VW can’t live off vintage enthusi-
asts alone. Sadly, there aren’t enough of us.) That car 
served me well for 15 years and more than 300,000 
miles. I sold it to its new owner, whom I interviewed 
and deemed worthy of caring for it after I bought my 
2013 Beetle Convertible TDI. 

I have no regrets buying the TDI despite what 
some would think after the diesel emissions scandal 
broke in 2015. I chose to keep the car, had the emis-
sions fix done, and I’m still enjoying what is likely 
the only convertible one can drive that gets between 
45 and 50 mpg. I’ve racked up more than 120,000 
miles on it, and I still love it as much as I did the day 

I bought it. 
As for those com-

plaints about the 
general media run-
ning images of air-
cooled Beetles when 
announcing the end 
of Beetle production 
last month? I’m 
grateful that, for the 
last 21 years, Volk-
swagen was build-
ing a car that has 
kept the classic Bee-
tle in the forefront 
of the general popu-
lation’s conscious-
ness.  

Depending on 
where you live, you 
can go for months at 
a time without see-
ing a single air-

cooled Beetle driving around; but the water-cooled 
versions are still a common sight. Many of you are 
reading this article because your modern Beetle 
helped you discover the VW enthusiast community 

BEETLE

Tom Janiszewski poses with his new 2013 Beetle Convertible TDI with his late mother, 
Kathy Janiszewski. 
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and this club. My 
nephew, who never 
really expressed in-
terest in cars, inher-
ited my mom’s 1998 
New Beetle after she 
died. Not long after 
he started driving it, 
he would tell me sto-
ries about how he be-
came friends with a 
classmate because 
she also had a New 
Beetle. His car 
sparked conversa-
tions between him 
and teachers where 
the teacher would 
share stories of the 
old Beetle they had when they were in high school. 
Few cars spark those kinds of conversations. 

So what brought the end to the Beetle? Ultimately, 
it was slowing sales of the most recent model seven 
years into its run. Any two-door car is a tough sell 
since the dawn of modern child safety seat laws. This 
is why two-door Golf, Jetta and GTI models were 
phased out here.  

A rumored four-door Beetle never materialized, so 
one can only speculate whether two more doors 
would have broadened the car’s appeal. It’s also 
worth noting that I don’t recall seeing a Beetle com-
mercial on TV since the 2012 launch of the last iter-
ation. Worse, Volkswagen’s “full-line” TV ads touting 
a sales/lease campaign rarely featured a Beetle in 
the collection of models shown at the end of the 
spot. 

Then there’s the crossover/SUV, or what I like to 
call the invasive species of the automotive world. 
Hatchback, sedan, station wagon, minivan and full-
size passenger van sales have all tumbled as a result 
of the widespread popularity of crossovers and SUVs. 

Of the 354,064 VW sold in the US in 2018, SUV 
sales increased by 112 percent to 164,721 vehicles, 
while traditional passenger car sales declined by 28 
percent to 189,343 cars.  

So one needs to look no further than the current 
and near-future state of VW showroom offerings. 
When the next Golf arrives, we’ll reportedly get it 
only in GTI and R versions. The end of the Golf 
SportWagen was already announced, with no word 
of a replacement. We haven’t had a new Passat 
wagon in almost a decade. For the first time since the 
1950s, VW will have no convertible in its US lineup, 
and it’s almost criminal that VW hasn’t sold a van 
here since 2003 (though the ID. Buzz/Microbus is 
coming). Production space in Puebla formerly used 
for the Beetle will be filled by the Tarek, a new 
crossover/SUV coming our way that’s pegged to slot 
under the Tiguan. 

Sadly, Volkswagen has decided that the time has 
come to stop Beetle production rather than rework it 
in a way that would make it more viable, attractive 
and affordable for more buyers.  

As VW aggressively moves toward all-electric prod-
ucts, one never knows whether the Beetle is truly 
gone forever or whether it’s just in hibernation. Exec-
utives haven’t said they’d never consider it. An all-
electric platform could, at the right time, unlock 
potential for the Beetle to rise yet again and help cre-
ate warm, fuzzy memories for even more generations 
to come. VWCA

In this publicity photo in California, a 2019 Beetle Final Edition is pictured with one of the early Beetle models.   
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By Cliff Leppke *leppke.cliff@gmail.com

W
hile other carmakers circle their wagons, VW introduced a 
saucy front-drive Jetta sedan — the GLI. VW’s chef added 
sports-car RDA to the GLI stock pot. The healthy ingredients 
come from the Golf GTI: a 228-hp, turbocharged, 2-liter four-

cylinder engine; a six-speed manual or seven-speed direct-shift gearbox; an 
independent rear suspension; 18-inch wheels clad with Hankook summer-
fun tires; supportive seats and the Golf R’s front brakes.  

The result is delicious. Your hands and feet will enjoy what they control. 
This Jetta’s firm ride thumps on choppy pavement, although big dips don’t 
punch through. Brakes are firm. There’s launch control. Follow a NASA-like 
launch checklist — look for cops, turn off anti-slip, pick sport mode, press 

JETTA GLI

COOKING WITH GAS
With DNA from 

the GTI, sedan has 

the good goods 

where it counts — 

in how it moves
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left foot on brake pedal and then 
mash the right pedal. Hear it 
grunt? Let go of the brakes. Tires 
chirp and then the Jetta gets seri-
ous. Boom! You’ve hit 60 mph in 
about six seconds.  

Hop in. The cockpit has soft-
touch materials, red stitching, 
carbon fiber-look inserts and 
piano-black plastics. Only the left 
heated and chilled front throne 
has adjustable height or lumbar. 
It remembers your sweet spot. A 
two-height front-center armrest 
covers a bin with USB port. A 12-
volt socket and USB port wired 
to the infotainment system reside 
ahead of the shift lever, near a phone bin.  

VW shaved pfennigs. The cloth headliner isn’t com-
plemented by cloth-covered pillars. The rear door 
cards are hard plastic. The parcel shelf is plasticky. 
Rear riders get plenty of room, though. But the 
60/40 split-fold rear seat’s side headrests are fixed. 
Because the Jetta’s aft compartment is generous, seat 
backs fold easily. 

The GLI’s Digital Cockpit is a bright multipurpose 
display. I put fuel economy data in the tachometer’s 
center. A white arc inside the tach shows instanta-
neous gas consumption. A pointer and big numbers 
reveal your average mpg. Inside the speedometer, 
similar graphics indicate miles to empty.  

VW’s switchgear is well illuminated. The flat-bot-
tom direction finder’s switchgear is thoughtful. VW 
differentiated their functions by shape, elevation and 
action. You can play these like a Bosendorfer compe-
tition. One button depicts a car amid broken arcs. 
This summons the driver assist menu. You’ll find 
blind spot, forward colli-
sion abatement and rear 
traffic alert.  

An instrument cluster 
icon appears when the 
onboard nanny thinks 
you’re tailgating. This 
setup chirped when an-

other vehicle deviated into my lane. You can tailor 
the 10-color, zoned, LED interior lighting. Setting IP 
brightness is a nuisance. It’s an infotainment screen 
menu. 

Before stirring the Jetta’s pot, tap the drive-mode 
switch. Pick eco, normal, sport or custom. Eco lets 
you coast with reduced engine braking, which de-
creases fuel consumption. Sport lets the engine rev 
higher before upshifting and generates more engine 
braking. Steering effort is greater, too. Instrument 
colors confirm your pick — red/sport, blue/eco and 
white/normal. An engine start/stop system cuts 
emissions while idling.  

VW’s sedan doesn’t condone some driver errors. If 
you forget to put the vehicle in park and/or don’t 
press the stop button and exit the vehicle, when the 
engine is auto stopped, expect stern warnings and 
vehicle shut down. The electro parking brakes also 
clamp, if you open the door while in gear. Pressing 
the brake button releases them. 

This swift Jetta sim-
mers quietly. There was a 
time when small cars 
revved their hearts out. 
This one loafs at about 
1,500 rpm at 60, climb-
ing to about 1,800 rpm at 
70 mph. You’ll ascend » 

uMORE REVIEWS:  Check out Cliff’s quick hits on 2019 com-
pacts from Lexus, Hyundai, Mazda and Toyota. Pages 29-33

Is this the look of a car that can hit 60 mph in about six seconds? 
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OKTOBERFEST 2019 
Depending upon where you live, this issue of the 

AUTOIST is arriving at various times in September, in 
some cases before the annual Oktoberfest Cruise-In, 
which is set for Sept. 20-22 in Kokomo, Ind.  

This event, promoted by the City 
of Firsts VW Club in Kokomo, fea-
tures a visit on Friday night to the 
Historic Railroad District, then con-
tinues Saturday morning with a 
cruise to an antique filling station 

followed by the huge car show in Foster Park. Live 
bands play music in the park until well after dark.  

A farewell breakfast on Sunday morning concludes 
the event.  

Info: Cityoffirstsvw.com/oktoberfest

expressway overpasses and harbor 
bridges in seventh gear at a steady 
1,500 rpm, while in “D.” And the 
engine doesn’t thrum. 

Even better is the leather-clad, 
flat-bottom tiller. It connects to 
VW’s dynamic electro-mechanical 
power steering. It’s quick and pre-
cise with good road sense. On 
twisty byways, the GLI complies as 
if VW buttered this skillet. 

My highway fling netted 36 
mpg; I observed 31 overall. EPA 
ratings: 25 mpg city, 32 highway 
and 28 combined, sipping regular. 

VW shaded this one sexy Pure 
Gray with red accents. Fender 
badges add sparkle. Standard LED 
headlights provide fair low-beam illumination, and 
high beams were effective. There’s an iris-like 
smudge to the left.  

Best driveway moment: Because VW doesn’t turn 
off the Beats sound system until you open the 
driver’s door, you can shut off the engine and stage 
your own Stan Getz bossa nova concert. The sub-
woofer kicks. Tweeters offer aural spaciousness.  

The eight-inch infotainment touchscreen shows cli-
mate settings. If you push the menu button inside the 
fan-speed knob, you’ll see an airflow graphic. Press 
the defroster button and you’ll pull up the auto-cli-

mate override. Additional taps cycle through the 
modes. VW’s center-stack vents are too low.  

VW’s glassy touchscreen has two knobs. If you’re 
rotating one, expect the unexpected. It’s easy to 
bump the screen, which summons unwanted menus. 
Voice commands and steering wheel switchgear also 
change radio channels or inputs.  

A GLI Autobahn lists for about $31,185, which in-
cludes a sunroof. Jetta GLIs have the good goods where 
it counts — in how it moves. And with chilled seats you 
can drive the hot one while keeping your backside 
cool. You might say that’s cooking with gas. VWCA

JETTA GLI

Night view of the GLI’s cabin. 
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Club Store



 

UTAH 
SALT LAKE CITY: STRONG VW, 1070 S. MAIN ST., 801-596-2200, 
P-10 A-10 L-10 AC 

VIRGINIA 
FAIRFAX: FAIRFAX IMPORTS, 11050 MAIN ST., 703-273-6700, 
P-15 A-15 L-15 AC 
VIENNA: STOHLMAN VW, 8433 LEESBURG PIKE, 703-893-2990, 
P-20 

WASHINGTON 
BELLINGHAM: ROGER JOBS VW, 2200 IOWA ST., 360-734-5230, 
P-25 A-25 L-10 

SEATTLE: UNIVERSITY VW, 4724 ROOSEVELT WAY NE, 206-634-
3322, P-10 A-10 L-10 

WEST VIRGINIA 
PARKERSBURG: LARRY SIMMONS VW, 1710 14TH ST., 304-485-
5451 

WISCONSIN 
MADISON: ZIMBRICK VW OF MADISON, 1430 N. STOUGHTON 
ROAD, 608-241-5201, P-10 A-10 
MILWAUKEE: VW OF MILWAUKEE NORTH, 1400 W. SILVER 
SPRING DR., 414-290-1400 

CALIFORNIA 
BURLINGAME: AUDI BURLINGAME, 1010 CADILLAC WAY, 650-
348-0111 

CONCORD: AUDI CONCORD, 1300 CONCORD AVE., 925-771-
2888 
ELK GROVE: ELK GROVE VW, 9776 W. STOCKTON BLVD., 916-
405-2650 
SANTA MONICA: SANTA MONICA AUDI, 1020 SANTA MONICA 
BLVD, 866-982-5667, P-10 L-10 A-10 
WEST COVENA: PENSKE AUDI WEST COVINA, 2016 E. GARVEY 
AVE. SOUTH, 626-384-3400 

GEORGIA 
MARTINEZ: GERALD JONES VW/AUDI, 4022 WASHINGTON RD., 
706-228-6900 INDIANA 

ILLINOIS 
CHERRY VALLEY: LOU BACHRODT VW, 7070 CHERRYVALE N. 
BLVD., 815-332-3000 
 

CONTINUED FROM PREVIOUS PAGE

2019

Dealers and businesses listed here are friends, and we hope you will patronize them whenever 

possible. They are soliciting your business and will do all they can to satisfy you. 

Several companies offer discounts to VWCA members showing valid membership cards. Dis-

counts are shown next to the dealer’s phone number. P-15, A-10, L-5 means a 15 percent dis-

count on parts, a 10 percent discount on accessories and a 5 percent discount on labor. AC 

means dealers service air-cooled VWs.  

Because service and parts advisers may not be familiar with the discount offered, it might 

be helpful to show a copy of the AUTOIST and VWCA membership card when  

requesting the discount.

FRIENDS OF OUR CLUB 

VW DEALERS
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AUDI DEALERS



SUPPORT THE DEALERS  
WHO SUPPORT VWCA

INDIANA 
EVANSVILLE: D-PATRICK, 200 N. GREEN RIVER RD., 812-473-
6500 

IOWA 
DAVENPORT: VW OF QUAD CITIES, 3700 HARRISON ST., 563-
386-1511 

MISSOURI 
KANSAS CITY: MOLLE VW, 808 W. 103RD STREET, 816-941-9500 

NEW YORK 
YORKVILLE: STEET PONTE IMPORTS, 5046 COMMERCIAL DRIVE, 
315-736-8291, P-15 A-15 L-10 

VIRGINIA 
FAIRFAX: FAIRFAX IMPORTS, 11050 MAIN ST., 703-273-6700, 
P-15 A-15 L-15 AC 

WASHINGTON 
SEATTLE: UNIVERSITY VW, 4724 ROOSEVELT WAY NE, 206-634-
3322, P-10 A-10 L-10 

CANADA 
MARKHAM: AUDI UPTOWN, 4080 HIGHWAY 7 EAST, 905-513-
8820, P-15 A-10 L-15 

ARIZONA 
PRESCOTT: PRESCOTT IMPORT CAR SERVICE, 710 RUTH ST., 928-

778-9305, P-5 L-5, INDEPENDENT SERVICE FACILITY 
CALIFORNIA 

FULLERTON: RANCHO PERFORMANCE, 1015 E. ELM AVE., 714-680-
6737, P-10 L-10 AC, PARTS & SERVICE 
SANTA BARBARA: TOP SHOP AUTOMOTIVE, 177 S. PATTERSON AVE., 
805-964-6554, www.topshopautosb.com, INDEPENDENT SERVICE  
FACILITY 
VENTURA: AIRHEAD PARTS, 1604 MORSE AVE., 866-664-3724, P-10 
A-10 AC, AIR-COOLED PARTS 
VENTURA: KARMANN GHIA PARTS, 1604 MORSE AVE., 866-664-
3724, P-10 A-10 AC, AIR-COOLED PARTS 

CONNECTICUT 
OLD SAYBROOK: CARDONE AND DAUGHTER AUTOMOTIVE, 4 CUS-
TOM DRIVE, 860-664-0727, www.cardoneanddaughter.com, AC, IN-
DEPENDENT SERVICE FACILITY 

ILLINOIS 
DOWNERS GROVE: SPAROMOBILE, 503 OGDEN AVE., 630-963-
8410, IMPORT PARTS 
EVERGREEN PARK: BEETLE CRAFT SPORT TUNING, 9535 S. PULASKI 
RD., 708-422-7548, P-10 A-10 L-10 AC, INDEPENDENT SERVICE FA-
CILITY 
OAK LAWN: G&H IMPORT AUTO PARTS, 9734 S. CICERO AVE., 708-
422-9272, IMPORT PARTS  
 

INDIANA 
FORT WAYNE: WERNER'S GARAGE, 7804 FRITZ ROAD, 260-489-
9783, AC, INDEPENDENT SERVICE FACILITY 

MICHIGAN 
WATERFORD TOWNSHIP: MUNK'S MOTORS, 3080 W. HURON ST., 
248-681-8081, www.munks.com, AC 

NEW YORK 
MASSAPEQUA: G T PRECISION IMPORTS, 190A MARGARETTA 
AVE., 516-799-1100, www.gtprecision.com, P-10 L-10 AC, INDE-
PENDENT SERVICE FACILITY 
WATERLOO: SELECT EUROCARS, 0685 WATERLOO-GENEVA RD., 
315-789-2200, P-10 A-10 L-10 AC, VW & AUDI CARS, PARTS & 
SERVICE 

OHIO 
CLEVELAND HEIGHTS: VW SERVICE-HEIGHT, 1815 S. TAYLOR RD., 
216-371-5100, AC, INDEPENDENT SERVICE FACILITY 

WISCONSIN 
GLENDALE: MOFOCO ENTERPRISES, 4170 N LYDEL AVE., 800-558-
8955, IMPORT PARTS 
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The Frontdriver
BY RICHARD G. VANTREUREN *rgvant@juno.com

Smiling Irish eyes  

W
hen my wife announced she was joining her sis-
ters for a tour of Ireland, for the spiritual pur-

pose of an important birthday celebration, I was 
relieved I would not have to go. The thought of driv-
ing in the U.K. at all — let alone along shamrock-
lined roads — brought back memories of my two 
self-driving tours in England. I related in these pages 
my relief at turning in the rental in London with only 
a couple new wheel scrapes — and then counting 
seven parked cars in a row that all had significant 

lefthand damage. That had been enough, for the 
much younger me, at the time. 

So off the four sisters went in search of standing 
stones, Neolithic sites and haunted castles. Just as we 
always do when traveling, Debbie kept her eyes open 
for unusual VWs, such as models not sold in North 
America. Also as usual, it was difficult to get photos 
of interesting cars zooming past on the roads. Early 
on, this Lupo was parked in such a way as to get 
most of it in the frame. The Lupo was, you’ll remem-
ber, always considered too small for the U.S. (Think 
Ford Fiesta; seems to be slightly larger than a Honda 

VW’s new 
smaller SUV, 
the T-Roc, 
photographed 
at left in Ire-
land. Image at 
right is a fac-
tory photo. 

Rear and front views of a VW Lupo, above and upper right. 
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Fit.) It was also the model of-
fered in “3 liter” configuration, 
i.e. the car that went 100 km 
(62 miles) on three liters 
(nearly a gallon) of gas. 

Also spotted was this Up! model which, back at its 
introduction in 2011, was promised to be the “roller 
skate” platform that future VWs would all be built 
upon. Instead, it simply became another model in the 
somewhat complex and overlapping line worldwide 
— except here, of course. 

The most interesting VW of the trip (they hadn’t 
even realized it had 
progressed beyond the 
prototype or show car 
stage) was the T-Roc.    

Domestically, we 
have the U.S.-built, full-
size SUV Atlas, which 
replaced the Touareg. 
Next size down is the 
new three-row Tiguan. 
Has anyone noticed 
that the other VAG line-
ups have full-size and 
mid-size SUVs (Porsche 
Cayenne and Porsche 
Macan, Audi Q7 and its 
smaller brother, Q5)? 
So why not VW?  

Indeed, they do, it’s 
the T-Roc. Surely a ter-
rific car from what 
we’ve read, but unlike 

the desperately needed pickup, the T-Roc is not ru-
mored to have a place in VWoA dealer showrooms.  

Giant’s Causeway, a famous volcanic rock forma-
tion mostly unexplainable by our science, is also an 
anomaly when compared to the average road in Ire-
land. There is nothing giant about the width of the 
average avenue on the Isle. American drivers, 
spoiled by wide lanes going in both directions, are 
challenged when the roadway is barely wide 
enough for two Smart cars to pass without mirror 
damage.  

In the photo, you see the aftermath our intrepid 
travelers’ rental on the “shoulder,” after trying to 
avoid a similar vehicle going in the opposite direc-
tion. No, that is not a single lane roadway. Happily, a 
wrecker was only a cellphone call away and was able 
to yank it out, no harm done. All arrived home safe 
and had tales to tell. VWCA

VW’s Up!, a model that may be headed 
in the wrong direction.  

Debbie VanTreuren poses on Giant’s 
Causeway. 

A typical Irish road, intended for two-way traffic. You get the idea. 
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Casual Collector
BY STEVE MIERZ *CommonGear@aol.com

More wheeling, dealing amusement  

N
o huge milestone events in my corner of the old 
car world since last check-in — mostly just trying 

to keep everything running usable. As I usually like 
to do, I’ve sold some old VW wheels and bought 
some others.  

I saw a “March Madness” sale that caught my eye 
— with one of the big West Coast “hot” VW parts 
houses and some nice glossy white-painted, non-slot-
ted 15 x 5.5 “wide five” bolting pattern (for ’67 and 
earlier Type 1) steel wheels. I had always thought 
that it would be fun to try a “Herbie look” for my old 
’60 Sunroof Bug (nicknamed “Doug the ’60 Bug”) 
and with how cheaply these wheels were being of-
fered. I assumed they were made in China, but I had 
to spring for a set. That left the question about what 
tires to choose. I knew I had the set of 195/60R15 BF 
Goodrich radials already mounted and being driven 
on the Creeky ’69 Bug (mounted on some unusual 15 
x 6 Italian manufactured alloy wheels).  

My infatuation with the alloys had about run its 
course, so I made the decision to transfer the raised 
white letter BFGs to the new “Herbie” wheels and 
sell the alloy wheels by themselves, which was a 
pretty straightforward process. There was no hag-
gling from the buyer about shipping charges, because 
my asking price was pretty bargain-basement. (I 
don’t love accumulating lots of wheels, but I have a 
decent number right now that I’m happy with).  

My trusted local garage (Stony Creek Auto Service  
in Branford, Conn.) did a wonderful job mounting 
and balancing the tires on the Herbie wheels, and I 
finally got around to installing the new sneakers onto 
Doug the ’60 Bug.  

The proper “Herbie look,” of course, demands 
chrome hub caps, and wouldn’t you know that the 
clips on the China-manufactured wheels did NOT 

want to accept them. I spent some time tweaking the 
clips with pliers and thought that I got all the clips 
on the four wheels to the point where they seemed to 
be securely holding onto the hub caps.  

Little did I know that I’d lose a hubcap the follow-
ing day crossing a very busy bridge on a very busy in-
terstate highway! More clip tweaking needed! 

Luckily, the lost hub cap was just an old repro, and 
I didn’t feel too bad about writing that one off. But 
beyond that, the wheels and tires look great and 
drive great. My local garage, which did the mounting 
and balancing, are real perfectionists, and the tires 
they balance always roll great. This set was no excep-
tion. 

 
Going gnarly, with knobbies  

The Creeky ’69 Bug, meanwhile is wearing a very 
odd new wheels and tires setup. I have always 
thought that some knobby tires might fit his charac-
ter, and I had already gone through one experiment 
in that vein when I had some 14-inch diameter alloys 
with big gnarly bias ply Jeep tires on the car, but they 
were a bit too much, and I ended up selling those  
(the wheels to one person, the tires to another).  

Anyway, I had an idea for another gnarly knobby 
setup, but it would require some adapters, because 
the wheels were of the ’67 and earlier “wide five” 
bolting pattern. There are adapters you can bolt onto 
a four-bolt car that will allow you attach five-bolt 
wheels, and so I bought a set of those.  

I went the China route again for the wheels, so as 
not to break the bank. These were a set of 16 x 3.25 
slotted “Pre A” reproduction wheels from a company 
called Bug Wheels in California (bugwheel.com). 
They come through without hub cap clips, so that’s 
an issue that I will still have to conquer at some 
point. The nice silver finish as purchased also wasn’t 
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in my plans, so I took 
them to my favorite local 
powdercoater for a nice 
glossy red.  

The tires were some 
5.25 x 16 super-gnarly 
knobbies, bought from 
Coker; I think they are 
marketed as truck tires 
in the Coker catalog, but 
I was pleasantly sur-
prised they weren’t 
overly large. I also had 
to buy tubes for this 
wheels and tires set.  

In all, this particular 
wheels and tires project 
wasn’t exactly cheap, but it’s not like I’m spending a 
lot of money on my cars to begin with, so I decided 
to pursue it. The end result I am very pleased with 
also. Because the previous owner had fitted Karmann 
Ghia front disk brakes to the Creeky Bug, I also had 
to use a three-eighths-inch spacer at both front 
wheels, so that the four-to-five adapters would clear 
the calipers.  

 
‘Do anything, try anything’ fun car 

I’ve done a good amount of driving with this setup, 
and they certainly impart a unique character to the 
Bug. I’m not going to lie — they do buzz, especially 
at low speeds. But this is my “do anything, try any-
thing” fun car, and I’m still more than thrilled that I 
pursued the project and more than thrilled with how 
they totally transform the car.  

I will include a picture next time of how these latest 
oddball Creeky Bug wheels and tires look on the car. 
But this time I want to go with a nice recent picture 
that a friend shared after Branford’s Memorial Day Pa-
rade on May 27. Our town’s Veterans Parade Commit-
tee graciously invites antique autos to participate in the 
parade, and we try to do so whenever we can (same 
for the Branford Veterans Day Parade in the fall).  

The picture shows me and our collie “Finn” riding 
along in my tan ’70 Bug, and Diane following in her 
light blue ’63 Karmann Ghia, with an old elementary 

school teacher of hers whom we ran into in the pa-
rade staging area. Diane invited her to ride along. As 
always, it was a great honor to help remember our 
military service men and women who made the ulti-
mate sacrifices for our country. 

 
When things are aligned ...  

In non-VW car news from my world, my “new” (to 
me) ’05 Subaru Outback has been working out great. 
It is a very peppy car, and I really like the fact that it 
has a manual transmission. I have put about 10,000 
miles on it so far (bought with 150k) and had one 
minor issue.  

The company where I work has speed bumps in 
the parking lot and when going over those, the rear 
end of the car was VERY bouncy. I also noticed a few 
bumpy corners on the highway that really threw the 
car into a fit, handling-wise, so I had the Stony Creek 
Auto guys install four new struts and then do an 
alignment. The Outback is really performing flaw-
lessly now! It rides and handles like a new car! I am 
so pleased. It was not an inexpensive repair bill, but 
it was worth it for peace of mind and safe handling. 

And that’s about it for now. Hope you enjoyed your 
summer. It seems time just keeps going faster and 
faster as you get older. I’ll admit that I will be hitting 
“The Big Six Oh” in October. (“I’m not getting older, 
I’m getting better,” ha ha!) VWCA

The Mierz family’s tan ’70 Bug leads the light blue ’63 Ghia, in Branford, Conn.’s 2019 Memorial Day Parade.
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Labor Day beckons    

W
e’ve always said that participation in local 
chapter activities is a huge part of “enjoy-

ing your VW to the fullest.” It is the purpose of 
this column, therefore, to highlight these 
events and activities, give the planners and or-
ganizers a little recognition for their efforts 
and perhaps inspire other chapters to try some 
of the unique and fun ways we enjoy our VWs. 

Here’s what some of the locals are up to of 
late:  
 BADGER FUNCLUB, MILWAUKEE:  The Badger folks 
had a busy August, planned with a picnic fol-
lowed by their big Labor Day Campout (yes, 
Labor Day weekend starts in August!). They 
also keep the emphasis on safety by reviewing 
some of the new driving laws enacted in Wis-
consin recently. 
 CENTRAL FLORIDA VW CLUB, ORLANDO:  The Cen-
tral Florida members celebrated the 31st an-
niversary of their founding with a car show featuring 
some pretty wind-converted Beetles. Some were off 
to the EAA Air Show in Oshkosh, Wis., so we’ll be 
reading about their adventures in a future issue. 
 NORTHEAST ILLINOIS VOLKSWAGEN ASSOCIATION, LISLE:  
NIVA members spent an enjoyable weekend in Effin-
gham, Ill., for Mid America Motorworks’ annual Fun-
fest. Advance registration allowed them to all park 
together in the designated VW Club area. Weather 
was perfect in spite of the forecast of showers all 
weekend. 
 STATELINE VOLKS FOLKS, ROCKFORD, ILL.:  July is always 
Vintage Picnic time at Alpine Park in Rockford. Volk-
swagens of all types filled the parking lot and over-
flowed down to the entrance road for the 32nd 
annual event. A good time to chat with other owners 
about their VWs, enjoy a picnic, enter a raffle, win a 

door prize and maybe a trophy for your car! 
Check our website, VWClub.org., for listings of 

these and other future events. You’ll always find the 
latest updates there – and even some events that 
were announced too late to make the AUTOIST publi-
cation schedule. And if your local chapter is planning 
an event, contact us at vwclub@aol.com and we’ll 
post it on our site. We’re waiting to hear from you! 

Finally, this column is in need of a member to com-
pile the activities of our local chapters and send them 
bimonthly to the AUTOIST editor. You’ll find it fun to 
learn about the clever and innovative events devel-
oped by our local chapters and share them with 
other members. If you’re the one, contact VWCA at 
vwclub@aol.com or directly to the AUTOIST editor at 
vwautoist@mindspring.com. We’re waiting to hear 
from you!  VWCA

Local Volks
Activities of VWCA affiliates

This mod was spotted at the Central Florida club’s New Symrna Beach Cruise, 
an informal car show every second Saturday of the month on Canal Street. 
Members browsed the show after their  31th anniversary meeting. The car had 
no ID tag and the owner wasn’t nearby at the time. 
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at local elementary schools. 
She was a good sport when Dad wanted to go 

camping: The only thing she demanded was NOT to 
have to sleep on the ground. They bought travel 
trailers, and we spent many happy summers on the 
road visiting our two grandmas and seeing historic 
sites. When the first Volkswagen arrived in 1957, it 
marked the start of a multi-generational family affair.  

Dad left us on July 24, 1991. As befitting a military 
wife, she had spent four years in assisted living and 
was doing well until she caught a cold she could not 
recover from. It seemed like she was waiting until 
the 24th of July to join Dad, but on the 23rd she 
went to sleep and did not wake up. I’d like to think 
Dad had come to get her a day early, and that when 
he did, he was driving a VW of some sort. It would 
be only fitting for such a lady. VWCA Richard and Eva Kile at home in the early 1980s.

MEMORIES
uFROM  PAGE 9

Facebook.com/VWClubofAmerica
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their own pony cars. The New Beetle was a different 
body on a Golf platform. Rival firms soon rolled out 
their own retro cars, the Chrysler PT Cruiser, Chevy 
HHR and SSR, Ford Thunderbird, Mini and Fiat 500. 
Ford redid the Mustang with retro styling, too.  

The original youthful Mustanger idea endures. 
Mustang sales, however, dived from 607,588 in 1966 
to 125,903 in 1972. In contrast, VW and other small 
car sales exploded. The Mustang’s girth, in contrast, 
grew. Then, Ford put the Mustang on a diet, becom-
ing a variation of the subcompact Pinto. It sounds 
stupid, but Ford sold a lot of these Mercury 
Capri/Toyota Celica-size cars. Nevertheless, it was a 
lousy subcompact. In contrast, VW’s Scirocco showed 
us how to package style, fuel efficiency, usefulness 
and fun. 

If you’re looking for a vibrant VW community, 
check out the GTI. VW’s hopped-up Rabbit/Golf GTI 
became the new VW that won’t die. Its fans are 
rabid. The GTI is as relevant to today as it was 
decades ago. Long live the Bug. Love the GTI.  

 
The Good Fight or Flight? 

You might call it carnage. Car manufacturers are 
killing their sedans, hatchbacks and wagons, as if 
these vessels were diving to the bottom of the 

Nielsen TV ratings. In 
the USA, the casualty 
list includes the 
Chevy Cruze and Volt; 
Ford Focus and Tau-
rus; and now VW’s 
Beetle, Golf SportWa-
gen and Alltrack. In 
Europe, carmakers 
are pruning their of-
ferings too — espe-
cially 
sub-subcompacts. 
Many speculate that 
VW’s Up! is down for 
the count. Larger cars 

such as VW’s Passat, meant to show VW’s commit-
ment to the USA, finds fewer than 1,000 buyers a 
month. Ouch! 

Whether it’s in North America or Europe, carmak-
ers are changing the automotive equivalent of chan-
nels — there’s a mad rush to introduce new light 
trucks and crossovers. Honda added the Passport, 
Ford plans a Bronco and smaller Bronco (Scout?) 
and Hyundai just introduced the Palisade — joining 
its Konas and maybe a Styx. VW says it canceled the 
Beetle and SportWagen to open production capacity 
for a sub-Tiguan vehicle: the Tarek, similar to the 
Chinese Tharu. Good Luck! The competitive clutter 
will make it difficult to tune in.  

Broadcast TV tells a similar story. CBS’s superb 
“The Good Wife,” a rarity in the stream-it or view it 
on premium cable TV universe, ran its course on net-
work free TV. That show’s producers (Michelle and 
Robert King) created a very good spinoff — “The 
Good Fight.” But CBS didn’t air that show on its 
broadcast network. Instead, you had to pay for it on 
its streaming service. A similar story surrounds Marc 
Cherry’s “Desperate Housewives” and its heir: “Why 
Women Kill.”  

This summer, “Fight” reruns appeared on CBS sta-
tions, sans words George Carlin asserted weren’t 
suitable for TV. Viewers, familiar with King’s pen-
chant for burying show openings after revealing sev-
eral gotcha plot elements, saw exploding office 
artifacts on plain backgrounds. This signals the 
show’s beginning and leads to the first commercial 
break.  

In a sense, these explosions sum up the disruptions 
in automobility. Why cars aren’t the thing varies. GM 
blew it with the Volt. Confusion caused by too much 
talk about whether it was a hybrid or electric vehicle 
blurred its purpose. It’s a plug-in hybrid. VW’s Sport-
Wagen and Alltrack probably lost sales because VW’s 
didn’t offer diesels. That said, GM’s Cruze diesel and 
Equinox diesels died. But one wonders whether VW 
screwed up by not following Subaru’s Forester/Out-
back playbook. If VW made a higher Alltrack, those 
seeking uppity chairs might have noticed. VW, there-

DRIVER’S SEAT
uFROM PAGE 3

Cliff Leppke, a regular AUTOIST contrib-
utor since 1993, has upgraded his 
wheels since getting his first car in 
the early ’60s. 
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fore, instead of circling its station wagons dropped 
them.  

This summer I sampled several new hatchbacks 
and sedans meant to rev up the auto sector: Mazda’s 
3, Toyota’s Corolla, Hyundai’s Elantra Sport and 
VW’s Jetta GLI. Mazda moves upscale, channeling 
Audi’s A3. Hyundai’s “Sport” gets a 201-hp turbo 
four, supportive seating and assertive handling. Toy-
ota’s Corolla hatchback also gets a shot in the arm: a 
168-hp mill. This compact appliance is palatable, 
even with the CVT. 

VW’s GLI is best overall performer of this group. Its 
228-hp engine, seven-speed direct-shift gearbox and 
communicative chassis with summer tires offer more 
punches than the Saturday night fights on Fox.  

I also checked out two new crossovers. Hyundai in-
vited me to its regional launch of its swank upscale 
Palisade Limited — a $48,000 three-row crossover. 
It’s going to eat the Atlas for lunch. Hyundai trucked 
20 of them to its Chicago office. Pairs of journalists 
drove them to Illinois’ Starved Rock Lodge for lunch. 
And then we headed back. I’m not sure whether this 
Hyundai’s name refers to the New Jersey amusement 
park or various scenic locales.  

In a sense, it’s both; it’s loaded with gadgets such 
as live-view cameras. They’re shown on the right or 
left side of the instrument cluster. These appear 
when you signal a lane change, as blind-spot aids. 
Because you’re high and mighty, you’ve got big blind 
spots. Seating is comfortable, the trimmings outdo 
“Sex and the City,” and it rides comfortably. Shiny 
pesky pushbuttons, stolen from the Genesis luxury 
line, operate the eight-speed transmission. It’s not 
sporty, but it plays a family friendly high roller much 
better than a $40,000-plus VW Atlas.  

Meanwhile, Lexus sent me its new premium 
entry-level machine—the UX 200. It puts the UX in 
luxury. At one time, upscale brands often offered a 
pint-size sportier sedan as launching pads. Audi had 
the Fox/80; BMW the 2002 and Acura the Integra. 
This time Lexus began with Toyota’s new global 
platform essentially a CH-R or Corolla larded with 
finery.  

Let’s start with the Lexus and wind through several 
new compacts.  

Lexus 200 UX F Sport 
Premium auto brands often offer smaller compan-

ions to their flagship sedans. These gateway autos 
are the See’s samplers of motoring. BMW’s plucky 
2002 and Audi’s Fox/80 set the pace. Now, you must 
step up in height and price into a cute ute such as 
BMW’s X1/X2 (Mini’s hardware) and Audi’s new Q3 
(VW’s MQB platform).  

Lexus’ entry slot is the UX 200. The UX’s cousin is 
Toyota’s C-HR built with Toyota’s New Global Archi-
tecture. MSRP starts at just north of $35,000. Add 
some gear; the tab rises to $41,285. 

What do you get? Exterior styling looks like a 
wide-screen sci-fi spacecraft shrunk to fit a 19-inch 
Sony Trinitron. Creased exterior panels and angular 
plastic-clad wheel arches pay homage to either the 
Lamborghini Urus or Pontiac’s Aztek. Eighteen-inch 
wheels clad with Bridgestone 225/50 run-flat tires 
fill those arches. 

Wearing “That ’70s Show” Cadmium Orange paint, 
the UX looks sunshine sweet. Panel alignment zigs or 
zags precisely. The wrap-around tail lamps sport pert 
Caddy tailfins.  

Drivers experience a plush panzer-like driving posi-
tion, with power-adjust front seat and steering 
wheel. Legroom is generous. Red stitching offsets the 
coal-bin interior. Lexus covers most surfaces with pli-
able materials. Dashboard sculpting puts a 10.3-inch 
infotainment screen deep in its center stack. Below 
this, you’ll find rows of piano-key switches and a CD-
player.  

The shell-like front seats are supportive. The pro-
truding dashboard is a hazard. Like a 1957 Ford’s » 
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windshield dogleg, Lexus’ jutting dashboard knocks 
your knees. The speedometer slides to the right, 
opening real estate for an information billboard. 

Sight lines are blocked due to high window sills 
and thick windshield pillars. Pay $565 for parking as-
sist with rear cross traffic alert. Lexus’ driver’s assist 
package with radar cruise control, lane tracing alert 
with steering assist, automatic high beams and road 
sign detection is standard. An optional color head up 
display costs $500. 

Lexus’ trick center armrest opens either left or 
right, uncovering USB ports. A hidden 12-volt socket 
resides next to a lower-dashboard phone charging 
pad.  

Those forced to endure the grade-school gymna-
sium bleacher-size 60/40 folding rear seat suffer 
from skimpy foot, knee and legroom. For the 
$41,285 asking price, one would expect soft-touch 
rear door cards and perhaps two front seat-back 
pockets. You get only one of the latter. 

Kick your foot under the rear bumper; the power 
liftgate opens. A high rear apron and rear bumper 
projection force you to lift and stretch, when loading. 
The fastback roofline limits cargo room. Underfloor 
stowage is skimpy and unsightly. Easy-folding rear 
seats don’t lie flat. When folded, a road bike fits with 
the front tire removed.  

Driven with brio, the UX runs wide, plows and 
pushes. Steering isn’t communicative. Yet, the UX 
quickly threaded through my favorite backroad 
jaunt. Ride quality rates calm. Wind and road noise 
are hushed. Firm snaps and thumps poke through, 
however. Brake pedal effort is moderate. 

An adequate front-drive 169-hp non-turbo mill at-
taches to a “10-speed” CVT. Paddle shifters let you 
pick “gears.” When provoked, the engine moans like 
a $14,000 Mitsubishi Mirage. The UX’s chief virtue is 
good fuel economy. The EPA says: 29 mpg city, 37 
highway and 33 combined. I saw 34 mpg. Mute the 
active sound feature. It makes the engine sound like 
a berserk oboe from a mean orchestra.  

Lexus convenience items include a climate 
concierge. It tweaks seat heat and other functions 

based on your temp setting. The infotainment 
screen’s interface pad plays peek-a-boo near the shift 
lever. It’s as awkward as Kevin Spacey at a Cub Scout 
meeting. 

Compared with other premium brands, the UX’s 
power train comes up short. Those seeking to step up 
from a Toyota Corolla, this is your ride.  

 

Mazda 3 with Premium Package 
Hatchback sedans, like old silverware, lost their 

luster. Part wagon, part sedan and totally sensible, 
they’re no longer must-have vehicles in the USA. 
Mazda’s 3 proves bright ideas have liftbacks.  

Mazda’s economy cars have a happy heritage. 
They’re the energy drinks of compact motoring. Their 
zoominess meant less comfort. 

For 2019, the Mazda 3 coddles you with a cab-back 
stance, eager 2.5-liter 186-hp engine and sensible 
size. All-wheel-drive is optional. What’s changed is 
refinement, as if Mazda went to an Ingolstadt finish-
ing school. Sheet metal resembles taut Saran Wrap 
stretched over several tent-like poles. Black alloy 
wheels shod with 215/45r18 Toyo Proxies fill the 
fenders. LED lighting adds depth and character with 
3D effects — parking lamps appear to float. 

Inside, the two-tone theme looks like an Ekornes 
furniture showroom. Burgundy vinyl covers the dash-
board’s fascia. Gloss black or carbon fiber-like panels 
are tastefully employed. The leather- wrapped steer-
ing wheel and snickety switchgear feel expensive. 
The metallic Bose-branded front-door speaker grilles 
look rich, too. A heated driver’s seat offers friendly 
relationships with the pedals.  
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Mazda’s interior decorators added 

too much tinsel. Take the steering 
wheel’s switches. Please! Some are 
silvery. You cannot read their labels 
during the day. Mazda’s knobs re-
semble a vintage Nikon camera. 
Lovely. 

The 8.8-inch infotainment screen 
rests atop the dashboard. You oper-
ate it via a rotary control and adja-
cent switches. Radio tuning involves 
more steps than Hitchcock’s set in 
“Notorious.” In contrast, the naviga-
tion unit says state-by-state travel 
info such as speed limits. Enter ad-
dresses by voice. 

Mazda offers several front-cabin 
power sources with two USB inputs. 
There’s an optional phone charging 
pad, too. That pad is under an awk-
ward-to-move center armrest. 

This Mazda’s luxurious demeanor 
is a notch above the typical compact. 
The AWD Premium Package with its 
various “Activs” live up to its appel-
lation with an array of driver ameni-
ties for $32,055.  

The 3’s non-turbo four-cylinder 
mill and a six-speed automatic trans-
mission work purposefully. This fluid 
powertrain restrains engine rpm 
(1,800 rpm at 60 mph; 2,000 rpm at 
70). 

Mazda’s quiet treatment makes it 
tranquil. A virtual speedometer 
warns you when you’re speeding. 
There’s a head up display with direc-
tions, forward vehicle-to-vehicle gap 
and lane assist status.  

This Mazda’s steering is a tad 
slow, with weak road sense. Effort is 
moderate, with good accuracy at 
higher speeds. Handling is secure. 
The brake pedal is high and firm. 

Ride is velvety. Big bumps punch 

through, however. Mazda’s driver as-
sist has pushbutton defeat. I needs 
better graphical feedback. 

Mazda’s nannies are intrusive and 
purposeful. Instrument panel pic-
tures prompt you which way to turn 
the steering wheel. Assists include 
forward collision warning, rear cross 
traffic alert, backup camera, forward 
cross traffic assist and blind spot de-
tection. 

Doors automatically unlock when 
you tug their handles, a pushbutton 
starts or stops the engine and the car 
locks itself after you depart. Set the 
cruise control, then drive into a 
Chicagoland Tri-State Tollway traffic 
jam. Mazda’s radar cruise takes the 
angst out of backups. It stops when 
necessary. It resumes forward mo-
tion, when there’s space ahead and 
you nudge the go pedal.  

Mazda’s 3 represents a paradigm 
shift from zippy to dignified. The 
EPA numbers: 24 mpg city, 32 high-
way and 27 combined. I saw 33. A 
base hatchback lists for roughly 
$25,000. 
 
Hyundai Elantra Sport M/T 

Sometimes “sport” in automaking 
parlance often designates racier trim 
but not much else. For crossovers, 
it’s the short wheelbase model with 
a lower click bait MSRP. 

Hyundai’s Elantra Sport is a differ-
ent sort. It apes Honda’s Civic SI or 
VW’s Jetta GLI. Hyundai starts with 
a sensible compact sedan and adds 
truly racier mechanicals. 

The six-speed manual Elantra 
Sport corrals 201 turbocharged stal-
lions. This front-drive 1.6-liter mill 
doesn’t have the torque-induced 
punch of VW’s GLI, but it is much »  
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quicker than a non-Sport Hyundai. It’s also smoother 
than the base Elantra engine, which has the charm of 
a Fordson tractor. Hyundai short-gears this car. En-
gine rpm at 60 mph is about 2,250 or higher — a 
sign that it must spur in order to pull.  

The sport-tuned suspension with nicely weighted 
steering reins it. You dial a flat bottom steering wheel 
with more feedback than most Hyundais. Meaty rub-
ber — 225/40R18-inch Hankook Ventus on Dutch 
windmill-motif wheels — befit a performance ma-
chine. Sport has good grip. Ride quality is rough. 
You’ll feel road relationships you never knew existed, 
as if Henry Louis Gates Jr. were finding your roots.  

Body roll is snubbed. Handling is agile. Poor sus-
pension compliance, however, results in thuds and 
shutters. Vehicle composure rowdy. In back, there's a 
Sport-only independent rear suspension.  

The manual transmission and engine combo can 
only politely be described as purposeful, as if assem-
bled at Lowe’s. There’s elasticity to the relationship 
of clutch engagement, engine rpm and vehicle mo-
tion. Firmer clutch engagement might help. Other-
wise it’s a syrupy concoction. The shift lever action 
guides you to the right gear, but it’s not fun to stir.  

Pedal placement is fine, although the driver’s seat 
seems skewed, causing one’s left leg to ride up on the 
side bolster. Elantra’s front brakes are bigger, 
Hyundai says. Pedal effort and feedback are reason-
able.  

The Elantra’s interior is a festival of hard plastics 
with cardboard-like headliner, visible plugs and 
screws. Sun visors don’t extend when swiveled side-
ways. A soft dash pad and armrest offer the only 

respite from what’s obviously a low-rent district.  
Front legroom is good. The rear seat space under 

the fastback roofline is fairly good. Hyundai eked 
enough space for a 6-footer. Aft riders don’t get face 
vents or power points. Although those up front get 
several power options and a very effective air condi-
tioner.  

When you press the start button, Playskool graph-
ics nag you to pair your phone. Otherwise, the seven-
inch infotainment screen’s interface is refreshingly 
uncomplicated.  

Price as tested: $23,665. For a better trimmed 
Elantra, check out the GT N Line. According to 
Hyundai’s rep, it’s a European-spec hatchback with 
nicer duds and similar mechanicals. Nonetheless, 
Sport has several conveniences: lighted exterior door 
handles, keyless entry and pushbutton start. The 
manual driver’s seat doesn't tilt or have adjustable 
lumbar.  

Driver assist items include forward collision warn-
ing, lane keep assist, blind-spot warning, rear camera 
with guide lines and rear cross traffic alert.  

EPA numbers suggest this Sport isn’t as thrifty. I ob-
served a reasonable 30 mpg using regular-grade gas. 
Its EPA says 22 mpg city, 30 highway and 25 combo.  

Well, you cannot have everything. Hyundai offers 
lots of standard equipment, sportier chassis, feisty 
powertrain. It cost less than key rivals. You’ve got to 
be a good sport, however, to endure the stiff ride and 
unfriendly interior.  

 

Toyota Corolla Hatchback SE 
Once upon a time, Toyota urged people to get their 

hands on one; you’d never let go. Now, you can … let 
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go. The 2019 Corolla Hatchback has Safety Sense 
2.0, which includes lane keep assist and radar cruise 
control. Toyota, however, doesn’t recommend hands-
free driving. A leather-wrapped steering wheel’s but-
ton lets you end the guidance system or add 
traffic-sign recognition. Additional aids include auto-
matic high beams, blind spot warning and a pedes-
trian detecting braking system.  

Corollas feature a new global platform. This 
scheme lets Toyota build a variety of vehicles utiliz-
ing the same automotive Lego blocks. It means the 
hatchback gets a lower center of gravity. Toyota 
added power: a twin-injection 2-liter four-cylinder 
engine with 168 palominos. 

There are two transmission options: a six-speed 
“intelligent” manual transmission (iMT) or a continu-
ously variable transmission. The former, like VW’s 
Golf, varies engine-speed-aiding clutch operation.  

Corolla’s CVT has a sport mode, paddle shifters 
and a manu-matic shifter. It apes a 10-speed sequen-
tial automatic with engine braking. Selecting “sport” 
changes steering effort. While sport sound appealing, 
the caffeinated engine’s Osterizer din doesn’t. 

The CVT is like some craft brews — an acquired 
taste. It’s better and less bitter than some CVTs. 
Why? The Corolla has a fixed gear launch. When you 
step on the go pedal, engine revs correspond with 
forward motion. Plus, this efficient powertrain (EPA 
rated 32 city, 42 highway, 36 combined) performed 
my urban expressway loop competently. It settles 
down to 1,500 rpm at 60 mph but will rise to about 
3,000 rpm when climbing hills. I observed 38 mpg 
overall. 

Driven sedately, the Corolla is a relatively quiet. 
Wind rush, road noise and tire thumps are obvious, 
though. It rides softly, as if it’s sprung with bungee 
cords. Lumpy roads punch through, causing the LED 
headlights to flutter. The front chin scrapes urban 
alley approaches. 

Guiding this Toyota isn’t fun. The 205/55/16-inch 
Dunlop Enasave tires don’t bite. It’s like rolling atop 
marbles. Optional 18-inch tires might improve steer-
ing response. This vehicle runs wide in corners; tires 
howl in protest. An emergency stop revealed an un-
happy trait: a soft sinking brake pedal.  

Toyota’s interior decor is a mixed bag. The head-
liner looks like it’s fabricated from egg cartons. A 
rubbery dash pad and front door cards provide re-
lief. Stitched vinyl fills in the dashboard’s fascia and 
graces the front side doors. Front door armrests 
taper — uncomfortable for tall drivers. Front 
legroom is generous, although the pedals and steer-
ing wheel, despite fiddling with seat rake, never feel 
right.  

Bolstered fabric-covered front seats offer adequate 
thigh support. Both front and rear riders get center 
armrests. The front one extends forward, covering 
cup holders. Those in the not-for-Uber back will 
squirm. Space is tight.  

Open the aluminum rear lid (hood is lightweight, 
too) and you’ll discover a high load floor. Remove the 
cargo cover before inserting upright grocery bags. 
The 60/40 split carpeted rear seat backs fold flat. Be-
cause you can tilt the rear headrests, it’s easy to drop 
the aft backrests for max cargo room. 

Toyota improved its controls. The shift lever’s indi-
cator, the side door switches and the steering wheel’s 
buttons are now lit. The 4.5-inch info screen adjacent 
to the speedometer washes out in bright daylight. A 
thumbwheel boosts its brightness. Driving data, such 
as cruise control speed, are tiny. 

The eight-inch infotainment touchscreen has Apple 
CarPlay. You must download Toyota’s Entune app for 
your Android device. The six-speaker tunes player 
sounds mediocre, as if it were monophonic. A JBL 
branded sound system is available with XSE trim. 

Toyota asks $23,639 for the SE hatchback, which 
includes $1,400 for the Preferred Package with the 
Entune 3.0 audio system and blind spot monitor. 
Corolla buyers expect carefree low-cost motoring. 
This one should deliver this virtue. Seven airbags, ve-
hicle stability control and smart stop technology offer 
improved occupant protection. Two fake exhaust out-
lets might impress your neighbors. VWCA

uDON’T MOVE!  Without telling us. Unlike first-class mail, 
the AUTOIST will not be     forwarded to your new address by 
the post office. Please help us out — send changes to 
VWCA, P.O. Box 154, North Aurora, IL 60542, or by email to 
VWClub@aol.com.



FLORIDA: Antonio Matos, Lake Worth 

ILLINOIS: Leslie Rimey, Algonquin; Todd Buckton, Glen Ellyn; 

Grant Stoffer, La Grange; Nick Fearnley, Lake Forest; David 

Theodore, Schaumburg; Rob Baaske, Wheaton 

KANSAS: Christopher Penn, Lawrence 

MINNESOTA: Pat Munsterteiger, Maple Grove 

NEW JERSEY: Thomas Sutcliffe, Cedar Knolls; Teodora Tsvetkova, 

Northfield 

WISCONSIN: Bill Morrow, Kenosha

RATES: Free to VWCA members (including photos). Non-member 
rate is $5 for the first 35 words plus 15 cents per additional word. 
Photos are additional $5 each. Includes posting on VWClub.org 
with color photos. Advertisers must provide VWCA ID number or 
pay in advance. Ads may be edited to meet space limitations. Pho-
tos to be returned must be accompanied by a S.A.S.E. of appro-
priate size. Send to VWCA Classified Ads, P.O. Box 154, North 
Aurora, IL 60542. Ads requiring no payment can be emailed to 
VWClub@aol.com. 

FOR SALE: 1963 Volkswagen 
Karmann Ghia, Mint with 
Mint Interior, fully restored. 
$35,000. Call 561-498-5600 
or 561-436-3131 (FL),  
europeanautobodyinc.com. 
FOR SALE: 1952-2009 VW 
Factory Shop Manuals: 
$29.95-$149.95. Aftermarket VW Shop Manuals (6 different 
publishers): $9.95-$34.95. 1954-1979 VW Restoration Manual 
$37.95. Alex Voss, 4850 37th Ave. So., Seattle WA 98118, (206) 
721-3077 or toll free (888) 380-9277. 
FOR SALE: Rebuild air-cooled VW 36 hp, 40 hp, 1600 single port, 
1600 dual port, custom 1835, 1915, Porsche 911 2.0, 2.2, 2.4, 2.7, 
3.0, 3.2 and custom 3108, 3.5, 3.6 liter engines by Wolfsburg and 
Zuffenhausen trained builder. Call Volker Bruckmann, (760) 765-
2149 (CA). 
FOR SALE: New and used Volkswagen and Audi parts. John’s Car 
Corner, Box 85, Westminster, VT 05158, (802) 722-3180 or email 
johnsccorner@gmail.com. 
BACK AUTOIST ISSUES: Did you know that a limited number of 

Classified Ads

New Members
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copies of past AUTOIST issues are available from our Club Store? 
Get an extra copy of the one that featured your car in an article 
or just to complete your collection. Copies are $5 each including 
shipping and handling. Inquire about issues more than 20 years 
old. Order from Volkswagen Club of America, P. O. Box 154, North 
Aurora, IL 60542-0154 or check for the most recent issues in our 
on-line Club Store at VWCclub.org.

VWClub.org
Add value to your VWCA membership by registering at VWClub.org to 
take advantage of discounts on exclusive Club Store merchandise and 
to renew your membership, using either PayPal or your credit card.



Parting Shot
Quick (in the) sand 

Don’t miss an issue
uMoving is hectic, but so is missing an issue of the AUTOIST. Bulk mailing of the publication doesn’t 
allow for forwarding, so it’s important to let us know your new address promptly. Check in with 
Lynida Tomlin, VWCA, P.O. Box 154, North Aurora, IL 60506. Or send an email to VWClub@aol.com.
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The prestigious Pebble Beach Concours d’Elegance, an annual August event that invites only the 200 best collector cars in the world to roll onto 
the legendary 18th fairway of Pebble Beach Golf Links, is the crown jewel of Monterey Car Week. (General admission, $450; Club d’Elegance, 
$825; or $1,500 for the very best views — all sold out). But the Concours is only the final event in a packed week celebrating the classic automo-
bile. Visitors were in for a treat — a view of VW’s ID. Buggy concept, a next-gen design that’s off-road ready and features no roof or doors for, as 
VW puts it, “the purest beach cruiser experience.” The electric motor delivers 201 hp and maximum torque of 228 lb-ft from standstill and gives 
the vehicle an estimated range of 155 miles. And provoking perhaps the first such declaration spoken at this event: “Wow, dude, that’s dope.”  



VW Autoist 
P.O. Box 154 
North Aurora IL 60542

VW Toon-ups
By Tom Janiszewski *volkstom@sbcglobal.net


