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Driver’s Seat
BY CLIFF LEPPKE *leppke.cliff@gmail.com

Tales from virtual motoring media   

V
WoA promoted Anna Schneider as its govern-
ment relations expert. She’s now VW’s head of 

public affairs and public policy. Schneider told the 
AUTOIST that she doesn’t recommend this promotion 
during a pandemic. In a 
sense, she has the job of 
her former boss David 
Geanacopoulos. He was 
VW’s general counsel be-
fore moving into public 
affairs. Yes, he received 
one of those diesel-scam 
Department of Justice 
indictments alleging VW 
violated the Clean Air 
Act. Schneider, there-
fore, has proven her 
mettle. She joined VW in 
2008 after stints at Toy-
ota and Mitsubishi.  

This automotive scribe, likewise, finds 
work problematic during the coronavirus 
era; motoring events are canceled; my con-
tacts work from home.  

I met Schneider in Detroit amid the rollout 
of the 2012 Passat at the 2011 North Ameri-
can International Auto Show. She’s bright; 
she understands the intricacies of carmaker 
and lawmakers. Her skills helped VW lever-
age incentives and other public funds for its U.S. 
plant.  

Perhaps her most awkward moment came after 
VW’s diesel crisis broke. Before the scandal, she ar-
gued VW’s case for diesels as a means of cutting 
emissions and our reliance on foreign sourced 
oil/fuel. VW got some incentives.  

After VW revealed the deception, she worked with 
the same people whom she pitched the virtues of 
clean diesel in order make amends. Yes, she’s a VW 
rep but also one who knows how lawmakers tick. 

Mark Gillies, VW’s PR guru, says working from 
home is a lot like free-
lancing for automotive 
publications. It requires 
discipline and an under-
standing wife. He was an 
automotive writer before 
VW tapped him for prod-
uct communications. His 
wife must endure end-
less conference calls.  

The bigger deal, how-
ever, is cash burn. Make 
that an inferno. Carmak-
ers run through lots of 
money when business is 

normal. Now that car production and sales 
have tanked as a direct response to new 
health guidelines, which led to supplier and 
VW factory shutdowns, massive economic dis-
ruptions worldwide and a sharp slump in ve-
hicle sales, you need money. VW, says 
Automotive News, has more monetary reserves 
than other major carmakers, yet this is a crisis 
like no other. Gillies says VW makes him feel 

fortunate because he’s paid to work at home.  
VWoA’s public response to the pandemic has shape. 

Its parent company’s all-important Chinese opera-
tions got slammed during the beginning of this emer-
gency, European operations later cut back and plant 
shutdowns worldwide are the norm.  

We know how VWoA’s dealers and consumers fare. 
uTURN TO PAGE 27
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Pay no attention to the man behind the camera. 

Schneider



Small Talk
VW + Audi at a glance

CORONAVIRUS 
 “AN OBLIGATION”:   Scott Keough, 
CEO and president of the Volkswa-
gen Group of America, distributed 
an 800-word email to customers 
and associates outlining efforts the 
company is making during the  
coronavirus crisis. “I think a com-
pany has an obligation to its em-
ployees and communities as much 
as it does its shareholders,” he 
wrote. “I also know the people 
who work in this company, and I 
know that we’ll need as many of 
them as possible, if we’re to come 
out on the other side of this storm 
more than just viable.” Among the 
moves VW is making is help to 
customers impacted financially by 
the crisis.   
 PPE PRODUCTION:  Volkswagen and 
its supplier for seating and interior 
components, Faurecia, are shifting 

production at Faurecia’s plant in 
Mexico to produce personal pro-
tection equipment for New York 
City hospitals, which have been 
overwhelmed by the outbreak. 
Faurecia planned to produce 
250,000 masks and 50,000 gowns 
a week to bolster the fight.  
 PROFIT PLUMMETS:  In fallout over 
the pandemic, the Volkswagen 
Group experienced an 81% drop 
in first-quarter operating profit, 
prompting officials to acknowl-
edge that the full year outlooks 
“can no longer be achieved.” 

 BATTERY POWER:  In the argument 
over propulsion — battery vs. hy-
drogren — VW has made it offi-
cial: It’s going with the 
battery-electric model, citing bet-
ter efficiency. Though hydrogen 

NEW & IMPROVED

EV NEWS
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  2022 TIGUAN:   VW is offering a 
tease of the updated Tiguan, a re-
fresh slated to launch in the U.S. 
sometime next year for the 2022 
model year. Expect a new infotain-
ment system and other tech fea-
tures. More powerful engine 
options are being considered for 
the U.S. market. The refresh will include a redesigned steering wheel 
and VW’s newer MIB3 infotainment system, offering crisper graphics 
and the updated Car-Net features. The European-spec version is ex-
pected to be revealed this summer.   

fuel cells have quicker refueling 
times and more range, VW be-
lieves battery-electric cars will 
soon be able to match the range of 
fuel-cell models and provide lower 
ownership costs. Honda, Hyundai 
and Toyota remain staunch advo-
cates of hydrogen fuel cell tech-
nology. 
 PARKED AND WAITING:   Thousands 
of VW ID.3 models have been 
spotted in parking lots in Ger-
many, a sign that the company is 
stockpiling the new compact EV 
while it sorts out software issues, 
according to reports. VW is said to 
be reworking the software archi-
tecture of the ID.3, the first VW 
vehicle capable of over-the-air 
software updates. August is re-
ported to be ID.3’s targeted roll-
out date for Europe. 

 CROSS-COUNTRY SPRINT:  A 2019 
Audi A8 L sedan with extra fuel 
tanks in the trunk averaged more 
than 100 mph in April over nearly 
3,000 miles of the nation’s un-
crowded highway system and ar-
rived in Redondo Beach, Calif., 
less than 27 hours later. That eas-
ily broke the record for driving 
from New York to Los Angeles, a 
sprint known as the Cannonball 
Run. The three-person crew has so 
far remained anonymous. 

SPEED



Retro Autoist
From the VWCA archives 

VW AUTOIST        5

☯

 MAY/JUNE 2010:  VW unveiled the revised Phaeton at the 
Beijing Motor Show this spring. The new model features 
a new face, comprising 
a pair of bi-xenon 
headlight units 
complete with LED 
running lights and 
a new grille featur-
ing two pronounced 
horizontal bars. More impor-
tantly, VW says the climate control sys-
tems, aerodynamics, brakes, suspension, steering and 
even wipers have been designed to cope with speeds far 
exceeding the norm of 0-155 mph.   

 MAY/JUNE 2000:  VW introduced its second-
generation minivan, the Sharan, at the 
Geneva Auto Show, five years after 
its debut in Europe. Designers 
have integrated the Sharan 
into the current brand design 
line, in effect morphing the 
Passat design into the sleek 
look the Sharan now exhibits. 
VW has ruled out sending the Sharan 
to North America because of cost considerations.      

 MAY/JUNE 1990:  VW is tinkering with the idea of build-
ing a contemporary Karmann Ghia convertible, an off-
shoot of Mazda’s wildly successful Miata. Car and Driver 
reports that the car is based on the VW Cabriolet plat-
form while using many styling cues from the original 
Ghia. If the car goes into production, the two-seater will 
replace the existing VW Cabrio in late 1991 and carry a 

sticker price of around $15,000. Postscript: It never hap-
pened, possibly because of cost; $15,000 is the equivalent 
of nearly $30,000 in today’s dollars.  
 MAY/JUNE 1990:  VW and Audi have announced plans for 
high-tech turbodiesels in their passenger car lines. The 
new engines rely on highly refined production 
processes, along with turbochargers to reduce the tradi-
tional, foul-smelling diesel byproduct.  

 MAY/JUNE 1980:  The VWCA’s annual tour of Mexico cov-
ered 2,500 miles from Nov. 12 to Dec. 1, 1979, with 18 
members and their guests. They came from Arkansas, 
Florida, Georgia, Missouri, Ohio, Pennsylvania, Ten-
nessee and Winnipeg, Canada. We stuck together in six 
cars — four of which were Volkswagens. Several in the 
group were making return visits.   

 MAY 1970:  Slots are still available for the club’s 
month-long excursion to Germany this summer. We 
are not chartering the entire plane, but we do have 

90 choice seats reserved. Children 2-11 will pay half 
fare. You can order a new VW and have it waiting for 
you at the airport in Cologne. We will give you full assis-
tance in shipping your car home when your flight de-
parts from Hamburg.  

 JUNE 1960:  A cargo of 885 Volkswagen sedans, trucks 
and station wagons arrived in the Port of Toledo (Ohio) 
recently via St. Lawrence Seaway, inaugurating the auto 
manufacturer’s regular use of Toledo as an inland port of 
entry. C.H. Hahn, vice president and general manager of 
VW of America, said Toledo’s use as a deep-water port 
will effect savings of about $20 (about $175 in today’s 
money) to future VW buyers in Ohio and Kentucky. 

10 YEARS AGO

40 YEARS AGO

50 YEARS AGO

60 YEARS AGO

20 YEARS AGO

30 YEARS AGO
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ELLA’S  
FAVORITE RIDE

A ’78 Bus and a Golden Retriever rescue 
each battled health issues and became  

memorable road trip pals 

By Don Capestrain *cappy@neo.rr.com

T
he trouble began a 
long while ago, with a 
hydraulic valve lifter 
that would often bleed 
down overnight while 

our 1978 Westfalia Camper 
Bus, known as the Tortoise, 
slept in the garage. The result 
was a horrible hammering 
sound from the engine for the 
first 10 or 15 minutes of driving 
until the lifter pumped its oil 
reservoir full again.  

The rebuilt engine had only 
20,000 miles or so and had 
been given frequent oil and fil-
ter changes, so I wasn’t con-
cerned about dirt, sludge or 
wear being the problem. The 
valve lifter itself had to be de-
fective. The fix seemed simple – 
figure out which valve lifter 
was the culprit and replace it, 
an easy repair on a Type 4 en-
gine. That’s exactly what I did, 
and all seemed well. 

I’m not exactly sure how 
many months or miles passed 
by without incident, but one 
day I noticed a new ticking 
noise from the valvetrain on the 
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same side of the engine as the new lifter. It was a 
soft sound, not nearly so severe as a lifter that had 
bled down, but it didn’t go away no matter how 
long the Bus was driven.  

Although hydraulic valve lifters do not require 
periodic adjustments, they do have to be set when 
they are initially installed. This is to position the 
plunger inside the lifter near the center of its 
stroke, thus allowing it enough range of motion in 
either direction to self-adjust as needed. To set the 
valves, the adjustment screw is gently turned in 
until all mechanical lash is removed, and then 
turned in another 1½ to 2 turns to set the plunger 
in position. (Lash — the clearance between the tip 
of the rocker arm and valve stem tip — is a deli-
cate balancing act between an engine’s durability 
and maximum power.) 

Despite no requirement for periodic adjustments, 
it’s recommended that the lifter settings be 
checked occasionally to assure no unusual wear 
has occurred in the valve train. This requires keep-
ing a record of the exact number of turns of the ad-
justment screw made during the initial setting and 
comparing that to the exact number of turns re-
quired to unscrew the adjuster until there is lash in 
the system again. 

I checked all the lifter settings and found that the 
new lifter adjustment 
screw only required a lit-
tle over one turn out 
until lash appeared. My 
initial setting was 1½ 
turns. This was a clear 
message from my engine 
that I missed, probably 
because I didn’t want to 
believe it. I rationalized 
that maybe I didn’t really 
pay careful attention to 
the number of turns of 
the screw when I did the 
initial setting. I reset all 
the lifters to 1¾ turns, 
and the noise went away. 
Problem solved! 

A wonderful dog with a troubled past 
Ella was a beautiful Golden Retriever mix that we 

adopted from the Cleveland-based rescue group 
Golden Retrievers In Need (GRIN) in April 2016. She 
was found as a stray and was said to be around 3 
years old when we adopted her. Although it was 
clear that she was, at best, not properly socialized, or 
at worst, abused in her past life, she was a wonderful 
dog. We did our best to be sure we gave her love, 
gentleness and consistency. In our home, she blos-
somed. Ella and I especially connected in a “boy and 
his dog” sort of way, more than I had with any other 
dog I’ve owned.  

Every day — sun, rain, snow, or shine — I loaded 
Ella into the car for a trip to one of our local parks 
for a long walk. She savored her walks and she » 

uTHE AUTHOR:  Don 
Capestrain, shown with his 
beloved Golden Retriever 
Ella, wrote predominantly 
about VW’s New Beetle 
for the AUTOIST from 2000 
to 2010. 

The job of any valve lifter, hydraulic or otherwise, is to be part of the  

mechanical chain that opens (and closes) the engine valves. Its crowned cam 

face (at the bottom of the illustration) is pushed up by a camshaft lobe. That 

motion is translated to the pushrod (at the top). The pushrod is connected 

(via the rocker arm) to the valve in the cylinder head. A hydraulic valve lifter 

is a nifty piece of complex engineering and precise machining. An ordinary 

“solid lifter” is just that, a solid piece of steel in the valvetrain. It cannot 

change its length as the engine expands and contracts with heat, nor as the 

engine wears, so the valve must be manually adjusted periodically to main-

tain an appropriate amount of “lash.” All the pieces inside the hydraulic lifter 

work together to become a pressurized, “self-adjusting” device that changes 

its length as conditions change. It eliminates periodic, manual valve lash  

adjustments.
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ELLA

Every day — sun, rain, 

snow, or shine — I 

loaded Ella into the car 

for a trip to one of our 

local parks for a long 

walk. She savored her 

walks and she LOVED 

car rides, especially 

those in the Tortoise. 

“
LOVED car rides, especially those in the Tortoise. She 
would eagerly jump in through the sliding door and 
seat herself on the end of the rear bench, where she 
had a panoramic view of the world going by from the 
large side windows. She sat nearly motionless as we 
drove, gazing out the window, sometimes moving 
across the seat to look out the other side of the Bus. 
You can imagine the attention other motorists gave 
the combination of a shiny sage-green VW Bus with a 
beautiful Golden Retriever in the rear side window! 

Around Thanksgiving of 2018, we noticed a small 
lump on Ella’s rear leg that was growing rapidly. It 
was diagnosed as cancerous, and she had surgery at 
a specialty veterinary hospital in early December to 

remove it. By that time, it was several inches long. 
The surgeon reported that the tumor was well con-
tained and that no additional treatment was recom-
mended. As with resetting Tortoise’s valve lifter 
adjustments, I thought the surgery would be the end 
of trouble. But it was not to be. 

One evening in late December, Ella was lying on 
her back on the sofa next to me for a belly rub. While 
doing so, I was horrified to discover a new small 
lump in her groin area. At a New Year’s Eve appoint-
ment with the veterinarian, our beautiful Ella was di-
agnosed with lymphoma. 

For dogs, lymphoma is a death sentence. Expensive 
weekly chemotherapy treatments over a period of 
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several months can 
buy time, but in the 
end, the cancer al-
ways comes back. 
Ella hated the vet’s 
office. Despite her 
loving disposition 
with us, we had to 
muzzle her for vet-
erinary appoint-
ments. Given the 
stress we had already 
put her through with 
the surgery and its 
recovery, not to men-
tion the expense, we 
made the heartbreak-
ing decision to forgo 
chemotherapy and 
treat the cancer with 
oral prednisone and 
a few injections of a 
cancer-inhibiting drug called Elspar. The prognosis 
was 3-6 months.  

I committed myself to making sure that every day 
Ella had left was a good day. For the first few 
months, she seemed perfectly healthy and happy. As 

the days got 
warmer, some-
times we’d arrive 
at the park for a 
walk and she’d 
only wander a 
short distance be-
fore wanting to 
go back to the 
Bus. On those 
days, we’d spend 
time driving in-
stead of walking, 
making short vis-
its to two or 
three different 
parks for a short 
stroll at each. 

The months rolled on, and Ella rolled with them, de-
fying the prognosis. Some days we fooled ourselves 
into thinking that 
after all she’d been 
through, somehow, 
she’d beat this 
thing. Of course, 
that was wishful 
thinking. 

 
Bus balks 

In early Septem-
ber, Ella and I were 
still driving to the 
parks daily for 
walks. It was on one 
of those trips that 
the valvetrain tick-
ing noise began 
again. This time, I discovered that the original set-
ting of 1¾ turns on the new lifter was completely 
gone. Without backing out the screw at all, there 
was lash in the system. Something was clearly » 

The hydraulic valve lifter failed for two rea-

sons. Not only did it become too short, but it 

wore down so far that a hole opened into the 

pressure chamber (see illustration, Page 7). 

This meant that the lifter could not hold the 

oil pressure needed to self-adjust.

A normal valve lifter on the right com-

pared to the worn valve lifter on the left. 

The lifter was not long enough to do its 

job of opening the valve because so much 

solid steel was worn away.  

One of the worst days of my life  

was the day we decided Oct. 9, 

2019, would be Ella’s last. “
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amiss. I needed to remove that “new” lifter for an in-
spection.  

It wouldn’t come out.  
It slid a short distance down its bore and then hit a 

hard stop. This was not right. What was going on? I 
consulted the experts on the Itinerant Air-Cooled in-
ternet forum. Their diagnosis was that the valve lifter 
was being worn away by the camshaft lobe. That ex-
plained why the lifter adjustment had “lost” turns of 
the adjustment screw. As the lifter got shorter, its 
plunger shifted to keep the lash out of the system, 
until it could move no farther. In addition, the face of 
the lifter was being “mushroomed” as it wore away. 
This prevented it from being removed as it would not 
fit into its bore in the crankcase anymore. The only 
way to remove it now was to pull the engine and 
split open the crankcase. 

My thoughts turned to Ella’s daily rides and walks. 
Did I need to take the Bus off the road immediately, 
or could I keep driving it? The consensus was that  
the damage was done, and the engine had to be torn 
down. But, as long as it ran well, there was no rea-
son to stop driving it – if I was prepared for the even-
tuality that the lifter would wear to the point that it 
could not open its valve and the engine would then 
be running on only three cylinders. I decided I would 
continue to drive it, but ONLY to transport Ella to 
and from our walks. 

 
When should the suffering end? 

We had frequent conversations with our veterinary 
oncologist regarding Ella’s lymphoma. As September 
progressed, we knew it would not be long until a 
very difficult decision would need to be made. The 
consistent advice we received was that we would for-
ever regret waiting too long to end her suffering. 
After all, we knew where this was going. 

In early October, her downhill slide began in 
earnest. My wife had been out of town for a few 
days, and when she returned home, she clearly saw 
how much Ella’s condition had degraded. One of the 
worst days of my life was the day we decided Oct. 9, 
2019, would be Ella’s last. 

It was a beautiful, warm, sunny fall day. I had 
booked a half day of vacation to spend the afternoon 
with Ella, visiting parks by VW Bus, of course. I 
opened the sliding door of the Tortoise. By then, Ella 
was hesitant to make the jump up to enter. I patted 
the floor, giving her the confidence to go for it, and 
she did, and then continued up onto the seat. I knew 
she would not walk far, so we drove to one of the 
more distant lake parks we liked, to have a long 
drive instead. She enjoyed the ride as always and 
spent a long time wandering the beach, enjoying the 
weather and the smells, without having to walk too 
far. All too soon, it was time to go home. The plan 
was for her to enjoy a last meal and have time with 
my wife until it was time for one last ride in the Tor-
toise. 

The drive home from the park was uneventful, 
until we stopped at a traffic light about a mile from 
home. As we waited for the light to change, the 
happy sound of an idling air-cooled VW engine was 
replaced by the hammering of a failed valve lifter. A 
blip of the throttle confirmed that only three cylin-
ders were now participating in the symphony of in-
ternal combustion. Luckily, with less than a mile to 
go at low speeds, we limped home successfully. But 
that would be all — the Tortoise would not be pro-
viding that final ride for Ella. 

 
Bus is no spiritual entity … or is it?  

As much as I love the Tortoise, and despite all the 
Herbie movies, I know it’s nothing more than a col-
lection of mechanical parts performing a task. It’s a 
machine, not a sentient being, or a spiritual entity. 
But the timing of its failure seemed more than coinci-
dental. Did it somehow “know” what the outcome of 
that last drive would be, and decide that it didn’t 
want to participate?  

Many of its mechanical parts are now spread all 
over my basement workshop, awaiting reassembly as 
an engine after some additional replacement parts ar-
rive. I’m looking forward to rebuilding the soul of the 
Tortoise with my own hands, with all the love and 
care I can impart, in loving memory of Ella. VWCA

ELLA
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Fox Valley Volkswagen salesman Leonard Sfondouris, left, speaks with Talia Berman, a nurse at 

Ann and Robert H. Lurie Children's Hospital in Chicago, on April 10 after 11 loaner vehicles were 

delivered to nurses for a month during the coronavirus pandemic. Inset: Emir Abinion and his 

daughter, Gabi Abinion. 

E
leven nurses at a Chicago children’s hospital 
were granted free loaner VWs in April to use for 
30 days so they could avoid relying on public 

transportation and increase their risk of COVID-19 
exposure.  

Emir Abinion, owner of Fox Valley Volkswagen lo-
cations in the Chicago suburbs of St. Charles and 
Schaumburg, made the offer. Fox Valley is a sponsor 
of the AUTOIST’S Friend of Our Club program and a 
supporter of a VWCA affiliate club, the Northeast Illi-
nois VW Association.  

“Whether they fight coronavirus or fight pediatric 
cancer, we’re all in this together,” Abinion told the 
Daily Herald, a Chicago area newspaper that re-
ported the story.  

Abinion credited his daughter, Gabi Abinion, a gen-
eral manager at the dealership, for the suggestion 
during a staff meeting to discuss ways to help during 
the worldwide coronavirus pandemic.  

The dealership typically has 60 loaner vehicles for 
customers having their own vehicles serviced, but the 
loaners have mostly remained parked because of a 
severe reduction in service during a stay-at-home 

order in place in Illinois.  
Stacey Sutter, co-founder and president of Cal’s 

Angels, a nonprofit that supports families of cancer 
patients, helped the dealership to find nurses work-
ing on the Ann and Robert H. Lurie Children’s Hospi-
tal’s pediatric oncology floor. 

Emir Abinion said the nurses had been getting to 
work by taking public transportation, walking or rid-
ing a bike. 

“We’re going to get through this and we’re going to 
get through this with our first responders leading the 
way,” he told the Daily Herald. “They’re serving some 
really fragile patients — kids going through cancer 
and their immune systems are compromised.” 

Each loaner vehicle was sanitized and had a full 
tank of gas and a monthly insurance card provided 
by the dealership, Abinion said. 

“Our employees are so pumped to be able to do 
this,” he said. “We will help where ever we can." 

Abinion said he hoped other suburban car dealer-
ships would offer free loaner vehicles to health care 
workers in need. VWCA

VWCA 
SUPPORTER 
MAKES 
NEW  
FRIENDS 
Amid pandemic, Chicago 

nurses get access to free 

VW loaner cars
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V
W doesn’t install computer 
chips known as Vehicle 
Miles Traveled in its cars, 

says Anna Schneider. She should 
know; she heads VWoA’s govern-
ment relations. And Schneider ar-
gues the government isn’t 
snooping on your vehicle. Yet, 
there’s a lot of buzz regarding the 
mining of your car’s data. Plus, the 
FCC’s assignment of Industrial, 
Scientific and Medical frequency 
bands (ISM) for uses such as radi-
olocation probably sounds like something from the 
George Orwell’s “1984.” Let’s see what’s caused the 
rhubarb.  

Heath Hansen’s University of Utah thesis proposal 
from 2015 and other published papers explore VMT 
research and trial studies. Iowa, Minnesota, Oregon 
and Nevada have studied VMT. Hansen examines 

four specific VMT pilots focusing 
on their advantages and disadvan-
tages. Security is one criterion — 
the first one. I won’t explore the 
trucking industry. Later, I’ll consult 
VW’s head of connected mobility 
services: Frank Weith. He’ll explain 
how VW’s Car-Net handles driving 
data and how insurance compa-
nies and cellphone providers track 
vehicle use. (Learn more at car-
net.vw.com.) 

We’re in the midst of a highway 
funding crisis, compounded by the lockdown of the 
economy caused by the coronavirus. Transportation 
budgets for road maintenance and construction cost 
outpace revenue. One factor is the flawed nature of 
gasoline taxes, which supply the majority of funds for 
the nation’s surface transport system. These taxes are 
relatively easy to collect because the federal govern-

DATA 
MINING
What do our VWs know 

about us and whom  

are they telling? 
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ment levies them on about 
1,400 distributors at the 
time fuel is removed from 
bulk terminals. These costs 
are passed on to retailers, 
who pass them on to mo-
torists at the pump. The 
cost of administering the 
gas tax is low, evasion is 
slight and these taxes im-
pose a small burden on the 
public — nearly everyone 
who drives pays them.  

While these fees pro-
duced steady revenue, 
higher Corporate Average 
Fuel Economy standards set by the Obama adminis-
tration mean gas consumption might decrease by 20 
percent, though the Trump administration wants to 
loosen those standards. 

In 1956, the average car’s fuel economy was 14.4 
mpg, whereas in 2014 it more than doubled to 31.5. 
Finally, gas taxes aren’t accurate user fees. Some 
roadways cost more than others, gas might be pur-
chased in one state but the car driven in another, and 
the emergence of hybrid and electric vehicles means 
some drivers pay little if anything for their road use.  

State and federal policy makers see mileage-based 
user fees (MBUFs) or VMT as a potential gas-tax re-
placement. Great, but I bet they’ll never ax fuel 
taxes. MBUF’s advantage is simple: It’s fairer; all 
drivers pay for their actual road use. And it could be 
transparent and serve as a true road user fee. Mo-
torists will know ahead of time what they’ll pay for 
certain routes and shift their vehicle use according. 
This notion is optimistic. Ride sharing services, for 
example, expected people to pick less expensive shar-
ing vs. solo rides. Soon, we learned riders would 
rather hail an Uber without other riders. Vehicle con-
gestion increased despite fewer car-driving com-
muters. More ride sharing vehicles replaced them.  

At least 13 states considered proposals to study or 
establish VMT fees. Two different federal transporta-
tion commissions researched solutions to highway 
funding, and a congressman sponsored legislation to 

establish a national VMT pilot study.  
Extensive public outreach is necessary in order to 

educate and earn widespread support for a VMT tax. 
Oregon executed an extensive media campaign. One 
concern is privacy. Most proposals require a vehicle-
installed device, such as a global positioning system. 
It monitors travel and calculates fees. Americans are 
leery of government tracking their communications 
and, likewise, their transportation. Surprisingly, most 
pilot studies do not send location data to government 
agencies when collecting VMT fees.  

Yet, many participants wanted more info about 
where their vehicles were driven. Others are con-
cerned that rural motorists might pay more. This 
concern is overstated, experts say. They say data 
show rural drivers often see their costs drop. Why? 
Gas taxes are more expensive for this group because 
most drive vehicles with poorer fuel economy vs. 
urban drivers. 

 
Back to the future 

Before the era of digital vehicle control systems, 
other numbers rolled on little wheels registering how 
many miles you traveled. Yep, your odometer is a 
VMT device. Early proposals for VMTs targeted 
odometers as data, but collecting it was inconven-
ient. States need inspection programs. Chances are 
odometers don’t scare you. Yet, an odometer is the 
building block of a much bigger data-harvesting op-
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DATA
eration. 

Researchers rated RMT proposals. The 
top criterion is privacy protection. It should 
restrict the government's access to vehicle 
tracking, allow drivers or the private sector 
to control this information and insure se-
cure data transmission. Other criteria are 
reliability, user friendliness, fraud and cost 
effectiveness.  

The University of Iowa’s Public Policy 
Center developed a Mileage-Based Road 
User Charge system with 2,650 volunteers 
from 12 states. It was the first conducted 
on a nationwide scale. Vehicles outfitted 
with an onboard computer equipped with a 
GPS receiver identified different taxing ju-
risdictions. The OBC didn’t transmit or 
store any GPS coordinates or data used to determine 
vehicle location other than the jurisdiction in which 
they traveled. This system relied on cellular commu-
nications — standard commercial cellular data ser-
vicers — to transmit mileage charges to an 
operations center.  

Minnesota tested a Road User Fee concept in the 
Twin Cities in 2011-12. This setup used existing 
smartphones equipped with standard GPS capabili-
ties. An app calculated, stored and then transmitted 
data for VMT fees. A vehicle identification module 
connected to the car’s on-board diagnostic port 
(OBD-II). The user’s smartphone connected wire-
lessly to an identity manager. Local motor vehicle of-
fices periodically checked odometers in order to 
determine whether phones were accurately reporting 
mileage.  

Oregon’s Mile Fee Concept had 299 participants 
and two gas stations in Portland. To make it simple, 
this one relied on a pay-at-the-pump design, the 
same manner motorists use to pay fuel taxes. Each 
vehicle had an on-board unit with a small display 
screen, a GPS receiver, mileage counter and short-
range radio frequency antenna, which talked to re-
ceivers at gas pumps. The windshield-mounted 
screen showed the zone in which the motorist trav-

eled and the associated fee.  
Oregon conducted a second VMT study in 2012-

13. This Road Usage Charge program had 88 drivers 
from three states. The government established 
mileage fees and reporting options but allowed the 
private sector to develop and market technologies to 
meet those standards. The purpose was solving tech-
nological unreliability problems during the first study 
— such as vehicle-to-pump connectivity. Other im-
provements included collecting fees from EV drivers 
and cutting fraud. In the first study, hybrid drivers, 
for example, disabled their units in order to pay the 
probably lower-cost default gas tax.  

Due to the RUC’s success, Oregon’s Legislature en-
acted it into law in July 2013. Implementation began 
in 2015 with 5,000 volunteers. Drivers pick from a 
number of plans. They select how much personal 
data they share and with whom. Drivers can use GPS 
technology or skip it. 

 
VW’s Car-Net role in the new technology  

Frank Weith, VW’s director of connected mobility 
services, discussed how VW’s Car-Net 2.0 works. He 
also explained the measures VW took to protect your 
privacy. Most 2020 model-year VWs have the new 
version of Car-Net, the service that connects users to 

Car-Net’s Hot Spot feature allows for use of connected phones and other devices. 
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their vehicles. The service has an updated mobile 
app, free Remote Access service for five years and 
other subscription options. Optional upgrades in-
clude $99-a-year for Safe & Secure, which includes 
vehicle crash notification, anti-theft alert and stolen 
vehicle location assistance.  

VW developed and embedded in its vehicles a 
module that carries VW’s licensed data. Weith says 
VW formed a joint venture in January with Aeris, an 
internet technology company, named Ventic LLC. The 
company will develop a robust platform intended to 
work more quickly and reliably than typical con-
sumer electronics. The module connects 
to 4G LTE cellphone service. It requires 
customer enrollment at the dealership 
to open an account accepting the five-
year plan. This security setup mirrors, 
Weith says, the banking industry’s 
methods of ID. It prevents a grand 
thief, say, from obtaining your VIN, in-
stalling the Car-Net app on his phone 
and accessing your vehicle’s data or 
unlocking its doors and starting your 
car.  

Currently you can pick from two 
carriers, Verizon or T-Mobile, and VW 
is working on adding more 
providers, Weith said. Verizon and T-
Mobile customers can add VW’s 
service to their accounts; others can 
set up a separate account, paid 
monthly.     

Weith describes the system as all 
VW and all in-house. Bosch handles the call center. 
You’ll be able to use the updated phone app to re-
motely lock and unlock a door, honk and flash lights, 
check last parked location and determine fuel level, 
mileage and door and window status.  

Parents can use the boundary alert to monitor how 
and where their brood drive the family auto. Weith 
says this isn’t laser-precise. It only notifies you if the 
vehicle is outside a boundary. With the last-parked 
location feature, those using the mobile app will 
need a PIN to enable it. You can assign a second dri-
ver’s phone to your vehicle, but you’re in charge of 

tracking your machine. 
You must file a police report to access a stolen ve-

hicle’s whereabouts. Filing a false police report is a 
felony. Thus, using the police and Car-Net to repos-
sess your stolen vehicle being driven away, say, dur-
ing a domestic spat, is a crime. And you cannot play 
private detective by tracking a cheating spouse be-
yond what the app allows. Likewise, by law, a court 
order is required to access your vehicle’s data. With 
that exception, your consent, Weith argues, is neces-
sary to examine your Car-Net app.  

Hyundai rep Michele Tinson confirms that tracking 
activation requires a police report, “and 
the feature is executed between the call 
center and police department.”  

A modem within the car transmits 
VW’s licensed data. It pulls vehicle info 
used to determine when you need an oil 
change. Drive View, if the customer re-
quests, supplies your insurance company 
with a driving score. It’s used for dis-
counts based on vehicle use. Allstate’s 
Drive Wise or Progressive’s Snapshot Mo-
bile App are two examples. Previously, 
you attached a dongle to the vehicle’s 
OBD II socket. Weith says insurance 
providers don’t share anything beyond 
what you permit.  

Tinson says Hyundai hasn’t yet launched 
a car-insurance component for its cars. 
“This will be powered by Blue Link, which 
used an embedded telematics unit to pro-
vide features like Remote Start, Remote 
Lock, Automatic Collision Notification and 

more,” she said. 
Let’s examine Remote Start. VW built into this sys-

tem several safety and security features. On the front 
end, either an Android or iOS device is required. 
Your phone’s security setup — fingerprint ID, face ID 
or PIN is required. And you’ll receive a PIN to start 
your vehicle via the phone app after you confirm it 
can be safely started.  

Many families will use Car-Net’s Wi-Fi hot spot. Up 
to four devices can connect to the vehicle’s data plan, 

uTURN TO PAGE 32
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P
eggy Olson, crafty copywriter in “Mad Men,” 
ran into a jam in the mid-1960s. Her task was 
difficult: find a breakthrough-the-clutter copy-

writer. In one episode, she rummages through a stack 
of candidate portfolios: they all looked like VW ads. 
The big offender put a roll of toilet paper where 
you’d expect a Beetle.  

Truth isn’t far from fiction. Johannes Leonardo, 
VW’s current creative agency, shamelessly poaches 
vintage VW themes. To wit: the TV spot for the new 
Atlas Cross Sport. It steals a page out of the Beetle 
playbook: knock conspicuous consumption — extoll 
the virtues of a low-priced car. This notion echoed 
throughout the 1960s, as VW pointed out in an en-
during feature — its inexpensive car wasn’t cheap. It 
was the prime rib of economy cars. VW warned: 
Don’t let the low price scare you off.  

VW’s new take is a film-style TV spot with Paul Gi-
amatti (“Sideways”) starring as an addled accountant 
who must rein in his client’s spendthrift ways. Kieran 
Culkin (“Succession”) plays the big spender. When 

Culkin tells Giamatti he bought a VW Cross Sport, his 
account is relieved — finally a sensible decision. This 
VW is an alternative to conspicuous consumption. 
But the moment of sanity abruptly ends; the account-
ant overhears his client’s location. The new Cross 
Sport is livery to a Las Vegas casino.  

 
Less school bus, more sports coupe   

Let’s begin with the elephant in the showroom — 
otherwise known as either an SUV or a crossover. 
Many are tall, mega-size station wagons with all-
wheel-drive. Few brands dare ignore this monster 
category. Porsche, Lamborghini, Bentley and Audi — 
all VW brands — offer high-and-mighty models of 
mobility. Some have astronomical MSRPs. I’ve driven 
hopped-up SUVs — a Dodge Durango SRT, an Alfa 
Romeo Stelvio and Maserati’s Levante. They’re po-
tent and some are amazingly fleet. Ironically, there’s 
a Peter Pan side to these testosterone-injected ma-
chines, the Stelvio, for instance, is lively, young and 
forever sleek. Take a spin in, say, in a Golf. It proves 

CROSS SPORT

FASHIONABLY AFFORDABLE?

By Cliff Leppke *leppke.cliff@gmail.com
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sensible motoring shoes and costs less to drive 
while responding to your feet and hands with 
balletic grace. In contrast, few 5,000-pound 
pachyderms-on-wheels behave like nimble 
pylon-dodging mice.  

Regardless, many think their ticket to high so-
ciety should look less like a school bus and 
more like a sports coupe. That’s where the 
Cross Sport comes in. It’s VW’s New York City 
TKTS booth to SUVs that jettison the third pew 
and some cargo space for a sexier silhouette.  

Cross Sport ads say it’s an astonishing value. 
It’s not. The base price is $31,565. That’s about 
average as far as new motor vehicles go. A well-
equipped one lists for $50,815. Wince. That’s a 
lot. My chief beef: the CS’s interior ambience is 
more Dollar Store than Neiman Marcus. Value, how-
ever, is relative. The stylish Audi Q8, which the Cross 
Sport apes, costs more than $75,000. You could pay 
much more for a Porsche Cayenne, Lamborghini Urus 
or Bentley Bentayga — just saying.  

Alas, the Cross Sport is a VW Atlas after a Lexus 
RX-style makeover. The vehicle from the B pillars for-
ward is all Atlas. From the C pillars back, the roof 
slopes. This look is popular. Lexus’ RX likely was the 
first to mine gold with the concept. Some might 
argue the shape recalls AMC’s Hornet Sportabout or 
the Eagle. 

The new rear angle cuts cargo room, but there’s 
plenty of you-haul-it space. Yet, before we explore its 
indoors, let’s examine the exterior and its chassis. 
Due to its wide stance, it looks sporty but sculpting 
doesn’t transform an Atlas into a Euro-themed racer. 
It’s an American-sized rig. 

Compared with a Golf, the 4,411-pound CS keels 
over when you twist the direction finder. But once it 
leans, it holds the line. Playful cornering induces 

Pirelli Scorpion 255/50X20-inch radial tire hiss, 
while the vehicle pushes wide. The CS tackles ex-
pressway cloverleafs competently and brakes are 
firm. Highway tracking in intense rain or side gusts is 
very good. The unique narrow-angle 276-hp V-6 mill 
and eight-speed automatic whisper. Plus, wind rush 
is hushed. Blocky side-view mirrors and tall hood dis-
courage darting through traffic.  

Thus, the CS isn’t truly sporty. It’s not a luxury ve-
hicle either. The steering wheel angle, driving posi-
tion and prosaic chassis aren’t carlike. VW must fix 
the driver-machine interface. For example, throttle 
tip response varies. Sometimes it’s creamy. Other 
times it lurches. In tandem with an auto-stop engine, 
which conserves fuel, some launches induce 
whiplash. Ride quality is civilized, but speed humps 
and cause the CS to hop.  

This VW’s playing card is interior room and com-
fort. It’s a family vehicle. The heated and chilled 
front power thrones are well stuffed. Between them 
is a carpeted stowage compartment. Door cubbies 

and spare tire well aren’t lined — a far 
less-expensive Golf SportWagen lines 
them. And the driver doesn’t get an over-
head grab handle; the Golf does.  

Heated rear-seat legroom is impressive, 
but you sit atop a non-sliding bench-like 
platform. Yet, VW eked out better than ex-

uTURN TO PAGE 30AMC Hornet Sportabout

Fold-flat seats enhance the rear cargo space of the Cross Sport.



 

RHODE ISLAND 
EAST PROVIDENCE: SCOTT VW, 777 TAUNTON AVE., 401-438-
5555 
WAKEFIELD: SPEEDCRAFT VW, 104 OLD TOWER HILL RD., 401-
783-3304 

SOUTH CAROLINA 
SPARTANBURG: VIC BAILEY VW, 2671 REIDVILLE ROAD, 864-585-
2492 

TEXAS 
AMARILLO: STREET VW OF AMARILLO, 8707 PILGRIM DR., 806-
350-8999, streetvw.com, P-20 A-20 L-20 AC 
ARLINGTON: RANDY HILEY VW OF ARLINGTON, 1400 TECH CEN-
TRE HWY., 817-575-6100, AC 
AUSTIN: CHARLES MAUND VW, 6900 BURNET RD., 512-458-
1111, P-10 A-10 L-10 

HOUSTON: ARCHER VW, 10400 SOUTHWEST FREEWAY, 713-272-
1700 
KILLEEN: AUTOMAX VW, 3301 E. CENTRAL TEXAS EXPY, 254-699-
2629, P-15 A-20 L-10 
SAN ANTONIO: NORTH PARK VW, 21315 W. INTERSTATE 10, 800-
611-0176, P-10 A-10 L-10 

UTAH 
SALT LAKE CITY: STRONG VW, 1070 S. MAIN ST., 801-596-2200, 
P-15 A-15 L-10 AC 

VIRGINIA 
ALEXANDRIA: ALEXANDRIA VW, 107 W. GLEBE RD., 703-684-
8888, alexandriavw.com, P-12.5 A-12.5 L-12.5 AC 
FAIRFAX: FAIRFAX IMPORTS, 11050 MAIN ST., 703-273-6700, P-
15 A-15 L-15 AC 
RICHMOND: WEST BROAD VW, 9001 W. BROAD ST., 804-270-
9000 
ROANOKE: FIRST TEAM VW, 6900 PETERS CREEK RD., 540-366-
4830 

STAUNTON: VALLEY VW, 314 LEE-JACKSON HWY., 540-213-6800 
VIENNA: STOHLMAN VW, 8433 LEESBURG PIKE, 703-893-2990 

WASHINGTON 
AUBURN: AUBURN VW, 3109 AUBURN WAY NORTH, 888-528-
5280 
BELLINGHAM: ROGER JOBS VW, 2200 IOWA ST., 360-734-5230 
KIRKLAND: VW OF KIRKLAND, 12612 NE 124TH ST., 415-898-
2500, P-10 A-10 L-10 ($200 MAX) 
SEATTLE: UNIVERSITY VW, 4724 ROOSEVELT WAY NE, 206-634-
3322, P-10 A-10 L-10 
SPOKANE VALLEY: AUTO NATION VW SPOKANE, 10006 E. 
SPRAGUE AVE., 509-892-2240 

WEST VIRGINIA 
SOUTH CHARLESTON: JOE HOLLAND VW, 210 MAC CORKLE AVE. 
SW, 304-744-1561, P-10 A-10 L-10 

WISCONSIN 
MADISON: ZIMBRICK VW OF MADISON, 1430 N. STOUGHTON 
ROAD, 608-241-5201, P-10 A-10 
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Dealers and businesses listed here are friends, and we hope you will patronize them whenever 

possible. They are soliciting your business and will do all they can to satisfy you. 

Several companies offer discounts to VWCA members showing valid membership cards. Dis-

counts are shown next to the dealer’s phone number. P-15, A-10, L-5 means a 15 percent dis-

count on parts, a 10 percent discount on accessories and a 5 percent discount on labor. AC 

means dealers service air-cooled VWs.  

Because service and parts advisers may not be familiar with the discount offered, it might 

be helpful to show a copy of the AUTOIST and VWCA membership card when  

requesting the discount.
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SUPPORT THE DEALERS  
WHO SUPPORT VWCA

CALIFORNIA 
BURLINGAME: AUDI BURLINGAME, 1010 CADILLAC WAY, 650-
348-0111 
ELK GROVE: ELK GROVE VW, 9776 W. STOCKTON BLVD., 916-405-
2650, P-10 A-10 L-1 

COLORADO 
FORT COLLINS: ED CARROLL MOTOR CO., 3003 S. COLLEGE AVE., 
970-226-3000, P-10 A-10 L-10 AC 

CONNECTICUT 
DANBURY: DANBURY VW, 29 SUGAR HOLLOW RD., 203-744-
5201, P-10 A-10 L-10 

FLORIDA 
JACKSONVILLE: VOLKSWAGEN OF ORANGE PARK, 7220 BLAND-
ING BLVD., 904-269-2603, P-10 A-10 L-10 AC 

INDIANA 
LAFAYETTE: MIKE RAISOR IMPORTS, 1701 SAGAMORE PKWY S, 
765-446-1849 

MICHIGAN 
FARMINGTON HILLS: SUBURBAN VW OF FARMINGTON HILLS, 
37911 GRAND RIVER, 248-471-0800, P-5 A-5 L-5 
KALAMAZOO: MAPLE HILL VW, 5622 W. MAIN ST., 269-342-6600 
MUSKEGON: VW OF MUSKEGON, 1860 E. STERNBERG RD., 231-
799-2886 

MISSOURI 
KANSAS CITY: MOLLE VW, 808 W. 103RD ST., 816-941-9500 

OHIO 
COLUMBUS: BYERS IMPORTS, 401 N. HAMILTON RD., 614-864-
5180, P-10 A-10 L-10 
DAYTON: WHITE-ALLEN EUROPEAN AUTO, 648 N. SPRINGBORO 
PIKE, 937-291-6000 

PENNSYLVANIA 
LEESPORT: AUDI READING, 2746 BERNVILLE ROAD (RT. 183), 
610-777-6500, AC 

WASHINGTON 
SEATTLE: UNIVERSITY VOLKSWAGEN, 4724 ROOSEVELT WAY NE, 
206-634-3322, P-10 A-10 L-10 

CANADA 
MARKHAM, ONTARIO: AUDI UPTOWN, 4080 HIGHWAY 7 EAST, 
905-513-8820, P-10 A-10 L-10 

ARIZONA 
PRESCOTT: PRESCOTT IMPORT CAR SERVICE, 710 RUTH ST., 928-

778-9305, L-5, INDEPENDENT SERVICE FACILITY 
CALIFORNIA 

PLACENTIA: MOORE PARTS SOURCE, mooreparts.com, 714-666-
6688, ONLINE-ONLY PARTS 
SANTA BARBARA: TOP SHOP AUTOMOTIVE, 177 S. PATTERSON 
AVE., 805-964-6554, topshopautosb.com, P-10 A-10 L-10 (NOT 
COMBINED WITH ANY OTHER OFFER), GENERAL AUTO REPAIR 
 

ILLINOIS 
EVERGREEN PARK: BEETLE CRAFT SPORT TUNING, 9535 S. PU-
LASKI RD., 708-422-7548, AC, REPAIR & RESTORATION 
OAK LAWN: G&H IMPORT AUTO PARTS, 9734 S. CICERO AVE., 
708-422-9272, PARTS & ACCESSORIES 

KENTUCKY 
LOUISVILLE: IMPORTDOKTOR, 1387 LEXINGTON RD., 502-584-
3511, importdoktor.com, AUTO REPAIR & BODY SHOP 

MASSACHUSETTS 
NORTH WEYMOUTH: MURPHY BROTHERS, 547 BRIDGE ST., 781-
335-5000, INDEPENDENT DEALER 

MICHIGAN 
MILLINGTON: BARNUM'S BUG BARN, 7693 VASSAR ROAD, 989-
871-9880, AC 
WATERFORD TOWNSHIP: MUNK'S MOTORS, 3080 W. HURON ST., 
248-681-8081, munks.com, AC, INDEPENDENT REPAIR SHOP 

NEW YORK 
WATERLOO: SELECT EUROCARS, 0685 WATERLOO-GENEVA RD., 
315-789-2200, P-10 A-10 L-10 AC, INDEPENDENT SPECIALIST IN 
VW & AUDI AUTOMOBILES 

WISCONSIN 
GLENDALE: MOFOCO ENTERPRISES, 4170 N. LYERLL AVE., 800-
558-8955, VW PERFORMANCE PARTS 

RHODE ISLAND 
SOUTH KINGSTOWN: M & T MANUFACTURING, 30 HOPKINS LANE, 
401-789-7720
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The Frontdriver
BY RICHARD G. VANTREUREN *rgvant@juno.com

Pop went the windshield 

N
o doubt to support all those electric cars coming, 
the local electric power co-ops are installing a 

massive new three-wire extension cord — excuse me, 
high-tension line — to connect our town to the grid 
to the south. (Why do we use the German-origin 
“high tension” instead of just high voltage, I wonder, 
perhaps to discourage people looking up Ohm’s Law 
and understanding how much energy we waste 
transporting it cross-country?)  

Anyway, the construction was across the street, 
and last month as we headed south we heard a loud 
crack, then noticed a tiny stone had embedded itself 
in our Eos’ windshield. They say don’t wait for re-
pair; indeed, by the time we’d returned home the 
stone had birthed and raised a 12-inch crack. Let’s 
not waste a photo on that ugly mess, or the two 
weeks it took for MetLife and the glass repair shop, 
Safelite, to agree on acquisition of an OEM wind-
shield (with rain sensor, etc.) and schedule a time 
where we could offer the car out of the weather with 

overhead clear. 
Their repairman appeared in his well-equipped van 

on time, and a purpose-built folding stand was 
erected for the replacement glass inspection.    

Then began the involved process of pulling the 
original. Carefully removing the wiper arms with a 
puller, and then the interior’s mirror support and sen-
sor package, there was also rain gutter plastic and a 
metal lower support to be removed. Some of us 
might have figured all that out, but removing a 
bonded glass is not much like just cutting the wind-
shield gaskets of old. (Even those occasionally re-
sulted in shattered glass.) The Safelite techs are 
equipped with an ingenious rig that suction-cups on 
the inside.  

A cutting cord is placed in the gap, then is drawn 
up all around. The cord cuts then through the entire 
bond as the tech ratchets its take-up reel. Freed with 
only a couple new cracks, the 11-year-old original 
was set aside, allowing the tech the unglamorous job 
of chiseling out all the factory glue.  

Anti-slip masking 
tape was applied 
topside at the ready. 
Then came another 
piece of kit (as the 
Brits say) not found 
in home tool boxes 
— a battery-pow-
ered caulking gun. 
With its steady pres-
sure squeezing an 
even bead, the tech 
laid a uniform-
height adhesive 
around the periph-
ery.  
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If that wasn’t enough to discourage one from try-
ing this at home, look at the photo of the suction cup 
supported swing-bar that’s adhered to the Eos’ side 
window. It was every bit as powerful as those we 
used to change window glass on the space shuttle. 

Sucking down 
an equally strong 
cup on the new 
glass, then pick-
ing it up with 
two lesser cups, 
the tech placed 
the swing bar 
into the side win-
dow support, se-
curing its hefty 
weight.  

Then, with pre-
cision an otherwise two-man team would be envi-
ous of, he swung the heavy glass evenly into place 

without any visible 
squeezeout. The upper 
tape is then stuck down to 
prevent it slipping as the 
glue cured.  Reinstallation 
of all the pieces — even 
the decade-old plastic ones 
— went off without a chip, 
split or crack. Neat — and 
per insurance regulations 
— no cost to the owner. A 
happy ending for one of 
those pitfalls life places in 
our path. VWCA

A cord cuts through the bond of the glass as the tech ratchets its take-

up reel positioned on the inside of the window. 

The heavy glass is swung into place. 

A suction cup supported swing-bar that’s 

adhered to the Eos’ side window.

A battery-powered caulking gun assures the periphery gets a uniform 

height of adhesive.  
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Casual Collector
BY STEVE MIERZ *CommonGear@aol.com

A more subtle, tasteful approach 

S
o, I mentioned last time that I ended up selling 
the mega-gnarly “Creeky,” the ’69 Bug, but I kept 

the those red wheels and mega-gnarly knobbies, be-
cause I really liked them and figured I still had a cou-
ple of cars to try them out on.  

Our ’70 Convertible Bug is a much more refined 
automobile, and I did end up trying out the knobbies 
on it, but they kind of went against the car’s charac-
ter, I felt. That experiment also kind of pointed out to 
me that the rear end of the car had the very slightest 
bit of suspension “sag.”  

I remembered at that point also that Creeky was 
the same way, and I coun-
tered it quickly and easily 
with a set of nice gas-
charged KYB shocks for 
the rear and felt they per-
formed very well. I still 
had the info on the exact 
part number handy in my 
Amazon “previous orders” 
file, and ordered another 
pair of KYB KG5529 Gas-
A-Just shocks ($32 each at 
the time I ordered them), 
pictured at right. I con-
firmed they’d fit (which I 
expected, because the ’69 and ’70 Bugs both had sim-
ilar-design double-jointed rear suspensions).  

The shocks came in and I set aside an hour or so 
on a weekend to install them. For the bottom ends of 
the shock absorbers, to install them in a ’69 or ’70 
Bug (and probably later air-cooled Bugs), I needed 
two small spacer sleeves. One of the sealed-box KYB 
shocks had them, one didn’t — so I still needed two 
more of those spacers.  

Here was a situation in which the super-automated 
Amazon online store was not quite equipped to han-
dle. I initially kept getting bumped to a KYB cus-
tomer service screen, which was out of order. 
Eventually, I was able to get into an online chat with 
an Amazon rep, who was able to help me out.  

Amazingly enough, Amazon’s only way to solve 
this issue was to ship me a complete duplicate set of 
two of the same KYB shocks, so that I could cannibal-
ize the two little spacers from one of the boxes, and 
then ship the two new, unused shocks back to Ama-
zon (one minus the two little spacers that I kept) 
with a prepaid mailing label. Seems kind of wasteful, 

but Amazon is so big that 
they need to keep things 
simple. If it means send-
ing a whole new set of 
shocks to a customer just 
because he needed two 
little spacers, then so be 
it.  

So, the new KYBs went 
on the ’70, and nicely lev-
eled out the rear end. At 
the same time, I took the 
gnarly knobbies off and in-
stalled another different 
set of those nice China-

repro 16x3.25 slotted Pre A slotted wheels that I had 
put together a few years earlier. But on that set, I had 
taken the time to install hubcap clips. (Those China 
wheels come without clips, but thankfully do have the 
holes for them, so all you need are some clips, some 
rivets and a clip dolly with which to support the clip in 
proper orientation while you pound the crap out of 
the shank end of the rivet from the back, to mush it 
down and effectively set the clip securely onto the 
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front of the wheel.) Then get powder-coated a nice 
lush rally wheel silver, with a clear coat on top of that. 
This meant that I could also run hub caps, to cover up 
the rather technical looking appearance of the four-to-
five bolt adapters (necessary to run a “wide five” bolt 
pattern wheel on a ’68 or later Type 1).  

This set of wheels also got some nice quality sporty 
car tires, Excelsior Stahl Sport Radials from Coker, in 
size 5.00R16 (which also required tubes). Their out-
side diameter is listed as 25 inches on the Coker web 
site — by comparison, the Deka 5.25x16 knobby tires 
are listed on the Coker site to be 27.8 inches in out-
side diameter! Big difference! 

The final touch, for the true Porsche look was a set 
of smooth, non-logo chrome hub caps— there are 
tons of decent looking repros of those out there, from 
the various “hot” VW catalogs, and I don’t even re-
member where I got mine, but they seem to fit fine 
and look great. The accompanying photo is from a 
little weekend pleasure drive in mid-March, out to 
the neighboring town of Guilford, Conn. 

 
In other news… 

As I’m writing this, spring’s official start is near. 
The weather in Connecticut seems to be slowly but 
surely getting more mild. It’s a nice, hopeful time of 
year. The bad news is, however, that the coronavirus 

is scaring every-
one, and many 
state governors 
(including Con-
necticut’s) are issu-
ing orders against 
public gatherings 
of certain sizes, in 
an attempt to con-
tain and/or mini-
mize the outbreak.  

As a byproduct 
of that, a lot of 
early season local 
antique car events 
are getting can-
celed, which is 
NOT COOL in my 

book! But I guess we have to take this health situa-
tion seriously, minimize its effect and then hopefully 
put it past us as quickly as possible. 

I also mentioned last time about Diane’s recently 
acquired ’65 Porsche, which manifested some engine 
maladies not long after she purchased it. (Beware 
unscrupulous sellers of antique cars — granted, with 
old cars, stuff happens, but when there are attempts 
to cover up issues, that takes it to a whole ’nother 
level).  

The good news is that the local experts who are 
handling the engine issues have been making diligent 
progress throughout the winter, and the engine is 
now going together nicely, so Diane may have a 
Porsche to drive again in the not-too-distant future.  

None of this is cheap, mind you, but she’s going to 
have one super-nice-driving, super-cool old Porsche 
to drive for years to come. Our kids are almost both 
out of the house now (our son’s been out in the 
working world for a few years now, and our daughter 
starts her new full-time job in another state this sum-
mer), and like the saying goes, “we’re not getting any 
younger.” 

So there you have it. Let’s pray for wisdom, protec-
tion and peace in the midst of this virus outbreak, 
and hopefully next time we talk, it’ll all be nothing 
more than a memory in the rearview mirror. VWCA

Steve’s trusty 1970 Bug Convertible, wearing its latest set of new sneakers, on a mild March weekend in Guilford, Conn.
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Virus puts a squeeze on activities    

W
e’ve always said that participation in local chap-
ter activities is a huge part of “enjoying your 

VW to the fullest.” It is the purpose of this column, 
therefore, to highlight these events and activities, 
give the planners and organizers a little recognition 
for their efforts and perhaps inspire other chapters to 
try some of the unique and fun ways we enjoy our 
VWs. 

If there is no local chapter in your area and you’d 
like to start one, contact our vice president at Volk-
stom@sbcglobal.net, or VWClub@aol.com. 

Here’s what some of the locals are up to of late:  
 BADGER FUNCLUB, MILWAUKEE:  It looks as if the Badger 
folks were able to get in their late-winter social 
events before the stay-at-home directive took full ef-
fect. The annual Memorial Day Weekend Campout is 
still on the calendar unless the order is extended. 
We’ll keep our fingers crossed. 
 CENTRAL FLORIDA VW CLUB, ORLANDO:  Central Florida’s 
April meeting was canceled due to the COVID-19 re-
strictions. Florida has been hit particularly hard by 
this pandemic, so we wish them well and hope they 
stay safe. 
 NORTHEAST ILLINOIS VOLKSWAGEN ASSOCIATION, LISLE:  
Already, three of NIVA’s spring 2020 events have 
been canceled due to the closing of the venues at 
which they were to have been held. BugFest 2020, 
one of NIVA’s two huge annual VW shows, is still on 
the calendar for mid-June. Let’s hope this situation is 
under control by then. 
 STATELINE VOLKS FOLKS, ROCKFORD, ILL.:  For the Volks 
Folks, the stay-at-home order means more time to 
work on your VW (and finally cleaning up your 
garage). “Social distancing” doesn’t mean total isola-
tion as long as there’s still email and Facebook to 
share your stories and tips. 

Post your photos of the projects you are working 
on during the pandemic on our Facebook page, face-
book.com/VWClubofAmerica, or send them to us at  
VWClub@aol.com and we’ll post them on our web-
site. 

Now more than ever, keep checking VWClub.org 
for the latest status of future events. You’ll always 
find the latest updates there – and even some events 
that were announced or rescheduled too late to make 
the AUTOIST publication schedule. Occasionally, pho-
tos and videos of these events appear live as they 
happen on our Facebook page. And if your local 
chapter is planning an event, contact us at 
VWClub.org and we’ll post it on our site. 

Finally, this column is in need of a member to com-
pile the activities of our local chapters and send them 
bimonthly to the AUTOIST editor. You’ll find it fun to 
learn about the clever and innovative events devel-
oped by our local chapters and share them with 
other members. If you’re the one, contact VWCA at 
VWClub@aol.com or directly to the AUTOIST editor at 
VWAutoist@mindspring.com. We’re waiting to hear 
from you!  VWCA

Local Volks
Activities of VWCA affiliates

A Beetle owned by Sean Powers, a Stateline Volks Folks member.
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Its health department-approved “Drive Bigger” kick-
off for the U.S. began with a partnership. VW and 
fabrics supplier Faurecia collaborated to make per-
sonal protective equipment — gowns and masks. The 
first batch shipped from a Mexico factory to New 
York City’s Javits Center.  

Meanwhile, VWoA and VW Credit rolled out a 
Community-Driven Promise 
program. It offers VW Credit 
customers loan deferrals, 
lease extensions and waives 
maturity fees. Qualified buy-
ers can delay first payments 
for 180 days, and zero per-
cent financing for up to 72 
months is available, too. 

The Chattanooga plant 
closed. Its 3D printers make 
face masks for Tennessee 
area medical workers. This 
program is similar to one launched in Europe. 

First quarter 2020 U.S. sales fell 42% during 
March. January through February sales were up 
9.4%.  

Audi North Shore near Milwaukee cut back hours. 
It practices social distancing, which seems like a ve-

hicle-shopping god-
send. Rep Paul Sklba 
says no more hand 
shaking or tete-a-tete 
negotiations. Thus, I 
browsed his low pres-
sure sales environ-
ment, as if I were in a 
tidy post-New Year’s 
Eve party room. At 
VW of Milwaukee 
North or Umansky, 
curtailed hours and 
limited customer ac-
cess are the new 
norm. No more cof-

fee/snack bar. Vehicles are locked. Kicking tires is 
permitted.  

Sklba says his dealership is open to service cars. 
One chief consumer concern is leasing — or the end 
of it. People want to know what to do when their 
leases end. He helps customers drop off their old 
rides or take new-car deliveries. Trade sources say 
dealers find fewer clients willing to sign the line for 

another spin. They’re uncer-
tain due to the economy, job 
status and the fact that many 
aren’t driving as much. Kids 
must stay at home, nights out 
are out and your office might 
be your kitchen.  

Bans on social gatherings 
affect motoring scribes, too. 
You might imagine that all we 
do is tickle keyboards and 
dial phones. But just as a VW 
club has meets, the places 

where we develop story ideas and locate our sources 
are events — whether major car show press days, 
clambakes called new vehicle launches (it was early 
March in Vancouver for VW’s Atlas Cross Sport) or re-
gional introductions to press associations such as the 
Midwest Automotive Media Association. Everything 
shifted into low gear for me too, as one press fleet 
vendor, the kind folks who send me loaners, which in 
turn become ink in the AUTOIST, closed down. VW, 
however, provided a Cross Sport just weeks after the 
Vancouver shindig (Page 16).  

I did some reconnaissance on marketing exec 
Chehab Saad’s Chicago sandbox — VW’s indoor Baja 
experience. Saad hit paydirt; 15,630 driving-age 
thrill-seekers took rides in a Cross Sport at the 2020 
Chicago Auto Show. Logistically, it was big with pro-
fessional drivers for each rig. Chehab came to VW 
last year via Kia and FCA. Both brands showcased ve-
hicles at consumer shows with indoor tracks.  

Milwaukee’s auto show ran its course shortly after 
Chicago’s. It’s a good place to chat with VW’s off-the-
record brand specialists. VW’s team of temporary » 

DRIVER’S SEAT
uFROM PAGE 3

Cliff Leppke, a regular AUTOIST contrib-

utor since 1993, has upgraded his 

wheels since getting his first car in 

the early ’60s. 

A heads-up to customers at a Umansky dealership in Milwau-

kee.  
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representatives re-
turn year after year. 
We don’t interact 
much during the 
Chicago’s shows 
press preview,  as 
that’s the PR team’s 
role. Yet, you get an 
idea  about what’s 
kicking and what’s 
not from their ob-
servations. For ex-
ample, VW no 
longer sprays Atlas’ 
Kurkuma yellow. Check the 2021 
Atlas’ front-view camera it moved 
upward and outward — now a pim-
ple. Audi, in contrast, integrates it.  

The show’s Streamline Moderne 
Futurliner exhibit was compelling. 
Part of GM’s Parade of Progress, 12 
Futurliners and their support vehicles 
toured the nation from coast to coast 
in the 1940s and 1950s. Custom built 
by GM, these mobile display vehicles 
showcased stereo sound, microwave 
ovens and jet engines.  

It took seven years and more than 
30 volunteers to restore this historic 
vehicle. It’s owned by the National 
Automotive and Truck Museum in 
Auburn, Indiana. The latter, of 
course, wants you to take a road trip 
to its vehicle museums. See fu-
turliner.org for more. Make a day of 
it. The landmark Auburn Cord Due-
senberg museum is nearby.  

VW started producing 2021 At-
lases in March only to pull up stakes 
after making 400 of them. The rea-
son: VW shut the Chattanooga plant 
to fight the spread of COVID-19. By 
this summer, VW plans a special 

Basecamp version similar the vehicle 
shown last year in New York. The 
pack, with textured fender flares and 
mesa-motif rocker panel covers, 
should set you back about $2,500. 
Optional rugged-looking wheels cost 
$1,000. This pack is part of a larger 
shift toward making the Atlas less 
like a big bus and more like an off-
road SUV.  

VW also says it pushed back pro-
duction of its new Golf-like ID.3 elec-
tric vehicle, which means the ID.4 for 
the USA won’t appear at your dealer 
this fall. The new Mexican-built 
smaller-than Tiguan SUV might ar-
rive in 2021 as a 2022 model.  

 
Last luncheons 

Alfa Romeo invited me to lunch in 
early March to sample its 2020 
Guilia and Stelvio. We met at the 
Iron Gate Motor Condo near 
Chicago. Alfa’s rep says the 2020 
Guilia and Stelvio have thoughtful 
updates. The infotainment systems, 
he says, work better — a good thing 
as my 2018 tester proved problem-
atic with blackouts and shutdowns. 

GM’s custom-built Futurliner at the Milwaukee Auto Show. 

DRIVER’S SEAT
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The brake/throttle system 
software is fine — my 
tester went into limp mode 
several times due to brake 
and throttle pedals tapped 
simultaneously. Brakes 
should override. And inte-
rior plastics such as the 
BMW-style shift lever felt 
like they belonged on a 
Hyundai Accent, not a 
$50,000 sports sedan. 

After the luncheon and 
presentation, I took a metallic-green over tan leather 
Guilia for a quick spin. The open-pore wood trim is 
Audi inviting. The zesty go-train moved me. It’s the 
Cinderella slipper of sports sedans. You sort of wear 
it into as if you were loafer-moccasin horned into the 
driver’s seat. The left front floor ramps downward to-
ward the go pedal. The leather-wrapped shift lever 
now feels right. There’s brio here. I love the way it 
moves. 

A month later, Hyundai hosted a virtual luncheon 
via Zoom on April 8. I fired up a PC, launched the 
Zoom app, camera and microphone and joined what 
looked like either the opening to ABC’s “Wide World 
of Sports,” the “Brady Bunch” or a department store’s 
security cam setup. Michele Tinson, Hyundai’s re-
gional rep, sent me and other participants deep-dish 
Chicago pizzas. I dined and while watching reps 
present the 2020 Sonata hybrid’s story. That’s Jerome 
Gregeois and me at the opening of this piece.  

Hyundai’s Scott Margason, who directs product 
planning, spoke while Tinson rolled through the 
PowerPoint “slides.” He or the slides covered the 
larger Zoom screen, while journalists who raised 
their virtual hands to talk appeared on the side 
panel. You unmuted your mic to speak. And like 
some pesky websites where pop-up boxes encourage 
you to chat, Mike Evanoff, another Hyundai pro, an-
swered messages typed by journalists.  

Margason focused on how engineers moved the 
battery and fuel tank under the rear seat so going hy-
brid no longer robs trunk space. In addition, Evanoff 
explained in my message query that besides moving 

weight inboard, or ahead 
of the rear axle line for im-
proved handling, there’s 
room for a spare tire. And 
a compact spare is stan-
dard on all but the entry 
Blue model, which gets a 
mobility kit. Why? Well the 
lighter Blue posts higher 
EPA fuel economy num-
bers. It’s worth bragging. 

According to Margason, 
33% of car buyers consider 

hybrids. Make that hybrid a plug-in model and con-
sideration falters (20%). He says people don’t under-
stand these cars. The public perceives the 
parsimonious battery range as the vehicle’s range, 
which isn’t the case. These machines operate like hy-
brids when the batteries are depleted. One gimmick 
that lets Hyundai claim more miles per gallon is the 
Sonata hybrid’s solar panel roof. It charges the car’s 
battery pack, which under ideal conditions means 
batteries are topped off without driving. Tinson says 
Hyundai chose a conventional automatic for a 
smooth driving experience.  

 
 Toilet paper and Car Marketing 101 

Gone shopping? Notice shortages of toilet paper 
and other goods? Think about it. The TP crisis might 
not represent sudden fondness for the stuff. Instead, 
it’s about distribution. Automakers face distribution 
logistics, too. When we examine material artifacts, 
we often focus or theorize consumer behavior. We 
often measure it by retail sales. This deflects atten-
tion from an under-considered factor: distribution — 
how things get from factories to sales points.  

It turns out there’s lots of TP, just not where the 
sun shines on its locus. Before the pandemic hit, re-
tail distribution of TP was amazingly lean — just in 
time. Oh, not for that stranded-on-the-commode rea-
son, but because production, shipping and retailing 
of this staple kept warehousing it to the minimum, as 
a means to eke out profits in a low-margin product.  

Yet, just as vehicle makers move metal through 
rental fleets and other means to best utilize their » 

A 2020 Alfa Romeo Guilia at Iron Gate Motor Condo. 
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production capacities, TP producers also move lots of 
product through other avenues — straight down the 
street to the place where you work, dine or recreate. 
When quarantine measures hit, lots of people, 
hmmm, how does one say this, no longer found relief 
away from home. Therefore, rolls of highly desired 
TP were in the wrong pipelines. They couldn’t be 
easily diverted to supermarkets. Therefore, we no-
ticed a shortage that in a sense wasn’t.  

This discussion likely strikes you as absurd. TP and 
autos aren’t similar commodities. Yet, the role of dis-
tribution in material culture matters. Remember the 
VW Type 3? The production and distribution of the 
vehicle, tells a story of enthusiasm and demand. In 
contrast, if we look at retail sales in the shadow of 
the Beetle, we see a relative failure — VW only made 
a bit more than 3 million during a 10-year span. Yet, 
Car and Driver whined that its readers went crazy for 
it, and Consumer Reports road-tested it twice in the 
years before it arrived in the States.  

What happened? Well, Wolfsburg simply couldn’t 
pump out enough Type 3s for the German market 
while assembling scores of export Bugs for Beetle-
hungry Americans. It added an extra shift but 
couldn’t meet demand. Therefore, VW built another 
Emden plant dedicated for U.S. export production. 
Once that facility was up to speed, VW moved for-
ward with plans to export the Fastback and Square-
back to the U.S., where they zoomed to No. 2 in 
imported car sales — ahead of Volvo, Toyota and 
Datsun — combined.  

Recently, FCA ran into a similar situation, in re-
verse. It overproduced vehicles its dealers didn’t 
want. The problem was less the vehicle and more 
about how FCA equipped them. Dealers didn’t want 
to finance and warehouse vehicles they believed you 
wouldn’t buy at prices that made profits. Notice hy-
brid vehicles? Few close-out models are made be-
cause dealers don’t want them; they’d need to sell 
scores of them to make money, whereas delivering 
fewer well-equipped ones is more profitable. On the 
other side, Hyundai’s virtual presentation claimed 
hybrid buyers tend to be better educated and wealth-
ier than non-hybrid owners. Which comes first? 
Both! VWCA 

 
 
 
 
 

pected comfort. The aft seatbacks reline or fold as 
flat as Kansas. The middle shoulder belt attaches to 
the seat itself. It’s out of the way when toting max 
cargo.  

Despite some decor niceties such as contrasting 
stitchwork and a well-padded steering wheel, you’d 
think the CS should wear a recycling logo. Acres of 
plastics, neither coated nor covered, just seem 
wrong; the Sport SEL Premium lists for $49,745. The 
rear door cards are hard plastic with a padded arm-
rest and stitched panel insert. No seamstress touched 
the dash pad. Its faux stitching makes a Toyota 
Corolla’s seem posh.  

Roadway illumination with VW’s smart LED head-
lights, which are also cornering lamps, is good. Night 
riders get a rotary control with pushbutton. It lets 
you tailor AWD modes for various surfaces or top-
pings. Just twist. Push it and you cycle through eco, 
normal, sport drive modes.  

Neatly tucked in the rear is a hitch receptacle. VW 
says you can tow 5,000 pounds of trailered stuff. Go 
SEL tester and you get lots of creature features — a 
slew of driver aids and techno gadgetry. The 360-de-
gree view camera system, with its inelegantly 
mounted front seer, aids parking or off-road maneu-
vers. Push the console’s view button and tap the 
eight-inch infotainment touchscreen to see views 
from all or one camera.  

When parking, you can let the CS twirl the leather-

CROSS SPORT
uFROM PAGE 17
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wrapped heated steering wheel. A 
pushbutton lets you select parallel or 
perpendicular parking. By default, it 
looks for right side big-enough gaps. 
Flipping the signal lever down tells 
the system to echo-locate spots on 
the left. When it’s ready, you follow 
the instructions, applying the go and 
slow pedals as directed. You must 
shift from drive to reverse as needed. 
While this setup works, it doesn’t 
center well.  

Adaptive cruise control regulates 
the vehicle-to-vehicle gap. I observed 
21.6 mpg overall; the EPA numbers 
are 16 city, 22 highway and 19 com-
bined sucking regular grade gas.  

VW’s Digital Cockpit uses a video 
display. It blacks out much of the 
screen, only illuminating the num-
bers and pseudo needles. It works 
well. It magnifies the digits near the 
pointer. So, it’s easy to interpret. VW, 
unhappily, jettisoned an instrument 
panel rheostat for a touchscreen 
menu. You cannot change brightness 
while driving. A steering wheel but-
ton alters instrument panel screens; 
an infotainment menu lets you recon-
figure it. I put a blue-moving arch for 
average and instant mpg inside the 
tachometer; while the speedometer’s 
center provided miles to empty with 
the vehicle’s speed in digits below.  

The Fender sound system kicks. A subwoofer re-
sides in the spare tire port. The one-shot speak-and-
address navigation system is tripped up by certain 
words and locations that don’t flummox a $24,000 
Hyundai.  

VW, however, scores points for improved vehicle 
connectivity. There are many USB ports, power out-
lets and a phone charging pad. Plus, you get a CD 
player in the glovebox and five years of transferable 
Car-Net, a telematic system that turns the vehicle 
into a Wi-Fi hotspot. You must pay for the data (see 

more in “Mining for Data,” on Page 12). The hands-
free tailgate opens after you swing your foot below 
the rear bumper.  

The Cross Sport costs slightly less with the stan-
dard turbocharged 235-hp four-cylinder mill. AWD 
is optional and the eight-speed automatic trans 
standard. If I were an accountant, I’d probably ad-
vise my client to chill. The CS consumes too much 
fuel and doesn’t deliver a European ambience. 
Costco shoppers, however, might find it roomy, 
comfy and techy. VWCA 

The exposed camera sits below the redesigned VW logo on the Cross Sport. 

Dashboard view of the 360-degree camera view. 
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letting parents and kids hook up their phones, gam-
ing devices or tablets much like they do at home via 
an internet provider.  

Application Programming Interface lets firms build 
other services. VW can partner with other outfits to 
provide vehicle-to-vehicle relationships. Many antici-
pate a day when V2V communication lets you or 
your car make decisions based on real-time driving 
data, for example instructing you to exit before a 
major traffic jam or offering safety alerts.  

Weith says Car-Net 2.0 offers great value. And it’s 
designed to be forward compatible. The app has a 
payment platform in which you can buy the Safe & 
Secure option through an e-commerce plan, much 
like you buy a data plan on a mobile platform. Ex-
pect a marketplace of services in the future. This 
turns your vehicle into a new kind of shopping cart. 

Key info: It’s illegal for the government to spy on 
your car’s data. A court order or police report is re-

quired to access private info. You’re in the data dri-
ver’s seat. The owner of a vehicle must enroll in serv-
ices at the dealer. You’re the one who gives VW 
permission to look at your machine’s operational 
data — handy for maintenance. VW protects your 
privacy by limiting what’s stored and how many de-
tails are revealed. VWCA 

DATA
uFROM PAGE 15



VW AUTOIST        33

☯

Club Store



CALIFORNIA: Michael Bianchino, Anaheim Hills; Anthony Traverso, 

Petaluma; Thomas Parke, San Francisco 

FLORIDA: James Gauspohl, Destin; Mark A. Tremblay, Leesburg 

GEORGIA: William Finch, Atlanta; Ron Zapletal, Greensboro 

ILLINOIS: Tom Malec, Itasca; Ray Staniszewski, Lockport; Richard 

Kanaszyc, Park Ridge 

INDIANA: Robert Kovatch, Indianapolis 

MARYLAND: John Carey Jr., Bel Air 

MISSOURI: Shakayla Graham, Kansas City 

NEW JERSEY: Louis Garlatti, New Brunswick 

PENNSYLVANIA: Everett Parrish, Chester

RATES: Free to VWCA members (including photos). Non-member 
rate is $5 for the first 35 words plus 15 cents per additional word. 
Photos are additional $5 each. Includes posting on VWClub.org 
with color photos. Advertisers must provide VWCA ID number or 
pay in advance. Ads may be edited to meet space limitations. Pho-
tos to be returned must be accompanied by a S.A.S.E. of appro-
priate size. Send to VWCA Classified Ads, P.O. Box 154, North 
Aurora, IL 60542. Ads requiring no payment can be emailed to 
VWClub@aol.com. 
 

FOR SALE: 1970 Karmann 

Ghia. Well-maintained, nice 

paint and interior, runs and 

drives great. Maintenance 

records from 1990 up. $15,000 

firm. I’m getting too old to 

climb in and out of it. Car is in 

central Texas. Email to bobflocke1@gmail.com 

FOR SALE: 1952-2009 VW Factory Shop Manuals: $29.95-$149.95. 

Aftermarket VW Shop Manuals (6 different publishers): $9.95-

$34.95. 1954-1979 VW Restoration Manual $37.95. Alex Voss, 4850 

37th Ave. So., Seattle WA 98118, (206) 721-3077 or toll free (888) 

380-9277. 

FOR SALE: Rebuild air-cooled VW 36 hp, 40 hp, 1600 single port, 

1600 dual port, custom 1835, 1915, Porsche 911 2.0, 2.2, 2.4, 2.7, 3.0, 

3.2 and custom 3108, 3.5, 3.6 liter engines by Wolfsburg and Zuf-

fenhausen trained builder. Call Volker Bruckmann, (760) 765-2149 

(CA). 

BACK AUTOIST ISSUES: Did you know that a limited number of 

copies of past AUTOIST issues are available from our Club Store? Get 

an extra copy of the one that featured your car in an article or just 

to complete your collection. Copies are $5 each including shipping 

and handling. Inquire about issues more than 20 years old. Order 

from Volkswagen Club of America, P. O. Box 154, North Aurora, IL 

60542-0154 or check for the most recent issues in our online Club 

Store at VWClub.org.

Classified Ads New Members
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uLETTER-WRITERS:  We know, who sends letters — or even 
email — any more? But for members with an urge to share 
any pertinent automotive thoughts, we’re happy to print 
yours here. Send via email to VWAutoist@mindspring.com 
or the other old-fashioned way: 621 E. Essex Ave., St. Louis 
MO 63122.

Letters
Thanks for VW parts website  

Thank you so much for the Cliff Leppke’s Jan/Feb  
Driver’s Seat.  

The website for the VW parts website is awesome! 
I will look up parts on that site. Faster than asking 
the dealer to send it to me. 

I wonder if readers know about the website 
fcpeuro.com, which offers replacement parts for Eu-
ropean cars. I have bought parts for my early 2005 
Jetta through them, and prices are great. I bought 
lower control arms for my car for under $40. 

Thanks for Cliff’s articles through the years! 
David Hornung 

Parma Heights, Ohio



Parting Shot
Driving home a message

Don’t miss an issue
uMoving is hectic, but so is missing an issue of the AUTOIST. Bulk mailing of the publication doesn’t 

allow for forwarding, so it’s important to let us know your new address promptly. Check in with 

Lynida Tomlin, VWCA, P.O. Box 154, North Aurora, IL 60506. Or send an email to VWClub@aol.com.
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A Canadian doctor isn’t masking his feelings about dealing with the coronavirus pandemic: Wear a mask. And he’s using his 2019 Golf SportWagen 

to get people to notice. Dr. Brian Stonehocker, pictured at right, foreground, is an assistant clinical professor in psychiatry at the University of Alberta 

in Edmonton. He created the custom facemask with blue painting drop cloths and white duct tape. The side-view mirrors serve as ears. “We’re all 

going to work anxious every day and you could feel the tension build,” Stonehocker told CTV News in Edmonton. "I wanted to do something funny 

that would make my colleagues laugh and so we came up with the idea of putting the mask on the car.”
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